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Many  Forces  Menacing  Press  Freedom 
[  Col.  McCormick  Warns  Publishers 

iMilitant  Defense  Is  Needed  to  Combat  Influences  Restraining  Constitutional  Guarantees,  He  Says — 
I  Minnesota  Gag  Law,  Contempt  Cases,  Injunctions  and  Suits  Cited 


American  newspaper  publishers 
must  be  made  to  realize  they  are  lac- 
ng  a  real  danger  in  the  recurring  attacks 
00  the  freedom  of  the  press,  if  these  at¬ 
tacks  are  to  be  effectively  combatted  and 
the  freedom  of  the  press  maintained. 
Jhat  is  the  warning  of  Col.  Robert  K. 
McCormick,  editor  and  publisher  of  the 
ICkicago  Tributie  and  chairman  of  the 
Freedom  of  the  Press  committee  of  the 
American  Newspaper  Publishers’  Asso¬ 
ciation.  Because  of  his  activities  in  the 
latter  capacity  and  his  experiences  during 
bis  rears  at  the  head  of  the  Tribune,  Col. 
IfcCormick  is  vitally  interested  in  the 
defense  of  the  American  press  against 
^  elements  which  have  been  attempting 
V)  undermine  it.  It  was  through  his  ef- 
iorts  again  that  other  less  conspicuous 
aw  was  brought  to  the  attention  of 
American  publishers,  and  through  his  ef- 
lorts  again  that  other  less  conspicuous 
ittempts  to  muzzle  the  newspaper  editor 
rere  combatted. 

“There  is  a  growing  tendency  away 
[from  constitutional  restraint —  a  growing 


By  BEN  KARTMAN 


mittee  it  is  now  in  close  touch  with  the 
movements  menacing  it. 

“Its  members  have  voted  about  500  to 
five  to  take  the  case  of  the  Saturday 
Press  of  Minneapolis  to  the  United 
States  Supreme  Court.” 

When  this  case  was  first  brought  to 
the  attention  of  Col.  McCormick  in  his 


Hale  Thompson.  That  case  was  a  not¬ 
able  victory  not  only  for  the  Tribune 
but  for  the  American  press  as  a  whole, 
because  of  the  precedent  it  established. 
Col.  McCormick  also  cited  the  famous 
libel  suit  of  Henry  Ford  against  the 
Tribune  in  which  P'ord  asked  $10,000,000. 
The  importance  of  that  case,  he  declared. 


t  m  Milwaukee  where  the  street  railway  ^  two  years  ago  by  C 

Mipany  asked  a  judge  to  issue  an  in-  i  u  ...  u  «  r’  •  u  in  an  opinion  in'whi 

mction  against  a  newspaper  which  was  R.  McCormick  suppression  of  public 

^sing  it.  Fortunately  for  the_ /Xmeri-  capacity  as  chairman  of  the  freedom  of  lay  .solely  in  the  huge  amount  asked.  dal”  sort  was  in  the  i 
ui  press,  that  case  was  decided  in  favor  the  press  committee,  he  had  no  time  to  Col.  iVIcCormick's  legal  training  and  Defense  of  the  la 

Ro  to  the  .A.N.F..^.,  he  explained,  years  of  practice  at  the  bar  before  he  been  based  on  the 
in  hngland  there  is  no  such  use  of  Therefore  the  Chicago  Tribune  stepped  took  active  charge  of  the  Tribune  have  papers,  although  the 
<  injunction.  That  is  an  American  de-  in  and  its  lawyers  went  through  the  legal  given  him  an  admirable  background  for  of  the  Press  had  the 
Jopment  and  a  very,  very  dangerous  motions  necessary  to  appeal  the  case  and  his  activities  in  lx;half  of  a  free  press  ing  some  months  a: 
le  It  began  in  labor  cases  when  an  incidentally  bring  it  to  the  attention  of  for  the  American  publisher.  imprisonment  of  s 

np  oyer  coujdiy  get  protection  from  the  the  press.  The  Tribune  took  the  appeal  The  case  of  the  Saturday  Press,  in  Council  members  as 

ice  ana  in  red-light  cases  where  drastic  to  the  Minnesota  supreme  court,  but  the  opinion  of  Col.  McCormick,  is  “the  investigation  which 
asures  were  necessary  to  remedy  an  in-  when  that  body  upheld  the  constitution-  greatest  attack  upon  the  freedom  of  the  inspired  at  least  in 
♦  situation,  again  because  of  ality  of  the  gag  law.  Col.  McCormick  press  in  the  history  of  the  republic.”  In  thrown  at  investigat 
re  to  get  action  by  the  proper  au-  felt  it  was  not  the  place  of  the  Tribune  his  fight  to  have  the  Minnesota  gag  law  paper  before  its  siipj 
injunction  to  take  the  case  to  the  United  States  declared  unconstitutional  he  termed  the  Many  Minnesota  e( 

nit  precedents  absolutely  un-  .Supreme  Court  and  referred  it  to  the  statute  “tyrannical,  despotic,  un-Anieri-  the  law.  Its  chief  s 

A.N.P.A.  The  directors  approved  an  can  and  oppressive.”  been  in  national  groii 

l^r  eiuinple,  the  danger  of  being  appeal  to  the  highest  court,  but  had  no  “The  freedom  of  the  press  is  but  a  removed  from  the  s 

®  injunction  pretty  funds.  A  referendum  of  the  member-  shadow  if  the  publisher  is  not  allowed  winter  when  attempt 

makes  a  hotel  the  guarantor  of  the  ship  was  decided  ujwn  and  proved  over-  to  criticize  the  government  and  its  em-  about  the  law’s  rep 
I**  It  is  easy  to  see  whelmingly  affirmative.  The  Tribune  is  ployes  adversely  but  must  compliment  editors  interested 

«  difficult  this  would  be  for  a  large  now  financing  this  appeal,  as  it  has  and  flatter  them,”  he  said.  “Under  the  matter  and  the  state’ 
“I  Ti^  financed  all  the  legal  action  against  the  Minnesota  statute,  if  he  prints  anything  repeal  proposal  dowr 

In  labor  cases,  too,  the  Federal  courts  gag  law  thus  far,  but  the  appeal  will  be  derogatory  to  either,  and  does  so  regu-  Governor  T  h  e  o  ( 
J^gone  far  beyond  the  protection  of  in  the  name  of  the  A.N.P.A.  rather  than  larly  and  customarily,  he  may  without  owner  of  the  Dattw 
IF^i't.v.  Now  the  injunction  is  being  that  of  the  Tribune.  hearing  he  enjoined  from  publishing  his  try  weekly,  signed  t 

1C  *g*'\**  newspapers.  The  Cleveland  Col.  McCormick  through  his  schooling  paper  and  then  be  haled  into  court  and  it  a  law  in  the  first  \ 
^  ^'l"’aukee  case,  all  of  the  cases  in  England,  long  before  he  entered  the  commanded  to  prove  the  truth  of  every-  publisher  of  the 
^ich  have  sprung  up,  represent  a  move-  newspaper  profession,  received  a  view-  thing  he  has  said.  Even  while  the  pub-  former  president  and 
and  one  which  must  be  halted  by  point  on  the  status  of  a  city  or  a  state  lisher  is  defending  his  suit  his  business  of  the  National  Ef 
on  the  part  of  newspaper  pub-  which  has  helped  him  immeasurably  in  will  be  tied  up  by  injunction  and  finan-  and  many  other  wee 
Kl?|f  ,  his  fight  for  the  freedom  of  the  press,  cially  ruined.  Very  few,  if  any,  of  even  defended  the  law,  v 

^rjbe  American  Newspaper  Publishers’  It  w’as  this  viewpoint  of  a  city  as  a  the  strongest  and  wealthiest  newspapers  secretary  of  the  I 
times  has  been  too  much  corporate  body  like  a  railroad  or  some  could  survive  a  long  enforced  idleness  Association,  and  ^  a 
with  the  price  of  paper  and  other  business  institution  which  was  used  such  as  is  possible  where  an  injunction  editors,  including  .S. 
such  problems  to  give  the  proper  as  the  basis  for  the  Tribune’s  successful  is  used  against  a  publisher.”  and  Roy  Dunlap,  ma 

■TOinn  to  Its  more  abstract  problems,  legal  fight  in  the  libel  suit  filed  against  If  the  Minnesota  statute  is  held  valid,  St.  Paul  Pioneer  Pn 
y  “trough  its  freedom  of  the  press  com-  it  several  years  ago  by  Mayor  William  Col.  McCormick  declared,  it  will  have  a  Dispatch,  have  urged 
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PREPARING  PROGRAMS 
FOR  N.  Y.  CONVENTIONS 


Roy  Howard  Chairman  of  Ad  Bureau 
Banquet  Committee  —  G.  J. 
Palmer  in  Charge  of 
A.N.P.A.  Program 


More  than  1,000  persons  are  expected 
to  attend  the  annual  banquet  of  the 
Bureau  of  Advertising  of  the  American 
Newspaper  Publishers’  Association  to  be 
held  Thursday,  April  24,  during  the  con¬ 
vention  of  the  Association  at  the  Hotel 
Pennsylvania,  New  York,  April  23-25. 
Speakers  for  this  dinner  have  not  yet 
l)een  announced,  but  it  is  expected  de¬ 
tails  will  be  made  known  next  week. 
The  banquet  program  is  being  arrangea 
under  the  direction  of  Roy  VV.  Howard, 
chairman  of  the  board  of  Scripps-How- 
ard  Newspapers  and  chairman  of  the 
program  committee. 

Newsprint,  labor  and  freight  rates  will 
hold  leading  position  in  the  business 
schedule  of  the  A.N.P.A.  meeting  this 
year  as  they  have  for  the  past  several 
conventions.  The  routine  of  the  meeting 
has  not  yet  been  completed,  it  was  said 
this  week  by  L.  B.  Palmer,  general  man¬ 
ager  of  the  group,  but  the  program  is 
being  lined  up  by  the  committee  headed 
by  G.  J.  Palmer,  business  manager  of  the 
Houston  Chronicle.  Other  members  of 
the  committee  are  George  F.  Booth, 
IVorcester  (Mass.)  Telegram;  Charles 
B.  Manship,  Baton  Rouge  (La.)  State- 
Times  and  Advocate;  Kingsley  Murphy, 
Minneapolis  Tribune;  J.  M.  Smith, 
Aurora  Beacon-News;  John  L.  Stewart, 
fVashington  (Pa.)  Observer;  J.  H. 
Woods,  Calgary  (Alta.)  Herald. 

The  committee  of  the  Bureau  of  Ad¬ 
vertising  will  meet  April  21  at  A.N.P.A. 
headquarters  to  discuss  the  annual 
report  and  arrange  for  the  annual  meet¬ 
ing  of  bureau  members.  William  F. 
Rogers,  advertising  manager  of  the 
Boston  Transcript,  is  chairman  of  the 
committee  and  will  preside  at  the  meet¬ 
ing.  William  A.  Thomson,  director  of 
the  bureau,  will  present  the  report  for 
the  consideration  of  the  committee. 

The  convention  week  will  open  with 
the  business  meeting  of  the  Associated 
Press,  Monday,  April  21,  at  the  Hotel 
Commodore,  at  which  Frank  B.  Noyes, 
publisher  of  the  IVashington  Star  and 
president  of  the  A.P.,  will  preside.  Kent 
Cooper,  A.P.  general  manager,  will  pre¬ 
sent  his  annual  report.  The  Associated 
Press  luncheon  will  be  held  at  the  Com¬ 
modore  on  Monday.  This  is  the  first 
time  in  more  than  20  years  that  the  A.P. 
and  A.N.P.A.  have  held  their  annual 
conventions  at  separate  hotels.  Demoli¬ 
tion  of  the  old  Waldorf-Astoria,  scene  of 
previous  meetings,  was  responsible  for 
this  separation.  It  is  expected  that  upon 
completion  of  the  new  Waldorf  next  year 
the  two  groups  may  again  meet  under  the 
same  roof. 

Names  of  speakers  for  the  A.P. 
luncheon  have  not  yet  been  made  public. 

.\  third  meeting  to  be  held  in  conjunc¬ 
tion  with  the  A.P.  and  A.N.P.A.  gath¬ 
erings  is  that  of  the  North  American 
Newspaper  Alliance.  This  group  will 
hold  their  convention  April  24  at  the 
Hotel  Pennsylvania  to  elect  new  direc¬ 
tors  and  officers  and  discuss  the  recent 
ccmsolidation  of  the  organization  with 
Bell  Syndicate  and  Associated  News¬ 
papers.  George  E.  Miller,  editor  of  the 
Detroit  News  and  president  of 
N..\.N.A.,  will  preside. 


CHICAGO  TIMES  CELEBRATES 

Celebrating  the  passing  of  the  1S0,0(X) 
circulation  mark,  Richard  J.  Finnegan, 
editor,  was  host  to  ISO  members  of  the 
editorial  department  of  the  Chicago 
Daily  Times  on  March  29  at  the  La 
Salle  hotel.  The  program  included  a 
brief  talk  by  S.  E.  Thomason,  publisher. 
The  Daily  Times  orchestra,  made  up  of 
members  of  the  composing  room,  di¬ 
rected  by  (Charles  Gruhn,  played. 


DROPS  SUNDAY  EDITION 

The  Camden  (Ark.) News  restored  its 
Saturday  afternoon  edition  and  sus¬ 
pended  its  Sunday  morning  paper. 


PERCY  HAMMOND  RETURNS 

Percy  Hammond,  dramatic  critic  of  the 
New  York  Herald  Tribune,  returned  to 
New  York  April  2,  from  a  trip  around 
the  world  and  has  assumed  his  former 
jjosition  with  the  paper.  The  first  night 
in  the  city  found  him  in  the  theatre, 
catching  up  on  what  he  had  missed  dur¬ 
ing  his  four  month  trip.  Mr.  Hammond 
left  New  York  Nov.  21,  accompanied  by 
Mrs.  Hammond  who  made  the  world  trip 
to  regain  her  health.  They  will  remain 
in  New  York  several  weeks  before  open¬ 
ing  the  summer  residence  at  E^sthampton, 
Long  Island. 


PROPAGANDISTS  BUSY 
AT  LONDON  PARLEY 


May  Exclude  from  Pre**  Room  All 
Who  Do  Not  Send  Daily  Dis¬ 
patches — Peace  Societies  the 
Main  Offenders 


Measures  to  exclude  propagandists 
from  the  London  Peace  Conference  press 
room  were  discussed  this  week  by  the 
American  delegation,  according  to  an  As¬ 
sociated  Press  dispatch  from  London. 

The  general  sentiment  in  the  delega¬ 
tion  was  for  the  imposition  of  a  rule  that 
only  those  who  send  daily  telegraphic  re¬ 
ports  of  conferences  developments  should 
be  allowed  to  attend  press  conferences  or 
enjoy  the  full  use  of  the  press  room. 

Press  correspondents  who  accompanied 
the  delegation  to  London  have  frequently 
made  informal  protests  against  alleged 
misuse  of  the  press  room  and  of  the  fa¬ 
cilities  available  to  accredited  newspaper 
men. 

Listed  in  the  official  press  directory  of 
the  secretariat  general  are  a  number  of 
organizations  that  the  American  delega¬ 
tion  feels  have  over-emphasized  peace 
propaganda,  though  with  the  most  sin¬ 
cere  motives.  Among  these  are  the 
American  committee  for  the  outlawry  of 
war,  the  Carnegie  Foundation  for  Inter¬ 
national  Peace,  the  Foreign  Policy  As¬ 
sociation  and  the  National  Council  for 
Prevention  of  War, 

An  instance  was  reported  in  which  one 
person,  after  presenting  credentials  from 
a  large  group  of  American  dailies  and 
using  the  press  facilities  for  about  six 
weeks,  announced  in  the  press  room  that 
he  was  leaving  for  the  United  States  to 
lecture  on  the  conference,  although  he 
had  not  previously  sent  a  single  story 
about  its  activities. 

Some  of  those  connected  with  the  dif¬ 
ferent  non- journalistic  organizations  con¬ 
tend  their  use  of  press  facilities  is  fully 
justified  because  they  also  represent  in¬ 
dividual  newspapers.  They  further  assert 
that  they  write  for  various  bulletins  pub¬ 
lished  by  their  employers  and  therefore 
must  have  access  to  news  sources. 


EDITOR  &  PUBLISHER 
CALENDAR 

April  7-8 — Pacific  Northwest  Cir¬ 
culation  Managers'  Assn.,  conven¬ 
tion,  Seattle,  Wash. 

April  9 — Ohio  Circulation  Man¬ 
ager’s  Assn.,  convention,  Hotel 
Secor,  Toledo. 

April  17-19 — American  Society  of 
Newspaper  Editors,  annual  con¬ 
vention,  National  Press  Club, 
Washington,  D.  C. 

April  21-22 — Associated  Press, 
annual  convention.  Hotel  Commo¬ 
dore,  New  York, 

April  23-25 — American  News¬ 
paper  Publishers’  Assn.,  annual 
convention.  Hotel  Pennsylvania, 
New  York. 

April  25-26 — South  Texas  Press 
Assn.,  annual  convention,  San 
Antonio. 

April  29-30 — New  York  State 
Circulation  Managers’  Assiu,  spring 
meeting.  Hotel  Statler,  Buffalo. 


N.  Y.  COURT  CONVICTS 
ON  FRAUD  ADVERTISING 


Salesman  for  Perry  Radio  Stores,  Inc. 
Fined  $250  for  Display  of  Mis¬ 
leading  Advertising  Card  in 
Firm's  Show  Window 


Henry  Schlassinger,  salesman  for  the 
Perry  Radio  Stores,  Inc.,  of  Cortland 
street.  New  York,  was  fined  $250  in 
Special  Sessions  Court  last  week  on  a 
charge  of  fraudulent  advertising.  Schlas¬ 
singer  had  been  arrested  Feb.  24  upon  the 
complaint  of  Max  Klein,  of  the  Brooklyn 
Standard  Union.. 

Klein  charged  that  the  Perry  Radio 
Stores,  Inc.,  displayed  a  card  in  the  win¬ 
dow  of  the  Cortland  street  establishment 
advertising  Kolster-Brandes  radio  sets  at 
$37.49  each.  When  he  sought  to  purchase 
two  sets  at  this  price  he  was  informed  by 
Schlassinger  that  the  cost  would  be  $30 
additional  per  set.  This  extra  charge  was 
for  tubes,  he  said.  Klein  referred  to  the 
sign  in  the  window,  but  the  salesman  in¬ 
sisted  the  price  per  set  was  $67.49. 

Klein  lodged  his  complaint  against  the 
Perry  Radio  Stores,  Inc.,  but  Schlassinger 
accepted  service  of  the  police  summons 
and  appeared  in  court  as  defendant.  After 
his  arrest  he  was  held  in  $300  bail  by 
Magistrate  Simpson  for  Special  Sessions 
Court.  Following  Schlassinger’s  convic¬ 
tion  by  Special  Sessions  Klein  pleaded 
for  leniency. 


ELECTED  MAYOR  OF  TULSA 

George  L.  Watkins,  former  city  hall 
reporter  for  the  Tulsa  (Okla.)  Tribune, 
was  elected  mayor  of  Tulsa  this  week. 
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RIDDERS  DISPOSE  OF 
PATERSON  DAILY 

Sell  Share  in  Press  Guardian  ti 
Widden,  Krahmer  and  FoyU- 
Executives  of  Paper  Clsiin 
Local  Ownership  Necessary 


The  Paterson  (N.  J.)  Press-Gwri^ 
was  purchased  this  week  from  tht 
Ridder  Brothers  by  Charles  D.  Whiddo, 
Chester  M.  Foyle  and  Arthur  Kralane 
executives  of  the  paper,  who  will  coo! 
tinue  its  operation  under  a  partnwshij 
arrangement.  Control  passed  to  the  ntw 
owners  with  the  issue  of  April  2.  Tht 
amount  involved  in  the  transaction 
not  made  known.  It  was  announced  bt 
Mr.  Whidden  that  no  staff  changes  jit 
contemplated. 

Mr.  Whidden,  who  became  part  owjtr 
of  the  Press-Guardian  in  assodatix 
with  the  Bidders  in  July,  1929,  is  presi! 
dent  of  the  new  publishing  compan 
Mr.  Krahmer,  editor  under  the  di 
manager,  has  been  named  vice-president 
and  editor.  Mr.  Foyle,  who  joined  fte 
Press- Guardian  in  1920  as  classified  ad¬ 
vertising  manager,  is  secretary  and  dr 
culation  director. 

When  the  Press-Guardian  was  p- 
chased  from  William  B.  Bryant  last 
summer  by  Mr.  Whidden  and  the  Ridder 
brothers,  the  former  was  appointed  pii 
lisher  and  has  continued  in  the  direetkr 
of  the  paper  since  that  time.  Victor 
Ridder,  partner  with  his  brothers  in  fl* 
publication  of  daily  newspapers  in  vari¬ 
ous  parts  of  the  country  told  EditosI 
PuBUSHER  this  week  that  he  and  Ms 
brothers  had  disposed  of  their  interest 
in  the  Press-Guardian  because  they  fdt 
control  by  local  ownership  would  be 
more  profitable  to  the  paper. 

“The  main  reason  for  the  sale,"  be 
said,  “is  that  we  feel  in  this  particular 
city  local  ownership  is  necessary.  We 
think  Whidden  and  Krahmer  and  Foyle 
have  a  better  chance  of  making  the  I^s- 
Guardian  a  really  profitable  propert; 
than  outside  interests.” 

Before  becoming  publisher  for  the 
Bidders  in  Paterson,  Mr.  Whidden  bad 
been  associated  with  the  organization  as 
assistant  to  William  Hoffman,  publisher 
for  the  Bidders  of  the  Jamaica  Lonn  Is¬ 
land  Press,  and  then  as  circulation  man¬ 
ager  of  the  New  York  Journal  of 
Commerce. 

Mr.  Krahmer  has  been  with  the  Press- 
Guardian  1 1  years.  He  joined  the  edi¬ 
torial  staff  after  his  graduation  from 
the  Paterson  High  School.  He  is  a 
native  of  Paterson  as  is  Mr.  Foyle,  who 
is  the  son  of  the  late  Thomas  Foyle  for 
many  years  connected  with  the  old  Psstir- 
son  Guardian  and  Passaic  (NJ.)  Nres. 


HOOVER  PRAISES  ROBERTS 

Elzey  Roberts,  publisher  of  the  St 
I^ouis  Star,  received  a  telegram  from 
President  Hoover  this  week  congratulat¬ 
ing  him  on  advancing  construction  plans 
of  the  Star’s  new  building  two  years  in 
order  to  promote  prosperity.  “I  warmly 
commend  this  co-operation  in  the  nation¬ 
wide  effort  to  stabilize  economic  condi¬ 
tions,”  the  telegram  said. 

$400,000  FURNITURE  DRIVE 

Karpen  Furniture  Company,  Chicago 
is  spending  $400,000  on  national  and  W 
advertising  this  year,  marking  the  firms 
celebration  of  its  fiftieth  anniversary 
Color  pages  are  scheduled  in  five  map- 
zines.  The  Karpen  anniversary  sale 
week,  to  be  held  May  10  to  May  l/i  *“■ 
be  announced  in  newspapers. 


EDITOR  TO  WED 

The  engagement  of  Miss  Dorothy  Bar¬ 
bara  Goldsmith,  of  Upper  Montclair 
J.,  to  George  Montgomery  Hartt,  e(W 
of  the  the  Passaic  (N.  J.)  Daily 
was  announced  last  week. 


TAKES  POLITICAL  JOB 

Frederick  Hollowell,  who  left 
of  the  Nezv  York  Herald 
recently,  has  been  appointed  secretarv 
State  Comptroller  Tremaine.  , 
Hollowell  is  a  graduate  of 
lege  and  took  a  special  journahstn  cows' 
at  the  University  of  Wisconsin- 


SYNDICATE  MERGERS  AN  AID  TO  DAILIES 


Rounded  Service  Now  Offered  by  Consolidated  Concerns — Executives  View  Resultant  Economies 

as  Savings  to  Individual  Newspaper  Publishers 

rpHE  newspaper  syndicate  business  is  By  JOHN 

restlessiKss*^  Never  be^fore  ^h^as  newspaper's  start  saves  time  in  seeing 
cedented  restlessness.  iNe^r  oe tore  has  syndicate  salesman  where  before  he 

there  been  such  action  m  mergers,  sales,  ,  .  - 

susoensions,  and  consolidations.  Is  this  -p,  ^  ^e\eral. 

Sk  to  be  interpreted  as  a  natural  .  syndicate  managers. 

SSL  of  tlie  busiiLss?  Does  it  mean  however,  who  refuse  to  see  a  trend  m 
Ae  Survival  of  the  fittest,”  the  elimina-  movements, 

tion  of  the  small  syndicate?  Are  there 
benefits,  other  than  economical,  in  the 
consolidation  of  various  services  under 
one  management? 

Editor  &  Publisher  this  week  inter¬ 
viewed  a  number  of  syndicate  e.'cecutives 
to  find  out  how  the  syndicates  themselves 
view  the  recent  activity.  The  answers 
i-aried,  some  of  the  executives  feeling 
that  the  wave  of  mergers  is  just  begin¬ 
ning,  others  that  the  period  is  emled, 
while  some  refused  to  see  a  trend  of  any 
nature.  They  all,  however,  agreed  that 
the  syndicate  business  was  tightening  up, 
and  that  a  new  organization  entering  the 
held  faces  many  more  obstacles  than 
ever  before. 

Following  is  a  list  of  the  most  out¬ 
standing  changes  in  the  field,  all  having 
taken  place  within  the  past  six  months : 

Merging  of  the  North  American  News¬ 
paper  Alliance,  the  Associated  News¬ 
papers,  and  the  Bell  Syndicate  into  one 
organization  under  the  name  of  North 
.\merican  Newspaper  Alliance.  George 
E.  Miller,  erlitor  of  the  Detroit  Nezvs, 
and  former  president  of  the  N.A.N.A., 
is  president  of  the  new  organization,  and 
lohn  N.  Wheeler,  former  president  of 
the  Bell  Syndicate,  is  general  manager. 

Sale  of  Metropolitan  Newspaper  Serv¬ 
ice  to  the  United  Feature  Syndicate. 

Monte  Bourjaily,  general  manager  of 
United,  directs  both  organizations,  and 
Maximilian  Elser,  Jr.,  former  president 
of  Metropolitan,  continues  under  the  new 
alignment  as  vice-president.  Metropolitan 
has  been  reincorporated  under  the  name 
of  Metropolitan  Newspaper  Feature 
Syndicate.  Roth  syndicates  retain  their 
identities. 

Sale  of  Central  Press  Association  to 
King  Features  Syndicate.  The  Central 
Press  staff  and  contracts  were  unaffected 
hv  the  change,  the  only  change  in  owner¬ 
ship  of  the  syndicate.  J.  V.  Connolly,  as 
general  manager  of  King  Features,  is  the 
operating  head  of  Central.  V.  V. 

McNitt,  of  the  McNaught  Syndicate  was 
former  president  of  Central  Press. 

Purchase  of  the  Independent  Svndicate, 

New  York,  by  Jay  Terome  Williams, 
managing  director  of  Current  News  Fea¬ 
tures,  and_  the  removal  of  the  Independ¬ 
ent  Syndicate  to  Washington,  D.  C. 

Under  a  working  arrangement  Independ¬ 
ent  operates  both  services.  Current 
News  Features  is  owned  by  the  Consoli¬ 
dated  Press  Association. 

Expansion  of  the  Associated  Press 
Feature  Service  to  include  a  compre- 
hensi\e  comic  strip  and  cartoon  service 
for  evening  papers  with  plans  advancing 
I  ^similar  service  for  morning  papers. 

1.  M.  Kendrick,  as  executive  assistant  to 
General  Manager  Kent  Cooper  is  in 
charge  of  the  A.  P.  Features. 

•Arrangement  whereby  the  Chicatfo 
L)ml\  Nctvs  Foreign  Service  leases  the 
wires  of  the  North  American  Newspaper 
Alliance  for  eight  hours  each  day.  This 
arrangement,  which  was  made  before  the 
[^'"^^'aation  of  the  Alliance,  is  unaf- 
tected  by  the  pew  operation.  This  service 
lormerly  utilized  Consolidated  Press 
wires. 

Acquisition  by  the  Consolidated  Press 
Association  of  the  New  York  Sun’s  for- 
wgn  service  and  the  rights  to  the  mate- 
41?*  daily’s  staff’s  special  writers, 
m  »  k  seem  to  indicate  is 

at  the  day  of  specializing  in  one  par- 
k*^*^  of  service  is  passed.  TTie 


the  syndicates  willy-nilly,  whether  they 
like  it  or  not.  Procuress  is  implacable. 

"In  most  large  cities  there  are  three 
newspapers.  Obviously  a  hundred  syndi¬ 
cates  comi^ting  for  the  business  of  these 
three  dailies  represents  a  waste  from 
many  angles.  It  is  my  belief  that  there 
will  be  fewer  but  stronger  and  abler 
syndicates  in  the  future.” 

Mr.  Bourjaily  also  made  the  point  that 
newsimper  publishers  are  naturally  grati¬ 
fied  at  the  new  devolopments.  One  of 
the  advantages  to  them,  he  said,  was  that 
the  .salesmen  of  the  various  services  could 
show  a  complete  roster  of  features,  and 
that  one  salesman  for  one  organization 
would  lie  more  welcome  by  the  publisher 
tliaii  two  or  three  with  conflicting  serv¬ 
ices  that  had  visited  him  before  the  con¬ 
solidations. 

“The  competition  for  space  in  news- 
paiiers,  for  interesting  readers  ot  news- 
liapers,”  he  said,  “is  so  keen  today  that  it 
liehooves  us  in  the  syndicate  business  to 
do  everything  in  our  power  to  get  the 
best  results.” 

Maximilian  Fl.ser,  Jr.,  whose  Metro¬ 
politan  Newspaper  Service  was  sold  to 
Ihiitcd  Features  with  Mr.  Elser  remain¬ 
ing  as  vice-president,  also  cited  the  eco¬ 
nomic  advantages  of  consolidation,  and 
adde<l  that  by  reinforcing  the  mechanical 
forces  of  two  syndicates,  more  time  could 
be  given  to  the  etlitorial  end  of  the  work 
which  he  considers  the  most  important. 

“The  ideal  set-up,”  he  said,  “is  one  that 
will  help  you  give  the  best  service  to 
editors,  and  at  the  same  time  eliminate 
waste  w’ithin  the  organization. 

“In  selecting  fiction  for  newspapers  a 
great  deal  of  discretion  and  care  must  be 
used.  This  merger  with  United  Features 
allows  me  to  give  more  time  to  edi¬ 
torial  matters,  without  having  to  worry 
about  the  mechanical  end.  And,  when 
you  consider  the  great  amount  of  space 
newspapers  give  to  fiction,  and  when  you 
compute  what  this  space  is  worth  to 
them,  it  makes  you  realize  the  importance 
of  your  job. 

“Anyone  can  go  out  and  get  big  names 
and  fiction,  but  it  takes  careful  thought 
and  a  certain  flair  on  the  part  of  a  syndi¬ 
cate  editor  to  pick  out  the  type  that  gives 
the  kind  of  pleasure  to  a  newspaper 
reader  that  will  make  him  buy  a  particu¬ 
lar  newspaper  as  a  matter  of  habit.” 

V.  V.  McNitt,  of  the  McNaught 
Syndicate,  and  former  president  of  Cen¬ 
tral  Press  which  was  recently  acquired 
by  King  Features,  believes  mo.st  of  the 
consolidations  have  been  the  result  of 
fortuitious  circumstances  rather  than 
economic  causes. 

“Speaking  from  my  own  experience,” 
he  stated,  “Central  Press  could  have 
been  sold  six  years  ago  as  well  as  this 
year.  There  was  no  fundamental  ec(> 
.  nomic  reason  for  making  the  sale  at  this 
lishers’  needs,  is  in  a  good  position  to  particular  moment,  and  I  believe  that 
do  so.”  this  is  the  case  in  some  of  the  other 

Following  this  reasoning  Mr.  Bourjaily  changes, 
stated  that  he  believed  the  consolidations  “Consolidations  in  the  newspaper  field 
in  the  syndicate  field  would  continue  un-  have  the  tendency  to  limit  the  syndicate 
til  there  were  less  than  ten  outstanding  market,  and  the  expansion  of  the  syndi- 
syndicates.  He  said  that  this  movement  cates  has  more  than  supplied  the  demands 
was  a  natural  concomitant  of  the  mergers  of  the  press.  These  factors  combined 
that  have  been  taking  place  in  the  news-  make  it  much  harder  to  launch  a  new 
paper  field.  feature  now. 

“These  recent  syndicate  consolidations,”  _  “Supplying  newspapers  with  features 
he  continued,  “are  a  salutary  sign  of  the  'S  no  longer  the  open  game  it  used  to  be. 
ambition  to  make  better  newspapers.  The  It  is  now  a  business  where  you  have  to 
syndicate’s  job,  as  well  as  the  news-  bsht  for  everything  ym  get.  It  is  much 
paper’s,  is  to  inspire  readers  to  turn  off  more  stabilized  than  it  used  to  be,  and 
their  radios  to  read,  and  to  stay  at  home  hence  in  a  much  more  healthy  condition, 
with  their  paper  rather  than  to  go  off  to  “But  I  cannot  believe  that  the  recent 
the  talkies.  The  syndicate  that  recognizes  mergers  mean  the  death  of  the  smaller 
this  aspect  is  the  one  that  succeeds  and  syndicates.  After  all  the  fundamental 
will  continue  to  succeed.  And  it  must  principal  of  the  syndicates  is  the  discov- 
be  buttressed  in  men,  money  and  con-  cry  of  talent,  and  there  is  nothing  to 
tacts  to  go  out  and  find  the  kind  of  ma-  stop  a  new  idea  from  expanding.  You 
terial  needed.  can’t  monoplize  brains. 

“The  syndicates  are  being  affected  by  “To  the  writer  or  artist  the  most  ob- 
the  same  forces  that  have  been  at  work  vious  advantage  of  the  consolidations  is 
in  the  newspaper  field.  The  fact  that  that  the  features  retailed  by  the  srnaller 
there  are  few’er  newspapers  at  work  to-  syndicates  which  have  been  absorbed  arc 
day  is  resulting  in  the  cutting  down  of  (Continued  on  pacfe  62) 


from  the  publisher's  viewpoint  it  is  like¬ 
wise  desirable  in  that  it  will  stem  the 
inundation  of  salesmen  and  mail  offers 
in  the  field. 

"1  think  the  ‘shake  down'  is  about  ended 
now.  I  hear  of  no  more  pending  de- 


Maxiuilian  Elser,  Jr.  George  E.  Miller  Monte  Bourjaily 


V.  V.  McNitt 


Fred  S.  Ferguson 


Harry  Staton 


Kent  Cooper 


F.  B.  Knapp 
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Editor  &  Publither  The  Fourth  Estate  for  April  5,  1930 


HANDS  OFF  NEWS  REPORTS! 

Exposing  An  Evil  Condition  That  The  A.  A.  A.  A. 
j  Must  Correct  To  Conserve  News  Integrity 

I.  ■  ■■■  ■-  - marlen  pew—.— 

A  LETTER  fell  into  my  hands  this  week  which  will  shock  newspaper- 
dom.  It  projwses  a  practice  which  makes  the  pretensions  of 
American  newspaper  men  a  tissue  of  falsehoods  and  deceptions.  It  is 
presented  to  the  readers  of  this  journal  with  a  fervent  hope  that  those 
who  are  responsible  for  clean  and  honest  news-reporting  will  be  aroused 
from  long  apathy  and  do  something  about  the  press  agent  evil  which 
progressively  menaces  good  journalism  and  true  public  opinion. 

The  letter  is  a  “duplicated”  document,  United  Press  Associations  and  the  In- 
signed  by  a  responsible  executive  of  one  ternational  News  Service.  The  letter 
of  the  most  influential  advertising  imputes  the  most  outrageous  libel  that 
agencies  in  this  country.  On  the  letter-  has  ever  been  uttered  against  those  serv- 
head  of  that  agency  it  was  broadcast  to  ices,  it  is  the  meanest  and  most  insulting 
a  list  of  advertisers.  The  vice-president  repudiation  of  press  ethics  on  record, 
of  the  agency  has  freely  admitted  it  was  Perhaps  it  is  unnecessary  to  more  than 
mailed  out.  He  says  he  saw  “nothing  the  mention  to  an  Editor  &  Publisher 
matter  with  it.”  The  president  of  the  audience  that  it  is  possible  that  the  ad- 
agency,  a  man  who  has  made  a  fine  con-  vertising  agency  did  “plant”  so-called 
tribution  to  advertising,  is  at  present  news,  really  paid-for  advertising,  in  the 
travelling  at  a  distance  and  in  view  of  reports  of  the  several  wire  services, 
his  absence  and  because  of  our  confident  This  might  happen  without  creating  even 
belief  that  he  would  not  sanction  such  suspicion  among  the  editors  or  reporters 
practice,  it  seems  fair  to  withhold  his  of  those  services.  Certainly  this  letter  is 
name.  However,  the  condition  is  what  no  proof  that  A.P.,  U.P.  and  I.N.S.  are 
we  wish  to  expose.  conscious  parties  in  this  business,  al- 

Here  is  the  letter,  with  the  names  though  the  recipient  of  the  letter  might 
deleted :  easily  gain  that  opinion.  Second-story 

"Dear  Mr . (An  workers  often  get  into  fine  houses  and 

advmrtiaing  manager  in  New  York),  any  citizen  is  subject  to  the  wiles  of  the 
“Did  you  ever  have  the  picture  of  pick-pocket  on  the  street.  No  newspaper 
eight  of  your  representatives  printed  man  in  America  will  believe  that  this 
something  like  three  times  in  each  of  advertising  agency  has  any  special  or 
125  newspapers  within  two  months?  arranged  power  to  get  personal  puffs  for 
**Oid  your  president  ever  go  to  “presidents  or  the  commercial  advertis- 
Europe  on  a  private  business  trip  and  '"g  of  products  into  the  news  reports  of 
have  two  interviews  and  one  news  ^be  three  services.  If  these  ‘  achieve- 
story  cabled  over  from  London  by  the  ments”  are  real  they  were  obtained 
Associated  Press,  United  Press  and  through  deceit. 

International  News  Service  ?  The  letter  in  question  was  brought  to 

•*Did  you  ever  have  your  product  ^be  attention  of  the  vice-president  of  the 
proclaimed  by  a  lecturer  traveling  agency  by  Editor  &  Publisher  on  Tucs- 
around  the  country — not  because  he  day.  The  man  immediately  resorted  to 
was  paid  to  do  so  but  merely  because  ^  veiled  threat.  It  would  be,  he  .said, 
it  was  suggested  to  him?  "bad  business”  for  this  journal  to  men- 

“Did  you  ever  in  five  weeks  get  '‘O’!  *be  matter  in  print.  He  assumed  the 
four  'stories’  about  your  product  sent  attitude  of  one  who  rides  in  the  driver  s 
out  by  the  two  leading  news  services  seat  of  the  press  of  this  country.  He 
to  their  entire  list  of  papers?  was  positive  that  ‘the  leading  dailies 

"Was  your  publicity  manager  ever  ^re  not  opposed  to  free  commercial  pub- 
asked  to  talk  about  your  product  be-  ^  prolonged  conversation  with 

fore  Rotary  Clubs  and  over  the  air?  bim  revealed  the  interesting  fact  that  the 
"These  are  some  of  the  accomplish-  man  would  not  recognize  one  of  the 

ments  of  . . news-publicity  prmciples  which  guide  ethical  newspaper 

service  to  it.  clients.  Such  oppor-  met  it  on  Broadway  L'ke  all 

tunitie.  may  not  come  often  to  many  ^^serXed  that  bis  stuff 

advertisers;  but  when  they  do,  the  V  Everyb^J  s 

facilities  should  be  available  to  recog-  '*•  repeatedly 

nixe  them  and  take  advantage  of  claiming  that  many  advertising  agencies 

•  are  making:  news  for  their  clients  and 

"Very  truly  yours  deliberately  using  their  economic 

^  ’  power  over  the  press  to  get  it  printed. 

••5°  _  '  V  ’”.■■■  Vi '  “If  others  do,  whv  not  our  agency?”  was 

..O  O  bis  final  refuge.  'This  individual  was  so 

r.  3.  The  .......  News-Publicity  hopelessly  bogged  in  the  sophistries  of 

Department  is  an  integral  part  of  the  agency  men  who  feci  the  power  of  the 
•  op«>‘»tions.  It  is  directed  space-buyer  and  so  blissfully  ignorant  of 
*.  •.••••••  (formerly  director  of  thp  common  news  ethics  that  an  interview 

publicity  for  the  motion  picture  in-  ^vilh  him  seemed  a  waste  of  breath, 
dust^  under  .......)  whose  special  Have  the  advertising  agencies  of  this 

articles  and  stories  are  among  the  country  really  gone  into  the  news  busi- 
most  popular  features  of  several  ness  as  an  “integral  part  of  the  agency’s 
“•*■**••*••  operation  ?”  Unquestionably  some  have — 

^  The  unusual  character  of  the  serv-  and  it  is  a  scandal.  It  is  something  for 
iM  has  prompted  us  to  make  it  avail-  the  American  Association  of  Advertising 
able  to  those  who  are  not  clients  of  Agencies  to  tackle,  and  without  delay, 
this  agency  where  there  are  genuine  Who  would  believe  that  the  honor  of  the 
news  opportunities  and  where  such  an  American  press  can  be  maintained  on 
arrangement  would  not  be  in  conflict  the  presumption  that  an  advertising 
with  other  agency  relations."  agency  may  hold  out  news  or  propaganda 

Only  one  sensible  interpretation  can  be  in  one  hand  and  profitable  advertising  in 
put  upon  this  letter.  It  means  that  an  the  other?  Such  a  system  has  the  seeds 
advertising  agency  is  confessedly  in  the  of  death  in  it,  for  newspaper  and  agency 
business  of  selling-out  the  American  alike.  It  is  a  betrayal  of  public  con- 
press.  What  the  average  newspaper  man  fidence,  keystone  in  journalism’s  arch, 
would  not,  for  conscience  sake,  do  for  All  press  idealism  falls  into  dust  if  this 
any  price,  this  impudent  agency  flag-  happens.  Every  c>'nical  charge  of  the 
rantly  does  to  bait  advertising  contacts  enemies  of  the  press,  that  it  is  controlled 
and  win  profit.  It  is  an  organized  system  and  manipulated  by  selfish  interests  bent 
calculated  to  corrupt  the  flow  of  news  on  upon  exploitation  of  the  confiding  reader, 
press  service  wires.  Take  notice  that  the  liecomes  valid  on  the  basis  of  the  agency’s 
letter  is  addressed  to  advertisers  and  astounding  letter.  The  newspaper  busi- 
that  it  proposes  to  procure  for  pay,  direct  ness  is  not  a  racket.  The  advertising 
or  indirect,  “news”  or  “picture”  treat-  business  is  not  “free  publicity.” 
ment  for  persons  or  for  products  in  the  There  is  something,  in  our  view,  to  do 
reports  of  the  Associated  Press,  the  about  this  press  agent  traffic,  now  that  it 


has  gone  mad.  Editor  &  Publisher 
confidently  looks  to  the  Four  A’s  to  pass 
a  resolution  outlawing  “news-publicity” 
activities.  Such  a  resolution,  if  presented, 
would  carry  with  an  overwhelming  vote. 
Editor  &  Publisher  looks  to  the  Ameri¬ 
can  Society  of  Newspaper  Editors  to 
condemn  this  condition  and  resist  it  until 
it  is  corrected.  It  looks  mainly  to  the 
American  Newspaper  Publishers’  Asso¬ 
ciation  to  take  effective  measures  to  pro¬ 
tect  the  integrity  of  news. 

Editor  &  Publisher  this  week  in¬ 
formed  the  heads  of  the  three  press  asso¬ 
ciations  mentioned  in  the  letter  of  the 
facts  in  the  case.  Karl  Bickel,  president 
of  United  Press,  said:  “That  is  a 
criminal  abuse  of  news  service.  It  means 
we  are  being  sold  out  behind  our  backs. 

I  have  taken  a  more  liberal  attitude 
regarding  press  agents  than  has  Editor  & 
Publisher  and  believe  legitimate  news 
can  occasionally  come  from  such  sources, 
but  this  thing  of  baiting  advertising  con¬ 
tacts  with  news,  plainly  promising  the 
use  of  press  service  wires,  is  a  con¬ 
temptible  betrayal  of  common  confidence 
in  news  relations.” 

Kent  Gxiper,  general  manager  of 
Associated  Press,  said:  “This  is  a  mat¬ 
ter  to  be  investigated.  I  have  taken  up 
with  the  agency  its  claim  that  it  has 
used  the  Associated  Press  news  reports 
to  serve  its  clients.  We  want  to  know 
when  and  how  this  was  done.  1  do  not 
wish  to  discuss  the  matter  until  our  in¬ 
vestigation  is  complete.” 

The  following  statement  concerning  the 
advertising  agency’s  claim  was  made  by 
Frank  Mason,  president  of  International 
News  Service : 

"It  is  the  fundamental  policy  of  Inter¬ 
national  News  Service  that  every  item 
of  news  must  be  judged  on  its  merits  as 
a  truthful,  unbiased  and  reliable  pre¬ 
sentation  of  facts. 

“Our  bureau  managers’  manual  spe¬ 
cifically  and  emphatically  warns  every 
bureau  manager  both  at  home  and  abroad 
against  publicity  matter  as  distinguished 
from  news. 

“.Mthough  many  press  agents  seek  to 
impress  their  ejients  by  an  assumed  in¬ 
fluence  with  the  three  great  American 
press  associations,  International  News 
Service  has  had  very  little  trouble  on  this 
score.” 

Piobert  J.  Bender,  vice-president  of 
United  Press  said:  “Our  attention  is 
frequently  called  to  claims  of  publicity 
organizations  that  in  some  mysterious 
way  they  can  obtain  publicity  for  per¬ 
sonalities  or  products  through  press  as¬ 
sociations. 

“Of  course  no  one  outside  the  United 
Press  organization  has  either  the  author¬ 
ity  or  the  right  to  state  that  the  United 
Press  will  use  material  of  any  kind  on 
its  wires.  The  only  judges  of  what  mater¬ 
ial  the  United  Press  carries  on  its  wires 
are  the  United  Press  wire  editors. 

“We  cannot  prevent  a  publicity  con¬ 
cern  from  writing  letters  claiming  that 
interviews  and  stories  about  prominent 
people  or  important  products  are  the  re¬ 
sult  of  that  concern’s  clever  publicity 
technique.  If  prospective  clients  of  the 
concern  are  gullible  enough  to  believe 
such  claims,  that  is  their  misfortune. 

“As  a  matter  of  fact,  the  United  Press 
does  and  will  carry  interviews,  speeches 
and  other  news  about  prominent  execu¬ 
tives  of  big  concerns  whose  words  or 
activities  are  interesting  or  important. 
When  men  like  Owen  D.  Young,  Henry 
Ford,  or  J.  P.  Morgan,  or  other  execu¬ 
tive  leaders  of  importance  in  hanking  and 
industry,  make  statements  or  speeches 
or  subrnit  to  interviews  on  topics  our 
news  editors  believe  to  be  interesting  or 
important,  we  carry  their  words  strictly 
on  the  basis  of  their  news  interest  and 
importance. 

“No  advertising  agency  or  publicity 
concern  could  get  this  material  into  our 
report  if  it  were  not  worth  the  space  as 
news  and  no  advertising  agency  could 
keep  it  out  if  we  thought  it  were  news.” 

TAKING  PROHIBITION  POLL 

The  Chicago  Tribune  is  taking  a  poll 
among  the  582  candidates  for  the  Illinois 
state  legislature,  to  give  them  an  oppor¬ 
tunity  to  state  their  views  on  prohibition 
and  to  guide  the  voters  in  the  April  8 
primary. 


ANTl-PUBLlCmr  PLAN  IS 
ANNOUNCED  IN  N.  Y. 

Publisher*’  Association  to  Return  Psk 

licity  to  Advertiser  With  Letter 
Asking  if  Effort  I*  Deemed 
Worth  While 

A  plan  whereby  all  free  publicity  na- 
terial  gathered  by  the  Publishers  Aiio- 
ciation  of  New  York  City,  will  be 
turned  direct  to  the  advertiser  instead  d 
the  agency  sending  it  out  has  bm  pc 
in  operation,  it  was  announced  this  vtdi 
by  Andrew  Ford,  secretary  in  durge  d 
the  association’s  fight  against  press 
agent  operations.  The  returned  puffs  will 
be  accompanied  by  a  letter  designed  to 
call  to  the  attention  of  the  advertiser  tht 
waste  of  effort  and  money. 

Attention  will  be  centered  on  concerns 
that  make  no  pretense  of  using  paid  ad¬ 
vertising  in  the  newspapers  but  depend 
upon  their  publicity  agents  to  obtain  free 
reading  matter  in  the  news  colunuis,  Mr, 
Ford  said.  The  letter  which  will  accom¬ 
pany  the  material  will  read  as  follows: 

“Dear  Sir :  We  are  returning  to  you 
direct  your  free  publicity  matter  sent  to 
newspapers  of  New  York  City.  Foryoc 
information  we  wish  to  make  known  to 
you  that  matter  of  this  character  his 
no  place  in  our  news  columns.  We  also 
wish  to  ask  you  these  three  questions: 

“1st.  How  much  does  this  matter  cost 
you  for  agents’  fees,  printing  and  post¬ 
age?  And  is  it  accomplishing  resiilu 
commensurate  with  the  price  paid?  In 
other  words  Is  It  Worth  While? 

“2nd.  What  class  of  newspapers  is 
publishing  this  matter — the  obscure  coun¬ 
try  papers  or  papers  of  recognized  stand¬ 
ing  and  influence?  Is  It  Worth  Whiu’ 

“3rd.  What  is  the  effect  on  an  Editor 
who  receives  this  mass  of  free  publicity' 
Do  you  believe  it  is  building  up  good  will 
for  your  business  ?  Is  It  Worth  Whiu’ 
“Very  truly  yours, 

“Publishers  .Xs.sixiatio.n  of 

New  York  City." 

DENIED  INJUNCTION 

Jazz  Band  Leader  Thwarted  is  At¬ 
tempt  to  Suppress  Rudy’s  Masterpiect 

Will  Osborne,  jazz  orchestra  leader, 
seeking  to  enjoin  E.  P.  Dutton  &  Co. 
from  further  sales  of  Rudy  Vallee's 
“Vagabond  Dreams  Come  True,"  ^ 
the  Nexv  York  Sun  from  further  serial¬ 
ization  of  the  book,  had  his  motion  icr 
the  injunction  thrown  out  of  court  in 
New  York  this  week.  Osborne  also  was 
seeking  $500,000  damages  from  Vallee, 
claiming  that  he  had  been  inferentially 
belittled  in  Rudy’s  book. 

The  Sun  is  running  installments  of  the 
book  in  its  radio  section  on  Saturdays. 
Incidentally  this  is  a  departure  from  San 
policies,  Vallee’s  story  being  the  firs: 
serial  that  has  appear^  in  the  Sun  to 
many  years,  according  to  Keats  Speed, 
managing  editor. 

BOLITHO  RESIGNS 

Noted  Columnist  Will  Take  Vsestk* 
from  Active  Work,  April  15 

William  Bolitho,  columnist  of  the 
Nezv  York  World,  will  leave  that  »pe: 
April  15,  it  was  made  known  by  Bej; 
hert  Pulitzer,  president  of  the 
this  week. 

Mr.  Bolitho  will  not  make  any  ot^ 
immediate  connection  but  has  sigmnen 
his  intention  of  taking  a  vacation  imn'- 
active  work,  Mr.  Pulitzer  said.  Be  re¬ 
cently  had  a  play  accepted  for  prodac- 
tion,  but  neither  a  name  nor  production 
date  have  yet  been  announced. 

Mr.  Bolitho  first  started  writing  ‘Of 
the  World  in  1919  while  he  was  m  1^ 
don.  He  later  became  a  regular  mefflw 
of  the  Ixmdon  staff  and  eventually  came 
to  this  country  and  started  turning  on 
his  regular  tri-weekly  column. 

IOWA  MEETING  IN  MAY 

The  annual  convention  of  the 
Press  -Association  will  be  held  at  me  r 
Des  Moines  Hotel  in  Des  Moines, 
Mav  1,  2  and  3. 
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MISSISSIPPI  EDITOR  SLAIN  BY  MAYOR 
AS  RESULT  OF  POLITICAL  FEUD 


AIDING  UNEMPLOYED 


WEBB  TAKES  CHARGE 
OF  LAVARRE  DAILY 


Court  Commissioner  Takes  Over 
Direction  of  Columbia  Record  Fol¬ 
lowing  Court  Decision — Now 
Heads  All  Four  Papers 


Latter  Then  Kills  Himself  in  Undertaking  Establishment  of  His 
5oii _ Editor  Delayed  Operation  to  Give  Reporter  Instruc¬ 

tions  On  How  Story  Should  Be  Written  and  to 
Protect  “String”  Papers 


(By  telegraph  to  Editor  &  Publisher') 

Columbia,  S.  C.,  April  2. — J.  T.  Webb, 
Jr.,  court  commissioner  for  the  Hall- 
LaVarre  papers  involved  in  the  litigation 
between  the  estranded  partners  for  con¬ 
trol,  today  took  charge  of  the  Columbia 
Record  for  the  second  time. 

Mr.  Webb,  who  went  to  the  Record 
building  with  State  Senator  James  H. 
Hammond,  the  secretary-treasurer  of  the 
company,  announced  there  would  be  no 
change  in  the  paper's  personnel. 

Two  months  ago  Mr.  Webb  took  con¬ 
trol  of  the  paper  but  several  hours  later 
was  ejected  by  William  LaVarre  on  the 
grounds  that  the  Record  plant  was  under 
lease  to  the  Piedmont  Press  Association. 

The  Piedmont  Press,  a  short  time  later, 
obtained  a  temporary  injunction  prevent¬ 
ing  Webb  from  interfering  with  the 
_  „  ,  ...  Record,  but  this  injunction  was  vacated 

ton  dismissed  the  action  brought  by  the  last  week  by  the  state  supreme  court. 
Amalgamated  Builders’  Council  against  Commissioner  Webb  now  has  charge 
W.  F.  Herman,  proprietor  of  the  Wind-  of  the  four  papers  in  the  chain — the 
sor  (Ont.)  Borden  Cities  Star,  for  $100,-  Augusta  (Ga.)  Chronicle,  the  Spartan- 
000  damages  for  alleged  libel.  burg  (S.  C.)  Herald  and  the  Spartan- 

Defamatory  statements  alleged  to  have  In^rg  J ournal  in  addition  to  the  Record  in 
been  made  in  editorials  could  not  be  re-  Columbia. 

_ _  _  LaVarre  lost  two  decisions  last  week 

His^ordshlp  held,  although  to  the  South  Carolina  supreme  court 

•  •  •  .  when  that  body  vacated  a  temporary 

injunction  he  had  obtained  for  the  Pied¬ 
mont  Press  Association  against  J.  T. 
Webb,  and  when  it  affirmed  an  injunc¬ 
tion,  issued  by  Circuit  Judge  T.  J. 
Mauldin  to  prevent  LaVarre  from  inte- 
fering  with  the  Spartanburg  Herald- 
Journal  Company’s  operations. 

Judge  Mauldin’s  injunction  against 
LaVarre  had  been  issued  after  Webb  had 
taken  control  of  the  Spartanburg  papers 
and  after  the  same  judge  had  fin^  Le- 
Varre  for  contempt  of  court  for  not 
leaving  the  Spartanburg  paper  plant 
EXPOSED  PICTURE  FRAUD  ordered  by  the  bench. 

The  Pittsburgh  Sun-Telegraph  last 
.Sunday  issued  a  warning  to  residents  of 
the  city  against  bogus  solicitors  repre¬ 
senting  themselves  as  associated  with 
Pittsburgh  newspapers,  who  are  said  to 
have  promised  publication  of  pictures  of 
children  in  the  rotogravure  section  upon 
payment  of  certain  sums. 


35  years  ago  from  Pulaski,  Tenn,  pur-  the  jobi 
chasing  the  Sentinal  from  the  late  Judge  salaries. 

W.  A.  Hefry,  Sr.  Seven  years  later,  in  only  wil 
company  with  several  of  his  brothers-in-  Copie 
law,  he  had  a  shooting  scrape  with  the  postt 
Kelly  brothers  over  an  article  that 
appeared  in  his  paper  at  which  time  T. 

Kelley,  who  was  circuit  clerk  in  domestii 
Yazoo  county,  and  D.  D.  Dorsey  of  money. 

Lumberton,  Miss.,  met  their  death.  At  “Give 
this  time  Birdsell  was  placed  under  used, 
arrest  and  James  K.  Vardaman,  who  was 
at  that  time  Mississippi  governor,  called 
out  the  local  troops  to  protect  him  from 
violence. 

Through  his  newspaper,  Birdsell  often  Toronto 
had  criticized  Stricklin’s  official  acts.  Pie 
had  been  prominent  in  Mississippi  poli¬ 
tics.  He  was  a  member  of  the  State  Tax 
Commission,  and  although  his  term  had 
just  expired  his  successor  had  not  been 
named. 

Yazoo  City  is  located  on  the  edge  of 
the  famous  Mississippi  delta  about  40 
miles  northwest  of  Jackson,  Mississippi’s 
capital,  and  has  a  population  of  about 
5,500.  been  made  in  editorials  could  not  be  re- 

Townspeople,  split  by  the  fued  between  garded  as  relating  to  the  business  of  a 
its  prominent  citizens,  had  expected  the  trade  union.  L  '  '  ‘  ‘  '  „ 

trouble,  it  w’as  said,  and  feeling  among  he  added  they  probably  are  highly  derog- 
them  ran  high  in  the  interval  between  atory  to  individual  officers  of  the  union, 
the  shooting  and  the  finding  of  the 
mayor’s  body.  Stricklin  had  just  entered 
his  second  term  as  mayor.  He  was  born 
and  reared  near  Yazoo  City  and  his 
father  was  a  Baptist  minister.  He  was 


PUBLISHER  WINS  SUIT 


W.  J.  PARRETT  HONORED 

W.  J.  Parrett,  veteran  newspaper  man 
and  for  32  years  with  the  Damnlle  (Ill.) 
Commercial-Neivs,  of  which  he  is  part 
owner  and  general  manager,  has  been 
elected  director  of  district  2  of  the 
Illinois  Chamber  of  Commerce  to  suc¬ 
ceed  John  H.  Harrison,  late  publisher  of 
the  Commercial-News. 


PERRY  BUYS  BUILDING 


Jacktonville  (Fla.)  Journal  Publisher 

Pays  $250,000  for  Structure 

(By  telegraph  to  Editor  &  Publisher) 

Jacksonville,  Fla.,  April  2.— John  H. 
Perry,  owner  of  the  Jacksonville  Jour¬ 
nal,  yesterday  announced  his  purchase 
of  the  Journal  Building,  located  at  Laura 
and  Church  streets,  from  Frank  Adams. 
The  price  is  said  to  have  been  in  excess  of 
$250,0(X).  The  property  acquired  by  Mr. 
Perry  fronts  105  feet  on  both  Laura  and 
Church  streets,  the  quarter  of  a  block 
being  covered  by  a  three-story  and  base¬ 
ment  structure  of  steel  and  concrete  con¬ 
struction,  with  44,100  feet  of  floor  space. 
The  building  is  occupied  exclusively  by 
the  Journal.  Mr.  Perry,  head  of  the 
chain  of  newspaper  properties  bearing 
his  name,  is  extensively  interested  in 
Jacksonville  and  Florida  realty  and  is 
publisher  also  of  one  other  Florida  news¬ 
paper,  the  Pensacola  Journal. 

TO  BUILD  NEW  PLANT 

Ignited  States  Senator  Carter  Glass,, 
owner  of  the  I.ynchhurg  (Va.)  News 
and  Adimnce,  has  purchased  a  lot  at 
Ninth  and  Church  streets,  Lynchburg,  on 
which  he  will  erect  a  building  for  his  two 
daily  newspapers.  The  present  building 
is  to  be  razed  to  make  way  for  the  new 
post-office  building. 

LINDSAY  HOBEN  MARRIES 

Lindsay  Hoben,  special  writer  for  the 
Mihoankee  Journal,  was  married  April  1 
to  Miss  Margaret  Pollitzer  at  the  home 
of  the  bride’s  parents  at  995  Park  avenue. 
New  York.  Mr.  Hoben  and  Miss  Pollit¬ 
zer  first  became  acquainted  in  Russia  last 
September. 


SPRINGFIELD  DAILY  REMODELS  PLANT 


ADDS  MONDAY  EDITION 

The  Jackson  (Miss.)  Clarion  Ledger, 
published  by  T.  M.  Hederman,  recently 
started  a  Monday  morning  issue  making 
it  a  seven-day  paper. 


With  the  coming  of  spring  the  Springfield  Illinois  State  Register  building 
has  appeared  in  an  entirely  new  dress.  The  front  of  the  plant  was  torn 
down  and  rebuilt  of  white  sandstone.  The  interior  was  also  remodeled. 
Five  thousand  square  feet  was  added  to  the  floor  space. 
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AUTOSTROP  SUING  GILLETTE  ON  CLAIM 
NEW  BLADE  IS  AN  INFRINGEMENT 


KSD  SILENCED,  DAILY  CHARGES 


St. 


Makers  of  Probak  Blades  Seeks  to  Stop  Manufacture  of  New 
Gillette  Product  and  Collect  Profits  to  Date — Also 
Wants  United  Cig^ar  Stores  Enjoined 


By  ROBERT  S.  MANN 


Suits  aimed  at  the  huge  marketing 
program  launched  by  the  Gillette 
Safety  Razor  Company  a  few  weeks  ago 
were  announced  on  April  2  by  the  Auto¬ 
strop  Safety  Razor  Company,  which 
charged  that  Autostrop  patents  were  in¬ 
fringed  by  the  new  model  razor  and 
blades  put  out  by  the  Gillette  company. 

Papers  in  the  suits  were  prepared  by 
the  Autostrop  coimsel  in  New  York  and 
mailed  to  attorneys  in  Wilmington,  Del., 
and  Hartford,  Conn.,  to  be  filed.  It  was 
expected  that  the  bills  of  complaint 
would  be  actually  filed  this  week,  prob¬ 
ably  Thursday. 

One  suit  to  be  filed  in  the  United  States 
District  Court  for  the  District  of  Dela¬ 
ware,  asks  three  things,  according  to  a 
formal  announcement  by  the  Autostrop 
company;  first,  that  the  Gillette  company 
be  forced  to  stop  the  manufacture  and 
distribution  of  the  new  blade  and  holder; 
second,  that  the  Gillette  company  turn 
over  all  profits  from  the  sale  of  the  new 
models;  and  third,  that  it  pay  damages 
for  injury  to  the  Autostrop  business. 

-Another  suit  in  the  United  States 
District  Court  for  the  District  of  Con¬ 
necticut,  is  against  the  United  Cigar 
Stores  Company  as  a  large  retailer,  and 
seeks  to  restrain  the  latter  company  from 
offering  the  new  Gillette  models  for  sale. 

The_  effect  of  the  suits  on  the  Gillette 
advertising  and  sales  program,  could  not 
be  determined  at  once.  Orders  have 
already  been  placed  for  advertisements 
to  be  run  several  weeks  in  the  future, 
and  these  will  continue  to  appear  unless 
definite  instructions  to  the  contrary 
should  be  issued  to  the  newspapers.  E. 
D.  Copeland,  advertising  manager  for 
Gillette,  told  Editor  &  Publisher 
Thursday  that  he  would  be  unable  to 
make  a  definite  statement  until  later. 

In  any  event,  prolonged  litigation  be¬ 
tween  the  two  companies  is  confidently 
expected. 

Rumors  of  the  suits  have  been  circulat¬ 
ing  since  shortly  after  the  new  Gillette 
models  were  put  on  the  market.  March 
6.  In  recognizing  the  rumors,  Frank  J. 
Fahey,  vice-president  and  general  man¬ 
ager  of  the  Gillette  company,  made  the 
following  statement  to  his  stockholders : 

“Before  manufacturing  and  distribut¬ 
ing  this  new  razor  and  blade,  we  made 
sure  of  our  patent  situation. 

“The  ctOTbined  opinion  of  our  general 
and  associate  counsel,  and  the  company’s 
management,  is  that  we  are  in  an  ab¬ 
solutely  sound  patent  position. 

“If  anyone  feels  that  our  company  has 
infringed  his  patent  rights,  we  suggest 
he  come  into  court. 

“We  are  not  only  prepared  for  any 
legal  controversy,  but  we  invite  it.” 

Counsel  for  the  Gillette  company  were 
listed  as:  General  counsel.  Storey, 
Thorndike,  Palmer  &  Dodge,  Bostem ; 
special  counsel,  Chadbourne,  Stanchfield 
&  Levy,  New  York;  patent  counsel. 
Fish,  Richardson  &  Neave,  Boston  and 
New  York;  regular  counsel,  Root, 
Qarke,  Buckner  &  Ballantine,  New 
York. 

The  legal  staff  of  the  Autostrop  com¬ 
pany  is  headed  by  Thomas  Ewing  of 
New  York,  formerly  United  States  com¬ 
missioner  of  patents. 

The  Autostrop  company  is  manufac¬ 
turer  of  the  Probak  double-edged  razor 
blades,  which  were  placed  on  the  market 
last  summer.  It  also  has  developed  a 
Probak  holder  for  the  blades,  which  has 
not  yet  been  marketed. 

In  recent  months  the  shape  of  the 
Probak  blade  has  been  changed.  When 
first  marketed  it  was  perforated  with 
three  holes  of  peculiar  shape,  called  “but¬ 
terfly”  channels,  by  which  the  blade  was 
held  on  the  razor.  The  present  blades 
retain  the  “butterfly”  shape  in  part  but 
alOT  have  a  long  narrow  slot  down  the 
middle  similar  to  that  in  the  new  Gillette 
blades.  There  are  also  other  cross  cuts. 
Both  makes  also  have  the  four  corners 
cut  out. 


The  Probak  blades  now  on  sale  will 
fit  either  old  or  new  Gillette  razors,  as 
well  as  the  Probak  razor  and  other  makes 
of  razors.  The  Gillette  blades,  however, 
will  not  fit  the  Probak  razor,  a  test 
showed.  On  the  Gillette  razor  a  bar  fits 
into  the  slot  in  the  blades.  On  the 
Probak  razor  the  blade  is  held  by  two 
posts  of  peculiar  shape  which  engage  the 
channel  cut  into  the  blade. 

Probak  counter  displays  show  two  pat¬ 
ent  numbers  on  the  first  Probak  blade, 
and  three  on  the  present  blade.  The  Gil¬ 
lette  blade  is  marked  “patent  pending.” 

The  present  Probak  blade  was  put  on 
the  market  as  early  as  last  November, 
according  to  a  statement  at  the  Autostrop 
office.  Even  before  sale  of  the  earlier 
shape  had  ceased,  blades  of  the  new  de¬ 
sign  were  being  packaged  with  the  old 
ones  and  sold. 

The  .Autostrop  company  "enjoys  the 
ownership  of  over  200  patents  on  razors, 
blades,  and  processes  of  manufacture, 
and  applications  for  more  than  70  pat¬ 
ents  are  pending  in  the  United  States 
patent  office,”  according  to  a  recent  state¬ 
ment  of  the  president,  X.  R.  Maas. 

Tile  two  cumpanieb  are  outstanding  in 
the  razor  field.  The  Gillette  company, 
sfter  building  up  a  tremendous  business 
with  its  old  razor,  shut  off  production  at 
the  close  of  1929  and  changed  over  to  the 
new  iiKidcls,  now  in  controversy.  It  op¬ 
ened  the  .sale  of  the  new  products  on 
March  6,  using  newspaper  and  magazine 
space  in  large  quantities. 

The  Autostrop  company  was  built  on 
the  razor  for  which  it  is  named,  in  which 
a  single-edged  blade  is  stropped  before 
every  shave  without  being  taken  from  the 
holder,  .\fter  exploiting  this  field,  the 
officials  of  the  company  decided  that  a 
large  group  of  men  preferred  a  razor 
blade  which  could  be  thrown  away  in¬ 
stead  of  being  stropped ;  so  without  giv¬ 
ing  up  the  -Autostrop  razor,  the  company 
liegan  making  and  .selling  the  Probak 
blades.  Various  other  companies  have 
also  marketed  double-edged  blades  in  re¬ 
cent  years. 

Both  the  Gillette  and  the  Autostrop 
f.actories  are  said  to  have  been  working 
night  and  day  shifts  to  meci  the  demand. 
Both  companies  market  their  goods  all 
over  the  world  as  well  as  in  .America. 

The  suit  is  the  second  one  Di  ought 
against  the  Gillette  company  since  its  new 
moflels  were  placed  on  sale.  D.  A. 
Schulte,  Inc.,  recently  sued  for  $125,000 
said  to  have  been  due  from  the  Gillette 
com^ny  as  a  quarterly  payment  for  dis¬ 
playing  and  promoting  Gillette  blades. 
The  suit  stated  that  the  Gillette  companv 
had  contracted  to  pay  $500,000  a  year. 
The  Gillette  company  made  a  counter¬ 
claim  for  damages,  on  the  ground  that 
the  Schulte  company  broke  the  contract 
in  Septemlier  and  October  by  selling 
Dunhill  razors  and  discouraging  custom¬ 
ers  from  buying  the  Gillette  brand. 


LouU  Star  Says  Post-Dispatch 
"Blanked”  Star  Speaker 

The  St.  Louis  Star  in  the  issue  of 
Friday,  March  28,  charged  the  St.  Louis 
Post-Dispatch,  with  having  blanked  radio 
station  KSD,  which  the  Post-Dispatch 
owns,  while  Harry  T.  Brundidge  of  the 
Star  staff  was  speaking  from  New  York 
over  the  National  Broadcasting  Com¬ 
pany’s  chain  the  preceding  evening.  The 
star  has  been  publishing  a  series  of  fea¬ 
tures  on  radio  performers,  written  by 
Mr.  Brundidge,  and  Rudy  Vallee,  who 
had  been  written  up,  invited  Mr.  Brun¬ 
didge  to  be  his  guest  “on  the  air”  in  the 
Fleischmann  hour. 

The  program  came  over  KSD  in  St. 
Louis.  The  Star  contends  that  the  sta¬ 
tion  did  not  broadcast  while  Mr.  Brun¬ 
didge  was  speaking. 

The  Star’s  story  carried  the  caption 
“P-D  Radio  Dead  As  Star’s  Man  Comes 
On  Air”.  A  telegram  from  New  York 
was  printed  in  which  Graham  McNamee 
expressed  his  displeasure,  and  an  execu¬ 
tive  of  the  Fleischmann  Yeast  Company, 
unnamed,  said  that  he  would  demand  a 
rebate  for  the  lost  time. 

Officials  of  the  National  Broadcasting 
Company  admitted  that  a  station  in  a 
chain  can  refuse  to  broadcast  any  part 
or  all  of  a  program. 


PHIPPS  BILL  IS  PASSED 
BY  U.  S.  SENATE 


Measure  Requiring  More  Detsiloi 
Ownership  Statements  from 
Newspapers  Now  Goes 
to  House 


GONZALES  ACCEPTS  WATCH 


Says  Editors  Ought  To  Be  Useful  In 
Letters  to  Piedmont  Press 

A  veteran  editor  of  a  newspaper  who 
is  not  useful  would  be  as  discreditable  as 
an  ungodly  minister  of  the  gospel,  in  the 
opinion  of  William  E.  Gonzales,  editor 
of  the  Columbia  (S.C.)  Stale.  He  stated 
this  view  in  a  letter  to  the  Piedmont 
Press  Association,  in  accepting  a  gold 
watch  awarded  to  him  by  the  Columbia 
Record,  afternoon  paper,  as  “Columbia’s 
most  useful  citizen.” 

The  selection  of  Mr.  Gonzales  was 
made  by  a  committee  of  five  citizens, 
from  a  large  number  of  iiominations. 

In  a  letter  addressed  to  the  Piedmont 
Press  Association,  of  which  William  La- 
Varre  is  president,  Mr.  Gonzales  wrote: 

“However,  I  feel  that  this  honor,  com¬ 
ing  to  one  who  has  been  engaged  in 
newspaper  work  in  Columbia  since  1884 
with  practically  no  intermission  except 
during  nine  years  in  the  diplomatic  serv¬ 
ice  and  a  year  in  the  Spanish  war,  car¬ 
ries  less  credit  to  him  than  it  would  to 
one  not  having  his  opportunities  for  serv¬ 
ice  and,  therefore,  for  usefulness.” 


BUCHANAN  RE-ELECTED 

Henry  C.  Buchanan,  dean  of  Trenton, 
X.  J.,  newspaper  men  and  editorial  writer 
on  the  Trenton  Evening  Times,  has  been 
re-elected  president  of  the  Trenton  Press 
Club.  State  Senator  A.  Crozier  Reeves, 
president  of  the  Trenton  Times  News¬ 
papers,  was  named  as  vice-president,  and 
George  B.  Shick,  state  house  reporter 
for  the  Times,  as  sceretary-treasurer. 


LORIMER  VISITS  CUBAN  CAPITAL 


By  George  H.  Manning 

Washington  Correspondent,  Editor  &  Purlisri* 

Washington,  D.  C.,  April  2.— Under 
provisions  of  the  Phipps  bill  passed  bv 
the  Senate  April  1,  publishers  will  be 
required  to  disclose  more  detailed  data 
on  the  ownership  of  their  publications. 

This  bill,  introduced  by  Senator  Law¬ 
rence  C.  Phipps  of  Colorado  last  June, 
was  considered  and  approved  by  the 
Senate  Committee  on  Post  Offices  and 
Post  Roads  in  January  and  reported  to 
the  Senate  with  a  recommendation  that 
it  be  passed.  The  bill  S.  1413,  atnend^ 
section  2  of  the  Act  entitled  “An  act 
making  appropriations  for  the  service  of 
the  Post  Office  Department  for  the  fiscal 
year  ending  June  30,  1913,  and  for  other 
purposes”  as  amended. 

As  amended  by  the  Committee  and 
passed  by  the  Senate,  the  bill  adds  the 
following  language  to  the  present  statute; 

“And  such  additional  information  coi- 
cerning  the  interest,  direct  or  indirect, 
of  any  person  in  such  publication  or  its 
stcKk,  bonds,  or  other  securities  as  the 
Postmaster  General  shall  by  regulation 
require,  such  information  to  disclose  the 
ownership  of  such  publication.” 

In  reporting  the  bill  favorably,  the 
Senate  Committee  stated ; 

“The  present  law  requires  the  certifica¬ 
tion  of  ownership  of  publications,  includ¬ 
ing  the  names  and  addresses  of  the 
editor,  publisher,  business  managers, 
owners,  stockholders,  known  bondholders 
and  other  security  holders.  In  actual 
practice,  however,  the  statute  has  been 
found  defective  and  this  bill  is  believed 
necessary  to  carry  out  the  intent  of  Con¬ 
gress. 

“While  postal  officials  now  attempt  to 
ascertain  the  real  ownership  of  incorpo¬ 
rated  newspapers,  in  cases  where  the 
security  holders  appear  upon  the  com¬ 
pany’s  books  as  trustees  or  in  some  othw 
fiduciary  relation,  such  information  is 
not  required  by  law  and  consequently  is 
seldom  obtainable. 

“The  committee  believes  that  the  sug¬ 
gested  change,  authorizing  and  sanction¬ 
ing  such  inquiries,  will  accomplish  the 
desired  result.” 

This  legislation  is  understood  to  have 
been  inspired  by  the  recent  disclosures 
of  power  interests’  acquisition  of  news¬ 
papers.  The  activity  of  the  International 
paper  and  Power  Company  in  buying  w 
financing  the  purchase  of  papers  was  the 
outstanding  example.  There  does  not 
now  appear  to  be  any  considerable  oppo¬ 
sition  to  the  measure  in  the  House  of 
Representatives. 


JOINS  N.  Y.  HERALD  TRIBUNE 

George  Prince,  formerly  of  the  Havas 
News  .Agency,  has  joined  the  New  York 
Herald  Tribune  staff. 


I.N.S.  BUREAU  MOVED 

The  San  Francisco  headquarters  of  1^ 
ternational  News  Service  were  ft®™ 
this  week  from  the  old  location  ^ 
Mission  street  to  the  third  floor  of  the 
Call-Bulletin  building.  In  addition  to 
the  local  bureau  the  offices  house  the 
Pacific  Coast  headquarters.  Morse  wires 
used  for  local  news,  racing  reports  and 
special  financial  service  have  been  segre¬ 
gated  from  the  printer  equipment,  it  was 
announced  by  F.  H.  Martin,  western 
division  superintendent. 


RAI 
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NEW  TELEGRAM  SERIES 

The  New  York  Telegram  started 
publication  of  a  new  experience  se^ 
March  24,  under  the  general  title,  otstf 
Seconds  from  Death.”  Louis  Wedema 
is  writing  the  stories,  which  are  com¬ 
posed  of  interviews"  and  narratives  oi 
real  life  exjieriences. 


George  H.  Lorimer,  editor  of  the  Saturday  Evening  Post,  and  Philip  Collins, 
official  of  the  Curtis  Publishing  Company,  photographed  recently  at  Havana. 


BIRTHDAY  CHECKS  FOR  STAFF 

Charles  E.  Dunscomb,  publisher  of  the 
Berkeley  (Cal.)  Gacette,  has  started  W 
custom  of  remembering  all 
their  birthdays  with  checks.  “C^ 
win,  for  20  years  in  charge  of  the  W 
zette’s  Oakland  office,  has  been  made  a 
vertising  manager. 
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radio  ^‘JUST  LUCKY”  IN  BEING  INCLUDED 
ON  CENSUS  BLANK,  OFFICIAL  SAYS 

Others  in  Washington  Have  Varying  Explanations — One 
Theory  Is  Politicians  Want  to  Know  What  ‘^Coverage”  Cam¬ 
paign  Orators  Get — Many  Products  Sought  to  Be  Included 

By  GEORGE  H.  MANNING 

Wa>hincton  Correipondent,  Editor  &  Publisher 

Commission,  and  as  the  foundation  for 
further  federal  legislation  affecting 
broadcasting  and  the  transmission  of  in¬ 
formation  by  radio. 

Dr.  Truesdell  professed  ignorance  of 
just  how  and  why  radio  was  included 
in  the  list  of  questions.  “There  may 
have  been  some  politics  in  it,  I  don’t 
know,’’  he  said.  “All  that  I  know  is  that 
it  was  decided  to  include  the  radio  ques¬ 
tion  and  it  has  been  included.’’ 

There  are  those  here  who  insist  that 
the  “politics  in  it”  was  first  the  pressure 
exerted  by  radio  manufacturers  and, 
after  that,  a  desire  in  certain  political 
(juarters  to  know  just  what  coverage  a 
campaign  orator  really  gets  when  he 
goes  “on  the  air”  with  his  arguments. 

Some  mernbers  of  Congress  do  not  find 
the  explanations  offered  very  convincing. 
They  are  disposed  to  criticize  the  Census 
Bureau  for  including  the  radio  question 
after  the  House  had  voted  against  it, 
and  the  conferees  had  eliminated  it  from 
the  law.  They  suggest  that  the  inclu¬ 
sion  of  radio  and  the  exclusion  of  other 
manufactured  products,  whatever  they 
rnight  he,  is  an  unwarranted  discrimina¬ 
tion  against  the  latter.  Some  profess  to 
believe  that  the  real  explanation  might 
be  found  in  the  pressure  brought  to  bear 
on  the  Department  of  Commerce  by  the 
manufacturing  interests  in  the  radio 
industry.  It  is  obvious,  of  course,  that 
exact  figures,  by  states,  counties,  and 
even  by  cities,  on  the  number  of  pcr.sons 
who  do  not  own  a  radio  will  be  of  in¬ 
estimable  value  to  the  radio  industry. 
They  will  indicate  in  a  general  way 
where  or  not  the  “saturation  point”  is 
being  reached,  and  will  reveal  the  more 
promising  fields  for  advertising  and 
sales  campaigns. 


WIASHINGTON,  D.  C,  April  3.— 
W  Considerable  interest  has  been  shown 
in  the  fact  that  census  enumerators  who 
this  week  started  the  fifteenth  decennial 
count  will  ask  the  question :  “Have  you 

a  radio?”  .  . 

They  will  not  inquire  whether  the 
household  has  an  electric  iron,  a  phono¬ 
graph,  or  a  washing  machine,  or  whether 
the  head  of  the  family  subserjbes  to  a 
newspaper,  or  how  many  magazines  come 
to  the  address.  The  makers  of  some  40 
articles  sought  to  have  this  census  in¬ 
clude  data  that  would  disclose  how  ex¬ 
tensively  these  products  were  used,  but, 
to  quote  Dr.  Leon  E.  Truesdell,  in 
charge  of  the  population  schedule,  “radio 
w-as  just  lucky.”  It  was  the  only  one 
of  the  articles  to  find  a  place  on  the 
questionnaire. 

When  the  census  law  was  pending  in 
the  Senate,  Senator  Clarence  C.  Dill  of 
Washington,  and  other  Senators  inter¬ 
ested  in  the  development  of  radio  com¬ 
munication,  had  incorporated  in  the  bill 
a  provision  instructing  the  Census  Bureau 
to  count  the  radio  sets  owned  by  the 
population  of  the  United  States.  When 
the  bill  came  up  for  consideration  in  the 
House  of  Representatives,  E.  Hart  Fenn 
of  Connecticut,  chairman  of  the  House 
Committee  on  the  Census,  offered  an 
amendment  striking  out  the  provision 
calling  for  the  questions  about  radio 
ownership.  The  house  adopted  this 
amendment,  and  the  provision  was  elimi¬ 
nated  when  the  bill  went  to  the  confer¬ 
ence  committee  of  the  two  houses. 

In  view  of  this  direct,  negative  action 
on  the  question  of  including  the  radio 
count  in  the  census,  there  has  been  con¬ 
siderable  speculation  as  to  how  and  why 
the  Census  Bureau,  in  apparent  disregard 
for  Congressional  action,  included  the 
radio  inquiry  in  the  list  of  questions  to 
be  asked. 

William  M.  Steuart,  director  of  the 
Census  Bureau  says  that  throughout  the 
deliberations  incident  to  passing  the 
census  law,  always  it  was  the  intention 
to  ascertain  how  many  radio  receiving 
sets  were  in  use.  The  only  controversial 
question,  according  to  his  explanation, 
was  whether  or  not  it  was  expedient  to 
name  radio  in  the  law.  The  Census 
Bureau  was  opposed  to  a  specific  men¬ 
tion  of  radio  or  any  other  manufactured 
article  in  the  law,  for  the  reason  that  if 
one  article  were  named,  it  would  set  a 
precedent  and  there  would  be  an  ever  in¬ 
creasing  demand  to  include  other  articles. 
Mr.  Steuart  represents  that  radio  was 
stricken  from  the  bill  on  the  recommen¬ 
dation  of  the  Census  Bureau  and  with 
the  _  understanding  that  without  the 
specific  mandate,  the  Bureau  would  pro¬ 
vide  for  a  count  of  radio  sets. 

Jo  the  question  as  to  why  the  dis¬ 
crimination  in  favor  of  radios  is 
answered  by  Senator  Dill  as  follows : 

Radio  is  a  rapidly  growing  industry 
m  which  is  involved  a  distinct  public 
interest  and  very  important  public  rights, 
t-omplete  and  reliable  statistics  will  be 
extrernely  valuable  as  an  aid  to  a  just 
allocation  of  radio  facilities.  There  are. 
as  everj^ne  knows,  only  a  limited  num¬ 
ber  of  channels  for  broadcasting.  If  the 
census  figures  disclose  that  a  given  dis- 
™s  only  a  few  radio  receiving  sets 
and  that  in  that  locality  there  is  no  gen- 
wal  interest  in  radio,  then  there  would 
^  no  reason  why  radio  facilities  should 
ne  allocated  to  that  district  at  the  ex¬ 
panse  of  some  other  where  there  was  a 
wry  lively  interest  in  radio  and  a  large 
number  of  receiving  sets.” 

•  Dill  frankly  grants  that  the 

tormation  gathered  by  the  enumerators 
ay  prove  of  very  great  value  to  radio 
manufacturers  but,  he  explains,  that  is 
quite  incidental  to  the  importance  of  the 
aitm-  ^  Ruide  for  the  regulatorv  and 
administrative  work  of  the  Federal  Radio 


CITY  EDITOR  REALIZES  HIS 
PRECARIOUS  POSITION 

Not  so  long  ago  the  Associated 
Press  bureau  at  Dallas,  Tex., 
sent  the  following  message  to  its 
client  in  a  certain  Texas  city: 
“Would  appreciate  Wellington 
killing.” 

The  note  was  received  over  the 
telegraph  printers  at  the  Shreve¬ 
port  (La.)  Times.  The  telegraph 
editor  handed  it  to  Duke  Welling¬ 
ton,  city  editor  of  the  Times,  who 
hastily  wrote  the  following  “add” 
and  pasted  it  with  the  A.P.  mes¬ 
sage  on  the  bulletin  board  of  the 
editorial  room: 

"So  would  a  lot  of  Shreveport 
people — especially  lovers  of  free 
publicity.” 


NEWSPRINT  RATE  HEARING 


VETERAN  PRINTER  HONORED 

James  F.  Campbell,  who  recently  re¬ 
tired  from  the  proof  room  of  the  New 
York  Evening  Post,  was  presented  with 
a  colored  scroll  by  the  Post  composing 
room  staff,  March  29,  in  commemoration 
of  his  50  years’  membership  in  the  In¬ 
ternational  Typographical  Union.  Mr. 
Campbell  reached  his  75th  birthday 
March  29.  He  retired  Feb.  12  after  63 
vears  of  continuous  work. 


Canadian  Board  Will  Hear  Requests 

for  Lower  Freight  Charges,  April  10 

The  Canadian  Board  of  Railway  Com¬ 
missioners  will  hold  a  sitting  in  Ottawa 
on  April  10  to  discuss  newsprint  freight 
rates.  Recently  the  carriers  imposed  a 
new  tariff,  increasing  the  rates  on  news¬ 
print  from  Canada  to  the  United  States, 
and  on  the  request  of  the  Canadian  pro¬ 
ducers,  the  board  suspended  the  increased 
tariff,  landing  a  hearing.  The  present 
application  was  launched  by  producers 
for  a  reduction  of  rates  and  a  rearrange¬ 
ment  of  rate  areas. 

Last  year  United  States  producers 
launched  a  similar  application  before 
the  Interstate  Commerce  Commission,  a 
lengthy  investigation  was  held  and  the 
matter  allowed  to  stand  until  the  carriers 
and  producers  had  developed  their  case 
tiefore  the  Board  of  Railway  Commis¬ 
sioners.  — 

ROBERT  W.  WARREN 

Robert  W.  Warren,  treasurer  and  sec¬ 
retary  of  the  Providence  Journal  Com- 
jiany,  died  in  Providence  April  2  at  the 
lane  Brown  Memorial  Hospital,  where 
he  had  undergone  an  operation.  He  was 
t)0  years  old.  In  1902  he  went  to  the 
Providence  Journal  Company,  and  ten 
years  later  was  elected  assistant  treasurer. 
He  became  secretary  in  1920  and  treas¬ 
urer  in  1921. 


SCROGGIE  OPENS  AGENCY 

George  E.  .Scroggie  has  opened  a  gen¬ 
eral  advertising  agency  in  Toronto  with 
offices  at  91  S'onge  street.  For  nearly 
a  quarter  of  a  century  Mr.  Scroggie  was 
advertising  mamiger  of  the  Toronto  Mail 
and  Empire,  retiring  in  .Vovember,  1928. 


ADDS  SATURDAY  ROTO 

The  Wilmington  (Del.)  Every  Even¬ 
ing  has  added  a  rotogravure  section  to 
its  Saturday  edition.  The  Every  Evening 
for  the  past  two  weeks  has  been  running 
a  series  of  articles  exposing  tbe  “num¬ 
bers  game,”  which  is  luring  small  gamb¬ 
lers  by  the  thousand  in  Wilmington.  Sev- 
<  ra1  arrests  have  resulted. 

O’BRIEN  MAKES  SPRING  TRIP 

Howard  Vincent  O’Brien,  literary  edi¬ 
tor  of  the  Chicago  Daily  News,  spent 
several  days  in  New  York  this  week 
visiting  book  publishers.  He  was  to  leave 
for  Bfiston  .Saturday,  .April  5,  before 
returning  to  Chicago. 


CIRCULATORS  WORE  SKIIS  IN  CHICAGO 


When  one  of  Chicago’s  freak  spring  blizzards  last  week  paralyzed  traffic  and 
made  highways  leading  into  the  city  impassable,  representatives  of  the  Chicago 
Herald  and  Examiner  resorted  to  unusual  methods  of  transportation  to 
deliver  the  paper.  The  accompanying  pictures  show  Official  Carrier  Samuel 
Rattle  of  Park  Ridge,  Ill.,  and  Harold  Griehel,  delivering  in  the  remote 
sections  of  Park  Ridge  by  means  of  bobsled  and  ski.  Hundreds  of  auto¬ 
mobiles  and  trucks  were  marooned  in  the  snow  on  practically  all  of  the 
main  arteries  throughout  Chicago  suburbs. 


$5,000,000  BOND  ISSUE 
FLOATED  BY  HEARST 


Six  and  One-Half  Gold  Debenture*  of 
Chicago  Herald  and  Examiner 
Offered — Daily’s  Net  Wa» 
$2,675,412  in  1929 


An  issue  of  $5,(X)0,0()0  of  6^4  per  cent 
secured  gold  debentures  of  the  Illinois 
Publishing  &  Printing  Company,  owner 
and  publisher  of  the  Chicago  Hercild  and 
Examiner,  were  offered  for  public  sub¬ 
scription  last  week  at  par  by  a  syndicate 
headed  by  Halsey,  Stuart  &  Co.  The 
debentures  are  dated  March  I  and 
mature  March  1,  19.50,  and  are  j^aran- 
teed  as  to  the  payment  of  lx)th  interest 
and  principal  by  William  Randolph 
Hearst. 

In  connection  with  the  financing,  it 
was  disclosed  that  the  average  net  paid 
circulation  of  the  Herald  and  Examiner 
during  1929  was  415,491  copies  daily  and 
1,216,127  on  the  Sunday  paper. 

Proceeds  from  the  sale  of  the  deben¬ 
tures  will  be  used  to  retire  funde<l  debt 
and  other  obligations  and  upon  comple¬ 
tion  of  the  financing  the  Illinois  Publish¬ 
ing  &  Printing  Company  will  have  out¬ 
standing  $5,0(X),(X10  debentures  and  $1,- 
(XX), 000  of  $100  par  common  stock. 

The  company  has  total  assets  of  $11,- 
436,807,  including  the  Hearst  building 
and  annex,  which  has  been  leased  to  the 
Chicago  Evening  American  Publishing 
Company  for  25  years  for  $72S,(]|00  an¬ 
nually,  payable  in  equal  monthly  install¬ 
ments  to  Halsey,  Stuart  &  Co.,  which 
sum  will  be  available  for  the  payment  of 
$325,000  annual  interest  on  the  deben¬ 
tures.  Of  the  remainder,  $250,0(X)  per 
annum  will  go  to  a  sinking  fund  and 
$150,000  will  be  paid  on  the  principal. 

Net  income  of  the  Oiicago  Evening 
American  amounted  to  $2,675,412  in  1929, 
after  local  taxes  and  depreciation,  com¬ 
pared  with  $2,533,257  in  1928.  Eairnings 
of  the  Illinois  publishing  and  Printing 
Company  in  19^,  available  for  interest 
charges,  depreciation  and  amortization  of 
leaseholds  and  federal  taxes  were 
$1,011,237. 

The  entire  issue  of  debentures  was 
listed  for  trading  on  the  Chicago  Stock 
Exchange  and  trading  was  started  simul¬ 
taneously  with  the  public  offering. 


COLUMNISTS  HELPING  BROUN 


Louis  Sobol  and  Rian  James  Urge 
Readers  to  Help  in  Job  Finding  Drive 

The  vigorous  campaign  being  con¬ 
ducted  by  Heywood  Broun  in  his  New 
York  Telegram  column  in  behalf  column 
in  behalf  of  the  unemployed  received  a 
boost  this  week  from  two  other  New 
York  colonists.  Louis  Sobol,  Broadway 
chronicler  of  the  Evening  Graphic,  and 
Rian  James  of  the  Brooklyn  Daily 
Eagle,  offered  the  helping  hands. 

James  called  the  attention  of  the  people 
on  his  side  of  the  East  River  to  Broun’s 
efforts  and  urged  them  to  create  some 
jobs  for  the  city’s  jobless  thousands. 
Sobol  appealed  for  general  co-operation 
in  the  columnist’s  work  and  then  made 
an  additional  plea  to  members  of  tbe 
theatrical  profession  to  appear  in  Broun's 
benefit  show  to  be  held  April  12.  Broun 
made  no  direct  appeal  to  the  actors  to 
contribute  their  services,  preferring  to 
let  them  volunteer. 


PALESTINE  REPORT  CABLED 

The  longest  cable  on  any  one  story 
of  Jewish  interest  ever  received  in  the 
United  States  came  into  the  office  of  the 
Jewish  Telegraphic  agency  Monday  after- 
nofin  when  it  handled  11,500  words  from 
its  I>ondon  office  on  the  report  of  the 
Palestine  Inf|uiry  Commission.  The  re¬ 
port  filled  more  than  two  full  pages  in 
the  Yiddish  daily  papers  in  New  York 
which  kept  their  forms  open  for  this 
purpose. 

DAILY  APPOINTS  STYPES 

Arthur  \V.  Stypes,  Inc.,  San  Fran¬ 
cisco,  on  April  1  began  national  repre- 
.sentatien  of  the  Burlingame  (Cal.) 
Advance-Star.  A.  B.  Cargill  is  pub¬ 
lisher. 
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NEWS  MAN  WINS  GRUELLING  WORD  TILT 
IN  COMPETITION  WITH  SOLONS 

Bachelor  Congressman’s  Failure  to  Spell  ‘‘Kimono”  Correctly 
Gives  National  Press  Club  Spelling  Bee  Championship  to 
Raymond  Tucker  of  New  York  Telegram 

By  GEORGE  H.  MANNING 

Wasbincton  Correspondent,  Editor  A  Publisher 

ASHINGTON,  D.  C,  March  30. —  kin  Barbee,  W^ashington  Post;  Ulric 
”  At  the  conclusion  of  fancy  juggling  Bell,  Louisville  Courier-Journal,  and 
of  the  alphabet,  Kay  T.  Tucker,  Wash-  (ieorge  R.  Holmes,  International  News 
ington  correspondent  of  the  New  York  Service. 

Telegram,  was  announced  as  “champeen  In  the  audience  were  many  wives, 
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Senator  Simeon  D.  Fess  of  Ohio  (seated)  congratulating  Raymond  Tucker, 
of  the  New  York  Telegram,  on  his  victory  in  the  spelling  bee  participated 
in  by  newspaper  men,  senators  and  representatives.  At  the  right  is  Repre¬ 
sentative  Robert  Luce  of  Waltham,  Mass.,  runner-up.  The  bell  which  tolled 
out  the  defeated  is  shown  on  the  table. 


sjKllcr  in  the  Unitc<l  States,”  by  Senator 
•Simeon  I).  Fess,  of  Ohio,  as  schoolmas¬ 
ter  at  the  National  Press  Club  spelling 
bee,  Saturday  night,  March  29. 

If  Representative  Robert  Luce,  of 
Massachusetts,  had  not  been  a  bachelor, 
the  outcome  possibly  might  have  been 
different,  but  Mr.  Luce  failed  miserably 
on  “kimono,”  with  which,  he  said,  he 
was  not  familiar.  The  alibi  was  pro¬ 
nounced  ingenious,  but  was  not  consid¬ 
ered  convincing. 

Not  since  the  last  National  Press  Qub 
spelling  bee,  in  1913,  has  the  English 
language  undergone  such  a  test.  Syl-la- 
bles  were  tossed  recklessly  around  the 
s-t-a-g-e,  and  mere  letters  were  handled 
with  inhuman  a-b-a-n-d-o-n.  Fourteen 
fonts  of  pi  were  swept  into  baskets  at 
the  close  of  the  bout  and  the  end  was 
announced  just  as  the  last  microphone 
succumbed  to  the  strain. 

The  victims  of  the  occasion  were 
divided  into  four  groups,  one  each  of 
representative  spellers  from  the  Senate, 
the  House  and  the  press  and  the  fourth 
comprising  the  listening  elite  and  intelli- 
gensia  of  national  legislative  and  news¬ 
paper  circles. 

I'or  the  Senate  appeared  Senators 
■•Mben  W.  Barkley,  of  Kentucky,  and 
Tom  Connally,  of  Texas.  The  House 
presented  Representatives  Loring  M. 
Black,  Jr.,  of  New  York;  Charles  L. 
Al>ernethy,  of  North  Carolina;  Joseph 
\V.  Byrns,  of  Tennessee;  Charles  Au¬ 
brey  Eaton,  of  New  Jersey;  Edgar 
Howard,  of  Nebraska;  Marvin  Jones,  of 
Texas;  C.  B.  McClintock,  of  Ohio,  and 
Mr.  Luce.  The  alleged  spellers  from 
the  press,  headed  by  Mr.  Tucker,  were 
Carlisle  Bargeron,  Washington  Post; 
Wilbur  Forrest.  New  York  Herald 
Tribune;  Fred  A.  Emery.  United  States 
Daily;  J.  Fred  Essary,  Baltimore  Sun; 
John  E.  Monk,  New  York  Times;  Byron 
Price.  Associated  Press;  Floyd  S. 
Roosa.  Universal  Service ;  David  Ran- 


daughters  and  sisters  of  the  contestants, 
several  actual  and  prospective  fiancees, 
numerous  others  of  the  “fair  sex”  and 
.several  hundred  mere  male  sufferers. 

Senator  Fess  not  only  gave  out  the 
words,  but  also  had  a  book  which  in¬ 
formed  him  how  to  spell  them,  with  a 
bell  which  he  tolled  sadly  at  each  failure, 
and  a  callous  disregard  for  the  feelings 
of  the  victims  at  whom  he  shot  his  pnz- 
zles. 

First  to  fall  was  Mr.  Bargeron,  who 
insisted  then  and  thereafter  that  “sale¬ 
able”  is  correct.  Wilbur  Forrest  labored 
under  the  delusion  that  the  second  “e”  in 
“achievement”  is  superfluous,  and  Repre¬ 
sentative  Abernethy  could  not  convince 
the  .schoolmaster  that  he  knew  more 
about  “liquefy”  than  did  Noah  Webster. 
Fred  Essary’s  un familiarity  with  “aba¬ 
cus”  caused  his  downfall ;  Representative 
Eaton  skipped  a  diphthong  and  suc¬ 
cumbed  to  “anesthetic,”  as  he  put  it ; 
Jc^n  Monk’s  version  of  “bivouac”  was 
original  and  unique;  and  the  word  “op¬ 
tician”  generated  strabismus  in  Senator 
Barkley’s  mind’s  eye. 

Following  the  first  three  victims,  the 
others  went  dowm  like  ninepins  in  a 
bowling  tournament,  till  Mr.  Luce  ami 
Mr.  Tucker  alone  remained  and  intro¬ 
duced  an  Alphonse  and  Gaston  act  as  a 
d-i-v-e-r-t-i-s-s-e-m-e-n-t. 

“Referable,”  propounded  Schoolmaster 
Fess. 

“R-e-f-e-r-r-i-b-l-e,”  answered  Mr. 
Tucker,  and  shrieks  from  the  erudite 
audience  drowned  the  tolling  of  the  bell, 

“But,  that  is  correct.”  protested  Mr. 
Tucker.  “The  dictionary  gives  two 
forms  as  in  good  usage  and  that  is  one 
of  them.” 

“Right,”  decreed  Mr.  Luce,  his  rival, 
and  the  schoolmaster  and  the  audience 
acquiesced. 

“.Stalactite.”  proceeded  Senator  Fess. 

“S-t-l-a-c-t-i-t-e,”  said  Mr.  Luce,  and 
again  pandemonium  exploded. 


“Mr.  Luce  dropped  the  first  ‘a’  inad¬ 
vertently,”  interposed  Mr.  Tucker. 
“There  it  is  at  his  feet,  where  he 
dropped  it.” 

So,  Mr.  Luce’s  agony  was  further  pro¬ 
longed  and  he  and  Mr.  Tucker  continued 
their  duel. 

“Kimono,”  said  Schoolmaster  Fess. 

“K-i-m-o-n-a,”  from  Mr.  Luce,  with 
confidence,  emphasis  and  deliberation. 

The  bell  rang,  but  most  of  the  audi¬ 
ence  is  still  persuaded  that  Mr.  Luce  had 
it  straight. 

And  so  were  the  proofreaders  con¬ 
founded  in  their  assertion  that  “report¬ 
ers  don’t  know  how  to  spell.” 


EMIL  KLAESSIG  HEADS 
FOREIGN  WRITERS 

New  York  Correspondent  of  Wolf 
Telegraph  Bureau  Elected  Prsii. 
dent — German  Ambassador 
Guest  of  Honor 


SUPREME  COURT  RULES 
FOR  JOHN  BORG 

Grants  Review  of  Indictment  Against 
Hackensack  Publisher  —  Present¬ 
ment  Clears  Chandless  of  Blame 
in  Lodi  Sewer  Case 

Supreme  Court  Justice  Parker  in 
Hackensack,  N.  J.,  April  1,  granted  the 
application  of  John  Borg,  publisher  of 
the  Bergen  livening  Record,  for  a  writ 
of  certiorari  for  a  Supreme  Court  review 
of  the  indictment  charging  him  with 
“conspiracy  to  defraud  the  State  of 
S2(X).000.” 

Robert  Carey,  counsel  for  Mr.  Borg, 
arguing  before  Justice  Parker,  cited 
eleven  specifications  against  the  indict¬ 
ment,  including  charges  that  the  grand 
jury  indicted  out  of  malice  and  that  the 
indictment  was  returned  at  the  instiga¬ 
tion  of  Senator  Ralph  B.  W.  Chandless. 

The  indictment  charged  Mr.  Borg  with 
conspiring  with  Charles  Rosenberg,  chair¬ 
man  of  the  board  of  directors  of  the  Lit¬ 
tle  Ferry  National  Bank,  to  cheat  the 
State  of  $200,000  of  its  funds  deposited 
in  the  bank.  The  case  grew  out  of  critic¬ 
isms  of  the  Lodi  sewer  work  by  Mr. 
Borg’s  newspaper. 

The  pre.sentment  handed  up  last  week 
by  the  Grand  Jury  in  the  Lodi  township 
sewer  investigation,  made  public  March 
31,  gives  a  clean  bill  of  health  to  all  per¬ 
sons  connected  with  the  sewer  transac¬ 
tion  but  condemns  Mr.  Borg,  by  declar¬ 
ing  that  Borg  created  the  disturbance 
from  purely  political  motives. 

The  presentment  declared  that  there 
was  not  a  “single  .shred”  of  evidence  to 
indicate  wrongdoing  in  the  construction 
and  financing  of  the  sewer.  It  commends 
State  Senator  Ralph  VV.  Chandless  for 
helping  the  town  by  obtaining  a  State  de- 
IKisit  for  the  Little  Ferry  National  Bank 
so  the  bank  could  take  over  the  town¬ 
ship’s  sewer  bonds.  The  presentment  re¬ 
views  the  history  of  the  sewer  building 
and  declares  the  activity  of  Chandless  as 
attorney  for  the  contractors  saved  the 
town  from  bankruptcy. 

“The  treatment  of  the  Lodi  Township 
sewer  situation  by  the  Bergen  Evening 
Record,”  the  presentment  said,  “was 
grossly  unfair  and  misleading  and  not 
consistent  with  the  facts,  and  its  sensa¬ 
tional  stories  were  based  upon  tbe  mere 
allegation  contained  in  the  petition  for 
the  .Supreme  Court  investigation,  and  not 
upt)n  a  single  shred  of  supporting  evi¬ 
dence." 

Following  the  making  public  of  the 
presentment,  Mr.  Borg  made  a  detailed 
statement  contradicting  the  findings  of 
the  Grand  Jurv  and  declaring  it  a 
ludicrous  attempt  to  sidetrack  the  much- 
feared  .September  court  investigation.” 


Emil  Klaessig 


DIRECTING  OHIO  DAILY 

.Amer  L.  Wrigley  was  elected  a  direc¬ 
tor  of  the  Wrigley  Bros.  Printing  Com¬ 
pany,  publishers  of  the  Fremont  (O.) 
Daily  News  and  placed  in  charge  as 
manager  by  the  board  of  directors  at  a 
recent  meeting.  Mr.  Wrigley  succeeds 
his  father,  the  late  A.  C.  Wrigley. 
former  president  of  the  company  and 
manager,  who  died  Feb.  12.  The  new  di¬ 
recting  head  of  the  News  started  with 
the  paper  37  years  ago  as  newsboy,  ad¬ 
vancing  to  his  present  position  after 
.serving  his  apprenticeship  as  printer. 
For  many  years  he  was  with  the  editorial 
and  business  departments  of  the  paper. 


By  Harold  Butcher. 

Emil  Klaessig,  of  the  Wolff  Telegrjpii 
Bureau,  entered  into  office  as  presidon 
of  the  Association  of  Foreign  Prtsj 
Cor  respondent! 
at  the  twelfth  an- 
niversary  dimn; 
of  the  Associa¬ 
tion  held  Sm- 
day  evening, 
March  30,  at  tht 
Hotel  Madison, 
New  York  Citj. 
He  succeeded  E 
K.  Moy,  Kao 
Min  N  e  w  I 
Agency  of  China 
The  guest  a 
honor  was  Tita 
Filipowicz,  Pol¬ 
ish  Ambassador. 

Mr.  Moy,  retiring  in  favor  of  Mr 
Klaessig,  said  that  the  Association  mem¬ 
bers  now  represent  22  nations.  Durii^ 
the  past  year  the  membership  had  in¬ 
creased  by  three ;  making  a  total  of  73 
active  members.  One  of  the  outstanding 
events  of  the  year  had  been  the  enter¬ 
taining  of  a  group  of  European  journal¬ 
ists  who  toured  America  under  the  Car¬ 
negie  Foundation,  he  said. 

Mr.  Klaessig,  on  behalf  of  his  Ger¬ 
man  colleagues,  thanked  the  Associatkm 
for  the  honor  conferred  by  the  electiot 
of  one  of  them  to  the  presidency.  He 
regarded  it  as  a  tribute  to  the  press  and 
the  country  they  had  the  honor  to  sent 

Mei  Lan-Fang,  hailed  as  China’s  peat- 
est  actor,  was  a  guest,  and  was  inti> 
duced  by  Warren  Mason,  London 
Express,  who  said  that  Mr.  Mei  perpii- 
fied  the  art  and  culture  of  the  Chinese 
civilization. 

President  Henry  N.  MacCracken,  of 
V’assar,  also  spoke. 

Ambassador  Filipowicz  praised  tiie 
work  of  the  newspaper  correspondents 
accredited  to  the  League  of  Nations  and 
expressed  satisfaction  at  the  incre^ 
interest  being  displayed  by  American 
newspapers  in  European  news. 

“Anyone  who  compares  the  European 
and  American  press  of  today  with  the 
pre-war  press,”  he  said,  “cannot  fail  to 
note  the  greatly  increased  space  girai 
to  the  news  of  other  countries.  This 
news,  with  the  rarest  exceptions,  has  the 
constant  effect  of  removing  prejudte 
which  have  existed  in  the  past  in  Eu¬ 
rope  concerning  America,  and  in  Amer¬ 
ica  concerning  Europe.  In  this  work 
you  have  an  important  role  to  play.  Yoo, 
just  like  your  colleagues  in  Geneva,  rt^ 
resent  the  same  ideals,  the  same  high 
standards  of  journalism.” 

In  addition  to  Mr.  Klaessig  the  follow¬ 
ing  officers  were  elected ;  Vice-presidents. 
Dr.  A.  M.  Nawench.  Polish  Telegraphic 
News  Agency,  and  T.  Walter  Williaim 
London  Daily  Mirror;  secretary  w 
treasurer,  Sydney  J.  Clarke,  Londc* 
Doily  Telegraph;  assistant  secretary,  .1- 
Matyka,  Polish  Telegraphic 
committee,  Percy  S.  Bullen,  Lonte 
Daily  Telegraph,  A.  Algara,  FJ  o*- 
vrrsal,  Mexico;  E.  K.  Mov,  Kuo  Mm 
News  Agency ;  W.  W.  Davies.  La  hi- 
rio>j.  Btienos  Aires,  A.  Arbib-Costa,  W 
Tribuna.  Rome.  Mrs.  Albert 
Nieuwe  Rntterdanuche  Courant,  and  T. 
.A.  Dixon,  Reuters,  Ixmdon. 

.Adamo  Didur  of  the  Metropolitan 
Opera  Company,  entertained  with  songs 


AIDED  WATCHMAN’S  FAMILY 

A  check  for  $1,000  was  presented  » 
Mrs.  William  T.  Malone,  widow  of  > 
.Standard  Oil  Company  watchman  sli® 
bv  bandits,  by  Raymond  .A.  Wemeke  W 

the  Toledo  Blade  staff  •1,- 

fund  raised  by  the  Blade  was  in  addiW 
to  more  than  $11,000  the 
three  children  received  through 
compensation  and  the  oil  company, 
will  be  used  to  pay  off  debts  on 
houses  Malone  own^. 
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THE  LOCAL  SOLICITOR’S  ROUND  TABLE 

Customer- Attendance  Checked  Frequently  Against  Whole-Store  and  Departmental  Average  Sale  and 
Direct  Advertising  Volume  Is  Valuable  Gauge  on  Space,  Schedule  and  Merchandising  of  Advertisements 


By  GUY  HUBBART 


ARTICLE  XXX 

RATIO  OF  PEOPLE  ENTERING  STORE  TO  AVERAGE 
SALE  AND  DIRECT  SALES  ON  SPACE  FOR 

SINGLE  DAY  VOLUME 

Relation  of  people  to  dollars,  4.2  (people  per  dollar). 

Relation  of  people  to  direct  sales,  78  cents. 

Space  on  day  of  checking  b  columns. 

A.  (50% 

of  space) 

B.  (one-eighth  of  space) 

Curtains  . 

Curtains  . 

Curtains  . 

Cretonnes,  yard . . 
Damasks,  yard . . . 

..  SI. 95 
.29 

..  .81 
.39 
.98 

10%  of 
volume 

Window  Shades . 49 

Linoleum,  yd . 49 

Crass  Rugs  .  3.95 

Floor  polish,  set ... .  3.94 

Kitchen  cutlerv .  1.29 

20  % 
volume 

Price  total . 

...  S4.44^ 

Price  total .  $4.17 

D.  (one-eighth  of  space) 

C.  (25%> 
Women’s  coats  . . 
Women’s  dresses 

of  space) 
. ..  15.00 
...  5.00 

Shoes  at  $1.00,  1.97,  2.97, 

3.00 . 

Pajamas  at  $1.50,  1.95, 3.95, 
5.95  . 

omen’s  bats  . . . 
Fur  scarfs . 

. . .  4.2b 

...  25.00 

Silks  at  $1.29,  1.6,5,2.00.... 
Wash  fabrics  at,  yd.  .39  a.'id 

M)'/c  of 
volume 

Price  total  , . . 

...$49.25 

• 

.49  . 

Price  total  . $29.09 

Price  total  for  four  groups. 

...$86.00 

♦Average  selling-price  per 

item  4.78 

♦Aver  sale  . 

...  2.70 

^Direct  sales  on 

Space . 

...700.00 

$Daily  average  number  of 

peo- 

Whole-store  volume  . 

.  .3,780.00 

pie  entering  store. ; . 

....  900 

♦Number  of  transactions... 

..1,400.00 

Circulation  . 

....20,000 

iiTS  there  any  practical  value,  so  far  as 

1  the  better  and  more  scientific  use  of 
space  goes,  of  knowing  the  relation  ex- 
isung  between  the  number  of  people  en¬ 
tering  a  store  in  a  day  and  the  number  of 
people  who  buy?  What  general  applica¬ 
tion  could  a  newspaper  make  of  such 
facts  that  would  be  helpful  in  regard  to 
space  use  in  a  given  paper?  Is  there 
any  relation  or  application  of  the  above 
to  ratios  of  circulation— drawing  power 
by  days  or  months?”  The  foregoing 
query  has  been  received  from  a  group  of 

newspapers.  .  .  , 

This  query  is  worth  the  keen  interest 
of  stores  aiid  newspapers  both  in  rela¬ 
tion  to  space  action  and  population  re¬ 
sponse  by  days. 

In  answering  it  I  would  say  the  prac¬ 
tical  value  of  checking  or  clocking  the 
number  of  people  entering  a  store  de¬ 
pends  on  the  thoroughness  with  which 
the  clocking  is  done.  Clocking  for  one 
or  two  days  and  taking  into  consideration 
only  the  numtier  of  people  can  be  of 
little  value  to  the  store.  But  clocking 
every  three  days  during  a  specific  selling 
season  or  better  still  twice  a  week  for  a 
year  will  furnish  a  record  of  definite  value 
for  the  individual  store.  The  one-store 
record,  however,  will  not  in  any  sense 
lit  other  stores  in  the  same  city,  and 
would  be  of  small  practical  value  to  the 
newspaper  interested  in  all  stores. 

The  second  part  of  the  question  is  in¬ 
teresting  for  two  reasons.  First,  because 
a  set  of  newspapers  are  interseted  enough 
in  so  tangible  a  thing  as  the  number  of 
people  a  store  must  serve  to  get  a  given 
amount  of  volume.  Some  years  ago  few 
papers  would  have  considered  this  angle 
of  newspaper  action  as  a  thing  of  real 
interest  just  as  many  stores  existed  for 
years  before  the  idea  took  root  that  the 
day’s  money  comes  from  people  and  that 
is  to  them  that  the  day’s  turnover  of 
merchandise  goes. 

During  the  past  five  years  many  repre¬ 
sentative  retail  merchants  have  made 
careful  and  exhaustive  studies  along  this 
line.  And  such  studies  interpreted  in 
connection  with  merchandising,  price 
lines,  turnover  of  stock  and  capital  have 
been  of  great  practical  value. 

The  second  reason  for  interest  in  this 
subject  is  that  recent  developments  in 
store  operation  have  made  the  study  of 
the  relation  of  people  entering  the  store 
to  daily  sales  a  subject  of  major  impor¬ 
tance.  A  store  has  to  have  a  certain 
number  of  people  per  day  to  make  its 
overhead.  It  has  to  have  a  certain  extra 
percentage  to  make  a  profit  and — here  is 
the  newspaper  angle — must  maintain  a 
given  ratio  of  sales  to  cost  of  advertising. 

This  brings  up  the  third  part  of  the 
query  :  Relation  of  people  per  day  to 
drawing-power  circulation  ratio,  shown 
m  this  series  of  articles  some  weeks  ago 
by  calendar  months.  The  answer  to  this 
writer’s  knowledge  goes  is 
that  the  relation  is  close  and,  if  method¬ 
ically  figured  out  by  stores  and  by  cir¬ 
culation  in  a  given  city,  is  of  direct 
practical  use  in  connection  with  schedul¬ 
ing  insertions  by  days  of  the  week  and 
appropriation  of  space  by  quantities, 
large  small  and  medium. 

Getting  back  to  the  general  subject, 
clocking  people  who  enter  the  store,  the 
mam  point  of  interest  and  value  is  the 
connection  between  the  checking  and 
other  considerations.  The  other  consid¬ 
erations  are  these; 

number  of  people  as  related 
Ti.'*^  J  ^  departments, 

the  departmental  relation  is  necessary 
on  account  of  the  types  of  goods  and 
1"  various  departments,  since 
made  up  of  departmental 

The  number  of  people  as  related 
ne  number  of  sales  transactions,  and 
average  sale.  Knowledge  of  how  the 
»es  checks  vary  in  size,  either  on  whole- 
tft  tlcpartmental  basis,  in  relation 
»  total  number  of  people  in  the  store, 
f2l5  something  almut  how  people  re¬ 


spond  to  values,  prices,  variety  and  even 
service.  Also,  if  advertised  items  are 
watched,  something  of  how  the  community 
is  responding  to  space  usage  is  shown. 

Naturally  all  these  points  should  be  ad¬ 
justed  in  the  light  of  season,  type  of  store 
and  calendar  months,  because  of  the  way 
monthly  volume  to  annual  volume  varies 
by  months,  like  low  percentage  in  Feb¬ 
ruary  and  high  in  November,  and  so  on. 

As  a  rule,  if  ratio  of  dollar  sales,  to 
total  people  entering  the  store  is  low 
cither  the  merchandising  is  not  interest¬ 
ing  the  store’s  clientele  or  advertising  of 
a  wrong  kind  is  being  used,  too  much 
price  selling,  or  a  bad  proportion  in  types 
of  featured  values.  If  the  ratio  is  high 
the  indication  is  that  greater  effort  of 
the  right  kind,  in  advertising  and  in  other 
directions,  can  be  made  with  safety  and 


with  assurance  that  extra  sales  can  be 
made  beyond  what  seems  to  be  the  store’s 
individual  capacity.  Such  knowledge  acts 
as  a  barometer,  in  other  words,  of  possi¬ 
bilities.  A  barometer  does  not  bring 
weather,  however,  it  only  tells  what  the 
weather  conditions  are  and  what  to 
expect. 

A  specific  example  of  clocking,  in  the 
first  week  of  April,  1929,  for  a  store 
of  $2,500  average  daily  selling  capacity, 
shows  several  points  and  the  two  main 
ones — sales  ratio  to  people  entering  the 
store  and  the  relation  of  the  number  of 
people  to  (1)  average  sales  and  (2)  di¬ 
rect  sales  on  space. 

This  is  only  one  day  but  clearly  typi¬ 
cal  for  this  store  in  a  popuation  of  80,000. 
Notice  that  of  the  advertised  items,  18 
of  them  are  grouped  to  show  how  much 


of  the  total  volume  each  group  brought 
for  the  day.  This  is  not  typical  but  is 
of  interest  because  price  range  manage¬ 
ment  brought  it  about.  The  percentage 
(40)  on  group  C  is  typical  howeer — 
style  goods  rarely  run  lielow  this  for 
the  store. 

Space  apportionment  is  shown  above 
the  groups  merely  as  an  example  of 
space  usage  in  connection  with  types  of 
items. 

The  pertinent  points  are  marked  by 
asterisks  in  front  of  the  eight  factors 
shown  below  th«  groups  of  items. 

♦Direct  .sales,  on  featured  items,  were 
$700,  a  little  less  than  a  fourth  total 
.sales,  or  78  cents  per  person  for  900 
people.  This  is  artificial  but  is  closely 
related  to  the  main  point  which  is  that 
9(X)  people  brought  $3,780  of  volume  or 
4.2  people  to  the  dollar.  This  is  high  for 
this  store  for  April. 

The  last  point  is  shown  by  the  “aver¬ 
age  selling  price  per  item”  arrived  at 
by  dividing  total  price  sum  for  the  ad¬ 
vertisement  ($86)  by  the  number  of 
items.  Notice  that  this  average  selling 
price  is  $4.78  which  is  almost  exactly 
twice  the  average  sale,  $2.70.  This  is 
referred  to  because  it  is  closely  linked 
to  circulation  drawing-power  and  because 
the  store  in  keeping  records  of  sales  ratio 
to  people  ought  to  keep  a  record  of  this 
figure,  too,  day  by  day.  One  year’s  rec¬ 
ord  of  this  figure  can  be  used  the  follow¬ 
ing  year  to  aid  in  price-total  figuring  for 
the  corresponding  day.  The  figure  $4.78 
shotild  be  recorded  opposite  the  900 
clocked  people. 


N.  Y.  ADVERTISING  CLUB 
NOMINATE  TICKET 

Charles  E.  Murphy,  Attoraey,  Picked 
to  Run  for  Presidency — Wilkens, 
Eastman,  Merrill  Named  for 
Vice-Presidencies 


Charles  E.  Murphy,  attorney,  of  280 
Broadway,  New  York,  heads  the  ticket 
prepared  by  the  nominating  committee  of 
the  Advertising  Club  of  New  York  for 
action  of  tbe  meml)ers  at  the  annual  elec¬ 
tion,  May  13. 

Other  nominations  of  the  committee 
are:  For  treasurer,  John  A.  Wilkens; 
vice-president  of  the  Charles  Francis 
I’ress,  461  Eighth  Avenue;  for  vice- 
president  (  three-year  term),  Lee  J. 
Eastman ;  president  of  the  Packard  Motor 
Car  Company  of  New  York,  1861  Broad¬ 
way,;  for  vice-president  (one-year  term), 
Oliver  B.  Merrill,  eastern  manager  of 
]'outh’s  Companion,  369  Lexington  Ave¬ 
nue  ;  directors,  William  D.  M.  Simmons, 
general  sales  manager  of  the  Llnderwood 
Typewriter  Company,  342  Madison  Ave¬ 
nue,  and  Ralph  Trier,  president  of  the 
New  York  Theater  Program  Corpora¬ 
tion.  112  Worcester  Street. 

The  committee’s  report  said :  “The 
nominating  committee,  in  full  realization 
of  the  fine  work  done  by  James  Wright 
Brown,  president  of  the  club,  was  desir¬ 
ous  of  continuing  him  in  office.  How¬ 
ever,  the  nominating  committee  received 
a  very  definite  letter  from  Mr.  Brown  in 
which  he  stated  that  the  demands  on  his 
time  in  his  own  business  were  so  great 
that  it  would  be  impossible  for  him  to 
serve  as  president  or  director  on  the 
board.  Therefore,  with  much  regret,  the 
nominating  committee  was  obliged  to  re¬ 
move  his  name  from  consideration.’’ 

Members  of  the  nominating  committee 
were:  Edwin  S.  Friendly,  chairman, 
business  manager.  New  York  Sun, 
H.  B.  LeQuatte,  John  Qyde  Oswald, 
John  A.  Zellers,  Leroy  A.  Mershon, 
H.  D.  Crippen,  Earle  L.  Townsend. 


N.  Y.  MIRROR  JOINS  A.N.P.A. 

The  New  York  Mirror,  morning  tab¬ 
loid,  published  by  A.  J.  Kobler,  has  been 
elected  to  membership  in  the  American 
Newspaper  Publishers  Association. 


AUTOMOBILE  STUNT  INCREASED  LINAGE 


Photo  shows  the  wind-up  of  a  100-honr  marathon  drive  of  “Lady  Dolores,” 
arranged  by  the  Macon  (Ca.)  Telegraph  and  local  merchants,  and  part  of  the 
crowd  of  5,000  people  it  drew  to  Cherry  street,  the  main  thoroughfare.  S.  R. 
Phillips,  local  advertising  manager  for  the  Telegraph,  is  shown  at  the  left  of 
the  door  as  “Lady  Dolores”  ended  her  long  drive.  Approximately  2,000 
inches  was  sold  in  the  advertising  hook-up,  Mr.  Phillips  said. 


E\  h.K  since  it  ceased  to  be  considered  Bv  RUTH  ANl 

something  a  little  less  tlian  unmoral 
tor  the  Fourth  Estate  to  show  linancial 
profit,  business  managers  ol  newspapers 
have  been  looked  upon  with  increasing 
interest  and  respect.  Wilbur  C.  Hawk.  ■■  ■ 

partner  and  associate  of  Gene  Howe  for 
the  past  15  years,  is  a  significant  example 
of  the  type  of  business  man  that  has  b^n 

attracted  to  the  newspaper  publishing  T^K'iluBBr 

field  under  the  new  regime. 

Keen,  alert  to  every  detail  of  his  task,  ‘  '  ' 

yet  with  none  of  the  hard-eyed  intoler- 

ance  of  editorial  methods  with  which  tra-  •  :  ' ’  ' ' 

dition  has  endowed  the  business  manager 

of  old,  Mr.  Hawk  is  as  popular  with  the  . 

city  room  staff  of  the  Amarillo  (Tex.»  ^  V 

iVewj-G/obe,  of  which  he  is  general  man-  '  '■ 

ager,  as  is  Ae  editor  himself.  And  that. 

it  may  he  pointed  out,  is  a  high  mark  ’KK'  ‘  .  '• 

for  business  executives  to  aim  for,  the 

editor  in  this  instance  being  Gene  Howe.  .JHB# 

alias  the  amiable  “Kernel  Erasmus  Tack." 

In  addition  to  the  conduct  of  the  Ama-  - 

rillo  newspaper  Mr.  Hawk  still  retains 

the  title  of  general  manager  of  the  At-  A:  A'-V 

cliison  (Kan.)  Globe,  the  scene  of  his 

first  partnership  with  Mr.  Howe,  and  is  ?  ■  %  ' "  '  *'Vlh 

a  vice-president  and  general  manager  of  '  .  ,  ’y' 

the  Lindsay  Nunn  Pnblishiiig  Company.  ^ 

This  company  publishes  the  Amarillo  %  r- . - 

newspapers,  the  lit  f’aso  Tunes  and  Her- 

aid,  Lubbock  Avalanehe  and  Journal.  He  '  t  » 

is  further  associated  with  Mr.  Howe  in  ./■  ^ 

the  Howe  Newspapers,  which  include  the  ,  , 

MUiland  Keporler-Teletfrani .  Memphis  'jS-  •  ® 

(Tex.)  Denuterat,  Quaiuth  Tribune-  •  ' 

Chief,  Shamroek  Te.vaii,  Dalhart  Te.van.  '  '■  ^ 

all  in  northwest  Texas,  and  the  Clayton  saf^i  ' 

(N.  M.)  News.  The  Tails  City  (Neh.i  J . 

Journal,  acquired  two  years  ago,  also  is  a 

Howe  publication.  ,  gi  o-  -  •■' 

Mr.  Hawk's  launching  upon  a  news-  ^  xy 

paper  career  was  another  of  those  happy 
chances  without  which  the  profession 

would  liave  been  the  poorer.  Back  in  1914  V9|Bh| 

the  Atchison  Champion,  the  oldest  news-  vhjjSH 

Iiaper  in  the  town  made  famous  by  a 
rival  editor,  Ed  Howe,  was  making  a 

last  stand  against  the  Globe,  by  that  time  ,^9 

far  in  the  lead.  Wilbur  Hawk,  a  young  'jfl 

business  man  of  Atchison  and  already  a  .■  .:  (!P 

leader  in  Republican  politics,  just  had 

completed  a  political  appointment  as  dep-  ' 

uty  warden  of  the  Federal  penitentiary 

at  .Atlanta,  Ga.,  under  President  Taft.  XuBH 

With  the  change  of  administration  in  V'  B|r\M 

1913  his  logical  succession  to  the  post  of  y..  ^ 

warden  became  a  forlorn  hope  and  he  ''  W 

had  returned  to  his  Kansas  home.  Friends  dF 

in  an  Atchison  bank  which  was  interested  "■  '. 

in  the  Champion  persuaded  the  young 

I^litician  to  assume  the  managership  of  Specially  drawn  for  Eu.to.  &  Publisher  by  S, 
the  failing  newspaper,  representing  the 

financial  institution.  This  Mr.  Hawk  of  the  Kansas  Day  club,  a  semi-political 
agreed  to  do.  When  the  World  War  sent  post  of  great  significance, 
prices  skyrocketing  within  the  next  few  Brought  up  in  the  small  town  of  Ef- 
months  the  inevitable  collapse  of  the  fingham.  near  Atchison,  he  attended 
Champion  pccurred  and  Gene  Howe,  then  school  there  and  later  studied  law  at  the 
publisher  of  the  Globe,  bought  out  his  University  of  Kansas.  In  college  he  was 
rival,  acquiring  therewith  a  valuable  as-  a  football  star,  winning  his  letter  in  19(X). 
set,  its  business  manager.  Mr.  Hawk  and  He  still  is  the  athlete  in  appearance,  with 
Mr.  Howe  have  been  partners  ever  since,  a  physique  that  suggests  unlimited  en- 
Tn  1926  when  the  Amarillo  Globe,  durance.  Perhaps  that  is  why  he  can 
founded  two  years  previously  by  (Jene  continue  to  thrive  upon  a  daily  schedule 
Howe,  absorbed  its  competitor,  the  News,  that  would  break  a  lesser  man.  For  the 
and  reorganized  as  the  News-(^lolx',  Wil  general  manager  of  the  News-Globe  is 
bur  Hawk  came  to  Amarillo  in  general  the  first  worker  inside  the  building  at  7 
charge  of  the  combined  newspapers.  That  o’clock  each  morning  and  almost  the  last 
city  has  since  been  his  home  and  the  to  leave  in  the  late  afternoon. 

Texas  Panhandle  has  no  more  ardent  “Oh.  I  knock  off  about  6  o’clock.”  be 
suniiorter  than  this  transplanted  Kansan,  will  tell  you  airily. 

That  the  Hawk  business  methods  are  Newspaper  work  is  very  much  like 
aiiplicable  el.sewhcre  than  in  the  newspa-  anything  else.  Mr.  Hawk  believes.  “Hard, 
per  field  is  demonstrated  in  the  success  persistent  effort  is  required  to  make  it  a 
which  has  been  attained  by  the  Tri-State  success.  That  goes  for  every  department 
Fair,  an  Amarillo  institution  that  had  and  this  year  19,30  is  going  to  be  a  chal- 


The  general  local  rate  applies  only  to 
the  advertising  of  local  institutions  not 
doing  a  retail  business  such  as  banks,  in¬ 
surance  and  financial  institutions,  public 
utilities,  schools  and  colleges,  manufac¬ 
turers  operating  local  plants  and  loci 
warehouses  and  jobbers  advertising  local 
brands.  It  excludes  a  distributor’s  ad¬ 
vertising  of  national  brands  where  he  is 
reimbursed  wholly  or  in  part  by  the 
manufacturers;  automobiles,  new  and 
used ;  stock  and  bond  issues  where  prop¬ 
erties  are  outside  Amarillo ;  oil  and  stock 
promotion  regardless  of  location. 

The  national  rate  applies  to  all  other 
businesses  except  political,  including  all 
business  charged  to  firms  or  advertisin)! 
agencies  located  outside  Amarillo;  to  all 
advertising  of  automobilp;  tires,  electric 
appliances,  radios  and  similar  classes  of 
nationally  advertised  merchandise  placed 
by  local  retailers  or  distributors,  the  cost 
of  which  is  defrayed  wholly  or  in  part  by 
national  manufacturers  or  distributors  by 
monetary  or  other  means;  to  oil  and 
stock  promotion  and  to  stock  and  bond 
issues  where  properties  are  outside  Ama¬ 
rillo. 

Wilbur  Hawk’s  experience  and  busi¬ 
ness  knowledge  constantly  are  being 
called  upon  in  the  conduct  of  the  t»o 
new'spaper  chains  in  which  he  is  inter¬ 
ested,  as  well  as  the  Amarillo  publica¬ 
tions.  An  unusual  business  plan  has  been 
worked  out  with  respect  to  the  Howe 
Newspapers,  in  particular.  Fach  is  a 
separate  corporation  and  the  editor-man¬ 
ager  conducts  the  affairs  of  the  news¬ 
paper  exactly  as  if  it  were  his  own 
Each  manager  must  be  a  stockholder  but 
if  he  has  not  sufficient  capital  to  invest 
at  the  start  a  block  of  stock  is  set  aside 
for  him,  to  be  taken  up  as  rapidly  as 
possible. 

Most  of  the  Howe  Newspapers  are  in 
the  hands  of  young  men  trained  under 
the  Howe-Hawk  regime  either  at 
.\marillo  or  Atchison. 

“In  selecting  our  men  we  look  for 
ability  and  character  fir.st,  of  course 
But  particularly  do  we  seek  the  open 
mind,  an  eagerness  to  work  and  to  learn 
In  the  making  of  a  newspaper  new  prob¬ 
lems  and  new  opportunities  constantly 
are  arising.  A  man  must  be  thoroughly 
‘sold’  on  his  job  to  be  of  service  to  his 


WILBUR  C.  HAWK 
General  Manager 
Amarillo  (Tex.)  Newsdlobe 
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WEEKDAYS— 

437,577 


Average  net  paid  sale  of  The  New  York  Times  for  the  six 
months  ended  March  3t,  1930.  as  reported  to  the  Post  Office. 


SUNDAYS— 

757,028 


Average  pet  paid  sale  ot  The  New  York  Times  /or  the  six 
months  ended  March  31, 1930,  as  reported  to  the  Post  0//ice. 


These  figures  are  a  New  York  Times 
record,  the  highest  six  months  aver¬ 
ages  The  New  York  Times  has  ever 
reported. 

The  steady  substantial  increases  in 
The  New  York  Times  net  paid  sales 
year  by  year  are  due  solely  to  the 
quality  of  its  news  —  accurate,  com¬ 
plete,  unbiased. 

No  contests  or  premiums,  no  comic 
features  are  offered  to  attract  casual 
readers. 


Nnu  fork 
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QUACKERY  IN  ADVERTISING  A  MENACE 
TO  PUBLIC  CONFIDENCE,  BUCK  SAYS 

Chicago  Agency  President  Buys  Full-Page  Space  to  Attack 
Exaggerated  Claims  and  Paid  Testimonials — Declares 
Advertising  Must  “Debunk”  Itself 


Quackery  in  American  advertising 
threatens  to  lose  for  the  entire  pro¬ 
fession  the  confidence  of  the  public,  Glen 
Buck,  head  of  the  Chicago  advertising 
agency  bearing  his  name,  warned  in  a 


Glen  Back’s  fall-page  attack  on  an- 
ethical  advertising. 


full-page  advertisement  which  appeared 
in  the  Chicago  Tribune  Saturday,  March 
29.  The  advertisement,  written  by  Mr. 
Buck  himself,  was  inspired  by  extrava¬ 
gant  claims  and  ballyhoo  in  certain  recent 
examples  of  present-day  advertising,  he 
explained. 

“A  great  work  is  being  undone;  the 
precious  achievement  of  honest  adver¬ 
tisers  who  have  labored  for  years,  by 
means  of  expensive  public  print,  to  build 
up  enduring  faith  in  worthy  American 
products,  is  being  garbled  and  debauched 
by  ballyhooers,”  the  advertisement  said, 
in  part. 

“Quackery  in  advertising  is  being  al¬ 
lowed  to  revive  the  old  discredited  patent- 
medicine  humbuggery,  because  self-de- 
ceived  advertisers  are  still  stupid  enough 
to  believe  that  a  generous  share  of  the 
public  can  be  fooled  all  of  the  time,”  it 
continued. 

Coming  down  to  the  specific,  it 
charg(rf  that  “The  Spirit  of  Barnum  sur¬ 
vives  in  such  extravaganzas  as  these* 

“ — ^  cigarettes  that  are  boisterously 
proclaimed  panacea  for  physical  and  so¬ 
cial  torments - 

“ -  soaps  that  are  supposed  to 

quickly  transform  ugly  faces  into  visions 
of  beauty - 

“ - foods  that  arc  advertised  as  cures 

for  every  disease  known  to  man - 

“ -  toothpastes  claimed  to  magically 

convert  old  bone  into  new  pearl - 

” -  cosmetics  sure  to  metamorphose 

prunes  into  personalities - 

“ -  raw  moving  pictures  furiously 

flaunted  as  ‘absolutely  the  greatest  and 

grandest  moral  triumphs  of  the  age’ - 

“ -  inferior  automobiles  that  are 

contend^  to  be  superlatively  better  in 

all  details  than  real  cars - 

“ -  scare  propaganda  which  uses 

fake  fear  as  an  impelling  factor - 


“ - cheap  imitatiems  heralded  as  ‘the 

world’s  best’ - 

“ -  and  last,  but  not  least,  the  pur¬ 

chased  testimonial,  a  new  form  of  gen¬ 
teel  bribery,  by  which  the  cupidity  of 
notoriety-seeking  endorsers  is  exploited 
to  a  public  not  so  gullible  as  some  wise¬ 
acres  assume  it  to  be.” 

Other  jabs  from  Mr.  Buck’s  pen  in¬ 
cluded  the  following: 

“A  polecat  on  a  hilltop  may  get  more 
of  the  world’s  attention  than  a  violet  on 
a  mossy  bank;  yet  it  is  not  the  kind  of 
attention  that  creates  the  desire  to  pos- 
sess.” 

“The  misuse  of  superlatives  is  a  crime 
in  advertising.  And  let  it  be  set  down 
here  that  radio  continuity  carries  its  full 
share  of  the  offending  buffoonery.” 

In  the  same  advertisement,  Mr.  Buck 
gave  credit  to  certain  advertisers  for  the 
high  quality  of  their  copy. 

•  “Such  substantial  institutions  as  those 
which  produce  Campbell’s  soups,  Pack¬ 
ard  automobiles,  Atwater  Kent  radios, 
Goodyear  tires,  Fisher  bodies.  Swift’s 
bacon,  Sheaffer  pens,  Heinz  beans, 
Gruen  watches,  Quaker  oats.  Ford  cars. 
Mimeographs,  Kodaks,  C(^-Cola,  Jello 
— the  list  might  be  made  tiresomely  long 
— have  never  attempted  to  shanghai  pub¬ 
lic  consideration  with  a  bait  of  bun¬ 
combe,”  he  said,  “and  they  have  done 
thoroughgoing  jobs  without  extravagant 
expenditures. 

“The  American  public  needs  no  de¬ 
fense  against  the  implied  indictment  of 
its  intelligence  by  the  cheap  methods  of 
misled  advertisers.  It  laughs  in  its  ample 
sleeve  at  the  antics  of  the  burlesquers, 
even  discusses  them  with  its  tongue  in 
its  cheek — and  as  a  buyer  keeps  is  own 
sagacious  counsel. 

“But  these  things  would  be  little  con¬ 
cern  of  ours  did  they  not  tend  to  bring 
all  advertising  into  disrepute.  The  first 
task  of  sound  American  business  is  to 
maintain  the  faith.  Every  tricky,  over¬ 
reaching  advertisement  that  appears  in 
public  print  is  just  so  much  drag  to 
progress — and  harm  to  all  honest  adver¬ 
tising.  Advertising  must  be  believ^.  It 
is  too  fine  and  useful  a  force  in  the 
world  today  to  be  trusted  to  bunglers. 

“And  besides,  silly  advertising  is  ex¬ 
pensive.  There’s  a  better  way. 

“And  there  is  no  dearth  of  good  crafts¬ 
men  to  do  the  better  job.  But  usually 
they  don’t  pound  desks,  make  pink  prom¬ 
ises,  send  representatives  when  they  are 
not  wanted,  or  pack  a  load  of  hokum. 

“American  advertising  must  ‘de-bunk’ 
itself  or  lose  public  confidence.” 


JOINS  OREGON  DAILY 

Charles  E.  Harp,  formerly  on  papers 
in  Atlanta,  Ga.,  New  Orleans,  La.,  and 
San  Francisco,  has  been  appointed  editor 
and  general  manager  of  the  Medford 
(Ore.)  Daily  Netvs,  owmed  by  Llewellyn 
A.  Banks,  wealthy  pear  and  citrus  oj^r- 
ator  of  Southern  Oregon  and  Riverside, 
Cal.  David  Young,  formerly  of  the 
Portland  News  is  doing  telegraph,  and 
“Hec”  Fox,  is  on  city  hall  and  general 
assignments.  Others  on  the  staff  include 
Helen  Wadleigh,  University  of  Ohio 
graduate,  courts;  and  Sally  Butler  so¬ 
ciety,  clubs  and  fratemals. 


GARVIN  PRAISES  BELL 

British  Editor  Cites  Chicago  News 

Man’s  Efforts  for  World  Peace 

If  any  journalist  could  be  nominated 
for  the  Nobel  prize  award,  Edward  Price 
Bell  of  the  Chicago  Daily  News  should 
be  the  man,  in  the  opinion  of  J.  L.  Gar¬ 
vin,  famous  British  editor.  In  the  April 
issue  of  Landmark,  the  organ  of  the  Eng¬ 
lish-Speaking  Union,  Mr.  Garvin  calls  at¬ 
tention  to  the  services  Mr.  Bell  has  ren¬ 
dered  to  the  cause  of  world  peace  and 
especially  to  bringing  about  a  better  un¬ 
derstanding  and  closer  co-operation  be¬ 
tween  the  English-speaking  peoples. 

“Every  American  correspondent  in 
London  is  more  or  less  a  supplementary 
ambassador,”  Mr.  Garvin  wrote.  “Eid- 
ward  Price  Bell  has  been  for  30  years 
the  best  unofficial  ambassador  that  the 
newer  part  of  the  English-speaking 
world  has  sent  to  the  older.” 


REPORTER  BUYS  WEEKLY 

S.  Burton  Heath,  reporter  and  rewrite 
man  for  the  New  York  Telegram,  re¬ 
signed,  March  26,  to  become  publisher  of 
the  East  Providence  (R.I.)  Standard, 
which  he  recently  purchased  from  Gor¬ 
don  B.  Ewing  in  association  with  Addi¬ 
son  Jackson,  former  Vermont  University 
student.  Heath  had  been  on  the  Tele¬ 
gram  since  December,  1928.  Before  that 
he  was  with  Associated  Press. 


WELCOMED  IN  GERMAN 


Richmond  Papers  Honor  Dr.  Ecksat, 

by  Using  His  Language  in  Feature! 

When  Dr.  Hugo  Eckener,  the  lamous 
commander  of  the  Graf  Zeppelin,  visited 
Richmond,  Va.,  March  31,  he  received 
an  unusual  welcome  from  the  daily  papers 
there. 

The  Timcs-Dispatch  had  a  welcome  car- 
toon  with  the  balloon  in  the  Gennan 
language,  and  the  News  Leader  printed 
its  lead  editorial  in  German.  The  cartoon 
drawn  by  Fred  O.  Seibel,  showed  a  figure 
representing  Virginia  saying  to  Herr 
Doktor,  “Wilkommen  in  Virginien!  Land 
der  Gastfreundschaft  und  des  Sonnen- 
scheines !”  while  the  News  Leader’s  edi¬ 
torial  was  titled,  “Ruhen  Sie  Aus,  Herr 
Doktor.” 

Dr.  Eckner,  was  in  Richmond  on  an 
inspection  tour  of  possible  sites  for  tiie 
western  terminal  point  of  the  Grai 
Zeppelin’s  trans-oceanic  flights. 


BRINGS  $50,000  LIBEL  SUIT 

The  Fredericktown  (Mo.)  Democrat- 
News  is  defendant  in  a  $50,000  libel  ac¬ 
tion  brought  by  Prosecuting  Attorney 
W.  H.  Stumbaugh,  based  on  an  article 
criticizing  the  prosecuting  attorriey’s 
office  following  the  death  of  a  young 
man  named  at  a  roadhouse  near  Freder¬ 
icktown. 


FIRST  IN  America 

The  Charlotte  Observer  leads  in  circulation  All  newspapers.  Morning 
and  Evening,  in  the  States  of  North  and  South  Carolina.  It  is  the 
largest  newspaper  between  Richmond  and  Atlanta  and  Washington 
and  Birmingham.  The  Observer  occupies  the  unique  position  of  being 
the  only  morning  newspaper  in  AMERICA  published  in  a  city  of 
less  than  100,000  population  having  a  circulation  in  excess  of  48,000 
daily  and  more  than  50,000  Sunday.  The  Observer  leads  all  news¬ 
papers,  both  Morning  and  Evening,  in  the  two  states,  in  volume  of 
advertising  carried  each  year. 


Worcester,  Massachusetts 

Where  The 

^Tiuxury  Margin’^  Is  Wide 

In  any  market,  the  great  majority  of  advertisers  must 
look  for  their  profits  to  the  margin  between  average  earnings 
of  families  and  the  amount  these  families  must  spend  on  the 
bare  necessities  of  life.  Tbe  amount  left  over  when  daily 
needs  have  been  satisfied,  represents  the  potential  buying 
power  for  quality,  conveniences,  luxuries. 

In  Worcester,  this  “luxury  margin”  is  wide.  High 
average  wages;  savings  over  three  times  the  United  States 
average;  diversity  of  industry  that  assures  stable  employ¬ 
ment;  the  large  percentage  of  families  within  the  active 
buying  age  of  20  to  50 — all  these  are  factors  in  the  following 
results: 

Of  the  93,400  families  living  in  Worcester 
and  the  average  1 8-mile  suburban  radius 

50.39%  OMm  their  homes  61.97%  have  savings  accounts 

46.90%  own  radios  55.55%  have  telephones 

45.68%  own  pianos  34.26%  own  vacuum  cleaners 

43.49%  own  phonographs  20.22%  own  electric  washers 

(Above  figures  from  Emerson  B.  Knight,  Inc.) 

This  prosperous  Worcester  market — second  greatest  in 
New  England — is  adequately  and  economically  covered  by 
these  newspapers  alone. 

Net  Paid  Average  Circulation 

DAILY .  105,626 

SUNDAY .  53,004 

Of  all  the  feunilies  in  Worcester  and  the  average  1  S-mile 
suburban  radius  who  regularly  receive  a  Worcester  news¬ 
paper,  The  Telegram-Gazette  maintains  Everyday  Home 
coverage  with  85.33%. 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block,  Inc.,  National  Representative 

NSW  Toik  Bostim  Chlcsco  Detroit  PbtlsdelDhls  Ssn  rnnslwo 
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. . .  Business  is  Good 

in  Pittsburgh  if  you  go  after  it  in 
the  right  way  .  .  . 


battle  creek.michioam 


llaroh  18t 


The  Pltteburgh  Preee 
Plttehurghi  Pe* 

since  the 

euelnete,  one  l«rE»  "•?  during  Vie 

,,rT  etpongly  —  “J?  *  of^ew.pipere  In  ow  edver- 

peet  fee  yeere  —  Pittsburgh,  «e  heve  consistently 

‘i:i“?hS'?re“*f- 

?rsul^hlT:  -ost  sstlsfeetory. 

pleasure  to  send  you  °rdor  --leased  to  date  -- 

of  the  “3", ’';^^°“kIi1ork's  Pep  Bran  Flslccs,  Kelloeg  a 
KellOAS*  a  A11*Bx^o#  r>A«>«  PlaVeSe  Th®  Praaa  wIHb 

Rick  Krlsplea  •"'* Kellogg  sdeertlslng  released 

this  year.  '?rry  sU  of  the  Kell  gg  looking 

};  .«« .«■  >••'■ 

splendid  service  which  ae  _t  all  of  which  has 

.♦rohafuH*!",  i ji, 

•upportliv? 


Very  truly  ycnira. 


'/t 


Kellogg,  with  a  larger  and  more  comprehensive 
schedule  of  advertising  in  The  Press  has  a  right  to 
look  forward  to  even  greater  results  than  ever  from 
the  Pittsburgh  market.  To  cover  the  Pittsburgh  ter¬ 
ritory  Kellogg  uses  The  Pittsburgh  Press  .  .  .  and 
consistent  results  proves  the  wisdom  of  their 
selection. 

Sales  of  all  the  Kellogg  products  .  .  .  Corn  Flakes, 
All-Bran,  Pep  Bran  Flakes,  Wheat  Krumbles, 
Shredded  Whole  Wheat  Biscuits,  Rice  Krispies  and 
Kaffee  Hag  Coffee  .  . .  have  enjoyed  steady,  profitable 
growth.  Distribution  has  been  consistently  extended. 


That  manufacturers  and  distributors  of  food 
products  support  Kellogg’s  testimony  of  the 
result-producing  power  of  The  Press  is  substan¬ 
tiated  by  the  1929  food  linage  records  which 
show  that  The  Press  published  more  food  and 
grocery  advertising  than  any  other  newspaper  in 
the  world. 

Take  a  leaf  out  of  Kellogg’s  successful  adver¬ 
tising  book.  Go  after  business  in  Pittsburgh  the 
Press  Way  .  .  .  the  right  merchandising  way  to  get 
and  to  sustain  consistent  sales.  The  Press  Has 
The  Habit  of  Producing  Results. 


The  Pittsburgh  Press 

A  SCRIPPS  K  HOWARD  NEWSPAPER 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS-HOWARD 
NEWSPAPERS 
230  PARK  AVENUE,  N.  Y.  C. 


SAN  FRANCISCO 


LOS  ANOBLES 


MEMBERS  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
...  OF  THE  UNITED  PRESS 

mmd  of 

MEDIA  RECORDS,  INC. 
IT  PHILADELPHIA  BUFPALO 
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“INFORMATION  SERVICE”  IN  PAID  SPACE 
STARTED  BY  TACOMA  PHYSICIANS 

Pierce  County  Medical  Society  Sponsoring  Weekly  Copy  in 
All  Three  Tacoma  Dailies — Will  Conduct  Advice  Service 
Through  Personal  Letters-— Izzard  Agency  Has  Account 


A  RADICAL  departure  in  medical  “in- 
formation  service”  which  has  at¬ 
tracted  keen  interest  throughout  the 
Pacific  coast  was  started  in  Tacoma, 
Washington,  during  the  last  week  in 


In  the  Interest  of  Public  Health 

ATIUTER  m  $  njitoasl  iMcutar  (Sm  "dir  grcM  My  of 

*«ry  xtieretsd  in  k«cpMig  the  peopl* 

itic  ScMvt  wrll  iImm  m  (Kent  ill.''  That  vaertmem  HtogKil 

Mid  tnie  The  modem  idt^tH^tM  •'owU  raikn  prevent  lUneM  tlun  irrii 
dMCote.  and  ike  people,  m  thaa  port,  cshibtt  more  MtcetM  mi  kaoltk 


■t  oaHli  *41  Mf  **  taltpuerd  haakk. 


few  (ka  pakkc  ■  an!)  aatr  partialK  _ 

a*  la  Vkat  (iMM  krMdrr  a**  Tka  aettdn  vdl  make  kaaan  waa- 
witrva  (acilMMa  are  and  ai  to  oAnk  ltd  facet  at  eke  pnptvii  a<  Madarl 
d  Aa*  an  dapndrMa  TWfan  ««eai*r.  eke  nai  vaei  and  aM  ol  tka 
fdita  CwMf  amterf  Wemr  k«  •e(Mtorad  madwal  anfimaa.  aad  m 

Umui  II  ad  Mill  it  -  avarr-daTreUe— aaeMctamaf  paaste. 

if  patliilaf  an«iie  krenAp  aa-  TWa«Mkkta«-*d«andada^a^- 
rwtaae  facaart  m  pakf.  kaalek  vCcrkiVuiTiil  auTki 

*  *  -f - * 

•famwenn.  leakafnvodekaeekMvarionUteeMk 
nW  only  aMikaaaa.  proved  favtt » 41  ka  at  a  kralfcr  kttawkV  •*  >»***  ^*** 
Hand  Tb  paapk  of  ^aece  Cmtmr  aad  aM  maeanallr  m  eke  prevaanaa 
r  J  bnan  mi  a4rra  tke  atfanatauaa  of  daran,  aad  «  a  far  ekair  reaeaat  ekat 


Mafahdfa  fMedfdo'MWlrNnaarkat'Wkirir 
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First  copy  in  physicians’  series 

March  when  the  first  of  a  series  of  ad¬ 
vertisements  by  the  Pierce  County  Med¬ 
ical  Society  appeared  in  all  three  of  the 
Tacoma  daily  newspapers — ^the  Ledger 
and  News-Tribune,  and  the  Times. 

The  campaign,  backed  by  the  society 
which  numbers  among  its  members  prac¬ 
tically  all  of  the  practicing  physicians 
and  surgeons  of  Tacoma  and  its  suburban 
area  contained  in  Pierce  county,  is  be¬ 
lieved  to  mark  the  first  time  that  a  com¬ 
prehensive,  thoroughly^  planned  informa¬ 
tive  advertising  campaign  has  been  staged 
by  the  “orthodox”  medical  profession  on 
the  Pacific  coast,  and  one  of  the  few 
times  that  such  a  move  has  been  made 
in  the  entire  country. 

The  society  stresses  particularly  the 
fact  that  the  advertisements  are  informa¬ 
tive  in  character,  designed  largely  along 
lines  of  prevention,  and  are  sponsored  by 
the  society  as  a  whole  and  not  by  indi¬ 
vidual  physicians.  The  stand  of  the  so¬ 
ciety  against  advertising  by  individual 
doctors  remains  unchanged. 

The  campaign  opened  with  a  four- 
column  12-inch  advertisement  appearing 
in  all  three  daily  newspapers  ,and  is  con¬ 
tinuing  with  31  more  advertisements  of 
30  inches  each  in  each  paper,  in  the  form 
of  three-column  10-inch  copy.  The  ad¬ 
vertisements  will  run  approximately  once 
a.  week  on  release,  to  stretch  out  from 
now  until  the  end  of  the  year. 


The  campaign  follows  a  period  of  study 
of  the  advertising  problem  by  the  Pieice 
County  Medical  Society  running  over  a 
period  of  two  years.  The  physicians  be¬ 
came  convinced  that  other  types  of  prac¬ 
titioners  were  making  unusual  gains  in 
public  esteem  and  that  the  public  service 
which  the  medical  profession  might  ren¬ 
der  was  less  effective  than  it  should  be 
because  of  lack  of  understanding  on  the 
part  of  the  public.  Some  type  of  in¬ 
formative  advertising  was  seriously 
needed,  in  the  opinion  of  many  of  the 
physicians,  but  much  difficulty  was  en¬ 
countered  in  circumventing  the  prejudice 
that  was  found  to  persist  against  adver¬ 
tising  by  the  profession  collectively  as 
well  as  individually.  However,  a  com¬ 
mittee  was  appointed  to  study  the  matter 
and  steps  taken  to  raise  the  necessary 
funds. 

Representatives  of  Tacoma  newspapers 
were  called  in  as  one  of  the  first  steps, 
and  advised  with  the  committee,  and  also 
made  a  number  of  talks  before  the  so¬ 
ciety,  outlining  the  scope  such  a  campaign 
might  cover  and  what  the  medical  pro¬ 
fession  might  accomplish.  Later  the  Ta¬ 
coma  branch  of  the  Izzard  Company,  ad¬ 
vertising  agency,  was  given  the  entire 
problem  to  work  out  in  concrete  form, 
and  their  campaign,  as  finally  worked  out, 
was  adopted. 

As  an  accompanying  feature  of  the  ad¬ 
vertising  a  question-and-answer  service 
along  general  health  and  medical  lines 
will  be  maintained  by  the  Society,  the 
general  public  being  invited  to  write  in 
to  the  headquarters  of  the  society  on 
matters  of  interest  to  them.  The  answers 
will  go  out  in  personal  letters  in  response 
to  each  letter  received,  such  letters  being 
dictated  by  committee  members  of  the 
society,  and  going  out  under  the  name 
of  the  society,  it  is  understood.  A  fea¬ 
ture  of  each  advertisement  run  will  be  an 
invitation  to  the  general  public  to  send  in 
such  queries. 

Simplicity  and  dignity,  together  with 
an  effort  to  give  concrete  facts,  rather 
than  generalizations,  will  mark  the  cam¬ 
paign.  The  opening  advertisement,  a  copy 
of  which  is  shown,  served  to  introduce 
the  series  and  to  stress  the  desirability  of 
prevention  of  disease  through  spread  of 
knowledge. 

“The  purpose  of  this  series,”  the  ad¬ 
vertisement  reads,  “will  be  to  give  re¬ 
liable  and  useful  information,  and  only- 
authentic,  proved  facts  will  be  stated. 
The  people  of  Pierce  county  will  know 
just  where  the  information  comes  from, 
and  the  responsibility  of  those  issuing  it.” 

In  another  paragraph  the  advertise¬ 
ment  says,  “The  articles  will  make  known 
essential  facts  in  the  progress  of  medical 
science,  the  real  work  and  aims  of  the 
organized  medical  profession,  and  its 
every-day  relation  to  all  classes  of  people. 
The  qualifications  demanded  of  the  com¬ 
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petent  physician  today,  and  the  standards 
by  which  he  is  identified,  may  be  indi¬ 
cated.” 

In  set-up  the  advertisements  are  the 
height  of  simplicity  and  dignity.  The 
entire  space  is  bordered  by  a  double 
rule  line,  and  the  type  within  is  set  with 
a  full  width  lead,  followed  by  two  col¬ 
umns  of  type  below,  with  plenty  of  white 
space  both  on  the  borders  and  between 
columns.  The  seal  of  the  Pierce  County 
Medical  Society  comes  at  the  bottom, 
following  an  italic  explanation,  “This  is 
one_  of  a  Public  Health  Educational 
Series  authorized  by  the  Pierce  County 
Medical  Society.  Written  questions  on 
subjects  of  general  health  will  be  an¬ 
swered.  Mail  inquiries  to  the  Society, 
Washington  building,  Tacoma.” 

The  remaining  advertisements  of  the 
series  will  take  up  specific  matters,  such 
as  the  history  of  various  diseases  in 
turn,  what  medical  science  has  accom¬ 
plished  in  working  out  cures  and  com¬ 
mon  sense  matters  of  prevention. 

NEW  DAILY  FOR  OCALA 


LETTER  FROM  READER 
FORETOLD  ROBBERY 

Baltimore  Post  Printed  Warniag  Tes 
Days  Before  Attempted  Rob. 
bery  of  Bank — Writer 
Found  Later 


Harris  and  Powers  to  Change  Weekly 
Banner  to  Morning  Paper 

A  new_  daily  will  enter  the  Florida 
field  April  9,  when  the  Ocala  Weekly 
Banner  will  start  publication  as  a  morn¬ 
ing  paper.  It  will  be  called  the  Ocala 
Morning  Banner,  and  will  continue  under 
the  direction  of  Frank  Harris,  Jr.,  man¬ 
ager,  and  Harris  Powers,  editor,  son  and 
grandson  respectively  of  the  founder, 
who  have  been  publishing  the  weekly 
since  the  elder  Harris’  death  in  Novem¬ 
ber,  1928. 

The  Morning  Banner  will  be  a  seven  ■ 
column,  12-em  paper,  and  a  new  model 
14  linotype  has  been  installed.  Col. 
George  Claiborne  Simms,  formerly  of 
the  advertising  staff  of  the  Norfolk 
Ledger-Dispatch,  is  advertising  manager. 
Charles  Rogers  is  circulation  manager, 
and  T.  B.  Barnes,  a  staff  member  of  the 
Banner  for  15  years,  is  mechanical  su¬ 
perintendent. 


A  curious  incident  in  connection  with  m 
attempted  holdup  March  28,  of  the  Citi- 
zens  Savings  Bank,  Baltimore,  occurred 
exactly  10  days  before  the  holdup. 

The  Baltimore  Post  printed  on  March 
18  in  its  column  devoted  to  letters  from 
its  subscribers  the  following  letter; 

“News  item  for  bankers;  Through 
your  newspaper,  warn  the  bankers  in  Ae 
city  of  an  impending  holdup.  The  gang 
has  been  forming  the  plans  for  the  laa 
two  weeks  and  are  about  ready  to  strike 
The  city  is  infested  with  dangerous  crimi. 
nals  who  seem  not  to  be  afraid  of  any¬ 
body  and  apparently  the  police  are  not 
troubled  about  them. 

“One  Who  Knows.” 

In  the  forenoon  of  March  28,  five  nien 
armed  with  sawed-off  shotguns  walked 
into  the  Citizens  Savings  Bank  while  sev¬ 
eral  depositors  were  at  the  tellers’  cages 
and  attempted  to  hold  up  the  bank. 

One  employe  stepped  on  a  button  which 
simultaneously  sounded  an  alarm  in  tk* 
tective  headquarters  several  squares 
away  and  started  a  gong  on  the  outside 
of  the  bank  ringing.  The  latter  brought 
a  nearby  policeman.  A  70  year  old 
watchman  went  after  one  of  the  highway¬ 
men  with  a  blackjack.  The  highwayman 
shot  at  him  and  missed.  The  watchmu 
and  the  ringing  frustrated  the  plans  of 
the  holdup  men  and  they  raced  for  an 
automobile  waiting  outside  and  got  away. 

Subsequently  the  police  hunted  up  the 
writer  of  the  letter,  the  Baltimore  Post 
cooperating. 

They  were  convinced  that  he  had  no 
real  advance  knowledge  of  the  holdup 
men,  who  have  not  thus  far  been  caught 
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^Wien  Mrs.  Seattle. 


Seattle  is  "food-conscious”  .  .  . 
and  Mrs.  Seattle  turns  first  to 
The  Seattle  Times  to  read  the 
food  news  of  the  day,  including 
Dorothy  Neighbors’  timely  com¬ 
ments  and  suggestions  on  culi- 


...goes 
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marketing 


.  .  .  she  spends  31.28%  of  the 
family’s  shopping  dollar  for  the 
appetizing  foodstuffs  which  Sest- 
tle’s  famous  markets  and  shops 
afford,  as  compared  with  2921% 
spent  hy  epicurean  Mrs.  Ssn 
Francisco.  Seattle’s  zestful  climate 
promotes  healthy  appetites  .  •  • 
and  Seattle’s  food  purveyors  are 
enterprising  and  aovcrtising. 


nary  topics.  Following  her  cue, 
food  advertisers  concentrate  very 
largely  on  The  Times  for  their 
advertising  results  ...  as  wit¬ 
ness  the  De  Lisser  report  for 
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Buffalo 


is  easy  /o  se// 


Buffalo  is  a  man-sized  market — 185,500  fam¬ 
ilies  in  the  Metropolitan  area,  83,470  more  in 
the  surrounding  territory  which  logically  looks  to 
Buffalo  for  its  major  wants. 

But  families  alone  do  not  make  a  worth-while 
market.  They  must  be  busy  families  with  money 
to  spend. 

Buffalo  families  are  busy — over  70%  of  the  346  in¬ 
dustrial  classifications  recognized  in  the  1927  Cen¬ 
sus  of  manufacturers  keeps  them  so.  Such  a  diver¬ 
sity — the  largest  of  any  city  in  the  country — as¬ 
sures  more  nearly  steady  employment  than  though 
the  city’s  people  were  dependent  on  one  or  two 
industries  for  livelihood.  The  average  income  ot 
all  Buffalo’s  families  is  $3,986.32  a  year. 

The  Buffalo  Market  is  easy  to  sell.  The  Buffalo 
Evening  News,  reaching  nine  out  of  ten  families  in 
the  Metropolitan  Area  and  almost  as  generous  a 
percentage  in  the  additional  trading  area,  is  the 
only  medium  needed  to  profitably  cover  the  Buffalo 


185,096 
AVERAGE  <1 
NET  PAID  6 
IN  ^ 


FEBRUARY 


THE  MOTOR  INDUSTRY 

has  shown  faith  in  Buffalo.  Pierce-Arrow  cars 
and  Atterbury  and  Stewart  trucks  are  Buffalo 
products.  Two  of  the  country's  largest  manufac¬ 
turers  of  automobile  radiators  are  found  in  the 
Buffalo  territory.  Four  truck  and  passenger  car 
body  builders  carry  on  their  business  here.  Ford 
and  Chevrolet  maintain  huge  plants  in  Buffalo. 
Accessory  manufacturers  have  found  Buffalo  a 
happy  home.  Buffalo  is  a  great  automotive  center^ 
yet  not  dominantly  so.  Automotive  manufacturers 
supply  a  livelihood for  4%  of  the  area's  families. 


Buffalo  evening  News 


EDWARD  H.  BUTLER,  Editor  and  Publisher 
Western  New  York's  Greatest  Newspaper 
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CONDEMNED  MAN  SAVED  FROM  CHAIR 
BY  NEW  YORK  TELEGRAM  REPORTER 

MacGregor  Bond  Credited  With  Obtaining  Commutation  of 
Sentence  for  Fred  W.  Edel  After  Months  of  Investigation — 
His  Evidence  Cast  Doubt  on  Prisoner’s  Guilt 


Back  of  the  story  of  Fred  W.  Edel, 
who  this  week  was  saved  from  Sing 
Sing’s  electric  chair  when  Governor 
Roosevelt  com¬ 


muted  his  sen¬ 
tence  to  life  im¬ 
prisonment,  lies 
another  story  of 
resource- 
fulness  on  the 
part  of  Mac- 
Gregor  Bond, 
New  York  Tel¬ 
egram  reporter. 
It  was  entirely 
on  the  new  evi¬ 
dence  dug  up  by 
this  reporter 

MacG*egoi  Bond  who  encountered 
obstacles 
and  apathy  in  nearly  every  direction  he 
turned,  that  the  little  German  forger, 
whose  execution  was  delayed  five  times 
before  his  sentence  was  commuted,  was 
saved. 

The  Telegram  this  week  carried  the 
“story  of  the  story,”  written  by  Forrest 
Davis,  and  centered  around  the  activities 
of  Bond  in  hunting  down  stale  clews  and 
trying  to  arouse  interest  in  an  old  murder 
case  that  was  not  very  interesting  to  begin 
with. 

Edel  was  convicted  of  the  murder  of 
Mrs.  Emmeline  Harrington,  an  actress, 
whose  bruised  body  was  found  in  her 
aparment  in  Washington  Heights,  Dec. 
29,  1927.  Her  death  was  discovered  by 
a  neighbor  who  saw  the  apartment  door 
widely  ajar. 

The  time  of  the  murder  was  fixed  at 
Dec.  23.  Edel’s  movements  had  been 
carefully  checked  since  that  time — he  had 
been  on  a  drunk  in  New  England.  A 
black  bag,  containing  Mrs.  Harrington’s 
ring,  watch,  some  clothing  and  other 
personalia,  was  found  in  Edel’s  posses¬ 
sion.  It  was  largely  on  his  possession 
of  this  bag  that  he  was  convicted  of  the 
murder. 

Bond  assigned  to  the  case  Dec.  22, 
after  the  Governor  had  granted  his  first 
reprieve,  took  up  the  mystery  of  the 
black  bag,  and  was  unable  to  solve  it. 
“That  black  bag  haunted  me,”  he  said, 
“Everywhere  I  turned  it  confronted  me. 
I  advanced  many  theories  as  to  how  it 
happened  to  be  in  Edel’s  hands,  but  I 
could  establish  none.” 

But  failing  to  explain  this  mystery,  he 
turned  to  other  angles  of  the  case,  and 
became  very  interested  in  the  fact  of  the 
opened  door.  If  Edel  had  committed  the 
murder  on  Dec.  23,  had  the  door  been 
open  all  the  time  between  the  23rd  and 
the  29th,  when  the  murder  was  discov¬ 
ered? 

The  superintendent  of  the  apartment 
house  told  I?del  that  he  was  positive  that 
the  door  had  been  closed  during  this  in¬ 
terval.  He  had  ivashed  the  door  twice 
in  that  time.  Edel  reasoned  that  the 
superintendent  had  opened  the  door  in 
the  process  of  washing  it.  but  that  it 
must  have  been  unlocked  from  the  in¬ 
side  before  this  happened. 

Who  had  unlocked  it?  Not  Edel;  he 
was  in  New  England. 

Then  Bond  canvassed  the  neighbors. 
He  found  that  Mrs.  Qifford  Sleeth,  who 
died  before  the  case  came  to  trial,  had 
seen  Mrs.  Harrington  in  the  hallway  12 
hours  after  the  time  of  death  estab¬ 
lished  by  the  state.  Mrs.  Sleeth,  the 
daughter  of  a  Louisiana  judge  and  well 
acquainted  with  the  usual  procedure  in 
testimony,  had  told  her  story  to  the  head 
of  the  homicide  squad  but  her  name  had 
been  dropped  from  the  list  of  witnesses. 
Hct  son,  and  Frank  Irwin,  a  New  York 
Times  reporter,  knew  her  story  also. 

Then  an  affidavit  was  obtained  from  a 
Mrs.  Kittain  who  said  that  a  Mrs.  Hol¬ 
ton.  who  testified  to  hearing  Mrs.  Har¬ 
rington’s  scream  on  Dec.  23.  establishing 
the  state’s  death  hour,  had  in  her  apart¬ 
ment  immediately  under  the  Harrington 
apartment,  heard  footsteps  in  the  Har¬ 


rington  apartment  between  the  23rd  and 
the  29th.  Mrs.  Holton  herself  could 
not  be  found,  and  until  he  found  Mrs. 
Kittain,  Bond  could  get  no  one  to  make 
an  affidavit  of  what  Mrs.  Holton  had 
said,  although  several  agreed  that  she 
had  said  it  many  times. 

None  of  this  evidence  had  been  used  at 
the  trial. 

Then  Bond  sought  out  Guy  Harring¬ 
ton,  whose  divorce  from  the  slain  wom¬ 
an  was  in  process  when  she  died. 
From  him  Bond  learned  of  the  illicit 
relations  that  had  existed  between  Mrs. 
Harrington  and  William  G.  Hoffman,  of 
Detroit.  And  from  Guy  Harrington’s 
new  wife,  whom  he  had  recently  mar¬ 
ried,  Bond  also  learned  that  the  first 
Mrs.  Harrington  had  been  the  sweet¬ 
heart  of  William  Tully,  a  chauffeur. 

That  bore  on  two  points,  Davis’  story 
in  the  Telegram  said — (1)  the  state’s 
contention  in  the  trial  that  Mrs.  Har¬ 
rington  had  not  indulged  in  extra-mari¬ 
tal  affairs,  and  (2)  the  quality  of  the 
character  testimony  of  Mrs.  Pauline 
Williamson,  of  Binghamton. 

“The  State  had  poured  scorn  on  Edel’s 
statement  that  he  had  known  Mrs.  Har¬ 
rington,  at  times  intimately,  since  1920. 
He  had  been  pilloried  for  saying  she  had 
made  a  tryst  with  him  on  Dec.  22. 

“Harrington  showed  Bond  letters  from 
Hoffman,  found  in  his  first  wife’s  trunk, 
which  demonstrated  that  the  two  had 
travelled  by  motor  from  Binghamton  to 
Detroit,  registered  as  man  and  wife  in 
hotels  at  Niag:ara  Falls  and  London,  Ont. 

“Mrs.  Williamson,  from  whom  Mrs. 
Harrington  had  rented  an  a^rtment  in 
Binghamton,  swore  at  the  trial  to  Mrs. 
Harrington’s  reproachless  sex  life,  and 
conveniently  overlooked  the  fact  that  her 
father  had  met  and  successfully  paid 
court  to  the  dead  actress  in  her  home. 

“The  trail  led  to  Detroit  and  to  further 
doubt  that  Mrs.  Harrington  died  at  the 
time  set  by  the  State.  Hoffman  had  re¬ 
ceived  a  card  from  Mrs.  Harrington  at 
about  the  time  of  the  crime. 

“In  the  records  of  the  Detroit  police — 
finally  opened  to  Bond  after  Governor 
Roosevelt  had  telegraphed  for  that  cour¬ 
tesy  to  the  Telegram  man — Detective  Ray 
Gillette  swore  the  card  was  postmarked 
Dec.  26.  1927. 

“Hoffman,  married  in  the  interval,  had 
destroyed  the  card.  As  he  recalled  it 
now,  the  postmark  was  blurred.  He 
couldn’t  be  sure  whether  it  was  Decem¬ 
ber  23  or  26.  The  hour  of  marking  was 
1.30  a.  m. 

“It  was  Hoffman’s  recollection  that  Gil¬ 
lette  had  taken  the  blurred  postmark  to 
headquarters  and  put  it  under  a  micro¬ 
scope.  Gillette  couldn’t  remember  using 
the  glass. 

“And  the  Detroit  police  report,  never 
amended,  which  was  in  the  possession  of 
New  York  police  and  the  district  attor- 


“The  Land  of  Egypt 
Is  Before  Thee” 

—  Genesis  45:20 

This  prosperous  empire  is  blan¬ 
keted  thru  the  medium  of  Egypt’s 
Associated  Dailies. 

Complete  circulation  coverage. 
Liberal  Merchandising  coopera¬ 
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Write  Secretary  Egypt's  Asso¬ 
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ney’s  office,  showed  that  Mrs.  Harrington 
had  mailed  a  card  to  Detroit  three  days 
after  the  state  said  Edel  killed  her. 

Had  she  died  on  the  26th,  not  Edel. 
but  a  person  as  yet  unidentified,  dealt  tne 
fatal  blows. 

“Bond  toiled  on,  working  steadily  in 
New  York;  consulting  with  A.  1.  Rorke, 
Assemblyman  Ira  H.  Holley  and  Noah 
Braunstein,  Eldel’s  lawyers;  telegraphing, 
writing,  telephoning,  travelling  to  Bing¬ 
hamton  three  times,  to  Wilkesbarre,  Buf¬ 
falo,  Detroit,  Shelburne  Falls  and  Pitts¬ 
field,  Mass.,  Syracuse,  Janesville,  Albany. 

“He  interviewed  scores  of  persons; 
took  dozens  of  affidavits  which  later 
proved  irrelevant.  He  raised  up  a  cloud 
of  doubts,  he  interposed  the  puzzling  issue 
of  the  opened  door,  he  surrounded  the 
time  element  in  the  State’s  case  with  sus¬ 
picion.  Unfortunately,  he  had  to  discredit 
the  chastity  of  Mrs.  Harrington  in  the 
interest  of  his  quest.  Regretting  it,  he 
knew  its  necessity. 

“Indeed,  Governor  Roosevelt  last 
Thursday  was  curious  only  about  the 
opened  door  and  the  probabilities  raised 
by  the  revelations  of  Mrs.  Harrington’s 
sex  irregularities. 

“So  Bond,  taking  a  cold  trial,  starting 
on  a  false  scent,  performed  one  of  the 
most  memorable  of  recent  journalistic 
feats.” 

McGregor  Bond,  who  joined  the  Tele¬ 
gram  in  December  of  1928,  has  had  a 
colorful  career  both  as  a  reporter  and 
as  an  investigator  for  newspapers.  Bond 
has  behind  him  18  years  of  newspaper 
experience.  For  10  years  he  was  with 
the  Neiv  York  Morning  and  Evening 
World  doing  rewriting  and  general  re¬ 
porting.  Bond  also  has  done  reportorial 
and  legal  investigations  for  the  Chicago 
Daily  News.  He  is  40  years  old,  mar¬ 
ried  and  lives  in  Washington  Heights, 
New  York. 

MATTOCKS  JOINS  S.  F.  EXAMINER 

D.  C.  Mattocks,  recently  of  the  Los 
Angeles  Express,  has  been  appointed  act¬ 
ing  manager  of  the  local  display  adver¬ 
tising  department  of  the  San  Francisco 
Examiner. 


WASHINGTON  CLUB  Tr\ 
ENTERTAIN  A«  F.  A 

Delegates  to  Conventioa  of  Adverta. 
ing  Federation  of  America  Will 

Hear  Concert  and  Make  Potonuc 
River  Trip 

A  sail  on  the  Potomac  River  and  j 
concert  in  the  Pan  American  Buildm 
will  be  part  of  the  entertainment 
I»red  for  delegates  to  the  Advertiib 
Federation  of  .America  convention  m 
Washington,  D.  C.,  May  18  to  22,  it  v»as 
announced  this  week  by  Ernest  L.  Johns- 
ton,  president  of  the  Advertising  Chi 
of  Washington,  which  will  be  host  to  tht 
convention. 

The  visit  to  the  Pan  .American  Build- 
ing  will  be  at  4  o’clock  Sunday  ahtr- 
noon,  the  opening  day  of  the  meeting 
The  delegates  will  be  received  by  Dr^ 
L.  S.  Rowe,  director  general  of  the  Pan 
American  Union.  C.  C.  Younggreen,  oi 
Milwaukee,  president  of  the  Federation, 
will  reply  to  Dr.  Rowe’s  address  of  wd- 
come.  The  United  States  Marine  Band 
will  entertain  with  a  concert. 

At  6  o’clock  the  advertising  men  vill 
board  the  steamer  Charles  McAliste, 
specially  chartered  for  a  “get  acquainted” 
sail  on  the  Potomac.  They  will  pass 
Potomac  Park,  the  Naval  Air  Station, 
Bolling  Field  and  Mt.  Vernon,  the  home 
and  last  resting  place  of  George  Wash¬ 
ington.  There  will  be  boating  exhibi¬ 
tions,  airplane  displays  and  a  buffet 
supper. 

MR.  HUNTRESS  60 

In  the  article  on  Frank  G.  Huntress, 
president  of  the  San  Antonio  Express  a»d 
News,  Editor  &  Publisher  March  22,  it 
was  erroneously  stated  that  Mr.  Huntress 
has  been  connected  with  the  San  Antonie 
Express  and  News  for  56  years.  This 
should  have  read  46  years.  The  dif¬ 
ference  in  the  figures  made  him  70  years 
of  age,  whereas  he  is  60. 
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continuing 
our  advertisinf 

DiuSS^'  J 


When  C.  A.  Weeks  &  Company  came 
into  the  Binghamton  market  for  their 
/  client,  Amla  Nourishing  Cream,  three 
months  ago,  they  designated  the 
Binghamton  Press  to  carry  the  line¬ 
age. 

A  few  days  ago  The  Press  received 
a  personal  letter  from  Mr.  Weeks  in 
which  he  said  “Although  only  six 
druggists  listed  in  the  advertising 
for  this  product  are  carrying  the 
merchandise,  the  initial  campaign  has 
been  so  successful  that  we  are  con¬ 
tinuing  it  for  another  six  weeks 
period.” 

This  is  only  one  of  many  letters 
which  are  received  by  the  Press  com¬ 
mending  Binghamton’s  largest  news¬ 
paper  for  its  pulling  powers. 

Scores  of  test  campaigns  for  aQ 
kinds  of  products  are  carried  on 
through  the  Binghamton  Press,  and, 
as  a  rule,  result  so  successfully  that 
the  advertiser  becomes  a  permanent 
user  of  space. 


through  the  Binghamton  Press,  and, 
as  a  rule,  result  so  successfully  that 

tryout  mrm 

The  BINGHAMTON  PRESS 

One  Complete  Coverage  at  One  Advertising  Cod 
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^  X  wenty-six  consecutive  months 
of  LEADERSHIP  for  the  EL  PASO  POST 


LOCAL 

GROCER 

LS  ADVERTIS 

5ING  BY 

MONTHS 

(MEDIA  RECORDS) 

TIMES(M) 

HERALD 

(E)  POST(E) 

January  1928 . 

1,148 

6,980 

14,255 

February . 

518 

8,755 

16,560 

March . 

302 

5,131 

21,798 

April . 

173 

2,548 

22,206 

May . 

129 

2,669 

16,553 

June . 

205 

6,553 

25,875 

July . 

313 

4,745 

16,023 

August . . 

318 

6,655 

20,783 

September . 

254 

4,538 

18,857 

October . 

372 

6,131 

22,632 

November . 

257 

9,316 

36,967 

December . 

442 

6,565 

24,081 

January  1929 . 

207 

5,434 

23,536 

February . 

447 

5,058 

22,237 

March . 

201 

6,533 

29,258 

April . 

5,318 

10,460 

34,810 

May . 

242 

10,503 

46,682 

June . 

1,150 

8,200 

33,935 

July . 

412 

11,584 

29,042 

August . 

3,144 

15,648 

33,488 

September . 

1,214 

11,624 

30,785 

October . 

678 

10,856 

28,175 

November . 

6,789 

11,406 

40,795 

December . 

10,766 

6,815 

33,669 

January  1930 . 

9,729 

13,130 

33,555 

February . 

12,494  . 

6,689 

29,966 

The 

El 

Paso 

Post 
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NEWSPAPER  PAGE  TRANSMITTED  ENTIRE 
BY  NEW  RADIO  INVENTION 

Front  Page  of  San  Francisco  Call-Bulletin  Read  in  Schenectady 
Three  Hours  After  Publication — First  Time 
Feat  Has  Been  Accomplished 

Three  hours  after  an  edition  of  the  they  are  not  limited  to  this_  width.  The 
San  Francisco  CaJI-BuJletin  had  left  machine  is  still  in  an  experimental  stage, 
the  presses  in  that  city  March  21,  per-  This  is  the  second  model  that  has  been 


Link  Banks  in  $1 18,000,000  Julian  Pldi 

^****«***«  ****«**] 

WIFE  KinUPED.  BEATEN  BY  6  MASKEB  MEN 


WNL  0(wn  MAN  uitKn 


'4  Trapped  an  Rock  Wait  “Hdi 

mt  Kl.iwESIin 


WlilO 

miLiai 

ww  I 


sgrrj^ljgr^Vld-'lrygegaa  T| DM  Tim^^gggg|‘COI>li»AQr  j 


E(deK«T:5^BSr-=]  STBS  M  E  TOtP  BY  tewrsen 

SnUNC  WITH  I.AMBS,  Mil  CT  Houtal 

BUHm  1^  HfXEbs^—  su-rjr.: 

Call-Bulletin  page  as  it  was  received  in  Sehenertady 


sons  in  the  research  laboratory  of  the 
General  Electric  Company,  Schenectady, 
2,500  miles  distant,  were  reading  the  front 
page.  It  had  been  flashed  across  the 
country  by  radio  and  reproduced  in  full 
size  in  the  laboratory  by  means  of  a  new 
type  automatic  carbon  recorder.  News 
of  the  feat  was  given  out  this  week. 

Radio  engineers  declare  this  is  the  first 
time  such  a  feat  has  been  accomplished 
and  predict  that  as  an  ultimate  outcome 
radio  may  eventually  deliver  a  large  part 
of  business  mail  and  may  bring  the  daily 
newspapers  direct  into  the  homes. 

A  statement  from  the  General  Electric 
Company  said : 

“Several  years  ago  Owen  D.  Young, 
chairman  of  the  board  of  the  General 
Electric  Company,  in  his  remarks  at  a 
dinner  given  in  honor  of  Gen.  H.  G.  Har- 
bord,  when  he  became  president  ot  tne 
Radio  Corporation  of  America,  stated 
that  he  hopH  to  see  the  front  page  of  the 
London  Times  “flashed  with  a  zip"  mto 
New  York  City,  and  this  achievement 
more  or  less  fulfills  that  prophecy.  The 
machine  which  printed  the  page  of  the 
San  Francisco  newspaper  was  developed 
by  Charles  J.  Young,  son  of  the  man 
who  made  the  prediction. 

“The  device,  no  larger  in  size  than  the 
average  suit  case,  can  be  attached  to  any 
radio  receiver,  much  the  same  as  a  loud 
speaker.  It  prints  on  a  roll  of  paper 
which  automatically  moves  through  the 
machine  at  the  rate  of  about  one-half 
inch  a  minute.  In  the  experimental  tests 
with  San  Francisco,  a  short  wave  receiver 
was  used  but  only  because  it  was  found 
more  convenient  so  that  tests  would  not 
interfere  with  programs  on  any  of  the 
regular  broadcast  channels.  In  the  ex¬ 
periments  a  roll  of  paper  eight  inches 
wide  was  used,  which  recorded  the  front 
page  of  the  San  Francisco  paper  in  three 
separate  strips.  However,  engineers  feel 


about  eight  miles  from  Schenectady,  the 
.same  station  used  in  the  two  way  radio 
conversation  between  Adolph  S.  Ochs  and 
.\dmiral  Byrd  two  or  three  weeks  ago. 
The  radio  signal  was  relayed  into  Dr. 
.\lexanderson’s  laboratory  by  wire  where 
the  receiver  reproduced  the  page.  In  this 
same  room  there  is  a  radio  code  trans¬ 
mitter,  W2XO,  Disrating  on  23  meters, 
by  means  of  which  the  experimenters 
here  keep  in  constant  communication  with 
the  Oakland  station  during  the  facsimile 
transmission.” 

Dr.  Alexanderson,  Mr.  Young  and 
other  engineers  familiar  with  the  feat  did 
not  care  to  talk  about  it  or  discuss  details 
of  the  recording  machine,  except  to  re¬ 
mark  that  results  were  most  interesting 
and  promising  but  that  much  develop¬ 
mental  work  must  yet  be  done. 

LIBEL  SUIT  DISMISSED 

Court  Uphold*  Demurrer  Filed  by 
Burbank  (Cal.)  Review 

Mary  Greer  Conklin,  author,  recently 
lost  her  libel  suit  against  Harvey  R. 
Ling,  publisher  of  the  Burbank  (Cal.) 
Reinezv,  when  Judge  Walter  J.  Desmond, 
sitting  in  Department  C  of  the  Superior 
Court,  upheld  a  demurrer  filed  by  the 
defense  and  refused  permission  to  amend. 

The  court  held  that  the  complaint  did 
not  state  a  cause  of  action.  The  plain¬ 
tiff  alleged  that  she  was  damaged  when 
the  newspaper  published  a  notice  that  a 
serial  story  written  by  Mrs.  Conklin 
would  not  be  published  because  of 
difficulty  with  the  author. 

N,  Y.  POST  MAN  WRITES  BOOK 

“If  You  Must  Speculate,  Learn  the 
Rules,”  is  the  title  of  a  book  for  stock 
market  operators  written  by  Frank  J. 
Williams,  of  the  New  York  Evening 
I^ost’s  financial  department.  The  book  is 
written  for  the  small  speculator,  and 
lays  down  a  set  of  “don’ts."  Mr.  Wil¬ 
liams  has  been  a  financial  writer  since 
1015. 


8  rich  cities 


U.  S.  RELEASES  TIMBER 
FOR  PULP  PURPOSES 

Offer*  2,000,000  Cord*  for  Sale  Frou 
Rio  Grande  and  San  Juan 
National  Foreat*  in 
Colorado 

(.Special  to  Editor  &  Publisber) 

Washington,  D.  C.,  April  2.— In 
sponse  to  an  applicaiton  from  a  respons- 
ible  paper  manufacturer,  the  U.  i 
Forest  Service  is  offering  for  sale  2,- 
000,000  cords  of  pulp  wood  in  the  Rio 
Grande  and  San  Juan  National  Forests 
of  Southwestern  Colorado.  This  action, 
if  it  leads  to  a  sale,  will  bring  Colorado 
into  the  field  as  a  large-scale  producer 
of  pulp  timber  for  the  first  time. 

In  announcing  that  it  is  inviting  bids 
on  this  pulpwood,  the  Forest  Service 
states : 

“Operations  under  the  contracts  offered 
would  increase  the  total  cut  on  the  Na¬ 
tional  Forests  of  Colorado  by  approxi¬ 
mately  50  per  cent.  The  National  forests 
in  the  state  would  permit  a  400  per  cent 
increase  in  the  cut  without  removing 
more  timber  than  the  natural  growth 
would  replace.  The  operation  has  been 
planned  so  that  it  can  continue  indefi¬ 
nitely,  covering  in  rotation  a  number  of 
tracts  large  enough  so  that  after  the  cut¬ 
ting  of  the  last  tract  the  first  will  be 
ready  with  a  second  crop. 

“Two  units  make  up  the  ‘chance’ 
which  the  Forest  Service  is  now  adver¬ 
tising,  one  on  the  south  fork  of  the  Rio 
Grantle  with  an  estimated  total  of  1,025.- 
000  cords  of  Engelmann  and  blue  spruce 
and  215,000  cords  of  white  and  alpine  fir, 
and  the  other  on  the  upper  Piedra  Rivr 
with  800,000  cords  of  spruce  and  true 
fir.  Each  unit  includes  sawtimber,  con¬ 
sisting  of  Douglas  fir,  western  yellow 
pine,  limber  pine  and  bristle  cone  pine." 

It  is  understood  that  the  International 
Paper  Company  has  indicated  that  it 
would  bid  on  this  pulpwood  if  an  oppor- 
tunitv  were  offered. 


made,  the  first  recorded  on  paper  but  five 
inches  wide.  When  it  might  be  ready  for 
the  market  was  a  question  no  one  here 
would  attempt  to  answer. 

“The  facsimile  transmitter,  used  in 
sending  the  page,  was  developed  in  the 
company’s  radio  laboratory  by  Dr.  E.  F. 
W.  Alexanderson.  It  is  located  in  the 
company's  short  wave  radio  station, 
W6XN,  at  Oakland.  Calif.,  and  trans¬ 
mits  on  a  wave  of  17.3  meters.  .\n 
Alexanderson  directional  antenna  is  used, 
such  as  was  developed  for  the  com¬ 
pany’s  radio  broadcasts  to  Admiral  Byrd 
at  Little  America.  This  increases  the 
transmitted  signal  strength  about  twenty 
fold.  Reception  w'as  made  at  the  com¬ 
pany’s  experimental  station  in  Glenville, 


300,803 

was  the  average  net  paid 
daily  circulation  of  The 
Baltimore  Sun  (morning 
and  evening  issues)  for 
the  month  of 

MARCH,  1930 

The  average  net  paid  circula¬ 
tion  of  THE  SUNDAY  SUN 
per  Sunday  for  the  month  of 
March,  1930,  was  200,067. 

Evrythint  in  Baltimorm 
Rmvoltfm  Around 

THE  SUN 

Montinc  Evening  Snndlny 


in  the 
prosperous 
Mississippi 
Valley 


The  Lee  Syndicate  News¬ 
papers,  started  about 
thirty  years  ago,  have  |[rown, 
year-by-year,  in  circulation,  in 
reader  interest,  and  in  their 
value  to  advertisers  because 
these  newspapers  have  always 
worked  for  the  best  interest  of 
the  cities  in  which  they  are 
published.  Lee  readers  are  re¬ 
sponsive  readers  and  more  than 
95  per  cent  of  the  total  circula¬ 
tion  of  these  newspapers  goes 
into  homes. 

Furthermore,  the  Lee  Syndi¬ 
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cate  offers  real  coverage  for 
every  advertising  dollar  you 
spend  with  them.  In  seven 
cities,  Lee  newspapers  are  the 
only  dailies  published.  The  cir¬ 
culation  of  these  newspapers  is 
65,313  in  eight  cities  whose  total 
number  of  families  approxi¬ 
mates  64,000.  The  total  cir¬ 
culation  of  these  newspapers  is 
138,295  in  eight  trading  areas 
of  less  than  200,000  families. 
There’s  real  coverage  for  your 
advertising  dollar  .  .  .  and  you 
get  it  all  at  the  low  per  line 
rate  of  53  cents. 


The  LEE  SYNDICATE 

DAVENPORT,  IOWA 
Coverage  —  Plus  Responsiveness 


Davenport,  Iowa,  Times 

Davenport,  Iowa 

Democrat 

Madison,  Wisconsin 

State  Journal 


La  Crosse,  Wisconsin 

T  ribane 

Ottumwa,  Iowa,  Courier 

Mason  City,  Iowa 

Globe-Gazette 


Muscatine,  Iowa 

JoarnsI 

Hannibal,  Missouri 

Courier-Post 

Kewanee,  Illinois 

Star-Couner 


CONE,  ROTHENBURG  &  NOEE,  Inc.,  10  East  40th  Street,  New  York 

Foreign  Advertising  Representiitives 
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Why 


this  extravagance? 


For  years  the  Chicago  Evening  American  has  been 
sold  on  Saturdays  for  five  cents,  and  all  other  Chicago 
evening  papers  for  two  and  three  cents. 


What  might  be  expected  is  significantly  not  the  case. 
The  Chicago  Evening  American  is  by  a  wide  margin 
Chicago’s  preferred  evening  paper  on  Saturdays  as 
on  other  days. 


People  in  the  mass  are  not  given  to  consistent  extrava¬ 
gance,  even  where  only  pennies  are  involved.  Cer¬ 
tainly  they  would  not  for  years  pay  more  for  one  news¬ 
paper  than  for  another  if  they  didn’t  have  a  genuine 
and  deep-rooted  preference  to  move  them. 


CHICAGO 

EVENING 


Back  of  Chicago’s  highest  -  priced  Saturday  news¬ 
paper’s  lead  in  its  field  of  over  80,000  copies,  main¬ 
tained  for  years,  are  very  clear  and  very  sound  reasons 
highly  important  to  advertisers.  The  Boone  man  will 
tell  you  those  reasons — and  yon  cant  ajjord  not  to 
know  them. 


AMERICAN 


a  good  newspaper 


National  Repregentatives:  RODNEY  E.  BOONE  ORGANIZATION 


} 


i 


i 
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“WISECRACKS”  ABOUT  FASCISM  BARRED 
BY  NEWEST  ITALIAN  CENSORSHIP 

Siffnor  Turati  Starts  Campaig^n  Against  ''All  Who  Make  Light 
of  Fascism  and  Its  Works” — Criticism  in  Press 
Already  Completely  Suppressed 

By  ALBIN  E.  JOHNSON 

Staff  Correspondent,  Editor  A  Publisher 


VERDICT  AGAINST  LIBERTY 

A  judgment  of  $25,000  against  Liberty 
magazine  for  alleged  defamatory  state¬ 
ments  made  against  her  husband  was 
granted  Mrs.  Temple  Houston  by  a  jury 
in  Federal  court  in  Fort  Wor^,  Tex., 


R.C.A.  SEEKS  PRESS  WAVE 

Files  Appeal  Saying  Own  Systea 
Best  Serre  Public 

Washington,  D.  C,  April  3.— T^’ 


of  Fascism  and  Its  Works  —Criticism  m  nress  March  28.  Mrs.  Houston,  widow  of  grant  of  20  transcontinental  short  wait' 

AlfMrlv  rnmnl^l-olv  SunnrMa^d  Temple  Houston,  son  of  Gen.  Sam  bands  to  Press  Wireless,  Inc,  by  tin 

Aireaay  c-ompieieiy  ouppressea  Houston,  Texas  liberator,  asked  $200,000.  Federal  Radio  Commission  was  atUcB 

n  Ai  RiN  i:  inuNcrtN  based  on  an  article  by  Don  today  by  the  Radio  Corporation  of 

^  .  C.  Seitz  and  published  in  the  magazine  America  Communications,  Inc.,  in  ^ 

Suff  Correspondent,  Editor  A  Publisher  jg-jg  charged  that  the  memory  appeal  filed  in  the  District  of  Coltnf 

OUTSIDE  OF  ITALY,  March  22 —  and  its  office  is  anywhere — like  that  of  of  her  husband  had  been  blackened  be-  Court  of  Appeals.  The  appeal  was  fru^ 
Fascism  has  lost  its  sense  of  humor,  the  famous  Libre  Belgique  which  one  cause  of  the  article  which  had  character-  the  granting  of  all  frequencies  in  ^ 
assuming  for  sake  of  argument  that  it  day  was  printed  in  a  cow-shed,  another  ized  him  as  a  heavy  drinker  and  as  the  short  wave  band  and  names  practia 
ever  h^  one.  Having  been  deprived  in  a  cellar  and  a  tiiird  in  a  garret.  son  of  an  Indian  mother.  Attorneys  for  ajl  the  commercial  communications  jg. 

of  almost  every  personal  perogative  it  Although  “exile  No.  2” — being  sent  the  magazine  announced  that  they  would  cies  along  with  the  press  organizatiog, 
ever  possessed  the  Italian  public  is  now  to  a  distant  village — is  the  punishment  appeal.  It  is  the  contention  of  the  RCA. 

faced  with  the  good  old  drill  sergeants  suggested  by  officials  as  appropriate  for  -  group  that  the  granting  of  the  \ 


ever  possessed  the  Italian  public  is  now  to  a  distant  village — is  the  punishment  appeal.  It  is  the  contention  of  the  RCA. 

faced  with  the  good  old  drill  sergeants  suggested  by  officials  as  appropriate  for  -  group  that  the  granting  of  the  \ 

edict  of  war  da^:  “Wipe  that  smile  off  dealing  with  those  who  satirize  Fascism.  PRINTING  HETTY  GREEN’S  LIFE  lengths  to  the  other  organizations,  _ 
your  face.”  To  laugh— over  a  joke  jt  is  doubtful  if  the  threat  will  succeed  jj£g  Hetty  Green  by  Boy-  eluding  Press  Wireless,  stood  in  the  me 

which  is  cracked  at  the  expense  of  Mus-  in  stamping  out  the  Roman’s  traditional  Sparkes  and  Samuel  Taylor  Moore  development  of  a  “truly  i». 

solini  or  his  government — is  verboten.  taste  for  “pasquinade”  as  stories  are  started  in  serial  form  March  24  by  fiottal  system  of  domestic  communkffl 
There  was  a  day  when  the  Fascists  called.  Censorship  and  suppression  has  york  Evening  Post.  Publication  C.  A.  The  appeal  brief  tdb 

considered  many  things  as  funny.  A  developed  a  system,  strikingly  similar  to  according  to  Vincent  Byers  court  that  the  establishment  of  t 

pint  of  castor  oil  administered  to  wasli  the  “grai^me  of  American  p^itenti-  n^^ngaing  editor  was  prompted  by  the  system  by  R.  C.  A.  would  best  serve  tk 
away  tendencies  towards  Bolshevism  aries.  The  s^ken,  or  whispered  word,  recent  attempt  of  the  town  of  Rocking-  interest.  ^ 


solini  or  his  government — is  verboten. 

There  was  a  day  when  the  Fascists 
considered  many  things  as  funny.  A 
pint  of  castor  oil  administered  to  wasli 


was  the  standard  Mussolinian  remedy; 
crude  humor,  nevertheless  humor  at 

that !  All  those  good  old  Tim«  are  JOINS  SEATTLE  DAILY  Green,  who  was  once  the  world’s  wealth-  tion  cannot  function,  because  of  coi^ 

Clvde  M  Davis  for  several  years  iest  woman.  petition  in  the  newspaper  business,  as  a 

ously.  Within  the  decade  it  has  become  editor  of’  the  Denver  Rocky  -  impartial  public  service  corporation,  ' 

an  adult.  MolntSin  News,  and  later,  Sunday  editor  ADDS  COMIC  PAGES  The  brief  also  informs  the  court  thk 

To  smil^in  J^taly— is  a  recently  resigned  and  has  The  Little  Rock  Arkansas  Gazette  has  R;  C.  A.  is  more  fully  able  to  comdy 

pastime.  Over  the  length  and  br^dth  j^jj^ed  the  Seattle  (Wash.)  Post-Intelli-  increased  its  Sunday  color  comic  section  wifh  the  standards  set  down  by  ta 
of  the  land  has  gone  forth  Signor  ^  ’  £^q^  £^^,^  Radio  Commission. 

Turati  s  orders.  They  are  that  drastic 

one  who  makes  light  of  Fascism  and  its 

works.  Lese  majeste  has  become  lese  l|||  ■ 

Mussolini.  I  H 

But  perhaps  there  is  a  real  significance  I  II 

to  Signor  Turati’s  orders  to  “uproot  ab-  I  II 

solutely  this  disloyal,  malign  campaign.”  I  In 

To  deprecate  Fascism  in  the  public  press  I  I  I 

is  impossible;  to  declaim  about  its  de-  I  ^  IH 

merits  from  the  street-corner  or  even  to  lU  Ijjl 

denounce  it  over  an  apertif  on  a  side-  I  BHBH  I  ■BHHB  H 

walk  cafe  is  a  dangerous  pr^ccupation.  I  m  ■  I  9 

Consequently  pertinent  stories  of  the  I  ^  |  I 

Blackshirt  regime  alone  are  or  were  left  I  9 

to  the  populace.  Though  jokes  at  I  D 

“Lizzie’s”  expense  made  Henry  Ford  I  "WWT  H 

taiLV^TO°San«s."Thei?*^oS«r*^oJ^r  I  WoMEN  of  the  Oakland  Market,  in  planning  and  Selecting  their  I 

can  be  offended  as  deeply  by  a  well-  I  i-iii  ri/%  m  I 

meaning  dig  as  by  a  French  disclaimer  I  meals,  tum  daily  tO  the  COlumnS  OI  the  OAKLAND  IRIBUNE.  ■ 

of  naval  parity  at  a  disarmament  con-  I  ■ 

The  one  agency  more  responsible  than  I  Their  good  judgment  and  high  purchasing  powcr  is  proved  hy  B 

any  other  for  the  aroused  susceptibilities  I  ^  ^  H 

of  the  Blackshirts  still  penetrates  Italy  I  tJjat  Tribune,  in  1929,  Carried  more  lines  of  local  B  ’ 

through  a  hundred  channels.  If  Becco  I  B 

S?.Vher^?s"sift?^^^^  11  food  advertising  than  any  other  newspaper  on  the  entire  Pacific  | 

TtV^Sor  I  Coast.  Of  the  twenty-eight  leading  Western  newspapers,  the  H 

ieredly  “framed”  by  Fascist  agent  pro-  I  iii.,,  I 

yacatuers,  and  languishes  in  a  French  I  OAKLAND  Iribune  was  the  Only  one  that  Carried  more  than  a  H 

jail  because  of  political  expediency.  I  ......  I 

Ciano  was  arrested  when  explosives  were  l  |  million  lines  of  this  classification.  B 

found  m  his  apartment  m  Fans — explo-  I  h  B 

sives  which  he  declares  were  “planted”  I  H 

there  by  a  man  known  to  have  been  the  I  The  total  local  and  national  food  advertising  record  of  the  Tribune  I 

tool  of  a  Fascist  secret  service  operative.  I  ~  i 

Cianca’s  enforced  vacation  hoover  I  for  1929  waS  1,504,130  lines.  I 

dejes  not  prevent  his  colleague,  Alberto  I  ’  ’  S 

Giannini  from  carrying  on.  Try  as  it  I  | 

may  the  Fascist  police  cannot  stop  the  I  |  ■ 

rontraband  flow  of  the  sarcastic  leaflets  I  I  I  In  planning  your  advertising  programs,  do  not  I  I 

into  the  country.  Mussolini,  his  official  |  I  I 

family,  the  King  and  others  are  on  the  I  ^1  overlook  Uakland,  the  Pacific  Coast  s  third  I. 

mailing  list  and  only  censorship  of  every  I  ”1  largest  market.  The  leading  newspaper  in  this  1“ 

letter  that  enters  Italy  from  a  half-  |  I  z:  /j  i.  i.  •  ,  •  ,  ,  .  •  .  .  I 

dozen  countries  can  suppress  the  per-  I  I  p-^ta,  both  in  circulation  and  advertising,  is  the  | 

sistent  “yellow  beaked  bird.”  To  show  I 

their  contempt  for  the  police  the  editors  I 

print  their  publication  on  yellow  paper  I  |  ^  .  .  Exc^ive  ^JVnociated  — 

.  .  .  easily  seen  and  identified.  Yellow  I  I  I  ^  d 

I  wakuttiu^pe^nbune 

is  justified  by  the  Fascists  because  of  I 

the  alleged  “snobbish  imbecilities,”  to  I  wbibcswiaw  arcichw* 

quote  Signor  Turati.  Police  must  act  I  OAKLAND,  CALIFORNIA 

“energetically  and  promptly  against  these  I  ... 

defamers,”  he  declares.  Not  because  the  I  (MEMBER  A.B.C.;  The  100, 000  Group  OF  American  Cities) 

mkes  are  dangerous  to  the  regime,  I 

Turati  explains,  but  because  they  are  |  \t  •  i  d 

“pernicious  relics  of  the  unregenerate  I  iSational  Representatives 

second  clandestine  newspaper,  pre-  I  WILLIAMS,  LA\^’RENCE  &  CRESMER  COMPANY 

sumably  printed  inside  Italy  (II  Becco  I  Tvr.,..,  . 

Giallo  is  printed  in  Paris)  also  has  ap-  I  Nem  iORK  CHICAGO  San  Francisco  Los  AncelES 

peared  to  plague  Rome’s  police.  It  carries  I 
the  trite  banner  of  Loud  Speaker.  Need- 

less  to  say  its  columns  are  uncensored  ^=='  '  -  — 


travels  far  and  fast — in  Italy. 


ham,  Vt.,  to  collect  levies  of  several  mil 


public  interest.  ^ 

The  grant  to  Press  Wireless  U  m. 


lion  dollars  on  the  property  of  Hetty  tacked  on  the  ground  that  the  coi_ 


Green,  who  was  once  the  world’s  wealth 


ADDS  COMIC  PAGES 


tion  cannot  function,  because  of  cof 
petition  in  the  newspaper  business,  s$  a 
impartial  public  service  corporation,  ' 
The  brief  also  informs  the  court  thk. 


Radio  Commission. 


lELLINO  THE 
STAFF  OF  LIFE 

Women  of  the  Oakland  Market,  in  planning  and  selecting  their 
meals,  turn  daily  to  the  columns  of  the  Oakland  Tribune. 

Their  good  judgment  and  high  purchasing  power  is  proved  hy 
the  fact  that  the  Tribune,  in  1929,  carried  more  lines  of  local 
food  advertising  than  any  other  newspaper  on  the  entire  Pacific 
Coast.  Of  the  twenty-eight  leading  Western  newspapers,  the 
Oakland  Tribune  was  the  only  one  that  carried  more  than  a 
million  lines  of  this  classification. 

The  total  local  and  national  food  advertising  record  of  the  Tribune 
for  1929  was  1,504,130  lines. 


In  planning  your  advertising  programs,  do  not 
overlook  Oakland,  the  Pacific  Coast's  third 
largest  market.  The  leading  newspaper  in  this 
field,  both  in  circulation  and  advertising,  is  the 

Exclusive  ^JVnociated  _ 


^  JBT 

^  UmtcOl^ts 
Coiwolktoted  IHw  A«ocia|io» 

OAKLAND,  CAUFORMA 


(Member  A.B.C.;  The  1()0,()00  Group  of  American  Cities) 
National  Representatives 

WILLIAMS,  LAWRENCE  &  CRESMER  COMPANY 


New  York 


Chicago 


San  Francisco 


Los  Angeles 
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POST«L  .fC  FCRAPH  -  COMMrnClAL  CA'ILES 


NEW  BEDFORD,  MASS,  DEC  1,  19S9 
PLEASE  RUSH  FOLLOWING  PRINTS 
SEVEN  THOUSAND  THREE  HUNDRED 
AND  THIRTEEN  SEVEN  THOUSAND 
THREE  HUNDRED  AND  TWENTY  THREE 
SEVEN  THOUSAND  THREE  HUNDRED 
AND  TWENTY  FOUR  SEVEN  THOUSAND 
ONE  HUNDRED  AND  TWENTY  SEVEN 
SEVEN  THOUSAND  ONE  HUNDRED 
AND  TWENTY  FOUR  A  ONE  HUNDRED 
AND  SIXTY  TWO  A  ONE  HUNDRED 
AND  SIXTY  A  ONE  HUNDRED  AND 
SEVENTY  THREE  Z  SEVEN  HUNDRED 
AND  THIRTY  THREE  Z  SEVEN  HUNDRED 
AND  THIRTY  SIX  Z  SEVEN  HUNDRED 
AND  FORTY  FIVE 

NEW  BEDFOen  STANDARD 


CLEVELAND, 
PLEASE  SEND  AT  ONCE 
ABLE  GLOSSY  PRINTS  A 
LADIES  HAIR  DRESSING 


WESTERN 

UNION 


S  MINNEAPOLIS,  MINN.,  NOV.  S9,  1929. 

I  PLEASE  RUSH  SPECIAL  DELIVERY  PHO- 

!i  TOGRAPHS  A  ONE  EIGHT  NAUGHT 
I  A  ONE  EIGHT  ONE  A  ONE  FOUR  FOUR 
A  THREE  NAUGHT  ONE  STOP  EIGHT 
NAUGHT  NAUGHT  TWO  STOP  EIGHT 
NAUGHT  NAUGHT  SIX  STOP  EIGHT 
NAUGHT  FOUR  FOUR 
t  W.  J.  DEMPSEY 

MINNEAPOLIS  JOURNAL 


WESTERN 

UNION 


JACKSON,  MISS,  SEPT  S,  19S9. 
PLEASE  SEND  ME  AS  MANY  PRINTS 
FROM  THE  FOLLOWING  LIST  AS  YOU 
CAN  BY  MONDAY  NINTH  WINTER 
TWENTY  SEVEN  DAILY  W  TWO  SIXTY 
TWO  AND  SANTA  CLAUS  W  ONE 
EIGHTY  THREE  SUMMER  TWENTY  EIGHT 
FINANCIAL  P  ONE  SEVENTY  FIVE 
AUTUMN  TWENTY  EIGHT  MUSICAL  A 
ONE  EIGHTY  TWO  FINANCIAL  A  THREE 
NAUGHT  FOUR  SPRING  TWENTY  NINE 
INSURANCE  Z  FIVE  FORTY  THREE 
AND  DAIRY  Z  FIVE  NINETY  FIVE 
GORDON  MARKS 
JACKSON  DAILY  NEWS 


WESTERN 

„..union__  lim 

NEW  YORK,  N.  Y.,  DEC  9,  1929. 
PLEASE  SEND  SPECIAL  DELIVERY  NUM¬ 
BERS  EIGHT  ONE  ONE  SIX  EIGHT  ONE 
ONE  EIGHT  OF  SPECIAL  EIGHT  PAGE 
CHRISTMAS  SUPPLEMENT 

NEW  YORK  TIMES 


SYRACUSE,  N  Y.,  APRIL  11, 19N. 
KINDLY  SEND  AIR  MAIL  SPECIAL  DE¬ 
LIVERY  PHOTOGRAPHS  A  TWO  THIRTT 
TWO  A  TWO  FORTY  FOUR  AND  A 
TWO  FORTY  FIVE 

W.  J.  KUHN 

SYRACUSE  HERALD 


WESTERN 

UNION 


FORT  WAYNE,  IND.,  MARCH  14,  19S9. 
PLEASE  FORWARD  IMMEDIATELY  TO 
LOUISVILLE  COLOR  GRAVURE  COM¬ 
PANY  PRINTS  OF  LINGERIE  ILLUSTRA¬ 
TIONS  NUMBERED  S  ONE  TWENTY 
AND  S  ONE  TWENTY  EIGHT  THANKS 
NEWS  SENTINEL 


WESTERN  f 
^  UNION  'I 


SYRACUSE,  N  Y.,  APRIL  11, 19N. 
KINDLY  SEND  AIR  MAIL  SPECIAL  DE¬ 
LIVERY  PHOTOGRAPHS  A  TWO  THIRTy 
TWO  A  TWO  FORTY  FOUR  AND  A 
TWO  FORTY  FIVE 

W.  J.  KUHN 

SYRACUSE  HERALD 


CCRAPH  -  COHMFPOAt  C*'*LES 


POS  TAL 


VINDICATOR 


HARRISBURG,  PENN.,  DEC  3,  19S9. 
RUSH  PRINT  7315  FROM  NO  7  FALL 
1929  CATALOGUE 

GEORGE  MALONEY 
THE  PATRIOT  AND  THE 
EVENING  NEWS 


SAN  FRANCISCO,  CALIF.,  MARCH  18,  1999. 
KINDLY  SEND  BY  AIR  MAIL  PHOTO 
NUMBER  JEWELRY  A  ONE  ONE  SIX  AS 
LISTED  IN  YOUR  AUTUMN  NINETEEN 
TWENTY  EIGHT  FOLDER 

SAN  FRANCISCO  CHRIDNICLE 


ATLANTA,  GA.,  NOV  5,  1999 
PLEASE  RUSH  US  AIR  MAIL  PRINTS  ALL 
AVAILABLE  PHOTOGRAPHS  SUITABLE 
FOR  OPTICIANS  ROTO  ADVERTISING 

THE  ATLANTA  CONSTITUTION 
H  R  NAMES 


YOUNGSTOWN,  OHIO,  NOV  96,  1999. 
RUSH  TO  ART  GRAVURE  CORPORA¬ 
TION  PLAIN  DEALER  BUILDING  CLEVE¬ 
LAND  OHIO  PHOTOS  BACKGROUND 
EIGHT  ONE  NINE  NAUGHT  CHRISTMAS 
CATALOGUE  STOP  MENS  HATS  A  TWO 
SIX  ONE  FALL  AND  WINTER  TWENTY 
EIGHT  AND  TWENTY  NINE  CATALOGUE 
STOP  IF  BACKGROUND  SPECIFIED  NOT 
OBTAINABLE  RUSH  SUBSTITUTE 


These  telegraphic  requests  bear  wit¬ 
ness  to  the  nation-wide  use  of  the 
Kimberly-Clark  Rotogravure  Photo 
Service  to  newspapers;  to  the  wide 
range  of  subjects  covered  by  that 
service;  and  to  the  confidence  of  the 


CONN.,  NOV  20,  1929, 
ON  ALCO  GRAVURE 
y  S  TWO  NINE 
^EEN  TWENTY 


publishers  that  their  needs  can  be 
answered  immediately.  In  1929  alone.  Rotogravure 
Development  Department,  Kimberly-Clark  Corporation, 
from  its  office,  8  South  Michigan  Avenue,  Chicago,  sent 
out  over  seven  thousand  photographs  upon  request—* 
many  of  them  Rush.  That  department  is  at  your  service. 
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Editor  &  Publisher  The  Fourth  Estate  for  April  5,  1930 


«REDS”  THRILL  WHEN  THEY  HIT  FRONT 
PAGES  OF  ^^CAPITALISTIC  PRESS” 

Milwaukee  Journal  Quotes  Letters  from  Files  of  Local 
Organization — Demonstrations  and  Court  Trials 
Viewed  Chiefly  from  Publicity  Angle 

By  LINDSAY  HOBEN 

Of  the  Milwaukee  Journal  Staff 


fTHERE  is  a  publicity  seeker  in 
1  America,  probably  unknown  to  most 
editors,  who  waxes  more  ecstatic  when 
he  “breaks  into”  the  news  than  even  the 
vainest  of  sUge  celebrities.  He  is  the 
American  communist. 

Of  course  the  communist  party  of 
America,  a  branch  of  the  Communist  In¬ 
ternational  (Third  International)  of 
Moscow,  has  its  own  American  paper. 
The  Daily  Worker,  28  Union  Square, 
New  York  City,  but  when  the  local 
“reds”  make  the  capitalist  press  they  re¬ 
joice  indeed.  The  Milwaukee  (Wis.) 
Journal  has,  through  a  rare  piece  of  good 
fortune,  just  completed  a  thorough  ex¬ 
amination  of  the  entire  files  of  the  Wis¬ 
consin  communists.  The  records  were 
leired  by  Milwaukee  police,  March  6, 
following  communist  riots  in  which  more 
than  50  arrests  were  made.  The  head¬ 
quarters  at  367  Sixth  st.,  Milwaukee, 
were  raided  and  the  entire  contents  con- 
fisuted.  The  Journal  was  given  access 
to  the  files  and  made  stenographic 
records  of  the  most  interesting  of  the 
contents  which  were  divulged  to  the 
public  in  five  articles  printed  from  the 
14th  to  the  18th  of  March,  inclusive. 

The  revelations  completeljyr  deflated  the 
“red  menace”  in  Milwaulcee,  showing 
tlut  the  local  communists  were  an  insig¬ 
nificant  group  of  chronically  “broke” 
discontents,  led  by  two  or  three  paid 
agitators.  The  files  disclosed  the  in¬ 
cessant  failures  of  the  communists,  but, 
most  clearly  of  all,  thejr  revealed  the  at¬ 
tempts  of  the  communists  to  get  press 
notice  and  to  frighten  the  public  into  be¬ 
lieving  they  were  a  powerful  and  numer¬ 
ous  group. 

The  Milwaukee  sub-district  organizer 
for  the  reds,  Samuel  Herman,  writing 
to  Leon  Plott,  in  the  Chicago  district 
headquarters,  wrote  on  April  15,  1929: 

“I  am  sending  you  the  capitalist  papers 
containing  front  page  news  articles  and 
pictures  about  the  demonstration.  This 
refers  to  the  picketing  of  Judge  George 
Page’s  house  April  13.  Following  as  it 
does  close  upon  the  publicity  the  papers 
gave  us  last  Tuesday,  that  1  sent  you,  I 
think  that  hundreds  of  thousands  of  Mil- 
:  waukee  workers  heard  about  our  cases 
and  our  demonstrations.  Everywhere  it 
was  the  topic  of  conversation.  State¬ 
ments  were  issued  to  all  the  press  and 
leaflets  are  being  drawn  up  for  wide  dis- 
trilwion  popularizing  the  cases,  exposing 
capitalistic  justi(^  etc,  and  especially 
exposing  the  Socialist  party.” 

Another  paragraph  in  the  same  letter 
ihow^  the  glory  the  communists  hoped 
to  gain  by  their  arrests  and  trials,  which 
were,  of  course,  chronicled  in  the  Mil¬ 
waukee  newspapers: 

“The  trial  otherwise  was  very  good  as 
«  fully  utilized  the  few  opportunities 
fhe  judge  gave  us  to  expose  the  capital¬ 
istic  courts,  bourgeoise  democracy  and 
justice.” 

Another  letter,  written  by  a  New 
Yorker,  Sidney  Kane,  a  student-organizer 
V  oI  Wisconsin,  on  June 

1929,  told  of  the  same  ardent  hope  to 
apitalize  the  “red  scare”  publicity  and 
to  use  it  to  frighten  the  people  into  bc- 
lieving  communism  was  strong.  Speak- 
mg  on  his  being  elected  president  of  the 
Liberal  club  of  the  University  of  Wis¬ 
consin,  Kane  says : 

•  ■  .  The  Socialists  in  the  organiza- 
tjon,  who  had  previously  controlled  with 
the  press  in  their  hands,  made  a  big  ‘red 
•care.  I  think  that  we  shall  use  all  the 
psmlicity,  to  start  off  with  a  bang  next 
year.’ 

,  In  Racine  the  communists  stirred  up  a 
•tot  August  17,  1929,  resulting  in  13  ar- 
itsts. 

f  from  Milwaukee  to  Chi- 

headquarters  five  days  later  the  local 
"•Wnizer  said: 


“It  would  be  criminal  on  our  part  to 
pass  over  the  favorable  sentiment  the 
arrests  have  stirred  up  among  the  Racine 
workers.” 

Scores  of  other  letters  and  pamphlets 
found  by  the  Journal  in  the  Milwaukee 
communist  files  emphasized  this  hope  of 
the  reds  to  get  publicity  in  the  capitalist 
press. 

The  “reds”  dub  the  Socialist  paper, 
Milwaukee  Leader  (formerly  owned  by 
Victor  Berger)  as  a  capitalistic  paper. 
In  fact  the  communists  hate  the  Social¬ 
ists  with  an  exceptional  fervor,  calling 
them  the  “party  of  class  betrayal.” 

Publicity  in  the  so-called  capitalist 
press  was  the  reds’  only  hope  in  Wiscon¬ 
sin  because  they  found  it  nearly  impos¬ 
sible  to  sell  their  communist  Daily 
Worker  in  Wilwaukee.  The  local  organ¬ 
izer  wTotc  disconsolately  to  New  York, 
May  27,  1929: 


“The  sale  of  the  Daily  Worker  at  fac¬ 
tory  gates  is  not  prosperous.  We  are 
selling  one  to  three  copies  a  day.  I  will 
ask  you  to  reduce  the  bimdle  to  10 
copies.” 

There  are,  of  course,  some  subscribers 
in  Milwaukee,  but  the  distribution  is  ut¬ 
terly  ridiculous  in  an  urban  community 
of  more  than  600,000  persons.  In  brief, 
the  contents  of  the  communist’s  own  files, 
which  covered  all  their  oflicial  corre¬ 
spondence  for  more  than  three  years, 
showed  the  Wisconsin  reds  to  be  pitifully 
weak.  Countless  letters  refer  to  “things 
are  going  terribly,”  “we  called  a  meeting 
and  only  three  comrades  showed  up,” 
“the  ghost  of  finances  again  stares  us  in 
the  face.” 

The  files  revealed,  beyond  any  shadow 
of  a  doubt  the  connection  between  Mos¬ 
cow  and  Milwaukee — and  all  branches 
of  the  communist  party  in  Milwaukee. 
But  no  evidence  of  financial  support  was 
found.  There  were  copies  of  cablegrams 
and  written  instructions,  dated  from 
Moscow,  mostly  sent  to  New  York  head¬ 
quarters  and  then  distributed  to  the  vari¬ 
ous  districts  in  the  United  States.  But 
all  these  were  merely  instructions.  Mos¬ 
cow  ordered  and  American  “comrades” 
paid — if  they  could  raise  the  cash,  which 
usually  they  couldn’t 

The  Journal  article  printed  the  con¬ 
tents  of  the  red  files  not  as  a  sensational 


discovery  of  red  activity,  but  rather  as  a 
semi-humorous  revelation  of  the  utter, 
insignificance  of  communism  in  Wiscon-* 
sin.  The  final  article  concluded: 

“Communism  in  Wilwaukee  appeared 
to  be  about  as  dangerous  as  a  banana 
peel  on  Wisconsin  avenue — one  or  two 
persons  might  slip  <Mi  either.” 

GUGGENHEIM  AWARDS 

Jonathan  Daniels  and  Dr.  Kruteb 
Listed  Among  Beneficiaries 

Jonathan  Worth  Daniels,  son  of 
Josephus  Daniels,  publisher  of  the  Ral~ 
eigh  (N.C.)  Neivs  and  Observer,  and 
a  former  reporter  for  that  paper,  and 
Dr.  Joseph  Wood  Krutch,  dramatic  critic 
and  associate  editor  of  The  Nation,  were 
among  the  beneficiaries  announced  this 
week  by  the  Guggenheim  Foundation; 
Their  expenses  will  be  paid  while  study#- 
ing  abroad. 

-Another  appointment  of  particular  m- 
terest  to  journalism  is  that  of  Miss  Mary 
McRae  McLucas,  a  typographer  of  New 
York,  who  will  study  the  methods  past 
and  present  of  producing  printing  in  the 
outstanding  presses  of  central  Europe  and 
Great  Britain,  and  collect  specimens  of 
the  work  for  exhibition  in  this  country. 

A  total  of  85  persons  benefited  from 
the  1930  awards. 


Jm  dt  the 
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■  selling  this  year.  Profitable  sales 
will  be  made  in  markets  and  media 
of  proved  productivity.  Costly  blunder-buss  methods  will 
be  eliminated.  Sharp-eyed  advertisers  will  carefully  survey 
their  markets  .  .  .  and  aim  their  advertising  ammunition 
straight  at  the  bullseye. 

Today,  as  never  before,  The  News  is  equipped  to  produce 
volume  results  in  the  prolific  Indianapolis  market.  With 
the  1929  margin  of  advertising  leadership  the  greatest  in  its 
60-year  history  .  .  .  with  present  circulation  at  a  new  high 
peak  .  .  .  this  powerful  sales  weapon  will  again  prove  with 
profits,  that  it  .  .  .  ALONE  .  .  .  can  do  the  job!  Your 
advertising  messages  will  be  aimed  point  blank  at  the  bulls- 
eye  of  the  Indianapolis  market  if  you 
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EDITORS’  PICTURE  POLICIES  CHANGING 
AS  RESULT  OF  GANGLAND  WARS 

General  Rule  Barring  Gruesome  Photos  Being  Modified  on 
Some  Papers — Slain  Gangsters  Being  Pictured  for  Moral 
Effect — Public  Opposition  Lessening 

By  JOHN  F.  ROCHE 


Stories  of  gang  shootings  and  fatal 
accidents  with  their  gruesome  details 
and,  in  some  cases,  eye-witness  accounts, 
have  been  carried  by  newspapers  for 
many  years,  but  it  is  only  recently  that 
editors  have  ventured  upon  the  uncertain 
path  of  photographic  coverage  of  such 
events.  In  the  past  month  or  so  about 
a  dozen  photos  of  murdered  gangsters, 
lying  where  they  fell,  have  been  printed 
hi  New  York,  chiefly  in  the  tabloids. 
While  editors  and  managers  of  picture 
services  still  disagree  as  to  the  advis¬ 
ability  and  propriety  of  publishing  pic- 
tofes  of  charred,  mangled  or  bullet- 
riddled  bodies,  many  of  them  declared 
this  week  that  the  barrier  of  public  dis¬ 
approval  seems  to  be  fading. 

Editors  approving  of  the  practice 
pointed  to  the  terrific  force  a  picture  can 
exert  in  impressing  on  the  minds  of 
readers  the  ghastly  results  of  a  gang  war 
or  a  reckless  automobile  ride.  Such  pic¬ 
tures,  these  editors  held,  are  in  all  prob¬ 
ability  a  greater  deterrent  to  crime  and 
careless  driving  than  a  sermon  or  a 
printed  story.  While  drawing  the  line  at 
gruesomeness  or  sheer  brutality  in  a  pic¬ 
ture,  these  editors  declared  they  usually 
printed  views  of  accident  and  shooting 
victims  when  the  news  warranted. 

Such  pictures  as  that  of  the  St. 
Valentine’s  Day  massacre  in  Chicago  last 
year,  in  which  the  bodies  of  seven  gang¬ 
sters,  riddled  with  bullets,  were  shown 
lying  huddled  on  the  floor  of  a  garage, 
were  admitted  by  all  executives  inter¬ 
viewed  to  be  valuable  news  shots.  Dis¬ 
cussing  this  sensational  photograph  aside 
from  .its  spot  news  value,  Emile  H. 
Gauvreau,  managing  editor  of  the  New 
York  'Daily  Mirror,  saw  in  it  a  vivid 
presentation  of  the  law-defying  power 
of  the  underworld. 

“That  picture  was,  in  my  opinion,  a 
more,  powerful  example  of  the  defiance 
of  laW  and  order  by  the  underworld  than 
could  ;l>e  drawn  in  25  columns  of  edi¬ 
torials,”  he  declared. 

“The  Mirror  does  not  always  use  such 
pictutes,”  he  continued,  “but  if  we  get 
one  that  seems  as  though  it  might  drive 
home  the  lesson  that  the  underworld  has 
a  terrific  grip  on  present  day  civilization, 
we  print  it»  Of  course,  even  in  a  case 
like  this  the  printing  would  depend  on 
the  diree  of  gruescwnencss  contained  in 
the  picture.  Personally  I  don’t  like 
them.” 

Commenting  on  the  seeming  increase 
in  the  amount  of  dead  men’s  photographs 
being  printed  at  present,  Mr.  Gauvreau 
attributed  it  to  the  fact  that  “there  are 
just  more  dead  men.” 

Unless  some  public  service  is  to  be 
accomplished  such  pictures  should  gener¬ 
ally  not  be  printed,  was  the  opinion  of 
Julian  S.  Mason,  editor  of  the  New  York 
Eoenimj  Post. 

“While  this  paper  is  generally  opposed 
to  the  practice  of  printing  these  pictures,” 
he  said,  “we  would,  however,  print  such 
a  phc^ograph  as  that  famous  one  show¬ 
ing  the  shooting  of  the  late  Mayor 
Crtjmor  of  New  York.  It  seems  to  me 
this  problem  is  more  a  matter  of  taste 
than  anything  else,  although  there  is 
always  the  good  old  news  rule  that 
deaths  should  always  be  treated  with 
reserve.” 

Mr.  Mason  agreed  there  is  always  a 
case  to  be  made  for  the  theory  that  pic¬ 
tures  of  murdered  gangsters  arc  a 
deterrent  to  crime. 

“It  seems  to  me,”  he  observed,  “that 
on  that  basis  a  case  could  even  be  made 
out  for  the  picture  of  Ruth  Snyder  in 
the  deatli  chair,  but  on  the  whole  the 
other  side  of  the  case  appeals  to  the 
Post  as  a  general  rule.” 

On  the  New  York  Ei-eninej  Graphic, 
news  interest  is  only  standard  of  meas¬ 
urement  by  which  pictures  are  judged, 
according  to  Howard  Swain,  managing 
editor. 

"The  only  thing  a  newspaper  can  do,” 


in  his  opinion,  “is  tell  the  news,  and 
sometimes  a  picture  is  better  than  a  story. 
I  don’t  know  whether  any  moral  purpose 
is  to  be  served  by  printing  certain  pic¬ 
tures.  When  we  get  pictures  that  tend 
to  be  gruesome  we  judge  them  along  lines 
of  good  taste.” 

Another  editorial  executive  who  bases 
the  picture  on  the  importance  of  the 
story  is  William  A.  Curley,  managing 
editor  of  the  New  York  Journal  who 
draws  the  line  at  gruescmieness.  The 
Journal’s  policy  is  not  to  use  such  photos 
in  obscure  cases  such  as  unimportant 
local  gang  killings.  Mr.  Curley  also 
pointed  to  the  St.  Valentine’s  Day  mas¬ 
sacre  as  an  exceptional  story  warranting 
a  picture. 

While  declaring  that  each  picture  pre¬ 
sents  its  individual  problem,  Frank 
Hause,  managing  editor  of  the  New  York 
Daily  News,  asserted  his  belief  that  pic¬ 
tures  of  gang  wars  and  accidents  are 
more  effective  than  the  printed  word. 

“I  most  certainly  think  pictures  of  that 
kind  are  more  vivid  and  effective  than 
columns  of  print  and  certainly  more  so 
than  editorials,”  he  said.  “I  don’t  know 
just  why  there  seems  to  be  more  of  such 
pictures  being  printed  at  presrat,  but  I 
suppose  if  there  are  more  crimes  now 
than  a  year  or  two  ago,  it  would  partly 
account  for  it.  Then,  too,  metropolitan 
newspapers  have  larger  staffs  of  camera¬ 
men  today  and  consequently  can  cover 
their  field  more  completely, 

“The  News  is  commit!^  to  tell  the 
news  in  pictures  and  we  bend  our  great¬ 
est  effort  in  this  direction.  Each  picture 
presents  its  own  problem,  and  while  we 
don’t  print  murder  or  accident  pictures 
for  their  gruesomeness,  an  important 
story  usually  justifies  photographic  cov¬ 
erage.  A  shot  of  a  notorious  gangster 
kill^  by  police  or  rival  gunmen  is  a  good 
news  picture.” 

Norris  Huse,  manager  of  Associated 
Press  Picture  Service,  declared  that  or¬ 
ganization  has  never  sent  out  photos  of 
dead  gangsters  except  on  the  occasiem  of 
the  St.  Valentine’s  day  massacre. 

“That  picture  visualized  a  new  era  in 
present  day  existence,”  he  told  EIditor  & 
Publisher,  “and  because  of  its  si^ifi- 
cance  and  its  unusualness  we  sent  it  to 
clients.  However,  we  don’t  ordinarily 
handle  such  pictures.” 

Fred  S.  Ferguson,  general  manager  of 
NEA-Acme  News  Picutres,  Inc.,  Ue- 
clared  his  organization  never  sends  to 
its  clients  any  pictures  of  gang  or  acci¬ 
dent  victims. 

“As  far  as  we’re  concerned,”  he  told 
Editor  &  PuBLisnra,  “we  never  see  any¬ 
thing  edifying  or  particularly  attractive 
in  such  photographs.  The  St.  Valentine 
picture  was,  of  course,  an  unusual  thing 
and  was  a  legitimate  news  photo,  but 
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showing  dead  bodies  lying  in  the  street 
is  not  very  useful  nor  very  agreeable. 
It  is  mostly  a  tabloid  proposition.” 

'The  large  city  dailies  are  the  leaders 
in  iM’inting  crime  and  accident  photos. 
Editor  &  Publisher  was  informed  by 
Walter  Howey,  managing  editor  of  Inter¬ 
national  News  Photo  Service,  Inc. 

“There  was  a  time  when  newspaper 
editors  were  finicky  about  the  type  of 
pictures  they  printed,”  he  declared.  “Now 
they  are  no  more  afraid  to  print  a  sen¬ 
sational  picture  than  they  are  to 
run  a  sensational  story.  The  small  city 
editors  are  more  careful  about  pictures 
than  their  metropolitan  colleagues.  They 
are  just  as  wise  m  their  selection  of  news 
photos  as  the  big  city  editors,  though. 
Once  they  printed  only  pretty  pictures. 
Now  they  want  news  values  and  con¬ 
sequently  it  is  becoming  much  harder 
for  press  agents  to  get  the  pictures 
printed  of  movie  stars  merely  because 
they  are  good  looking.” 

Mr.  Howey  is  one  of  those  who  be¬ 
lieves  in  the  editorial  power  of  the 
camera. 

“Everything  depends  upon  the  moral 
power  behind  a  picture,”  he  maintained. 
“If  you’re  fighting  a  moral  battle  and  a 
brutal  picture  helps  your  fight,  it  is 
justified.  It  is  the  only  way  you  can 
bring  home  to  the  public  the  evils  of 
gang  rule. 

“A  good  example  of  a  picture  with  a 
purpose  was  demonstrated  in  the  Chicago 
American  the  other  day.  It  showed  a 
girl,  who  had  been  badly  injured  in  an 
automobile  accident  lying  in  a  cell.  It 
was  captioned  ‘Booze  Plus  Speed  Equals 
Risk’.  That  was  one  of  the  most  power¬ 
ful  editorials  I  have  ever  seen.” 

Although  photographers  often  get  un¬ 
usual  shots  of  unfortunate  victims  of 
fires  and  airplane  accidents,  there  are 
times  when  it  it  better  to  discard  them, 
H.  B.  Baker,  manager  of  Pacific  &  At¬ 
lantic  Photo  Service  declared. 

“The  photographer  usually  beats  the 
coroner  to  a  body,”  he  said,  “but  we 
don’t  always  send  out  the  pictures  ob¬ 
tained.  There  are  some  cases  also  where 


a  cameraman  does  not  bother  to  make  i 
picture.  If  a  person  is  run  down  by  a 
street  car  and  the  body  is  lying  in  the 
street,  it  would  not  always  justify  a 
picture.  If,  however,  the  photographer 
could  get  a  picture  of  the  victim  under 
the  wheels  of  the  car  it  would  be  a 
graphic  demonstration  of  the  way  in 
which  the  accident  perhaps  had  tied  up 
the  entire  transit  line. 

“There  are  any  number  of  such  situa¬ 
tions.  Take,  for  instance,  persons  burned 
to  death.  Often  these  are  too  gruesome 
to  photograph.  We  had  pictures  recently 
of  a  plane  crash  in  which  the  charred 
bodies  of  the  victim  were  shown,  but 
we  did  not  send  this  out.  Instead  we 
merely  used  a  picture  of  the  wreckage 
The  other  would  have  been  too  revolting." 

Mr.  Baker  pointed  out  that  it  is  gener¬ 
ally  accepted  as  proper  to  photogra^ 
the  bodies  of  celebrities  lying  in  state, 
particularly  at  the  time  of  deaths  in  the 
Vatican. 

“It  is  not  a  common  practice  here  to 
take  such  pictures,”  he  said,  “because 
the  caskets  are  usually  closed,  but  in 
Europe  the  body  is  left  on  view.” 

People  sometimes  doubt  the  authentic¬ 
ity  of  pictures  showing  dead  bodies  in  ^ 
street,  Mr.  Baker  said,  but  the  practice 
of  having  reporters  pose  as  corpses  has 
pretty  nearly  faded  out,  he  explained. 

“They  cannot  understand  how  it  is 
possible  for  a  photographer  to  get  to 
the  spot  in  time  or  how  pictures  can  ^ 
taken  under  certain  circumstances,”  he 
pointed  out.  “The  shot  of  Ruth  Snyder 
in  the  electric  chair  was  believed  by  many 
people  to  be  a  fake  and  quite  a  few 
could  not  understand  how  the  picture  of 
the  Vestris  sinking  could  be  real.  But 
this  is  rapidly  disappearing  and  so  are 
faked  pictures.” 

WRITES  PROHIBITION  SERIES 

Bruce  Catton,  NEA  Service  staff 
writer,  returned  this  week  to  the  Oev^ 
land  office  from  a  trip  through  the  Middle 
West  and  parts  of  Canada  where  he 
gathered  material  for  a  series  of  stories 
on  prohibition  enforcement. 
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YOUR  SELLING  PROBLEM 
ON  THE  COAST. 


^  Nearly  every  National  Advertiser  expects  some  day 
to  sell  his  product  on  the  Pacific  Coast.  Nearly  all  of 
them  know  that  this  great  rich  strip  extending  from 
Canada  to  Mexico— over  1600  miles  long  and  average- 
ing  more  than  200  miles  wide,  is  the  richest  per  capita 
section  in  the  entire  world— a  great  fast-growing 
country  of  stupendous  wealth. 

^  They  know  that  there  are  more  than  seven  million 
live,  wide-awake  consumers  here  who  want  new 
merchandise— and  for  the  most  part,  are  able  to  buy 
what  they  want. 

^  A  further  study  of  this  field  reveals  that  two  and  a 
half  million,  or  more  than  a  third  of  these  potential 
consumers  live  in  the  city  of  Los  Angeles  or  its 
immediate  proximity. 

^  Los  Angeles,  the  fifth  city  of  the  nation,  is  easily  the 
largest  west  of  Chicago.  Its  population  is  growing  four 
times  as  fast  as  the  average  for  the  country,  and  its 
industrial  development  is  fully  apace  with  this  popu¬ 
lation  growth. 

^  Hundreds  of  National  merchandisers  are  already  in 
this  market  — some  firmly  entrenched  — some  just 
coming  in.  Many  more  will  enter  the  Pacific  Coast 
field  through  the  Los  Angeles  market  in  1930. 

^  Most  of  these  new  ‘  merchandisers  will  undoubtedly 
profit  by  the  experience  of  other  National  advertisers 
and  of  the  local  merchants  by  concentrating  a  large 
portion  of  their  schedules  in  The  I  os  Angeles  Evening 
Herald. 

^  This  newspaper,  with  a  circulation  larger  by  many 
thousands  than  any  other  daily  newspaper  in  the 
West,  has  been  for  years  the  preferred  medium  in 
Los  Angeles  among  both  Local  and  National  adver¬ 
tisers  using  the  daily  newspapers, 

q  In  1929,  it  led  the  second  daily  (a  morning  paper)  in 
volume  of  advertising  by  1,046,651  agate  lines  and 
carried  2,772,849  lines  more  than  both  of  the  other 
Los  Angeles  evening  papers  COMBINED, 

^  When  you  come  to  Los  Angeles,  there  is  one  news¬ 
paper  that  can  best  solve  your  sales  problems.  It  is  the 
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.CONTEMPT  CHARGE  FOR  COURT  PHOTO 
!  BASED  ON  RIGHT  OF  PRIVACY  RULE 

i  ■ " 

'  Georgia  Case  is  Interpreted  by  Association  of  Legal  Authors — 
Find  That  State  Has  Broader  Policy  to 
Protect  Trial  Principals 


PICTURES  have  become  so  intimately 
related  to  the  news  nowadays  that  it 
would  be  difficult  to  legislate  against 
news  pictures  without  infringing  cm  the 
constitutional  freedom  of  the  press,  but 
the  right  of  individual  privacy  broadly 
recognized  in  Georgia  is  _  regarded  as  a 
foundation  for  the  extension  of  the  con¬ 
tempt  of  court  principle  in  prohibiting 
newspaper  photogrraphers  to  make  pic¬ 
tures  of  principals  in  a  court  action. 

The  American  AsscKiation  of  Legal 
Authors  thus  interprets  the  recent  action 
of  Judge  James  Maddox  of  the  superior 
court  of  Walker  county,  Ga.,  in  sentenc¬ 
ing  Fred  Hixson,  reporter,  and  George 
Hull,  photographer,  of  the  Chattanooga 
Times  to  fines  of  $100  each  or  20  days  in 
jail  for  taking  a  picture  of  a  defendant 
in  a  will  fraud  case,  against  the  judge’s 
orders. 

“The  person  photographed,  at  the  time 
the  picture  was  taken,  had  left  the  ccjurt- 
room  and  courthouse,”  the  Association’s 
Current  Events  committee  related  in  the 
New  York  Times  on  March  30.  “The 
trial  judge,  who  had  ordered  that  no 
photographs  should  be  taken  in  the  court¬ 
room  under  any  circumstances  and  that 
photographs  of  the  defendant  could  be 
taken  outside  of  the  courtroom  only  with 
the  defendant’s  consent,  explain^  the 
sentence  upon  the  accepted  generalization 
that  a  defendant  in  a  criminal  case  is  un¬ 
der  the  protection  of  the  court  and  that, 
according  to  the  view  of  Judge  Maddox, 
all  persons  should  have  the  right  to  say 
whether  or  not  their  photographs  should 
be  published  in  a  newspaper. 

“It  is  true,  no  douM,  that  for  many 
purposes  a  defendant  in  a  pending  crimi¬ 
nal  trial  is  under  the  protection  of  the 
trial  court.  The  rule  applies  clearly  to 
matters  affecting  the  personal  security 
and  freedom  from  physical  molestation  of 
such  a  person,  as  well  as  to  the  control 
of  conditions  involving  directly  or  indi¬ 
rectly  the  administration  of  justice  or  the 
orderly  course  of  judicial  procedure. 
Doubtless,  also,  it  would  be  the  right  and 
duty  of  a  trial  court  to  protect  such  a 
person  from  threats  or  trespessas  against 
which,  because  in  the  custody  of  the  law 
the  person  could  not  defend  himself.  It 
has  been  held,  accordingly,  that  inciting 
to  mob  violence,  whereby  a  prisoner  was 
taken  from  the  custody  of  the  law,  is  a 
contempts  of  court,  and  in  one  case  a 
sheriff  who  had  made  no  effort  to  pro¬ 
tect  a  prisoner  from  the  attack  of  a  mob, 
which  he  had  reason  to  apprehend,  was 
held  guilty  of  contempt. 

“It  is  imaginable,  also,  that  if  it  could 
be  shown  that  a  newspaper  photographer, 
in  his  conduct  toward  a  defendant  in  a 
criminal  case,  had  obstructed  his  progress 
to  or  from  the  court  or  if  the  conduct  of 
the  photographer  was  so  intimidating  or 
overbearing  as  to  throw  the  subject  into 
a  condition  of  nervousness  or  hysteria, 
thus  causing  inability  to  testify  with  calm¬ 
ness  and  deliberation,  the  photographer 
would  be  punishable  for  contempt  of 
court,  whether  or  not  the  act  of  photo¬ 
graphing  had  been  previously  forbidden 
by  judicial  order. 

“But  no  jurisdiction  has  been  noted,  the 
laws  or  judicial  decisions  of  which  for¬ 
bid  the  taking  of  photographs  of  individ¬ 
uals  for  publication  in  connection  with 
news  items,  though  in  the  State  of  Geor¬ 
gia,  the  right  of  individual  privacy,  as  it 
is  called,  is  recognized  more  broadly  than 
in  some  other  jurisdictions  ( 122  Ga.  1901 . 
And  in  the  absence  of  statute  or  a  rule 
of  judicial  decision  prohibiting  the  pub¬ 
lication  of  photographs  by  newspapers 
in  connection  with  news  items,  except  by 
consent,  a  contempt  commitment  predi¬ 
cated  only  upon  such  a  publication,  and 
in  the  absence  of  anything  which,  in  its 
effect  upon  the  defendant  or  the  pro¬ 
ceeding  in  the  criminal  case  tended  to  in¬ 
terfere  with  the  administration  of  jus¬ 
tice,  would  involve  what  is  believed  to  be 
an  extension  of  the  contempt  of  court 


principle  as  the  rule  has  been  heretofore 
understood  and  applied. 

“The  fact  is,  pictures  have  become  so 
intimately  related  to  the  news  nowadays 
that  it  would  be  difficult  to  legislate 
against  news  pictures  without  infringing 
on  the  constitutional  freedom  of  the 
press. 

“There  is  in  New  York  and  there  are 
in  some  other  States  statutes  which  pro¬ 
hibit  the  publication  of  personal  por¬ 
traits  for  purposes  of  trade  or  business 
without  the  consent  of  the  person  whose 
picture  is  used.  In  Georgia  such  a  prin¬ 
ciple  has  been  recognized  in  the  absence 
of  statute.  With  reference  to  the  New 
York  statute.  Judge  Chase  of  the  New 
York  Court  of  Appeals  said:  Tt  would 
nf)t  be  within  the  evil  sought  to  be  rem¬ 
edied  by  that  act  to  consider  it  so  as  to 
prohibit  the  use  of  the  name,  portrait  or 
picture  of  a  living  person  in  truthfully 
recounting  or  portraying  an  actual  cur¬ 
rent  event,  as  is  commonly  done  in  a 
single  issue  of  a  regular  newspaper’.” 


KERNEY,  WHITE  RETURN 


Publishers  Served  on  Hoover’s  Com¬ 
mission  to  Study  Haiti  Affairs 

James  Kerney,  editor  and  publisher  of 
the  Trenton  (N.  J.)  Times  Newspapers, 
has  returned  after  five  weeks’  work  as  a 
member  of  the  Hoover  Haiti  Commis¬ 
sion.  Although  stricken  with  a  stomach 
complaint  after  returning  to  Washington 
from  Haiti,  Mr.  Kerney  recuperated  and 
cooperated  with  William  Allen  White, 
publisher  of  the  Emporia  (Kan.)  Gazette 
in  preparing  the  committee’s  recom¬ 
mendations. 

One  of  Mr.  Kerney’s  first  acts  after 
reaching  T  renton  was  to  forward  a  check 
for  $500  to  boost  a  local  Y.  W.  C.  A. 
financial  campaign  over  the  top.  'The 
gift  was  sent  in  memory  of  Mary  White, 
deceased  daughter  of  William  Allen 
White,  “Whose  delightful  father  has 
given  me  five  weeks  of  joyous  associa¬ 
tion,”  as  Mr.  Kerney  expressed  it  in  a 
letter  accompanying  his  check. 

President  Hoover  adopted  the  report 
as  the  administration’s  policy  toward 
Haiti  immediately  after  its  receipt.  It 
recommends  that  the  office  of  high  com¬ 
missioner  now  held  by  Major  General 
Russell  be  abolished  after  a  duly  elected 
president  succeeds  Provisional  President 
Roy. 


ALUMNI  TO  MEET 


David  Laurrence  to  Addreat  Pnliii,, 
School  Dinner,  April  10 

David  Lawrence,  publisher  of  ik 
United  States  Daily,  will  speak  on  "Oi. 
portunities  in  Journalism”  at  the  reoto 
dinner  of  the  Pulitzer  School  of  Jounal- 
ism  Alumni  Association  to  be  held  ntr 
Thursday  night,  April  10,  at  the  RocriH 
Museum,  New  York  City. 

Silas  Seadler,  a  graduate  of  the  ichooi 
who  is  now  with  the  Metro-CkJdwn. 
Mayer  Picture  Corporation,  is 
an  unusual  feature  for  the  banquet 
form  of  a  news  reel  on  the  sAod’i  pe- 
sonalities.  There  will  also  ^  bridtt 
dancing,  exhibits  and  “confessions"  at  tht 
reunion. 

Oliver  Hoyem  is  chairman  of  the  ir. 
rangement  committee  and  is  being  p. 
sisted  by  class  representatives  inci^ 
M.  Lincoln  Schuster  ’17,  publisher;  Mu. 
ryle  Stanley  Rukeyser  ’17,  financial  edi¬ 
tor  and  writer;  Carl  W.  Ackerman, at 
thor;  Ruth  Frances  Grant,  vice-president 
of  the  Roerich  Museum ;  David  P.  Sent- 
ner,  ’23,  of  International  News  Service 
Dorothy  Ducas  ’26,  of  the  New  Kori 
Evening  Post;  Benjamin  A.  Frankfin 
’22,  night  city  editor  of  the  New  Pori 
World,  and  others  in  newspaper  wort 
in  New  York. 


Leadership 
Exacts  No  Premium 
In  Dallas 


Here  you  buy  the  most  thorough  coverage  at  the 
lowest  milline  cost. 

*  *  * 

Here  you  have  two  papers — The  News  in  the  morn¬ 
ing  and  The  Journal  in  the  evening — with  a  combi¬ 
nation  (optional)  rate  which  makes  them  one  of  the 
best  buys  in  America. 

*  *  * 

Yet  they  are  papers  of  the  highest  character — admit¬ 
ted  leaders  in  influence  and  prestige — ^whose  greatest 
strength  lies  among  the  better-class  homes.* 

*This  is  strikingly  shown  by  a  city  survey  just  finished.  Let  us  send 
you  a  copy. 


The  Dallas  Morning  News 
The  Dallas  Journal 

Dallas,  Texas 

The  John  Budd  Company,  Representatives 
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(Covering  the  Newspaper  Field  in  Westchester  County 


Westchester  County  Publishers,  Inc. 

14  Mamaroneck  Ave.  ’  White  Plains,  N.  Y. 


Another  step  toward  making  a  rich 
suburban  market  even  more  accessible, 


The  eight  daily  newspapers  of  the 

WESTCHESTER  COUNTY 
PUBLISHERS,  In  C.  announce 

with  pleasure  that  on  March  1st 
their  representation  in  the  national 
advertising  field  was  assumed  by 


Kelly-Smith  Company 

New  York  Chicago  Boston  Atlanta  Detroit  Philadelphia 
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LA  FAUNA  CAMPAIGN 
STRIKES  NEW  NOTE 


JarancM  Inspiration  for  Copy  in 
$750,000  AdTortUinc  D  r  i  t  a — 
First  Phase  Starts  in  News¬ 
papers  Next  Week 


Advertising  inspiration  from  Java, 
'‘The  Land  of  Eternal  Sunshine,”  marks 
the  new  campaign  for  La  Palina  cigars, 
which  will  b^in  next  week  in  300  to  350 
newspapers  across  the  continent. 


p  I  1  T  «  I  I  U  t  O  S  •  t  M  A  M  i  *N0  APOttSS 


Advance  proof  of  La  Palina  copy 
showing  how  Javanese  motif  will  be 
featured. 


The  campaign  is  to  be  the  first  of  three 
this  year,  the  total  cost  of  which  is  ex¬ 
pected  to  be  about  $750,000.  Definite  fig¬ 
ures  on  the  appropriation  of  the  Con¬ 
gress  Cigar  Company,  makers  of 
Palinas,  are  unobtainable,  but  it  is  said 
on  go^  authority  that  the  company’s  ad¬ 
vertising,  including  radio  broadcasting, 
will  be  “well  over  a  million.”  The  larger 
part  of  this  will  be  spent  in  newspapers. 
The  company’s  advertising  expenditures 
this  year  will  be  larger  than  ever  before. 

The  La  Palina  advertising  account, 
disposal  of  which  has  been  a  subject  of 
keen  interest  in  the  advertising  world  in 
recent  weeks,  has  just  been  placed  in  the 
hands  of  the  Lawrence  Fertig  Company, 
Inc.  The  Javanese  idea  was  develop^  by 
this  agency. 

The  reason  for  making  Java  the  key¬ 
note  is  that  La  Palina  is  made  with  a 
wrapper  of  Java  tobacco.  This  wrapper, 
when  burned,  is  said  to  mingle  its  aroma 
with  that  of  the  “blended  filler.” 

The  copy  is  based  on  authentic  repro¬ 
ductions  of  Javanese  costumes,  weapons, 
sculptures  and  designs.  The  New  York 
consulate  of  The  Netherlands  lent  its 
help  in  obtaining  material  for  the  illus¬ 
trations. 

One  advertisement  telling  of  the  Java 
wrapper  is  illustrated  by  a  drawing  of  a 
dancing  girl. 

Men  responsible  for  the  campaign  re¬ 
fuse  to  rhapsodize  over  it.  To  them  it  is 
simply  a  straightforward  selling  appeal 
which  gets  away  from  the  overworked 
Havana  note,  does  not  attempt  to  scare 
smokers,  but  seeks  favorable  and  distinc¬ 
tive  attention. 

The  three  members  of  the  Fertig  or¬ 
ganization  who  are  in  charge  of  the  com- 
paign  are  Lawrence  Fertig,  Arch  Gaf- 
ney  and  Alexander  Slavitt. 

The  campaign  will  run  into  June.  Then 
there  will  be  a  summer  campaign  on  a 
smaller  scale,  followed  in  the  fall  by 
another  campaign  bigger  than  either  of 
the  others. 

The  spring  campaign  consists  of  ad¬ 
vertisements  four  columns  wide  by  200 
lines  deep,  to  appear  once  a  week. 


CONDUCTING  GARDEN  CONTEST 

The  Buffalo  Evening  News  is  conduct¬ 
ing  its  second  annual  garden  contest 
offering  more  than  $300  in  cash  prizes 
for  the  best  formal  and  informal  gardens 
in  its  territory. 


REFUSES  TO  BE  GOAT 
IN  CHAIN  STORE  WAR 


T.  O.  Huckle,  Michigan  Publisher, 
Threatened  With  Advertising  Boy¬ 
cott,  Stuck  by  Guns  and  Local  Mer¬ 
chants  Increased  Their  Daily  Copy 


Animosity  of  local  merchants  against 
the  chain  stores  in  Cadillac,  Mich., 
reached  such  proportions  recently  that 
T.  O.  Huckle,  publisher  of  the  Cadillac 
Evening  News,  was  threatened  with  an 
advertising  boycott  on  the  part  of  the 
local  merchants  because,  after  being  for¬ 
mally  requested  to  discontinue  advertis¬ 
ing  from  the  chain  stores,  he  refused 
to  do  so. 

As  a  matter  of  fact,  plans  for  the  boy¬ 
cott  had  already  gotten  under  way,  with 
some  local  merchants  cancelling  their 
contracts  but  when  Mr.  Huckle  retaliated 
by  threatening  to  take  his  problem  to  the 
housewives,  they  rescinded  the  cancella¬ 
tions,  and  in  addition  to  their  regular 
copy,  are  now  also  using  large  co-opera¬ 
tive  space  to  tell  the  community  their 
side  of  the  controversy  with  the  foreign- 
owned  store. 

Mr.  Huckle  was  recently  visited  by  a 
committee  from  the  local  merchants  and 
was  threatened  with  the  boycott.  In  an 
address,  he  answered  them  by  pointing 
out  that  they  were  manifestly  unfair 
in  asking  him  to  take  such  drastic  action 
after  the  chain  store  managements  had 
received  the  cooperation  of  the  city’s 
real  estate  groups  and  others  in  becom¬ 
ing  established. 

If  the  local  merchants  wished  to  com¬ 
bat  the  chain  stores  by  such  methods,  he 
said,  it  would  be  more  logical  that  they 
call  upon  the  merchants  who  rented  their 
properties  to  the  companies  and  ask  them 
to  cancel  the  leases. 

In  a  later  talk,  Mr.  Huckle  pointed 
out  that  the  best  competition  the  local 
merchants  could  offer  would  be  to  accept 
the  chain  store  as  an  indication  of  the 
times,  and  conduct  their  businesses  in  a 
manner  similar  to  that  of  the  chains.  If 
they  would  do  this,  he  said,  the  chain 
stores  would  not  be  the  bogey  they  were 
imagined. 

In  a  statement  to  Ejwtor  &  Publisher 
Mr.  Huckle  said  that  “Hello  World” 
Henderson,  the  broadcasting  agitator  of 
l^uisiana,  had  many  CadilUc  merchants 
“worked  up  to  a  fever  pitch.” 

“The  Cadillac  Evening  News,”  he  said, 
“refuses  to  take  part  in  the  controversy 
in  the  news  and  editorial  columns,  but 
has  assured  the  local  merchants  that  we 
naturally  are  for  home-owned  stores. 
Full  reports  will  be  given  in  the  Evening 
News  on  all  meetings  held  by  either 
side.” 

Mr.  Huckle  is  a  member  of  the  board 
of  directors  of  the  Inland  Daily  Press 
.\.ssociation. 


ANEW  YORK 
statistical  com¬ 
pany  surveyed  the  South 
—  Jacksonville  proving 
one  of  the  two  most  pros¬ 
perous  cities  among  all  south¬ 
ern  states:  Florida  one  of  only 
two  states  east  of  the  Missis¬ 
sippi  showing  gains  this  Feb¬ 
ruary  over  1929  —  and  of 
course  “Florida’s  Foremost 
Newspaper’’  continued  at 
the  front  for  linage  and 
circulation  —  in  Jack¬ 
sonville.  in  Florida, 
in  South  Georgia! 


S^loriCia^imcs-iluion 

JACKSONVILLE.  FLA. 


DAILIES  BUY  RADIO 


WGAL,  Recently  Acquired  by  Penn- 
•ylvnnie  Papers,  Will  Be  Remodelled 

Expansion  of  radio  station  WGAL  of 
Lancaster,  Pa.,  recently  acquired  by 
Lancaster  Newspapers,  Inc.,  publishers  of 
the  Intelligencer  Journal,  New  Era  and 
Sunday  News,  will  take  place  about  May 
1,  it  was  annotmeed  this  week.  The  Fed¬ 
eral  Radio  Commission  has  granted  a 
permit  for  the  station’s  power  to  be  in¬ 
creased  from  15  to  100  watts.  The  sta¬ 
tion  was  founded  in  1922  by  the  Lancas¬ 
ter  Electric  Supply  and  Construction 
Company. 

Since  its  acquisition  last  month  the 
station  has  been  used  to  broadcast  news 
and  market  reports  by  the  newspapers 
together  with  a  regular  entertainment 
program  every  day  and  evening.  Ateut 
May  1  the  programs  will  be  amplified 
and  additional  attractions  will  be  added 
for  residents  of  nearby  counties.  The 
latest  broadcasting  equipment  is  being 
installed  in  the  station,  and  the  studio, 
when  remodelling  is  completed,  will  be 
located  at  the  plant  of  Lancaster  News¬ 
papers,  Inc. 

Jacob  E.  Mathiot,  vice-president  and 
general  manager  of  WGAL,  Inc.,  will 
continue  to  direct  the  station. 


CORRECTION 

In  an  article  on  “Improving  Picture 
Reproduction”  in  the  Feb.  15  issue  of 
Editor  &  Publisher  it  was  stated  that 
“clear  printing  is  assured  (so  far  as  the 
cut  is  concerned)  if  the  highest  light  is 
etched  to  a  depth  of  88/1000,  middle  tones 
5/1000,  and  shadows  3/1000.”  The  first 
figure  should  have  read  “8/10(X).” 


COAST  GROUP  MEETS 

The  San  Joaquin  group  of  the  Lali- 
fornia  Newspaper  Publishers  Association 
held  their  March  dinner  in  Hanford,  Cal., 
last  w’eek.  J.  E.  Richmond,  publisher  of 
the  Hanford  Sentinel,  and  Edward  S. 
W'ilder,  publisher  of  the  Hanford  Journal, 
were  hosts.  Ford  Chatters,  president  of 
the  state  association  attended. 


INLAND  TO  MEET  IN  May 


Regular  Pres*  Association  Meetist  a 
Chicago,  May  20—21 

Regular  May  meeting  of  the  Inland 
Daily  Press  Association  will  be  held  at 
the  Morrison  Hotel,  Chicago,  May  20 
and  21. 

Further  discussions  on  chain  store  r^ 
lations  and  the  differentials  between  na¬ 
tional  and  local  advertising  rates,  and  re¬ 
ports  of  committee  chairmen  will  be  im¬ 
portant  features  of  the  meeting. 

Other  subjects  listed  for  discussion  in¬ 
clude  the  “bargain  period”  plan  of 
circulation  selling,  cost  accounting,  news¬ 
paper  content,  and  the  newsprint 
situation. 

The  committee  authorized  at  the  Feb¬ 
ruary  meeting  to  meet  with  a  committee 
from  the  National  Association  of  Quin 
Stores  will  present  its  report.  "I^is  com¬ 
mittee  is  composed  of  J.  N.  Stonebraker, 
IVebster  City  (la.)  Freeman  Jound; 
Frank  D.  Throop,  Davenport  (la.) 
Democrat,  and  Fred  Naeter,  Cape  Gtrar- 
deau  Southcast-Missourian. 

E.  H.  Harris,  Richmond  (Ind.)  Palla¬ 
dium,  is  president  of  Inland  and  Wil  \V. 
Tufford  is  secretary  and  treasurer. 


N.  Y.  TIMES  WINS  SUIT 


Court  Grant*  Damages  in  Copyri|bt 
Infringement  Action 

The  New  York  Times  this  week  won  a 
suit  against  the  New  England  Publishing 
Company,  publishers  of  the  Bostm 
American,  for  infringement  of  copyright 
on  the  story  of  Colonel  Lindbergh's 
flight  to  Paris  in  1927.  The  suit  was  set¬ 
tled  by  consent  of  both  parties  by  entn- 
of  a  decree  in  the  U.  S.  District  Couii 
of  Massachusetts  in  favor  of  the  plaintiff, 

The  decree  awards  the  Times  nominal 
damages  and  counsel  fees.  The  suit  was 
brought  by  the  Times  when  it  claimed 
the  Boston  American  had  violated  its 
copyright  on  the  Liiidbergh  story.  This 
story  had  been  syndicated  by  the  Times 
to  the  Boston  Herald. 


CIRCULATION  IN 
97%  OF  THE  COUNTIES 
IN  THE  NORTHWEST! 


DISPATCH-PIONEER  PRESS  is 
circulated  In  258  or  97%  of  the  265  counties 
In  their  circulating  area  shown  in  the  above  map. 


Write  for  Market  Analysis. 


^.'pnul  Pl9palrli*^»«nrrrl?«*® 
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NOT  QUITE 


ioo% 


It’S  easy  enough  to  claim  100%  Service, 
but  not  §o  ea8y  to  give  it — for  Linotype  or  any 
other  large  organization.  Mistakes  do  happen, 
humans  are  fallible,  nothing  is  always  done 
exactly  as  well  as  we  wish  it  might  be. 

Yet  we  are  making  a  sincere  attempt  to  bring 
Linotype  Service  to  as  near  a  100%  rating  as 
we  can.  At  every  Linotype  agency  complete 
machines  are  available  for  immediate  ship¬ 
ment  .  .  .  complete  stocks  of  parts  are  main¬ 
tained  for  the  same  purpose  .  .  .  large  matrix 
stocks  are  ready  for  immediate  sorts  or  font 
order  shipments. 

Everything  we  know  of  is  directed  toward 
giving  the  Linotype  user  what  he  wants  when 
he  wants  it.  But  sometimes  we  slip — and  when 
we  do,  we’d  like  to  hear  about  it. 

For  it  is  only  by  learning  where  and  how  we 
fail  that  Linotype  Service  can  be  improved  and 
maintained  to  a  point  which  we  would  like  it 
to  reach :  As  near  100%  as  is  possible.  The 
letters  we  receive  indicate  that  we  do  a  pretty 
good  job — with  your  help  we  can  do  better. 


From  the  Linotype  Mailbag 


From  W.  R.  Massey,  Editor 
Record  Publishing  Company 
Harriman,  Tenn. 

January  16th  I  sent  a  night  let¬ 
ter  requesting  you  to  send  ma¬ 
chinist  and  dynamic  thermometer. 

The  material  reached  us  Sunday 
morning  and  Mr.  Narrow  arrived 
in  Harriman  about  noon  Sunday 
and  made  repairs  to  the  Linotype 
Sunday  afternoon. 

We  certainly  appreciate  and 
thank  you  for  your  prompt  atten¬ 
tion  given  this  matter. 

From  C.  A.  Schaefer,  Editor 
The  Meigs  Publishing  Company 
Pomeroy,  Ohio 

You  have  never  before  heard 
from  us  in  the  way  of  receiving  a 
boost;  on  the  other  hand,  you  pro¬ 
duce  so  much  100  per  cent  service 
that  you  probably  have  become 
Immune  to  words  of  high  praise. 

Having  only  four  of  your  ma¬ 
chines  in  the  operation  of  our  daily 
and  weekly  papers,  naturally  we 
seldom  are  bothered  with  the  bane 
of  all  newspaper  plants,  namely, 
breakdowns.  However,  there  is  one 
thing  as  sure  as  death  and  a  Jump 
ahead  of  taxes,  when  we  do  have 
that  occasional  break  we  know  that 
If  the  Western  Union  does  not 
break  down  under  service  that  we 
will  get  our  part  almost  before  we 
order  it. 

Yesterday  at  about  four  o’clock 
we  wired  you  for  a  part  and  today 
at  1:30  P.  M.  we  had  it,  you  having 
sent  it  out  a  few  minutes  before  we 
ordered  it,  as  it  went  forward  at 
3:44.  (This  of  course  being  due  to 
the  fact  that  we  are  one  hour 
ahead  of  you  in  time.)  All  this  102 
per  cent  service  in  spite  of  the  fact 
that  our  shop  man  erred  in  his 
order  and  you  were  not  sure  of 
what  we  wanted. 

Gentlemen,  let  us  assure  you,  it 
is  almost  a  pleasure  to  break  down 
Just  for  the  sake  of  receiving  such 
wonderful  up  to  the  split  second 
attention  from  you.  Further  than 
this  we  cannot  go. 

From  E.  J.  Tippett,  Jr.,  Sec.-Treas. 
The  Toledo  Printing  Co.,  Toledo,  O. 

Just  a  line  to  thank  you  for  the 
excellent  service  you  gave  us  on 
our  recent  order  for  an  ejector 


lever.  We  wired  you  at  5:15  P.  M. 
on  the  6th  and  at  9 : 00  A.  M.  on  the 
following  day  the  part  was  here. 

This  is  indeed  real  service  and 
we  appreciate  same  very  much. 

Prom  W.  Herbert  Roberts,  Vice- 

President  Si  Sales  Manager 
Will  A.  Beach  Printing  Co. 

Sioux  Falls,  S.  D. 

I  presume  that  the  mall  at  dif¬ 
ferent  times  brings  many  “blue” 
letters,  and  so  it  might  be  Just  a 
little  different  if  I  send  this  along, 
relative  to  the  service  on  the  pot 
electric  dynamic  thermometer  op¬ 
erating  coil.  That  was  Just  splen¬ 
did  service! 

On  wiring  for  that  Saturday 
morning  we  were  hoping  that  it 
would  catch  you  before  quitting 
time.  On  Sunday  morning  the  Jan¬ 
itor  of  the  building  received  the 
Special  Delivery  package  and  on 
Monday  morning — first  thing — 
the  operator  was  able  to  go  to  work 
on  his  machine. 

So,  this  letter  is  to  thank  you 
very  kindly  for  the  splendid  ser¬ 
vice  you  gave  us  and  to  tell  you 
how  much  we  appreciate  it. 

Prom  Wade  Shepard 
The  Court  Index  Press 
Cincinnati,  Ohio 

We  acknowledge  with  thanks 
your  prompt  service  in  dispatching 
to  us  a  driving  shaft  clutch  flange 
in  response  to  our  telegram. 

We  might  add  that  we  have 
never  failed  to  receive  prompt  help 
and  co-operation  from  your  com¬ 
pany  in  time  of  need,  but  this  last 
instance  makes  us  feel  good  Just 
the  same. 

Prom  C.  J.  Lumpkin,  Proprietor 
Macoupin  County  Enquirer 
CarUnville,  Ill. 

I  want  to  congratulate  you  on 
your  promptness  in  forwarding  to 
us  the  delivery  slide  long  finger 
No.  2644. 

We  filed  the  telegram  after  four 
o'clock  on  the  11th  and  the  part 
was  here  the  next  morning  at 
seven  o’clock. 

This  is  exceptional  service,  and 
it  is  a  great  relief  to  know  that  we 
are  dealing  with  a  firm  that  can 
send  out  parts  so  promptly. 


MERGEINTHALER  LINOTYPE 
COMPANY,  BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  IJNOT\  PE,  LIMITED,  TORONTO  2,  CANADA 
Representatives  in  the  Principal  Cities  of  the  World 

N  OTYPE 
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An  AUTOPLATE  Machine  t( 


success  of  thePj 
spired  the  creation  ( 
Machine  and  the  Sin 
Machine. 


These  machines  are  th 
distribute  more  widely 
plate  making,  which  tlii 
plate  Machine  made  pc 


THE  TWIN  PONY  AUTOPLATE  MACHINE 

It  consists  of  two  complete  Pony  Autoplate  casting  mechanisms 
and  a  single  Pony  Autoplate  finishing  mechanism,  combined  in 
such  a  way  that  it  produces  double  the  output  of  the  Pony  Auto¬ 
plate  Machine.  In  this  machine  the  finishing  mechanism  auto¬ 
matically  swings  into  position  to  receive,  finish,  cool,  and  dry 
casts  from  both  casting  mechanisms. 

Double  output  is  obtained  without  doubling  investment  or  floor 
space. 

Price,  $9,875 

f.  o.  b.  Plainfield.  New  Jersey 


THE  PONY  All 

It  casts,  shapes,  shaves,  trini^ 
printing  plates,  uniformly  ac 
that  require  neither  hand-pl 
nor  hand-drying. 

Pri« 

f.  o.  b. 


R.  HOE  ^  COMPANY,  INC. 


Machines  may 

GOSS  PRINTING  PRESS  COMPANY 


Wood  Newspaper  Machinery  Corp 
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THE  SINGLE  TWIN  PONY  AUTOPLATE  MACHINE 

The  Single  Twin  Pony  Autoplate  Machine  consists  of  two  of  the 
three  units  of  a  Twin  Pony  Autoplate  Machine.  It  is  identical  in 
operation  and  output  with  the  popular  Pony  Autoplate  Machine, 
but  its  producing  capacity  may  be  doubled  at  any  time  by  the  simple 
expedient  of  adding  a  second  casting  mechanism.  Thus  it  becomes  a 
Twin  Pony  Autoplate  Machine.  The  second  casting  unit  may 
be  had  at  a  moment’s  notice. 

The  publisher  who  anticipates  growth  but  does  not  require  imme¬ 
diately  the  full  capacity  of  the  Twin  Pony  Autoplate  Machine 
KIE  MACHINE  will  find  well  worth  while  the  possibilities  of  growth  which  the 

I.  dries  and  delivers  perfect  Single  Twin  Pony  Autoplate  Machine  offers  him. 
in  curvature  and  thickness,  Price  $7  200 

hand-tooling,  hand-dipping,  (Second  casting  unit  with  operating  mechanism,  $2,950) 

f.  o.  b.  Plainfield,  New  Jersey 

ISO 

Jersey 


Fit  Every  Publisher’s  Needs 

Autoplate  Machine  in- 
Twin  Pony  Autoplate 
twin  Pony  Autoplate 

Bult  of  our  endeavor  to 
I  benefits  of  Automatic 
toduction  of  the  Auto- 
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WHAT  BOTHERS  EDITORS 

INFECTED  perhaps  by  the  current  questionnaire 
wave,  the  American  Society  of  Newspaper 
Editors  asked  its  members  to  put  forward  the 
editorial  problems  that  seemed  of  present  importance. 
Some  thirty  responded,  and  the  range  of  view  is 
amazing. 

Four  of  the  thirty  believe  that  press  agentry  and 
propaganda  deserve  the  best  attention  of  editorial 
minds.  Two  want  a  sharp  line  drawn  between  legi¬ 
timate  news  and  propaganda  in  the  offerings  of 
interested  parties.  Three  believe  that  escape  from 
business  office  dominance — ^not  unrelated  to  press 
agentry — a  paramount  topic.  Two  or  three  are  think¬ 
ing  most  about  reporting,  in  terms  of  accuracy  and 
of  writing  craftsmanship.  Three  are  concerned  with 
the  radio  dilemma,  not  only  as  it  affects  publication 
of  trade  names  in  programs,  but  as  it  brings  demands 
for  editorial  description  of  radio  performances.  Two 
are  worried  by  censorship  problems,  one  in  connec- 
ticMi  with  arbitrary  court  actiem,  the  other  by  inter¬ 
ested  and  organized  minorities,  principally  ecclesias¬ 
tical.  Two  evince  passing  interest  in  cheaper  press 
rates  for  telephonic  news.  One  wants  more  news 
space,  another  fears  the  growing  standardization  of 
features,  another  raises  the  perennial  question  of 
corruption  of  newspaper  men  by  professional  sport 
promoters,  and  the  rest  scatter  over  questions  of 
ethics,  psychology,  breaking  release  dates,  the  prob¬ 
lem  of  the  chain  store,  etc. 

Probably  a  nationwide  poll  would  show  no  very 
different  shadings  of  opinion  among  editors.  Their 
principal  problems  appear  from  this  to  be  not  the 
av’enues  by  which  the  public  can  best  be  served,  but 
the  methods  by  which  they  shall  proceed  down  those 
avenues.  The  machine  and  its  technique  symbolize 
this  phase  of  our  civilization  and  the  train  of  thought 
that  once  ran  from  “What  to  Do”  to  “How  to  Do 
It,”  now  runs  from  “How”  to  “What.”  And  we 
here  venture  the  prediction  that  when  the  editors  are 
sitting  around  hotel  lobbies  and  in  meeting  ante¬ 
rooms  during  their  convention  in  Washing^ton,  the 
one  topic  of  the  thirty  having  a  wide  public  interest 
as  distinct  from  a  purely  professional  aspect — that 
of  chain  store  versus  independent — ^will  find  many 
more  debaters  than  any  of  the  questions  of  staff 
organization  or  copy-desk  policy. 


Week’s  best  news  headline:  "Prosperity 
Again." 

LOADED 

IN  a  letter  recently  read  into  the  Congressional 
Record  by  Senator  Sheppard  of  Texas  we  find 
an  interesting  study  of  the  mental  processes  of 
those  who  would  exploit  editorial  columns  to  win 
their  business  fights.  The  letter  is  signed  by  Barton 
Breden,  managing  director  of  the  “Texas  Anti-Chain 
As^iation,”  which  seeks  the  enactment  of  laws  that 
“will  curb  the  growth  and  unfair  trade  practices  of 
foreign  organizations,”  (the  word  “foreign”  meaning 
out-of-town.) 

Mr.  Breden  thinks  that  the  press  is  very  unfair  to 
his  cause.  Says  he:  “The  freedom  of  the  press  is 
already,  unfortunately,  in  many  cities  of  Texas,  a 
thing  of  the  past.  Advertising  given  in  the  news¬ 
papers  by  foreign  chain  monopoly,  combined  with  the 
spineless  editorial  policy  that  permits  misleading 
propaganda  sent  out  by  the  National  Chain  Stores’ 
Association  to  enter  newspaper  columns,  has  brought 
about  the  sad  situation  where  newspapers  are  helping 
crush  the  very  independent  business  enterprises  that 
made  the  local  people  successful." 

Further  on,  in  this  same  letter,  we  find  the  artful 
Mr.  Breden  saying:  “The  association  (his)  will 
supply  without  cost  .  .  .  helpful  publicity.  Adver¬ 
tising  copy  for  use  in  the  local  paper,  along  with 
mats  or  electros,  is  also  available  gratis.  A  weekly 
news  letter  of  interesting  facts  will  be  sent  to  hun¬ 
dreds  of  newspapers  who  (sic)  are  still  able  and 
willing  to  present  the  truth  to  their  readers.” 

Editor  &  Pubusher  repeats:  Make  them  all  say 
it  in  advertising.  The  editor  who  “falls”  for  free 
commercial  publicity  from  either  the  independent 
dealer  or  his  chain  rival,  individually  or  collectively, 
is  a  badly  mistaken  publicist.  These  are  the  kind  of 
folks  who  use  you  only  to  sneer  at  you.  You  are 
damned  if  you  do  and  damned  if  you  don’t. 


Let  your  light  so  shine  before  men,  that  they 
may  see  your  good  works. — St,  Matthew,  IV ;  16. 

WHY  LINAGE  HELD 

An  esteemed  subscriber  after  reading  our  linage 
reports  covering  January  and  February  was 
moved  to  advise  us  that: 

1.  The  principal  business  panic  of  the  past  six 
months  had  been  among  newspaper  men,  who  had 
lost  their  heads  at  the  first  sign  that  advertising 
might  be  a  little  harder  to  get. 

2.  Retail  merchants  had  recognized  that  to  keep 
their  goods  moving  in  time  of  business  depression, 
however  slight,  the  best  medicine  was  and  is  news¬ 
paper  advertising.  This  is  evidenced,  he  said,  by  the 
increases  in  retail  advertising  shown  in  many  cities 
by  Media  Records  figures. 

3.  National  magazines  were  taking  advantage  of 
the  newspapers’  cyclone-cellar  frame  of  mind  by 
preaching  to  national  advertisers  the  same  gospel  that 
local  advertisers  were  following  in  newspapers — 
increased  space  means  increased  business. 

It’s  an  interesting  picture,  but  is  not  supported  by 
the  facts  in  hand.  Some  newspapers  did  light  out 
for  the  cyclone  cellars  during  last  October’s  storm 
and  some  are  still  there,  wringing  their  hands  and 
paring  payrolls  and  promotion  necessary  to  continued 
growth.  They  are  in  the  minority,  and  the  recession 
in  newspaper  linage  from  last  year’s  totals  cannot  be 
laid,  we  believe,  to  any  such  attitude  of  mind. 

'The  plain  fact  is  that  business  men,  as  a  whole, 
find  advertising  the  easiest  element  in  the  budget  to 
reduce  when  income  falls  off,  despite  the  indications 
of  lc«ic  and  commercial  history  that  the  opposite 
course  can  be  followed  to  outstanding  success.  Local 
merchants  in  many  cities,  large  and  small,  have  in¬ 
creased  their  space  over  last  year’s  volume  and  have 
altered  their  merchandising  methods  to  meet  the  day’s 
stiffer  resistance  to  buying  things.  But  it  must  be 
remembered  that  many  merchants  are  old  and  seas¬ 
oned  advertisers,  with  records  and  memories  going 
back  to  1914,  1907  and  even  more  ancient  commercial 
doldrums.  Comparatively  few  national  advertisers 
and  fewer  advertising  agencies  have  the  same  knowl¬ 
edge  or  the  same  faith  in  advertising  as  a  defense 
against  depression.  The  greatest  gap  in  the  adver¬ 
tising  line  occurs  in  the  extremely  youthful  automo¬ 
tive  industry,  which  can  learn  many  things  from  the 
little  merchant  on  Main  Street  of  almost  any  town. 
Little  if  any  decrease  is  noted  in  the  linage  of  drugs, 
toilet  goods,  and  household  articles,  including  furni¬ 
ture — all  of  them  industries  with  a  long  history  of 
advertising. 

To  date  the  magazines  as  a  whole  have  fared  no 
better  than  the  newspapers  in  maintaining  linage 
volume.  The  newspaper  loss  against  last  year  to  date 
is  between  six  and  eight  per  cent.  The  magazine  loss 
is  approximately  6.4  per  cent  for  the  first  three 
months  of  1930. 

This  is  not  to  say  that  the  newspaper’s  job  is 
beyond  improvement.  It  never  has  been,  so  far  as 
the  national  advertiser  is  concerned.  The  past  ten 
years  have  seen  accumulation  of  abundant  market 
data  by  newspapers,  they  have  seen  steady  and  intel¬ 
ligent  expansion  of  newspaper  circulation,  but  they 
have  not  seen  much  intelligent  co-operative  promo¬ 
tion  of  the  daily  newspaper  as  the  medium  for 
carrying  national  advertisers’  copy.  That  is  going 
to  be  needed,  for  the  magazines  are  now  getting  a 
generous  share  of  increased  and  new  appropriations 
after  ten  years  in  which  the  volume  was  steadily 
going  into  newspapers.  The  easy  days  are  about 
over,  but  there  will  be  plenty  of  national  advertising 
in  the  future  for  newspapers  which  know  their  value 
and  can  express  it  in  terms  of  utility  to  the  manu¬ 
facturer  seeking  distribution. 

One  discovers  that  xvhen  some  folks  are  de¬ 
manding  justice  what  they  really  want  is  the 
best  of  it. 


GREY  TEMPLES 

They  say  that  John  A.  Botzum,  dean  of  the 
newspaper  men  of  Akron,  O.,  leaves  the  office 
of  the  Times-Press  on  a  morning  assignment  and 
comes  back  at  noon  with  his  pockets  bulging  nth 
notes  of  a  half-dozen  or  more  good  stories.  He  hat  a 
well-developed  news  sense  and  John  Botzum  knot; 
almost  everyone  in  Akron  and  almost  everyone  knovs 
him.  For  more  than  30  years  he  has  been  writing 
about  Akron  and  its  people.  Thirty-eight  years  ago, 
to  satisfy  his  curiousity,  he  toured  the  world,  mainly 
on  foot,  or  bought  transportation  with  money  earned 
as  a  street  lecturer,  and  so  John  Botzum  writes  with 
the  authority  of  the  cosmopolite.  In  other  words, 
he  writes  intelligent  stuff.  Then  he  settled  down  for 
the  long  grind  in  Akron.  We  do  not  know  his  age, 
but  assume  him  to  be  around  60. 

A  society  has  recently  been  formed  in  New  York, 
backed  by  sensible  and  decent  people,  to  make  an 
organized  attack  on  the  prevailing  indecent  idea  that 
grey  around  the  temples  automatically  disqualifies  a 
man  in  all  trades  and  businesses,  if  he  is  an  em¬ 
ploye,  though  the  same  mark  of  the  hand  of  time 
may  qualify  an  employer  or  members  of  certain  of 
the  professions,  for  instance  the  law,  which  at  present 
is  celebrating  the  90th  birthday  of  a  Supreme  Court 
Justice  acknowledged  as  the  keenest  mind  on  the 
highest  bench.  We  wish  success  to  this  society's 
project.  Nowhere  has  the  outrageous  nonsense 
about  grey  hairs  worked  greater  devastation  than  in 
the  newspaper  business.  Journalism  has  dumped  more 
good  men  into  the  street  to  make  way  for  bungling 
greenhorns  and  slick  self-salesmen  than  any  profes¬ 
sion  or  business  we  know  of.  John  Botzum  is  the 
type  of  reporter  a  newspaper  should  not  lose  until  he 
is  disposer!  to  say  “enough.” 

Yet  this  is  the  very  kind  that  the  arrivist  manag¬ 
ing  or  city  editor  proverbially  scalps  in  the  name  of 
efficiency. 

Of  course,  we  need  not  say,  there  are  instances 
where  old  men  hang  on  to  the  detriment  of  a 
newspaper.  That  sad  case  we  do  not  argue  here 
But  we  do  believe  that  the  grey  temple  efficiency 
headsman  has  done  incalculable  harm  to  Amer¬ 
ican  journalism,  practically  and  spiritually,  in  the  past 
twenty-five  years.  The  rule  of  sense  plainly  is  to 
employ  useful  men  and  keep  them  employed  while 
they  remain  useful.  There  need  be  no  sentiment  in 
it  and,  by  the  same  token,  there  need  be  no  grey 
temple  cruelty. 

Washington  correspondents  knocked  out  the 
Congressmen  in  that  old-fashioned  spelling  bee, 
Ray  Tucker  being  left  standing  alone,  but  Rep. 
Howard  clainus  a  foul.  He  says  that  ''tran¬ 
quility’’  is  right,  but  there’s  an  "I"  of  a  differ¬ 
ence  between  his  7'ersion  and  that  of  the 
Holmes’  spelling-book. 

GREAT  NEWS  MAKING 

Freedom  is  relative.  We  enjoy  our  liberty  th« 
better  today  by  knowing  that  in  Austria  the  goi- 
ernment  has  just  passed  an  atrextious  press  Pf 
law  which  renders  a  writer  or  editor  liable  to  emu- 
inal  prosecution  for  publishing  “statements  calculatcii 
to  damage  the  prospects  and  credit”  of  persons  writ¬ 
ten  about,  if  they  should  claim  inaccuracy.  Several 
actions  already  have  been  started  in  Vienna  court> 
by  politicians  seeking  to  smother  criticism.  .A  well- 
known  dramatic  critic  has  also  been  charged  will! 
the  crime  of  saying  that  a  play  was  scandalously 
poor  stuff  for  the  national  theatre. 

Writing  in  Nnv  York  Times,  G.  E.  R. 
Vienna  correspondent,  tells  of  many  outrageous,  irw 
our  point  of  view,  forms  of  censorship  now  practiced 
in  Balkan  states,  not  only  harassing  the  local  pret- 
but  attempting  to  shackle  foreign  correspondent! 
From  sad  c.xperience.  we  would  say,  look  out  ta 
the  old  “powder  can”  of  Europe.  If  conditions  air 
so  bad  that  they  must  be  stifled  in  the  press  it  is 
a  sign  that  great  news  is  making. 

Who  induced  the  U.  S.  Census  Bureau,  in 
question  No.  4,  to  ask  every  person  m 
country:  Harve  you  a  radio  set  tn  your  home. 
Probably  the  same  public  relations  counselor 
who  got  Uncle  Sam  to  put  a  Mazda  Lampo* 
a  postage  stamp.  Or  maybe  it  zvas  old  Tom 
Shipp. 


Editor  &  Publisher  The  Fourth  Estate  for  April  5,  1930 


39 


I  PURELY  PERSONAL  |  | 

LOUIS  WILEY,  business  manager  of 
the  New  York  Times,  and  Griffith 
Ogden  Ellis,  of  Detroit,  publisher  of  the 
Amerie<m  Boy,  were  honor  guests  at  a  ' 
luncheon  in  Pasadena,  (^1.,  recently  j 
given  by  F.  W.  Kellogg,  former  news-  ' 
naper  chain  owner  and  his  son,  W.  S. 
KellogK.  president  of  the  Pasadena  Post,  i 
Walter  A.  Strong,  publisher  of  the  ' 
Chicago  Daily  Nnvs,  will  be  among  the  ' 
soealrtrs  at  the  annual  meeting  of  the 
Chicago  Better  Business  Bureau,  which 
will  be  held  on  April  9  at  the  Stevens 
hotel. 

Capt.  Tohn  D.  Ewing,  associate  pub¬ 
lisher  o/  the  Shreveport  (La.)  Ttmes, 
has  returned  to  his  office  after  an  ex¬ 
tended  stay  in  Cuba. 

Robert  C.  Elliott,  editor  of  the  Salt 
Lake  Telegram,  addressed  the  Interna¬ 
tional  Club  of  Salt  Lake  City  this  week 
on  "The  Romance  of  News  Gathering.” 

E.  K.  Gaylord,  publisher  of  the  Okla¬ 
homa  City  Oklahoman  a>ul  Times,  .spoke 
March  28  at  a  dinner  given  by  the  Okla¬ 
homa  City  Chamber  of  Commerce  in 
honor  of  Wirt  Franklin,  president  of  the 
Independent  Petroleum  Producers  As¬ 
sociation. 

Ralph  Ellis,  editor  of  the  Kansas  City 
Journal-Post  and  Ernest  Tucker,  of  the 
reportorial  staff  of  the  Kansas  City  Star, 
were  among  1(X)  Kansas  City  men  who 
made  a  goodwill  trade  trip  to  Port  Ar¬ 
thur,  Tex.,  and  intermediate  points  this 
week. 

Oliver  J.  Keller,  editor  of  the  Pitts¬ 
burgh  Post-Gasette,  addressed  the  Hos¬ 
pital  Association  of  Pennsylvania  con¬ 
vention  last  week  on  “Publicity  and 
Ethics,”  urging  hospital  authorities  to 
cooperate  more  with  newspapers. 

David  M.  Adams,  editor  of  the  Ham- 
monton  News,  weekly,  and  well  known 
to  Camden,  Philadelphia  and  New  York 
City  newspapers  as  south  Jersey  corespon¬ 
dent,  was  appointed  a  member  of  the 
board  of  health  of  Atlantic  City,  his 
home  city,  this  week.  The  appointment 
was  to  fill  an  unexpired  term  caused  by 
a  resignation. 

(jeorge  D.  Carney,  co-publisher  of  the 
Fort  Smith  (Ark.)  Southivest  American 
and  Times  Record,  was  a  speaker  March 
28  at  the  annual  convention  of  the  Ar¬ 
kansas  Druggists  Association. 

E  E.  Taylor,  editor  of  the  Traer  (la.) 
Star-Clipper,  and  Mrs.  Taylor,  have  re¬ 
turned  from  a  seven  weeks’  tour  of  the 
south  and  west,  including  a  three  weeks’ 
four  of  California. 

E  W.  Freeman,  publisher  of  the  Pine 
Bluff  (Ark.)  Commercial,  has  returned 
from  a  month’s  vacation  in  Florida. 

_  P.  Walker  Long,  editor  of  the  Hunt¬ 
ington  (W.Va.)  Advertiser,  has  been 
elected  president  of  the  newly-organized 
Huntington  chapter.  Archaeological  In¬ 
stitute  of  America. 

Bryan  Lancaster,  publisher  of  the 
Mountain  View  (Ark.)  Stone  County 
Record,  has  announced  his  candidacy  for 
state  senator  from  the  Sixth  Arkansas 
district. 

Walter  S,  CTiambers,  publisher  of  the 
Sew  Castle  (Ind.)  Times,  is  a  candidate 
for  state  senator.  Mr.  Chambers  has  held 
this  position  for  two  previous  terms. 

Clarence  F.  Ruck,  formerly  publisher 
of  the  Monmouth  (Ill.)  Daily  Atlas,  has 
resignwl  from  the  post  of  state  director 
of  agriculture  to  seek  the  office  of  treas¬ 
urer  of  the  state  of  Illinois.  When  Frank 
J.'Owden  \vas  a  candidate  for  the  Re¬ 
publican  nomination  for  president.  Buck 
was  his  campaign  manager. 

IN  THE  BUSINESS  OFFICE 

^U\  E  GR.^FUTS,  advertising  mana- 
ger  of  the  Morgantenvn  (W.Va.) 

'  ost  and  Dominion-Xe7i'S.  recently 
opened^  a  scries  of  "shop  talks”  to  stu¬ 
dents  in  the  West  Virginia  University 
department  of  journalism  with  a  talk  on 
advertising. 

promotion  editor  of  the 
uenver  Post  recently  drove  to  Phoenix 
*nd  points  on  the  Pacific  coast  on  a  vaca¬ 
tion  trip. 


J.  G.  Tritsch,  former  advertising  so¬ 
licitor  on  the  Columbus  (O.)  Citisen, 
who  later  conducted  an  advertiting 
agency  of  his  own,  has  purchased  radio 
station  WMAN  at  Columbus. 

Robert  W.  Merwin,  business  manager 
of  the  East  Palestine  (O.)  Daily  Leader, 
and  Mrs.  Merwin  are  parents  of  a  son, 
born  March  17. 

Ralph  E  Grimmett,  advertising  man¬ 
ager  for  the  Sistersville  (W.Va.)  Rezdew 
has  resigned  and  is  now  with  the  Buck- 
hannon  (W.Va.)  Record. 

IN  THE  EDITORIAL  ROOMS 

T.  SITLINGTON,  managing  edi- 
”  •  tor  of  the  Little  Rock  Arkansas 
Democrat,  has  returned  from  a  short 
visit  at  Greencastle  and  Indianapolis,  Ind. 

Thomas  O.  Harris,  managing  editor 
of  the  Monroe  (La.)  Morning  World 
and  former  editorial  writer  on  the 
Shreveport  (La.)  Times,  was  a  recent 
visitor  at  the  Times  office. 

Dan  T.  Kelliher  of  the  Kansas  City 
Journal-Post  represented  his  paper  at 
Independence,  Kan.,  last  week  covering 
investigation  of  the  closing  of  the  Com¬ 
mercial  National  bank. 

Miss  Winifred  Broadbent  has  joined 
the  woman’s  page  staff  of  the  Wilming¬ 
ton  (Del.)  Every  Evening. 

Miss  Caroline  Bancroft,  literary  editor 
of  the  Denver  Post,  recently  addressed  an 
open  meeting  of  the  Pen  Workers  club 
of  the  Denver  University  school  of  com¬ 
merce. 

Garner  W.  (“Sec”)  Taylor,  sports  ed¬ 
itor  of  the  Dcj  Moines  (la.)  Register, 
is  in  Harlingen,  Tex.,  covering  spring 
training  activities  of  the  Des  Moines 
baseball  team.  He  will  return  about 
April  21. 

Joseph  E.  slight,  staff  writer  for  the 
New  Bedford  (Mass.)  Standard,  accom¬ 
panied  173  New  Bedford  delegates  in  a 
special  pilgrimage  of  Massachusetts 
Americanization  school  pupils  to  Wash¬ 
ington  over  the  weekend. 

E.  W.  Cochrane,  sports  editor  of  the 
Kansas  City  Journal-Post,  attended  the 
recent  race  meet  at  Agua  Calientc, 
Mexico. 

Eklward  Gilligan  of  the  editorial  staff 
of  the  Boston  Post,  has  joined  the  staff 
of  the  New  York  Sun. 

Frank  G.  Trott,  turf  editor  of  the 
Boston  Globe,  is  a  member  of  the  track 
committee  for  the  annual  Brockton, 
Mass.,  fair  to  be  held  Sept.  9  to  13. 

Eugene  Stinson,  a  music  critic  for  the 
Chicago  Daily  Nezvs,  addressed  the  na¬ 
tional  conference  of  musical  supervisors 
at  its  meeting  in  Chicago  last  week.  Ap¬ 
proximately  6,000  persons  attended  the 
conference. 

C.  J.  Wesch,  Jr.,  who  has  been  night 
slot  man  on  the  Houston  (Tex.)  Post- 
Dis patch  for  the  past  year,  is  now  on 
the  copy  desk  of  the  Memphis  (Tenn.) 


FOLKS  WORTH  KNOWING 

JOHN  JOSEPH  LINTON,  72,  of  the 
Quincy  (Ill.)  Herald-Whig  staff,  re¬ 
cently  celebrat^  his  56th  year  of  con¬ 
tinuous  newspa- 


per  work.  Known 
locally  as  the 
“M  a  j  o  r,”  Mr. 
Linton  covers  the 
Quincy  city  hall 
beat,  and  writes 
a  column  called 
“The  Old  Re¬ 
porter  Lights 
His  Pipe.” 

He  began  his 
career  as  a  print¬ 
er’s  devil  on  a  i 
Canadian  weekly 
John  JOSEPH  Lintom  when  he  was  IS 
years  old,  and 
went  to  Quincy  45  years  ago.  Twenty 
years  ago  he  had  a  wide  reputation  for 
being  a  prolific  newspaper  writer.  There 
is  a  tradition  in  the  Herald-Whig  office 
that  one  day  he  wrote  a  whole  page  of 
local  news  brevities. 

For  more  than  40  years  he  covered 
city  hall.  The  Major  is  a  free  lance 
now,  and  comes  and  goes  when  he 
pleases,  but  there  is  still  a  large  num¬ 
ber  of  Quincy  people  who  will  give 
their  news  items  to  no  one  else  but  the 
beloved  Old  Reporter. 

Commercial-Appeal.  He  was  replaced 
on  the  Post-Dispatch  by  Laurens  E. 
Calvert,  formerly  on  the  city  staff  of 
the  New  York  Times  and  later  New 
York  correspondent  in  Los  Angeles. 

Miss  Barbara  Vorse  of  Salt  Lake  City, 
a  landscape  specialist,  has  been  named 
garden  editor  of  the  Salt  Lake  Telegram. 

Willard  Fraker,  sports  editor  of  the 
Greensburg  (Pa.)  Review,  is  ill  in  the 
Altoona,  Pa.,  Hospital. 

Leonard  F.  Wilbur,  sports  assistant  for 
the  Utica  (N.Y.)  Observer-Dispatch,  and 
Miss  Catherine  Jane  Jones,  daughter  of 
Mr.  and  Mrs.  Evan  R.  Jones,  Utica,  will 
be  married  April  12  in  Walcott  Memorial 
(Tiurch,  New  York  Mills. 

C.  M.  Sublette,  formerly  night  manager 
for  the  Associated  Press  in  Denver,  and 
later  on  the  Denver  Post  staff,  has  been 
named  director  of  publicity  for  the  Den¬ 
ver  Art  Museum.  Sublette  has  written 
three  successful  novels  and  is  working  on 
his  fourth. 

Robert  T.  Hays,  staff  correspondent  of 
the  El  Dorado  (Ark.)  Daily  News,  ac¬ 
companied  the  Chamber  of  Commerce 
party  from  that  city  touring  the  dairy 
section  of  Mississippi. 

Frank  Thomas,  night  city  editor  of  the 
Houston  (Tex.)  Post-Dispatch,  left  re¬ 
cently  for  a  vacation  in  South  Texas. 
Sam  C.  Johnson,  rewrite  man  on  the 
city  staff,  handling  Thomas’  duties. 

(Continued  on  the  next  page) 


O.  O.  McIntyre 

No  writer  has  ever  had  more  readers. 

—  McIntyre  is  read  regularly  by  most  of  the 

people  of  all  ages  in  most  of  the  towns  of 
North  America. 

Daily  and  weekly^ — always  at  his  best! 

Notes  for  busy  editors:  Jake  Omansky,  business 
manager  of  the  Philadelphia  Record,  was  a  caller  at 
our  office  ...  A  group  of  Oklahoma  papers  has  taken 
on  The  World  and  All,  which  is  meeting  with  remark- 
Mrlnt.vre  success  .  .  .  Joe  Palooka  starts  in  the  Indianapolis 

Star  .  .  .  Zoe  Berkley’s  fan  mail  compels  hiring  of  another  stenographer 
.  .  .  The  Wichita  Beacon  uses  Will  Rogers  daily  on  page  one  with  a 
thumbnail  sketch  of  Will  .  .  .  Albert  Payson  Terhune  has  just  returned 
from  Europe  with  much  dog  lore. 

The  McNaught  Syndicate,  Inc. 


Tsars  His  Hair 

OF  COURSE  you  can  get  your 
fashion  service  free.  The  pub¬ 
licity  racket  promoting  certain 
fashions  is  enough  to  fill  any  women’s 
page  day  in  and  day  out  with  copy  that 
would  make  any  editor  or  publisher  tear 
his  hair  or  any  press  agent  gloat  with 
glee. 


Gloats  With  Cits 


OK  you  can  take  your  pick  of  the 
current  fashion  services.  It’s  a 
field  for  experts.  To  run  a  fashion 
service  of  your  own  properly,  you  would 
need  e.xperts  on  gowns,  hats,  shoes,  stock¬ 
ings  and  jewelry  located  in  the  leading 
fashion  centers — New  York,  Paris, 
London,  Palm  Beach,  the  Lido,  Cannes, 
Deauville.  You  would  need  a  staff  of 
expert  artists  to  illustrate  the  new  styles 
with  sketches  made  on  the  spot.  You 
would  need  your  experts  at  the  big  Paris 
openings,  at  the  opera,  at  the  horse 
shows,  in  the  smart  summer  resorts. 

In  the  trade,  coverage  of  this  sort — 
complete  coverage — is  found  only  in  the 
Women’s  Wear  Daily.  To  understand 
the  trade  importance  of  Women’s  Wear 
we  suggest  that  you  consult  any  depart¬ 
ment  store  advertising  manager.  You’ll 
find  this  Fairchild  paper  is  the  authority 
on  fashions,  as  far  ahead  of  fashion 
magazines  in  news  as  any  daily  news¬ 
paper  is  ahead  of  any  monthly.  Women’s 
Wear  definitely  leads. 

United  Feature  Syndicate  has  exclu¬ 
sive  syndicate  rights  to  the  entire  out¬ 
put  of  the  Fairchild  fashion  services. 
Eleanor  Gunn,  long  the  leading  fashion 
writer  on  Women’s  Wear,  prepares 
this  material  for  daily  and  Sunday  use. 


The  ELEANOR  GUNN  Fashion 
Service  is  now  running  in  such 
papers  as  The  New  York  Sun,  The 
Philadelphia  Inquirer,  The  Kansas  City 
Star,  The  Springfield  Republican,  The 
Brooklyn  Daily  h'agle.  The  Washing¬ 
ton  News,  The  Hartford  Times,  The 
Bridgeport  Times,  The  Wichita  Eagle, 
The  Portland  (Me.)  News,  The  New 
Bedford  Standard,  The  Newark  Sunday 
Call,  The  Kingston  Freeman,  The  Eu¬ 
gene  (Ore.)  Guard,  The  Eastern  Ex¬ 
press,  The  Winnipeg  Free  Press  and 
The  San  Jose  (Costa  Rica)  Tribune. 
The  service  includes  for  daily  use  one 
one-column  mat  and  one  two-column 
mat  showing  new  styles,  with  captions, 
fashion  comment  by  Eleanor  Gunn,  brief 
paragraph  notes,  and  short  fillers.  For 
.Sunday  there  is  a  five-column  display 
mat,  a  three-column  mat,  and  a  feature 
article  by  Eleanor  Gunn. 

No  American  trade  names,  store  names 
or  manufacturing  names  are  used. 


For  complete,  up-to-date  fa.hion 
coverage  the  ELEANOR  GUNN  Faih- 
ion  Service  .tand.  ALONE. 

We  will  be  glad  to  supply  samples  and 
prices  in  open  territory  upon  request. 

UNITED  FEATURE  SYNDICATE 
METROPOLITAN  NEWSPAPER  SERVICE 


V.  V.  McXitt 
President 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Chaxles  V.  McAdam 
General  Manager 


Monte  Bourjaily 
Ceneral  Manager 


Maximilian  Elaer.  Jr. 
yice-Preiident 
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FOURTH  ESTATE 

Including 

JOURNALIST  NEWSPAPERDOM 

Title*  Baelnered  in  the  United  Sutee  Patent  Office 
Oimrlcht.  1W».  EDITOR  A  PUBU8UEK  CO. 

THE  OLDEST  PUBLISHERS’  AND 
ADVERTISERS’  JOURNAL  IN 
_  AMERICA _ 

Establithtd  by  Allan  Forman  in  1884 

THE  EDITOR  &  PUBLISHER  CO, 
INC,  PROPRIETORS 
Office  of  Publication  and 
General  Offices: 

Suite  1700 — Times  Building — 12nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryant  3052,  3053,  3054,  3055  and  3056 

EXECUTIVE  PERSONNEL 
James  W.  Brown,  President  and  Pub¬ 
lisher;  Marten  E.  Pew,  Treasurer;  C  B. 
Croomes  Secretary  and  business  manager; 
James  W.  Brown,  Jr,,  promotion  mana¬ 
ger;  George  Henry  Strate,  circulation 
manager;  S.  L.  Dare,  classified  manager. 

Marten  E.  Pew,  Editor;  Arthur  T.  Robb, 
■Managing  Editor;  Warren  L.  Bassett, 
News  Editor;  John  F.  Roche,  Associate 
Editor;  Robert  S.  Mann,  Associate  Editor. 

London  office:  Watter  House,  4t8/22 
Strand,  W.  C.  2.  Miss  Muriet  G. 
Atkins,  Manager.  London  Editor:  Attan 
Detafons,  c/o  Newspaper  World,  14  Cross 
Street,  Finsbury,  C  C.  2. 

Paris  Office:  76  rue  des  Petits  Champs, 
Sydney  R.  Ctarke,  Manager.  Paris  Ed¬ 
itor:  George  Langetaan,  15  rue  Portal, 
Enghiert-les-liains,  Seine  et  Oise. 
Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building. 
Chicago  Office :  30  North  Dearborn  Street, 
Ben  Kartman,  Correspondent;  and 
Otto  L.  Bruns,  Western  Advertising 
Representative. 

San  Francisco  Office:  742  Market  Street, 

R,  J,  Bidwett,  Manager. _ 

Internationat  Year  Book  issued  tast  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  service  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  first  Sat¬ 
urday  in  Juty. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information  on 
1,400  new  paper  markets  issued  third 
^turday  in  November. 

Siae  of  type  page  9x12  indies,  or  168 
agate  lines  (13  ems)  on  four  columns — 
or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
field. 

Display  advertising  rates:  transient.  75c 
Tier  agate  line,  or  series  of  insertions  as 
follows: 


Size 

Lines  1  t 
Afste  I  Time 

c 

Times 

13 

Times 

26 

Times 

S2 

Times 

1  Pafc 
H  Pel* 
HPeie 
'i  P»|e 
P»I* 

672 

336 

168 

84 

42 

$250 

140 

75 

SO 

30 

$22S 

120 

70 

45 

25 

$200 

no 

65 

40 

20 

$190 

IN 

M 

33 

17 

$168 

95 

55 

30 

16 

The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  i^r  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail.  United 
States  and  Island  Possessions,  $4  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 


Six  Months 
Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  31,  1929 

10,180 

11,564 

Dec.  31,  1928 

8,967 

10,019 

Dec.  31,  1927 

8,220 

9,546 

Dec.  31,  1926 

7,014 

7,955 

Dec.  31,  1925 

6,363 

7  .708 
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Elddie  Anderson,  formerly  on  the  city 
staff  of  the  El  Paso  (Tex.)  Herald,  has 
been  transferred  from  general  assign¬ 
ments  on  the  Houston  (Tex.)  Post-Dis¬ 
patch  to  “swing”  man  on  the  copy  desk. 

John_  Boccio,  rewrite  man  for  the  Buf¬ 
falo  Times,  has  resigned  to  join  the  edi¬ 
torial  staff  of  the  Buffalo  Evening  News 
in  similar  capacity. 

Frank  Colligan,  formerly  Buffalo  news¬ 
paper  man  who  recently  has  been  with 
the  Albany  (N.Y.)  Knickerbocker-Press, 
lias  returned  to  the  former  city  as  re- 
wrtie  man  for  the  Buffalo  Evening  News. 

Miss  Melba  Newton,  Houston  (Tex.) 
Post-Dispatch  reporter,  has  returned  to 
work  after  a  three  weeks’  absence  caused 
by  an  automobile  accident  in  which  she 
suffered  several  fractured  ribs  and  a 
broken  collar  bone. 

Charles  P.  Miller,  reporter  for  the 
El  Paso  (Tex.)  Times,  has  returned  from 
the  state  of  Chihuahua,  Mexico,  where  he 
spent  a  month  gathering  material  for  a 
special  Mexico  edition  of  the  Times. 

J.  Donald  Murray,  former  reporter  for 
the  Jonesboro  (Ark.)  Tribune,  has  re¬ 
joined  that  paper  as  sports  editor. 

Neil  H.  Swanson,  managing  editor  of 
the  Pittsburgh  Press,  addressed  members 
of  the  Pittsburgh  Press  High  School 
Journalists’  Club  Wednesday  in  the 
Pittsburgh  Academy  on  the  subject  of 
“The  Newspaper — Its  Purpose  and  How 
Attained.” 

Colin  Kennedy,  farm  editor  of  the 
Waterloo  (la.)  Ez’ening  Courier,  has 
been  elected  president  of  the  Black  Hawk 
county  alumni  associaticm  of  Iowa  State 
College. 

John  A.  Cluney,  sports  editor  of  the 
Waterbury  (Conn.)  Evening  Democrat 
recently  spoke  oyer  the  radio  from 
station  WTIC,  BridgepOTt,  Ckinn.,  giving 
a  resume  of  the  outstanding  sports  events 
of  the  past  year. 

Seth  Clarkson  has  been  added  to  the 
news  department  of  the  Richmond  (Va.) 
Timcs-Dispatch. 

Daniel  M._  Kidney,  statehouse  reporter 
for  the  Indianapolis  Times,  and  Mrs. 
Kidney  are  the  parents  of  a  daughter, 
l)orn  March  21. 

Karl  Schriftgeiser,  of  the  literary  de¬ 
partment,  Boston  Transcript,  has  just 
finished  a  biography  of  the  essayist, 
Hazlett,  on  which  he  spent  two  years  in 
research  and  writing. 

James  E.  Goggin.  former  editorial 
writer  on  the  Lynn  (Mass.)  Telegram- 
Neu’s,  is  now  doing  city  hall  for  the 
Boston  Herald. 

William  McDevitt,  formerly  with  the 
Boston  American,  is  now  doing  night 
police  for  the  Boston  Herald. 

Charles  J.  Gray,  70,  of  the  Michigan 
City  (Ind.)  Evening  Dispatch,  has  re¬ 
tired  after  41  years  on  that  paper. 

Arthur  Peterson  of  the  Toledo  Blade 
staff  has  returned  to  work  after  an  ill¬ 
ness  of  two  weeks. 

Frank  B.  Money  of  the  editorial  staff. 
Providence  (R.I.)  Journal  for  the  past 
four  years,  has  resigned. 


PRESS  ASSOCIATION  NOTES 
TJALPII  O.  BROWN,  former  night 
manager  of  the  Los  Angeles  bureau 
of  Associated  Press,  succeeds  Ray  Han- 
nars,  who  has  resigned  as  correspondent 
of  the  Phoenix,  Ariz.  bureau.  Brown, 
a  former  correspondent  in  Baltimore, 
Md.,  and  Buffalo,  N.  Y.,  has  spent  the 
last  year  and  a  half  in  the  Los  Angeles 
bureau.  Hannars  had  served  in  the 
western  division  of  the  Associated  Press 
for  the  past  IS  years. 

Roger  Dakin  of  the  New  York  Tele¬ 
gram  has  joined  the  New  York  staff  of 
International  News  Service. 

Lafayette  Carter,  recently  graduated 
from  (3hio  State  University,  has  joined 
the  Columbus  bureau  of  International 
News  Service. 

Harry  Flory,  London  manager  of  In¬ 
ternational  News  Service,  and  Mrs. 
Rory  are  parents  of  a  daughter,  Mar¬ 
jorie  .Vnn.  born  April  1. 


CHANGES  OF  OWNERSHIP 

P.  DOTSON,  former  business  man- 
•  ager  of  the  Marshalltown  (la.) 
Times-Republican,  who  for  the  past  five 
years  has  been  operating  the  Moorhead 
(Minn.)  News,  has  sold  the  company  to 
E.  D.  Lum  &  Sons,  Wayne  Peterson 
and  associates.  The  new  owner  took  pos¬ 
session  March  30.  E.  D.  Lum  becomes 
president  of  the  company  and  Mr.  Peter¬ 
son,  secretary  and  treasurer,  will  be  in 
active  charge  of  the  paper. 

C.  W.  Flodin,  editor  and  publisher  of 
the  Rio  Vista  (Cal.)  River  News,  a 
weekly,  on  April  1  purchased  the  Rio 
Vista  Banner  and  Banner  of  the  Delta, 
also  a  weekly,  from  Warren  E.  Coman. 
editor  and  publisher  since  1928.  and 
merged  it  with  his  paper  as  the  River 
News  and  Banner. 

L.  Williamson,  former  publisher  of 
the  Neillsville  (Wis.)  Times  and  Press, 
has  acquired  the  Dodgeville  (Wis.)  Iowa 
County  Press  from  (Trawford  and  Burg- 
hardt,  publishers  of  the  paper  for  sev¬ 
eral  years. 

Richfield  (Utah.)  Reaper,  owned  and 
edited  for  the  past  ten  years  by  Dr.  M. 
Marcus,  has  been  sold  to  Joseph  L.  As- 
bury  of  Sierra  Madre,  Cal.  Dr.  Mar¬ 
cus,  a  former  president  of  the  Utah  State 
Press  Association,  will  take  up  free¬ 
lance  writing. 


SPECIAL  EDITIONS 

"DICHMOND  (Va.)  Times-Dispatch, 
eight-page  Kiwanis  Club  section,  re¬ 
cently. 

Cltarlotte  (N.C.)  Observer,  Majestic 
radio  section,  12  pages,  March  24. 

Elgin  (Ill.)  Courier-News,  March  22, 
printed  a  10-page  section  devoted  to 
Wood.stock,  county  seat  of  McHenry 
county. 

Utica  (N.Y.)  Doily  Press,  Home 
Beautiful  Exposition  edition,  March  29 
40  pages. 

Great  Falls  (Mont.)  Leader,  oil  and 
industrial  section,  22  pages,  March  28. 

Chatham  (Ont.)  Daily  Nezvs,  Build¬ 
ing  and  Home  Beautiful  edition, 
March  29. 

Boston  Sunday  Post,  Garden-Farm- 
Poultry  Spring  Feature  edition  for  1930, 
tabloid  size,  12  pages. 

Boston  Herald,  Annual  Spring  Real 
Estate  Review,  16  pages,  March 

Boston  Evening  Transcript,  Golf  Show 
section,  April  1,  four  pages. 

New  Bedford  (Mass.)  Times,  annual 
Industrial  and  Financial  Edition,  12 
pages. 

Providence  (R.I.)  Sunday  Joumed, 
Shepard’s  50  Years  of  Progress  special 
artgravure  section,  four  pages,  March  23. 


WEDDING  BELLS 

Robert  s.  Dudley,  police  re¬ 
porter  for  the  Shreveport  (La.) 
Times,  to  Miss  Sara  J.  Bridenthal  of 
Bunkie,  La.,  at  Shreveport,  recently. 

F.  H.  Clay,  of  the  advertising  staff, 
Harrisburg  (Pa.)  Patriot,  to  Miss  Mary 
E.  Bevard  in  the  First  Baptist  Church, 
Philadelphia.  They  will  reside  in  Har¬ 
risburg. 

Ben  Merson  of  the  reportorial  staff, 
Bridgeport  (Conn.)  Sunday  Herald,  to 
Miss  Birdie  Gloff,  of  rj  West  50th 
street.  New  York  City,  in  New  York 
March  26th. 

Opt.  Thomas  J.  C.  Martyn,  New  York 
newspaper  man,  to  Miss  Helen  Cheney  of 
South  Manchester,  Conn.,  at  South  Man¬ 
chester,  March  29.  Following  a  wedding 
trip  to  Bermuda,  the  couple  will  live  at 
Woodmere,  Long  Island. 


ASSOCIATIONS 

EDINA  (N.Y.)  Advertising  Club 
is  planning  a  blossom  festival  to 
promote  business  in  its  community  this 
spring  when  fruit  trees  are  in  bloom. 

More  than  200  employes  of  the  Boston 
Herald-Traz’eler  attended  the  annual  get- 
together  of  the  Herald-Traveliti  Bene¬ 
fit  Association  at  the  Elks’  Hotel  last 
week. 


1930 


21,000  HEAR  GRAPHIC 
MUSIC  FESTIVAL 


Twenty-two  Bands  Competed  for 
Silver  Cups  —  Trip  to  Europe 
Awarded  as  Song  Writing 
Prize 


The  New  York  Evening  Graphic’s  Mu¬ 
sic  Festival,  originated  by  Bernarr  Mac- 
fadden,  owner  of  the  tabloid,  was  at¬ 
tended  by  21,(XX)  i^rsons  March  31  in 
afternoon  and  evening  sessions  at  Madi¬ 
son  Square  Garden.  An  admission 
charge  ranging  up  to  $1  was  made  in  the 
afternoon  and  up  to  $2  in  the  evening. 
In  this  event,  sponsored  by  Mayor  Wal¬ 
ker  of  New  York  as  the  first  of  its  kind 
in  the  city,  22  bands  competed  for  three 
silver  cups  and  a  trip  to  Europe  was 
awarded  in  a  song  contest.  The  per¬ 
formance  was  broadcast  to  foreign  coun¬ 
tries  over  the  WGY  low  wave  hook-up 
and  a  nation-wide  radio  coverage  was 
given  on  a  National  Broadcasting  Com- 
panv  network. 

The  festival  started  at  2 :30  p.  m.  with 
an  introductory  speech  by  Martin  H. 
Weyrauch,  editor  and  publisher  of  the 
Graphic,  and  with  an  intermission  be¬ 
tween  five  and  eight  p.  m.,  lasted  until 
midnight.  In  addition  to  the  bands  of 
local  and  suburban  organizations,  the  mu¬ 
sical  organization  of  Edwin  Franko(jold- 
man,  famous  bandmaster  and  chairman 
of  the  affairs,  took  part  in  the  program. 
Rudy  Vallee  and  Vincent  L<)pez  also 
conducteil  their  own  dance  orchestras  in 
special  numbers.  The  climax  of  the 
show  was  the  playing  of  “Stars  and 
Stripes  Forever”  by  the  entire  group  of 
musicians  present,  numbering  about 
1,500,  with  John  Philip  Sousa,  com¬ 
poser  of  the  piece,  conducting. 

The  contest  for  a  song  best  exemplify¬ 
ing  the  type  of  music  popular  at  present 
was  won  by  Bennee  Russell  with  a  com¬ 
position  called  “Song  Without  a  Name." 
Russell’s  song  was  one  of  1,000  sub¬ 
mitted  and  the  composer  was  awarded  a 
free  trip  to  Paris.  This  trip  was 
donated  by  Theodore  Steinway,  piano 
manufacturer,  and  the  Graphic  aetd  as 
his  intermediary. 

Commenting  on  the  success  of  his  idea 
Mr.  Macfadden  this  week  said: 

“It  exceeded  all  my  expectations.  It 
is  a  marvelous  sign  when  so  many  people 
exhibit  such  an  interest  in  music.  It  has 
been  very  stimulating.” 

Howard  Swain,  managing  editor  of  the 
Graphic,  told  Editor  &  Publisher  fet 
at  first  it  was  not  thought  the  festival 
would  draw  such  a  huge  crowd. 

“People  said  it  would  not  get  enough 
popular  support,  but  as  the  attendance 
record  shows,  it  was  just  what  a  lot  of 
people  wanted.  Even  when  the  program 
was  finished  nobodv  made  a  move  to 
leave  the  Garden.  They  sat  around  ap¬ 
plauding  and  waiting  for  more.  I  think 
the  festival  demonstrated  a  function  of 
newspaper  service  usually  neglected.  It 
was  a  newspaper  stunt  that  developed 
into  a  real  public  service.  The  promotion 
of  good  music,  in  mv  opinion,  is  more 
valuable  than  many  other  efforts  to  which 
newspapers  have  applied  themselves.” 


FLASHES 


Correct  this  sentence:  “No,  I  haven t 
used  your  freckle  cream,”  said_  the 
social  leader,  “and  I  wouldn’t  write  * 
lying  testimonial  for  ten  thousand  dol¬ 
lars.” — Robert  Quillen. 


“Prosperity  is  returning.”  But  th^ 
are  differences  of  opinion  concerning  the 
rate  at  which  it  is  traveling.” — Bostoa 
Evening  Transcript. 


A  sure  sign  of  spring:  An  increasing 
number  of  advertisements  reading.  * 
will  not  be  responsible  for  any 
contracted  by  my  wife.” — J.  R-  WolJ, 
Milzvaukee  Journal. 


“Peer’s  Death  Due  to  ‘Curse  of  TuL 
says  a  headline.  Echo  answers.  ^  4^ 
tut!”  And  for  good  measure,  lets  ado 
“Blah  !” — Ottazva  Citiaen. 
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ATTACKS  NEWSPAPERS 
FOR  TARIFF  STAND 


Concrctamaa  Crowlher  Smjs  Depart- 
meat  Store  Domination  Reepon- 
•ibie  for  Dailiee*  Dieap- 
proTal  of  Measure 


By  George  H.  Manning 

H'ashington  Correspondent.  Editos  &  Publishes 

Washington,  D.  C.,  April  1. — The 
newspapers  of  the  country  are  out  of 
sympathy  with  the  Hawley-Smoot  tariff 
bill  because  the  big  department  stores  and 
importers  have  a  controlling  influence 
over  them  through  the  advertising  col¬ 
umns,  Representative  Frank  Crowther, 
of  Schenectady,  N.  Y.,  Republican,  de¬ 
clared  in  the  course  of  a  speech  on  the 
bill  in  the  U.  S.  House  of  Represento- 
tives  on  Monday. 

In  the  days  of  Horace  Greeley  and 
Charles  A.  Dana  “you  could  not  buy  edi¬ 
torial  policy  in  great  newspapers  for  all 
the  money  in  the  world,”  said  Crowther. 

Finding  fault  with  everything,  but 
praising  nothing,  is  good  newspaper 
method  today,  Crowther  added. 

The  Schenectady  Congressman  was 
making  reply  to  an  attack  on  the  tariff 
bill  and  the  way  the  Republicans  had 
handled  it  in  Congress  by  Representative 
Heartsill  Ragon  of  Arkansas,  Democrat. 
In  the  course  of  his  speech  Mr.  Ragon 
asserted  that  he  had  not  read  any  tavor- 
aWe  comment  in  any  newspapers  for  the 
Hawley  bill  as  it  passed  the  House.  He 
was  not  complaining  of  the  condurt  of  the 
newspapers  but  stressing  the  point  that 
the  bill  seemed  unpopular  with  the  public 
and  the  press. 

“Nowadays  the  great  department  stores 
and  the  importers  are  the  controlling  in¬ 
fluence,  through  advertising  columns,  of 
the  newspapers  in  this  country,  and  that 
is  the  reason  why  they  express  no  sym¬ 
pathy  with  or  recognition  of  the  prin¬ 
ciple  of  a  protective  tariff  in  many  of 
the  newspapers  of  the  United  States," 
said  Crowther. 

“We  might  just  as  well  tell  the  truth 
about  this  matter.  There  is  no  use  in 
trying  to  get  away  from  it.  In  past  yMrs 
we  had  a  good  many  staunch  Republican 
newspapers  that  stood  firmly  by  the  policy 
of  protection,  but  many  of  them  have 
fallen  from  grace." 

Crowther  was  elected  to  Congress  in 
November,  1918,  and  took  his  seat  in  the 
special  session  which  met  May  19,  1919. 
He  has  been  a  member  of  the  House 
Ways  &  Means  Committee  since  Decem¬ 
ber,  1923.  This  is  the  committee  which 
handles  all  tariff  and  taxation  matters. 

He  was  bom  in  Liverpool,  England, 
practiced  dentistry  at  Perth  Amboy,  N.  J., 
about  1900-10  and  then  moved  on  to 
Schenectady. 


N.  Y.  GRAPHIC  ADDS  FEATURES 


Tabloiii  Start*  Picture  Strip  and  Plan* 
Mystery  and  Marriage  Contests 

A  new  photographic  strip  was  started 
by  the  New  York  Evening  Graphic  this 
week  under  the  title  “Pictures  Tell  the 
Story.”  Every  day  a  series  of  camera 
shots  is  printed  showing  the  various  steps 
in  the  working  out  of  some  operation  or 
service,  the  details  of  which  are  not  gen- 
rally  loiown  to  public.  Th  first  group 
showed  the  different  stages  in  the  de¬ 
molition  of  a  block  of  old  buildings. 

A  new  detective  story  contest  will  be 
started  by  the  Macfadden  tabloid  April 
15.  Prizes  amounting  to  $500  will  be 
awarded  for  the  best  final  chapter  sup¬ 
plied  by  readers  for  a  mystery  story, 
“The  Green  Rope  Murder.”  The  story, 
all  but  the  last  chapter,  has  been  written 
by  E.  V.  Burkholder  of  the  Graphic  Staff. 
Another  new  contest  soon  to  be  run  will 
consist  of  a  married  life  serial,  the  epi¬ 
sodes  of  which  will  be  supplied  by  read¬ 
ers.  Prizes  of  $25  each  will  be  given 
for  three  letters  each  week  which  can  be 
used  as  parts  of  the  serial. 

“Happy  Days  mid  W'hoopee  Days,”  a 
strip  by  Cliff  Knight  of  the  New  Haven 
(Conn.l  Times,  a  Macfadden  publica¬ 
tion,  will  start  in  the  Graphic  April  14, 
and  a  new  fairy  tale  continuitjr  strip  by 
Clark  Watson,  who  recently  joined  the 


tabloid’s  staff  will  be  run  about  the  end 
of  the  month  Both  strips  will  be  syndi¬ 
cated  by  the  Ciraphic  Syndicate. 


PUBUSHER,  DAUGHTER  INJURED 

Jerry  Missemer,  co-publisher  of  the 
Hugo  (Col.)  Eastern  Colorado  Plains¬ 
man,  and  his  daughter,  Jean,  17  years  old, 
were  injured  recently  when  their  auto¬ 
mobile  was  forced  off  the  road  and 
overturned,  about  30  miles  east  of  Den¬ 
ver.  Both  suffered  severe  cuts.  They 
were  treated  at  Bennett  and  returned  to 
Hugo. 


IOWA  PAPER  BUYS  PLANT 

The  Creston  (la.)  Doily  News- Adver¬ 
tiser  has  announced  purchase  of  the  two 
and  a  half-story  building  of  213  North 
Maple  street.  The  building  was  designed 
for  the  old  Plain-Dealer  in  1915,  that 
paper  later  merging  with  the  Advertiser- 
Gazette,  which  later  was  absorbed  by  the 
Creston  News.  Improvements  in  the 
building  and  the  printing  equipment  are 
planned. 


PLANNING  GRIDIRON  DINNER 

A  “gridiron”  banquet,  modeled  after 
the  gathering  held  each  year  in  Wash¬ 
ington,  will  be  held  at  the  University  of 
Florida,  April  11,  under  the  auspices  of 
the  Florida  chapter  of  Sigma  Delta  Chi. 


JOURNALISM  SCHOOL 
HAS  PRINTING  PLANT 


Washington  and  Lae  University  In¬ 
stalls  Fully  Equipped  Laboratory- 
Operated  Independently  of  School 
— Publishers  Assist 


A  fully  equipped  printing  laboratory 
was  installed  recently  at  the  Lee  School 
of  Journalism,  Washington  and  Lee  Uni¬ 
versity,  Lexington,  Va.  Three  printers 
have  been  employed  and  the  Virginia 
Publishing  Company  formed  to  take  over 
publication  of  the  student  newspaper. 

Solicitation  of  funds  to  equip  the  lab- 
orator  was  undertaken  by  Roscoe  B.  El- 
lard,  director  of  the  school,  assisted  by 
Victor  H.  Hanson,  publisher  of  the  Bir¬ 
mingham  News  asld  Age-Herald;  W.  E. 
Thomas,  business  manager  of  the  Roan¬ 
oke  (Va.)  Times-lVorld;  H.  N.  Opie, 
president  of  the  Staunton  (Va.)  News- 
Leader;  Powell  Glass,  publisher  of  the 
Lynchburg  (Va.)  News,  and  James  G. 
Stahlman,  publisher  Nashville  Banner. 

Although  vitally  connected  with  the 
school  of  journalism,  the  printing  labora¬ 
tory  operates  as  a  separate  unit.  Pro¬ 
fessor  Ellard  is  president  of  the  company 
and  Prof.  William  L.  Mapel  of  the  jour¬ 
nalism  faculty  is  the  secretary-treasurer. 


H.  G.  Harris,  former  foreman  of  th* 
Gastonia  (N.C.)  Gazette,  is  in  charge  of 
the  printing  work.  He  is  assisted  by  A 
L.  Jones,  operator,  and  J.  C.  Co^ 
operator-floorman.  ’ 

Equipment  in  the  laboratory  includes  a 
Model  14  Linotype,  Cottrell  flatb^  press 
cutter,  folder,  two  stones,  three  type  cab^ 
inets,  proofpress  and  more  than  a  hun¬ 
dred  fonts  of  new  type.  The  laboratory 
is  housed  in  an  excellently-lighted  addi¬ 
tion  to  the  journalism  school. 


DISTRICT  GROUP  MEETS 

Members  of  the  Peoria  District  Press 
Association  met  recently  in  Peoria.  De¬ 
tails  of  the  advertising  and  merchandising 
plan  for  the  Blue  Ribbon  Co-operative 
Stores  were  outlined  by  Edward  L.  S^- 
wick,  president  of  the  Sedgwick  Advertis¬ 
ing  Agency,  Peoria,  which  handles  the 
Blue  Ribbon  account.  Walter  Gillan, 
publisher  of  the  Mackinaw  (Ill.)  Enter- 
prise,  presided. 


DESCRIBING  NEWSPAPER  WORK 

The  New  Orleans  (La.)  States  has 
been  issuing  a  series  of  full-page  promo¬ 
tion  advertisements  featuring  the  various 
departments  of  the  newspaper  and  tak¬ 
ing  the  reader  “behind  the  scenes”  in  an 
effort  to  explain  the  various  features 
connected  with  the  printing  of  the  paper. 


Brooklyn  has  the  homes — 

Brookl}^  has  the  factories — 

Brooklyn  has  the  people — 

You  can^t  sell  New  York  City  if  you 
don’t  sell  Brookl)^.  And  you  can’t 
sell  Brooklyn  without  the 


BROOKLYN  DAILY  EAGLE 

New  Y<Mic*8  Best  Known  Most  Quoted  Evening  Newspaper 

HOMES  —  There  are  237,066  residen¬ 
tial  buildings  in  Brooklyn,  122,233  more  - 
than  in  Manhattan  and  The  Bronx  com¬ 
bined. 

FACTORIES  —  Brooklyn  has  3,661  fac¬ 
tories,  1 906  more  than  Manhattan  and 
The  Bronx  combined. 

PEOPLE  — With  2,300,000  people, 

Brooklyn  has  a  population  half  a  million 
greater  than  that  of  Memhattan. 


THE  GANNETT  NEWSPAPERS 

Albany  Evening  New*  :  Albany  Knickerbocker  Pres*  Olean  Herald  Brooklyn  Daily  Eagle 
Elmira  Star-Gazette- Advertiser  : :  Elmira  Sunday  Telegram  : :  Newburgh-Beacon  News 
Ithaca  Journal  News  ::  Malone  Telegram  ::  Ogdensburg  Republican-Journal 
Rochester  Democrat  A  Chronicle  ::  Plainfield,  N.  J.,  Courier-News 
Rochester  Times-Union  :  Utica  Observer-Dispatch 
Hartford,  Conn.,  Times 

Roprestntad  by  J.  P.  McKINNEY  St  SON^New  York^-Chicago  San  Francisco 
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SIDE  GLANCES  By  George  Clark 
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“Now  beat  it.  How  many  times  have  I  told  you  they 
ain’t  no  lions  ever  come  down  here.” 


NEA  is  a  service.  It  is  not  a  syndU 
cate.  It  provides  for  every  editorial 
need  beyond  wire  and  local  news. 
Its  activities  are  confined  exclusively 
to  the  gathering  and  distribution  of 
newspictures  and  the  development 
of  features  which  mean  circulation 
to  its  clients. 

Its  rates  are  based  on  circulation,  on 
a  pay'as-yoU'grow  basis.  There  is 
but  one  rate  in  each  circulation 
bracket. 

There  are  no  special  assessments 
for  the  big  features  or  high-priced 
comics  appearing  in  the  NEA 
package. 

The  test  of  NEA  is  its  usefulness  to 
you  as  a  circulation  builder  and 
holder.  You  do  not  pay  beyond 
that.  It  is  exclusive  in  your  field. 


NEA  Service,  Inc. 

1200  West  Third  Street  Cleveland,  Ohio 

The  World* s  Greatest  Newspaper  Feature  Service — Backed  by  37  Years*  Experience 
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LOCAL  TIE-UPS  AIDED 
BY  AGENCY’S  PLAN 

Z.  L.  Potter  Company  Offer*  5  Per 

Cent  of  Cost  of  Space  to 
Those  Who  Induce  Merchant* 
to  Advertise 

A  new  plan  of  stimulating  local  deal¬ 
ers  to  tie  up  with  national  advertis¬ 
ing  is  being  promoted  by  the  Z.  L.  Potter 
Company,  advertising  and  sales  coiuisel, 
of  Syracuse  and  New  York. 

Under  this  plan,  the  agency  is  seelpng 
to  appoint  representatives  in  various 
cities  who  will  be  paid  a  commission  of 
5  per  cent  by  the  manufacturer  on  ex¬ 
penditures  of  dealers  in  tie-up  advertis¬ 
ing.  When  placing  a  national  campaign, 
the  agency  prepares  retail  campaigns, 
timed  to  fit  with  seasonal  movements  of 
merchandise  and  with  special  events. 
Mats  or  electros  are  sent  to  the  local 
representatives.  The  work  of  the  latter 
is  described  as  follows  in  a  letter  re¬ 
ceived  by  the  advertising  manager  of  a 
Southwestern  newspaper: 

“Our  local  representative  takes  these 
to  local  dealers,  acting  as  representative 
of  the  manufacturer,  and  interests  them 
in  consistent  advertising  of  the  manufac¬ 
turer’s  product.  He  gets  each  dealer  to 
commit  himself  to  1,000,  5,000,  10,000,  or 
some  definite  number  of  lines  of  news¬ 
paper  advertising.  He  then  services  the 
account  by  keeping  in  contact  with  the 
advertiser,  getting  his  approval  of  indi¬ 
vidual  insertions,  and  seeing  that  they 
are  properly  placed  and  run  in  the  news¬ 
papers. 

“For  this  service  we  offer  on  behalf  of 
the  manufacturer,  5  per  cent  of  the  cost 
of  the  advertising  at  the  rates  which  the 
local  dealer  pays.  To  collect  this  com¬ 
mission,  all  that  is  necessary  is  to  send 
in  the  clippings  from  the  local  papers 
and  a  report  of  costs.” 

Since  no  local  retail  advertising  agency 
or  free-lance  advertising  man  was  avail¬ 
able  in  this  city,  the  letter  suggested  that 
some  member  of  the  newspaper’s  adver¬ 
tising  staff  might  take  the  appointment. 

A  request  for  more  details  of  the  plan 
brought  a  statement  from  Gustin  O. 
Gooding,  of  the  Potter  Comply,  in 
which  he  mentioned  the  following  ex¬ 
pected  results: 

“1.  Make  it  easier  for  the  consumer  to 
buy  the  products  that  national  advertis¬ 
ing  has  sold  him  on. 

“2.  Increase  the  efficiency  of  the  local 
dealer’s  advertising  by  increasing  the  ef¬ 
fectiveness  of  the  advertisement  itself, 
and  by  tying  it  in  with  the  national  ad¬ 
vertising. 

“3.  Help  the  newspaper  by  selling 
dealers  on  more  consistent  advertising, 
by  increasing  the  effectiveness  of  adver¬ 
tising  in  the  newspaper,  and  by  relieving 
newspaper  solicitors  of  the  necessity  of 
aiding  dealers  in  the  writing  of  adver¬ 
tisements. 

“4.  Help  our  clients  by  making  it  eas¬ 
ier  for  consumers  to  buy  the  goods 
which  our  clients’  national  advertising 
has  sold  them  on." 

“National  advertisers  are  spending 
large  sums  each  year  to  make  prosp^ts 
desire  their  goods,”  said  Mr,  Gooding. 
“Local  dealers  carrying  these  goods  have 
not  always  seen  the  value  to  them  of 
tying  their  advertising  in  with  this  na¬ 
tional  advertising. 

“For  example,  national  advertising  has 
influenced  me  in  favor  of  Mallory  hats; 
yet  I  do  not  know  where  I  can  buy  one 
here  in  Syracuse.  The  local  dealer  has 
advertised  ‘hats’  rather  than  ‘Mallory 
hats’  and  thus  failed  to  obtain  the  v’alue 
of  the  national  advertising. 

“Where  local  advertisers  have  tied 
their  advertising  in  with  national  adver¬ 
tising,  it  has  been  due  to  their  own  keen¬ 
ness  or  to  the  keenness  of  some  news¬ 
paper  solicitor  who  sold  them  on  the 
idea. 

“We  propose  to  appoint  local  advertis¬ 
ing  representatives  whose  duty  it  will  be 
to  educate  the  dealers  of  our  clients  on 
the  value  of  this  tie-in.  Local  represen¬ 
tatives  will  also  influence  dealers  to  lay 
down  a  definite  advertising  schedule  and 
abide  by  it  rather  than  advertising  in¬ 
spiration.” 


Advertisers  Plan  Golf  Contest 

Chicagoans  attending  the  Western  Ad¬ 
vertising  Golfers  ‘spring  tournament  at 
Excelsior  Springs,  Mo.,  will  leave  on 
Friday,  April  11,  on  the  Southwest  of 
the  Chicago,  Milwaukee  and  St.  Paul 
Railroad.  Special  sleeping  and  dining 
cars  will  be  reserved  for  the  VV’estern 
Advertising  Golfers  party.  George  Hart¬ 
man  and  H.  G.  Schuster  are  in  charge 
of  arrangements  for  the  Chicago  party. 

Buchen  Company  Named 

The  Buchen  Company,  28  East  Jack- 
son  boulevard,  Chicago,  has  been  ap¬ 
pointed  by  the  American  Hair  &  Felt 
Company,  130  North  Wells  street,  Chi¬ 
cago,  manufacturers  of  a  complete  line 
of  hair  and  felt  products.  Newspapers, 
trade  papers  and  direct-by-mail  will  be 
used. 

E.  F.  Millard  Promoted 

Ellis  F.  Millard  has  been  appointed 
vertising  manager  of  the  Ford  Motor 
Company  of  Canada,  Ltd.  Mr.  Millard 
entered  the  employ  of  the  Ford  Company 
in  1919,  starting  in  the  accounting  de¬ 
partment. 

National  Pectin  Select*  Van  Allen 

The  National  Pectin  Products  Com¬ 
pany,  Chicago,  manufacturers  of  Beck’s 
Fruit  Pectin,  has  selected  the  Van_  Al¬ 
len  Company  to  handle  its  advertising 
account.  Ttie  schedule  at  the  present 
time  comprises  colored  inserts  in  trade 
papers,  newspapers,  and  a  national  radio 
hook-up. 

Zemeto  Copy  In  200  Dailies 

E.  H.  Brown  Advertising  Agency,  I'W 
South  Dearborn  street,  Chicago,  is 
scheduling  small  copy  in  a  selected  list 
of  more  than  200  daily  newspapers  in 
territory  west  of  the  Mississippi  to  ad¬ 
vertise  medical  supplies  and  products  of 
Zemeto  Company  of  Milwaukee,  Wis. 

General  Motors  Transfers  White 

R.  H.  White,  assistant  advertising 
manager  of  the  Chevrolet  Motor  Com¬ 
pany,  has  been  appointed  advertising  and 
sales  promotion  manager  of  the  General 
Motors  Radio  Corporation,  Dayton,  O. 

Brear  With  Van  Tine  Agency 

J.  Scott  Brear,  formerly  with  the  At¬ 
water  Kent  Manufacturing  Company, 
and  recently  sales  manager  for  the  john- 
sonburg  Radio  Corporation,  has  joined 
the  advertising  agency  of  Russell  H_.  Van 
Tine,  Drexel  Building,  Philadelphia,  as 
account  executive. 

To  Advertise  Quaker  Foods  Abroad 

Advertising  in  England  for  Quaker 
Puffed  Rice  and  Quaker  Puffed  Wheat 
and  Quaker  Muffets  will  be  handled  by 
the  London  office  of  Lord  &  Thomas  and 
Logan. 

Now  Agency  In  Ft.  Smith 

Miss  Annie  J.  Gregg,  formerly  of 
newspaper  editorial  staffs  at  Little  Rock, 
Ark.,  and  Shreveport,  La.,  has  opened 
an  advertising  agency  in  the  Kennedy 
building  at  Fort  Smith.  Ark. 

fC  I  Chemical  M agic 

Is  Magic  No  Longer 

When  told  in  Science 
Service  releases — vividly, 
entertainingly  and  au¬ 
thoritatively. 

Front  page  news  of  chemistry 
will  break  in  Atlanta  at  the 
American  Chemical  Society 
meeting  next  week. 

New  sugar  ;  what  electricity’s  strong- 
cst  competitor,  natural  Ras,  is  doing; 
and  more  uses  for  weeds  and  waste 
cornstalks  —  front  page  stories  to 
thrill  every  reader. 

Are  you  covered? 


Science  Service 

Washington,  D.  C. 


N.  Y.  AGENCIES  MERGE 

T.  Hart  Anderson  Become*  President 
of  Consolidated  Firm* 

-Anderson,  Davis  &  Hyde,  Inc.  and 
Campbell,  Lowitz  &  Whiteley,  Inc.,  New 
York  advertising  agencies,  have  combined 
their  businesses.  The  agency  will  be  con¬ 
ducted  under  the  name  of  Anderson, 
Davis  &  Hyde,  Inc.,  with  offices  at  205 
East  42nd  street. 

Officers  of  the  corporation  are  T.  Hart 
Anderson,  Jr.,  president;  Anson  C. 
Lowitz,  vice-president,  F.  .A.  Platte, 
secretary  and  treasurer.  Frank  R. 
Goodell  will  be  chairman  of  the  board. 

New  Account  For  United 

The  May-Westchester  Oil  Burner 
Corporation  with  headquarters  in  New 
Rochelle,  N.  Y,,  has  appointed  the  United 
Advertising  Agency,  Inc.,  of  New  York, 
to  direct  its  advertising  account.  News¬ 
papers  and  poster  boards  will  be  used. 

Salt  Account  To  Pari*  &  Peart 

Advertising  of  the  International  Salt 
Company,  Inc.,  is  now  being  directed  by 
the  Paris  &  Peart  Advertising  .Agency, 
369  Lexington  avenue.  New  York  City. 

Join*  Little  Rock  Agency 

_  William  M.  Price,  formerly  of  Aus- 
pitz-Lee-Harvey,  Chicago,  has  joined 
the  staff  of  the  Leo  P.  Bott  -Advertising 
Agency,  Little  Rock,  Ark. 

Arnold  With  Reincke-Elli* 

Lathrop  Arnold,  who  formerly  did  ad¬ 
vertising  and  merchandising  service  work 
for  Butler  Brothers,  has  joined  the  copy 
staff  of  Reincke-Ellis,  Chicago  agency. 

I  AD  TIPS  I 


Atkinson,  Harry,  Co.,  410  North  Michigan 
avenue,  Chicago.  Will  use  a  Hat  of  newspapers 
on  Bradstreet  Opera  Cigar,  a  prodnet  of  th* 
Bernard-Schwarts  Cigar  Co.,  Detroit  Mich 
t  opy  is  to  start  about  April  1. 


JulUn  J.  Behr  Co.,  435  Dixie  T— .. 
Bldg.,  Cincinnati,  O.  la  sending  cony 
papers  in  scattered  territory  on  th. 

Tea  A  Spice  Co.,  Cincinnati.  * 

D.  T.  Campbell,  Inc.,  222  West  Adsm.  «... 
Chicago.  .Sending  copy  on  Marquette  (W 
Co.,  Chicago,  to  newspapers  in  scatteiwi 
tory.  '•w 

Casey-Lewis  Ada.  Co.,  Nashville.  Tens  p. 
paring  a  list  of  newsitapers  on  Rigo  uiw  c 
Nashville,  (Kilco  Insecticide).  Copy  wiii',, 
in  May.  "  «*n 

Collins-Kirk,  Inc.,  840  North  .Mifhlfsn 
nne,  Chicago.  Preparing  tlie  regular  E.I!!; 
schedules  on  Cudahy  Packing  Co 
(Puritan  Hams).  ’  ‘'““B 

Erwin,  Wasey  A  Co.,  230  North 
avenue,  Chicago.  May  use  a  few  metrooS 
newspapers  on  Indu,  Inc.,  Chicago.  miMf. 
turers  of  a  band  cream. 

Gardner  Adv.  Co.,  1627  Locust  street  «t 
I«uls,  Mo.  Is  sending  copy  on  the  Aliu 
Store  rtilities  Co.,  St.  Louis  (Hcssnisa  L 
frigerators),  to  a  few  soiitbern  newspspen* 

Hardy,  Oranne  A  Hardy,  0  North  Mlchi.., 
avenue,  Chicago.  Sending  orders  to  s  lliit  J 
small  eastern  newspapers  on  Albert  E  P.i,« 
A  Co.,  Chicago.  Newspapers  in  the  weeur, 
territory  are  receiving  orders  on  this  comimi 
from  Brandt  Adv.  Co.,  400  West  MiaT, 
street,  Chicago.  *'** 

Johnson-Dallia  Co.,  Glenn  Bldg.,  Atlsnu  (h 
Is  using  southern  newspapers  on  the  Stt^dini 
Oil  Company  of  Kentucky,  Louisville. 

Lake  -  Dunham  •  Spiro  -  Cohen,  Inc,,  Exchun 
Bldg.,  Memphis,  Tenn.  Secured  the  sccoMitd 
Plough,  Inc.,  Memphis,  Tenn. 

Lyddon,  Hanford  A  Kimball,  Inc.,  i] 
street,  Rochester.  N.  Y.  Has  secured  srcogit 
of  Knlpe  Bros.,  Inc.,  Ward  Hill,  UassschgitlP 
manufacturers  of  men’s  shoes. 

Homer  McKee  Co.,  320  North  Meridian  itiwt 
Indianapolis,  Ind.,  will  place  the  accogit  of 
Wilson-Western  Sporting  Goods  Cc.,  Chlcs|s. 

Horris-Harris  Co.,  400  North  Michigan  arnw 
Chicago.  Sending  small  orders  on  Dlp-It,  be 
Stanford,  Conn.,  to  a  few  newspapers. 

Paris  A  Peart,  Lexington  Tower,  New  T«L 
Placing  account  of  the  International  Sait  Cm 
pany  of  Scranton,  Pa. 

Stack-Ooble  Co.,  8  South  Michigan  svesM. 
Chicago.  Issuing  orders  to  newspapers  in  mi- 
tered  territory  on  Northwestern  Union  PacUc 
Ry.  (Special  summer  tour  copy). 

Traoy-Locke-Dawson  Co.,  Majestic  Bldg.,  Dtl- 
las,  Tex.  Using  some  southern  newspspen  ■ 
Dr.  Pepper  Co.,  Dallas,  Tex. 

United  Advertising  Agency,  8  West  (Ott 
street.  New  York.  Placing  account  for  tie 
Televator  Corporation  of  New  York  City. 

Walker,  K.  F.,  Advertising  Agency,  307  North 
Michigan  Avenue,  Chicago.  Will  place  the  li- 
vertising  of  the  Karitb  Chemical  Compu; 
(cleaner),  Chicago.  There  may  be  some  nen- 
paper  advartlaing  on  this  account. 


QUALITY  IS  ECONOMY 

In  every  line  of  business  there  exists  the  question  of 
“price  vs.  quality”.  Whether  it  be  roller  bearings  or 
pianos  there  are  “quality”  products  and  there  are  “price” 
products,  and  prospective  users  must  decide  whether 
what  appears  to  be  low  initial  price  is  really  the  most 
economical  purchase  in  the  final  reckoning. 

In  the  dry  mat  business  this  question  of  “price  vs. 
quality”  has  existed,  and  today  is  in  greater  evidence 
than  ever. 

In  making  Certified  Dry  Mats  we  have  but  one  thought 
uppermost  in  mind — the  ultimate  purpose  of  every  dry 
mat,  which  as  we  understand  it  is  the  production  of 
good  printing  plates,  which  in  consequence  enable  the 
production  of  well  printed  papers.  We  make  only  one 
quality  of  Newspaper  mat — the  best  that  we  know  how — 
and  maintain  one  and  the  same  price  for  all  of  our  cus¬ 
tomers  without  discrimination  or  favor.  We  have  satisfied 
over  400  publishers  throughout  the  country  that  to  use 
Certified  quality  is  real  economy;  that  while  the  initial 
price  of  Certifieds  is  higher  the  follow-thru  cost  is  actu¬ 
ally  lower. 

There  is  a  simple  way  that  you  can  convince  yourself  of 
the  comparative  value  of  Certifieds;  that  is  to  try  some 
of  our  mats  in  your  own  plant  under  your  own  working 
conditions.  You  will  find  that  while  there  are  many  dry 
mats  there  is  only  one  Certified. 

To  compare  is  to  know. 

CERTIFIED  DRY  AfVAT  CORPORATION 

3^  Madison  A'Yonue  -’w  New  York,  N.Y 
For  dependable  sfereofypinq  use  Certified  Dry  1^ 

MAOeiNTMC  USA 
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^Standardized'^ 
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CREATING 

INCREASED 

READER 

INTEREST: 


Was  the  Xews  Face  ou  Your  Paper 
Designed  lor  ^'^Horse  and  Buggy’^  Days? 


The  reading  habits  of  most  people  have  changed  since  many 
of  the  news  faces  now  in  use  were  put  on  newspapers. 

Many  of  the  news  faces  now  in  use  are  only  relatively  read¬ 
able. 

Most  news  faces  are  not  in  keeping  with  the  other  improve¬ 
ments  that  have  been  made  by  newspapers  in  their  fight  to 
obtain  greater  reader  interest. 

Intertype  IDEAL  news  Face  was  designed  to  be  a  more 
“colorful”  yet  naturally  LEGIBLE  news  face.  IT  IS  THE 
PACE  THAT  WINS  OUT  IN  MOST  COMPARATIVE  READ¬ 
ING  TESTS. 

Of  natural  proportions,  with  the  proper  amount  of  “light” 
around  each  letter  as  well  as  in  each  letter,  IDEAL  News 
Face  has  real  circulation  value  because  it  makes  newspapers 
easier  to  read. 

The  construction  of  IDEAL  News  Face  makes  possible 
sharper  stereotyping  and  cleaner  printing.  Therefore  it  is 
economical  as  well  as  energetic. 

The  sales  of  IDEAL  News  Face  have  increased  every  year 
since  it  was  originally  designed  for  one  of  America’s  great 
newspapers.  Now  there  are  hundreds  of  progressive  news¬ 
papers  using  IDEAL  News  Face. 

Write  to  the  nearest  Intertype  office  for  the  IDEAL  Broad¬ 
side  of  facts — reasons  why  all  news  faces  are  not  alike.  There 
is  no  charge  and  no  obligation. 


SOME  OF  THE 
REPRESENTATIVE 
USERS  OF  INTERTVPB 
IDEAL  NEWS 


New  York  Times 
New  York  Sun 
Wall  Street  Journal 
Wall  Street  News 
Chicago  American 
Chicago  Herald-Examiner 
Albany  Times-Union 
Elmira  Telegram 
Detroit  Free  Press 
Detroit  Times 

New  Orleans  Times- Picayune 
Philadelphia  Bulletin 
Pittsburgh  Sun-Telegraph 
Camden  Daily  Courier 
Jersey  City  Journal 
Canton  (Ohio)  News 
Cleveland  Plain  Dealer 
Dayton  News 
Indianapolis  Star 
Davenport  Times 
Denver  Post 
Stockton  Record 
Bridgeport  Times  Star  • 
New  Britain  Record 
Macon  Telegraph 
Portland  (Maine)  News 
Duluth  News  Tribune 
Minneapolis  Journal 
Minneapolis  Daily  Star 
Kansas  City  American 
Omaha  World-Herald 
Milwaukee  Times 
Carolina  (N.  C.)  Times 
Chattanooga  News 
Dallas  Times  Herald 
Galveston  News 
Galveston  Times 
Galveston  Tribune 
Waco  News  Tribune 
Waco  Times  Herald 
Seattle  Daily  Times 
Spokane  Press 
Portland  Oregonian 
Mobile  Register 
Augusta  (Georgia)  Chronicle 
Montgomery  Journal 
Topeka  Daily  Capital 
Boston  American 
Milwaukee  Sentinel 
Portland  (Oregon)  News 
Lorain  Times-Herald 
Hollywood  Citizen 
Long  Beach  Sun 
Long  Beach  Press  Telegram 
Sacramento  Bee 
San  Bernardino  Sun 
Compton  News  Tribune 
Portland  (Oregon)  Telegram 
State  Journal,  Lincoln.  Neb. 
Beloit  (Wisconsin)  News 
West  Palm  Beach  Post 
Hot  Springs  Septinel  Record 
Oklahoma  City  *..eader 
Tallahassee  Democrat 


IVTERTYPE 
MATRICE.S  RU.N 
O.T  ALL 

i-lte  composing 
machines 


INTERTYPE  CORPORATION:  360  Furman  Street,  BROOKLYN,  NEW  YORK 
Chicago,  130  North  Franklin  St.;  New  Orleans,  816  Howard  Ave.;  San  Fran¬ 
cisco,  152  Fremont  St.;  Los  Angeies,  1220  South  Maple  Ave.;  Boston,  80  Federal 
St.;  Canada,  Toronto  Type  Foundry  Co.  Ltd.,  Toronto;  London  and  Berlin. 
Distributors  throughout  the  world. 


Set  in  Intertype  Ideal  Nexca  and  Bodoni  Modern 
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ADVERTISING  “WHO’S  WHO" 


Harper  Sc  Bros.  Will  Bring  Out  New 
Volume  Next  Fall 

Questionnaires  are  being  sent  to  men 
in  all  branches  of  advertising  work  as  a 
first  step  toward  the  compilation  of  a 
“Who’s  W'ho  in  Advertising,"  which  is 
to  be  issued  by  Harper  &  Brothers  next 
fall. 

The  book  is  designed,  according  to  pre¬ 
liminary  announcement,  to  “be  an  aid  to 
salesmanship,  to  buying,  to  employing  and 
seeking  employment ;  and  a  reference 
work  of  general  value  to  a  profession 
built  largely  on  the  personality  of  its 
members." 

John  L.  Rogers  has  been  commissioned 
by  Harper  &  Brothers  to  direct  the  edi¬ 
torial  work.  The  book  is  expected  to 
contain  5,000  biographies  of  advertising 
agency  executives;  advertising  managers 
and  other  executives  of  publications ;  ad¬ 
vertising  and  sales  managers  of  concerns 
that  advertise;  and  others  connected  with 
advertising. 


Promoting  Wall  Socket  Stove 

Gale  &  Pietsch,  Inc.,  Chicago  and  New 
York,  agency,  have  been  appointed  ad¬ 
vertising  agents  for  the  Niagara  Wall 
Socket  Stove  Company,  Inc.  The  “Ni¬ 
agara”  stove  will  be  manufactured  by  the 
Jewett  Refrigerator  Company  of  Buffalo, 
N.  Y.,  and  will  be  merchandised  by  the 
Utility  Merchandising  Bureau  of  Chicago, 
New  York  and  San  Francisco.  Gale  & 
Pietsch  will  also  advertise  home  water 
heaters  manufactured  by  the  Gas  and 
Electric  Water  Heating  Company,  La 
Porte,  Ind.,  in  a  progressive  newspaper 
campaign  to  be  carried  on  in  territories 
where  distribution  has  been  obtained. 
The  heaters  are  a  new  product  and  as 
yet  await  a  trade  name. 


;  DUcumcs  Advertising  Abroad 

The  necessity  of  preparing  advertising 
abroad  to  conform  to  the  customs  of  for¬ 
eign  countries  was  discussed  by  Allen  H. 
Sred,  Jr.,  vice-president  and  general 
manager  of  Jordan  Advertising  Abroad, 
Inc.,  of  New  York,  speaking  at  a  recent 
meeting  of  the  Export  Managers  Club  of 
Baltimore,  Md.  He  told  of  the  study  nec¬ 
essary  on  all  phases  of  the  advertising 
and  marketing,  beginning  with  the  pack¬ 
aging  and  choice  of  trade  names. 


Daniel*  Organixe*  Coa*t  Agency 

Bruce  Daniels  has  opened  a  new  adver¬ 
tising  agency  in  the  Bendix  building. 
Twelfth  and  Maple  streets,  Los  Angeles. 
In  the  East  Daniels  first  became  known 
as  advertising  manager  for  the  Prest-0- 
Lite  Company  of  Indianapolis,  and  later 
as  director  of  advertising  of  the  Stutz 
Motor  Company  of  America.  On  the  Pa¬ 
cific  coast  he  was  manager  of  the  southern 
California  offices  of  the  James  Houlihan 
agency  and  was  for  several  years  chief 
account  executive  for  Young  &  McCal- 
lister. 


Bermuda  Increase*  Advertising 

The  present  winter  season  is  the  most 
prosperous  the  Bermuda  Islands  have 
ever  known,  according  to  James  Albert 
Wales,  president  of  Wales  Advertising 
Company,  Inc.,  who  has  just  returned 
from  a  trip  to  the  islands  and  will  visi 
them  again  in  April.  The  agency  will 
place,  thinning  in  mid-April,  a  summer 
newspaper  advertising  for  Bermuda 
schedule  twice  as  large  as  any  campaign 
of  previous  years,  Mr.  Wales  stated. 


Two  Firm*  Name  N.  Y.  Agency 

Silk-Eze  Corporation,  manufacturers 
of  Silk-Eze,  a  powdered  soap,  and  the 
Joseph  Burnett  Company,  manufacturers 
of  extracts,  have  appointed  Batten,  Bar¬ 
ton,  Durstine  &  Osborn,  Inc.,  to  handle 
their  advertising.  Both  accounts  will  be 
served  from  the  Boston  office. 


Dale  Luggage,  Inc.,  Appoint* 

Dale  Luggage,  Inc.,  of  New  York, 
specialists  in  modem  luggage  equipped 
with  the  Sesame  lock  has  announced  the 
appointment  of  the  Central  Advertising 
Servic^  Inc.,  New  York,  to  direct  its 
advertising  account.  Newspapers  and 
magazines  will  be  used. 


Has  West  Point  Towel  Account 

The  West  Point  Manufacturing  Com¬ 
pany,  West  Point,  Ga.,  manufacturer  of 
Martex  and  West  Point  towels,  has  ap¬ 
pointed  Richardson,  Alley  &  Richards 
Company,  New  York,  to  direct  its  ad¬ 
vertising  account.  Wellington  Sears  & 
Co.,  New  York,  are  the  sales  agents. 


Pennzoil  Budget  Increased 

K.  L.  Hamman  of  Hamman-LcMn 
Company,  advertising  agency  handling 
the  account  of  the  Pennzoil  Company, 
Oil  City,  Pa.,  has  announced  that  the 
company’s  advertising  appropriations 
have  been  increased  20  per  cent  on  the 
Pacific  Coast  this  year. 


Botany  Mill*  Appoint 

Botany  Worsted  Mills  of  Passaic, 
N.  J.,  have  appointed  Smith,  Sturgis  & 
Moore,  Inc.,  of  171  Madison  avenue. 
New  York,  as  their  advertising  agents. 


Utica  Agency  Appointed 

The  Utica  Uniform  Company,  Utica. 
N.  Y.,  has  appointed  Devereux  and 
Smith,  Inc.,  Utica,  to  direct  its  adver¬ 
tising. 


ADVERTISING  MALT  EXTRACT 


Chicago  Agency  Placing  Large  Cam¬ 
paign  for  Blue  Ribbon  Brand 

Matteson  -  Fogarty  -  Jordan  Company, 
Chicago,  is  conducting  an  extensive  cam¬ 
paign  involving  nationwide  coverage  lor 
Blue  Ribbon  Malt  Extract,  distributed 
nationally  by  the  Premier  Malt  Sales 
company  of  Chicago.  Daily  newspapers 
are  the  principal  medium  used,  but  there 
is  also  a  large  schedule  of  black-and- 
white  in  Sunday  papers  and  rotogravure. 

Advertisements  are  to  be  illustrated 
with  oil  paintings  by  William  Meade 
Prince,  built  about  scenes  showing  empty 
Blue  Ribbon  Malt  containers  which  focus 
reader  attention  on  the  slogan,  “Wherever 
You  Go  You  Find  Blue  Ribbon  Malt.” 


BOLLES  JOINS  KIMBALL,  INC. 

Robert  B.  Bolles,  for  the  past  ten  years 
in  charge  of  the  national  advertising  sell¬ 
ing,  merchandising  and  promotional  ac¬ 
tivities  of  the  Janesville  (Wis.)  Gazette. 
has  joined  the  organization  of  Fred 
Kimball,  Inc.,  newspaper  advertising  rep¬ 
resentatives,  and  will  be  located  in  the 
Chicago  office. 


N.  Y.  AGENCY  GROUP  ELECTS 

Leavitt,  Cecil,  Anderson  and  Hobkr 
Elected  Director*  of  Council 

Four  new  directors  were  elected  Friday 
night,  March  28,  by  the  New  York 
cil  of  the  American  Association  of  Ad¬ 
vertising  Agencies,  which  held  its  ann^p] 
dinner  meeting  at  the  Hotel  Astor  Ne« 
York  City. 

The  new  directors  are:  R.  K.  Leavitt, 
of  the  G.  Lynn  Sumner  Company,  inc,. 
J.  M.  Cecil,  of  Cecil,  Warwick  &  Cecil] 
Inc.;  J.  L.  Anderson,  of  the  Ericksoo 
Companv,  Inc. ;  and  A.  W.  Hobler,  of 
Erwin,  \Vasey  &  Co. 

Alvin  E.  Dodd,  vice-president  of  Sean, 
Roebuck  &  Co.,  was  the  guest  speaker, 
discussing  “Mass  Distribution  and  the 
Public”  The  program,  including  enter¬ 
tainment  features,  was  broadcast  over  the 
Columbia  system. 


Gasoline  Firm  Name*  Agency 

General  Petroleum  Corporation  of  Cal. 
ifomia,  marketers  of  Violet  Ray 
oline  throughout  the  Pacific  Coast  states, 
has  appointed  Smith  &  Ferris,  Los  .\ii. 
geles  advertising  agency,  to  direct  its 
advertising. 


of  the  counties  in  the  state 
of  Iowa  the  most  widely 
read  Sunday  newspaper  is 

The  Des  Moines  Sunday  Register 

Now  more  than  200,000  circulation 
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giant  caster 

M«k*<  Type  From  24  to  72  Point,  and 
Metal  Furniture  from  1 8  to  72  Point. 


The  Big-City  Newspapers 


Have  No  Monopoly 

On  Monotype  Advantages 


•  Newspapers  of  Any  Size  Find 
The  Monotype  System  Meets 
Their  Requirements  Completely 


^  Distinctive  advertising  typography — all  the 
flexibility  of  hand  work,  the  niceties  of  word 
and  letter  spacing,  the  beauties  of  good  design 
and  the  flowing  grace  of  kerned  italics  ^  The 
best  selection  of  good  type  faces,  both  tradi¬ 
tional  and  modern,  with  harmonious  decorative 
material  ^  The  satisfaction  of  your  advertisers 
with  the  type  faces  you  have  available  for  their 
use  ^  The  fastest  method  of  setting  display  ad¬ 
vertisements,  news  and  other  display  heads  % 
Ample  reserve  resources  to  meet  €  peak  loads » 
and  the  unexpected  demands  of  advertisers  ^ 
Continuous  composition  of  advertisements  and 


headings  with  a  minimum  of  non-productive 
time  Concentration  of  effort — as  many  men  as 
need  be  can  be  put  to  work  on  any  advertise¬ 
ment,  each  handling  his  «take»  without  inter¬ 
fering  with  the  others  ^  The  greatest  volume 
of  production  from  any  given  number  of  com¬ 
positors  ^  Advance  preparation  for  the  «rush» 
periods  which  are  constantly  recurring  in  all 
newspaper  composing  rooms  ^  An  unlimited 
supply  of  new  type,  decorative  and  spacing 
material  at  all  times  ^  A  cleanly  printed  sheet 
^  Complete  non-distribution  of  type  and 
material  without  impeding  production. 


Newspapers  using  the  Monotype  Stock  Market  System  are  on  the  street  with  complete 
Market  Reports  up  to  half  an  hour  quicker  than  those  depending  on  any  other  method. 


LANSTON  MONOTYPE  MACHINE 

Monotype  Bldg.,  Philadelphia,  Pa. 

'Compos  in  Momtype  Sans-Serif  Light.  No.  329;  Bold.  No.  330.  and  Lined.  No.  430.) 
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BROOKLYN  BOOK  CRITIC  FINDS  SPORT 
REPORTING  A  GOOD  ANTIDOTE 

Two  Jobs  Mix  Well  if  You  Avoid  a  System,  Says  George  A. 
Ciurie  of  Brooklyn  Eagle,  Declaring  One  Acts  as 
Recreation  from  Other 


Geosge  a.  Cueeie 


From  the  world  of  literature  to  the 
world  of  sports  is  but  a  short  jump 
in  the  daily  activities  of  George  A. 
Currie,  literary 
editor  and  spe¬ 
cial  sport  writer 
for  the  Brooklyn 
Daily  Eagle. 

Sitting  behind  a 
desk,  the  top  of 
which  is  almost 
entirely  hidden 
from  view  by  a 
pile  of  newly 
published  books, 
he  prepares  a 
studM  critical 
opinion  of  the 
latest  literary 
product.  Then, 
answering  the  distant  call  of  the 
referee’s  whistle  or  the  starter’s  gun  he 
hurries  to  the  current  football  game  or 
track  meet  without  disguise  to  record  the 
struggles  of  the  eager  athletes. 

It  may  sound  a  bit  complicated,  but, 
according  to  the  Eagle’s  double-action 
reporter,  it’s  a  very  pleasant  job — or 
rather  two  very  pleasant  jobs.  One  acts 
as  an  antidote  to  the  other. 

“They’re  both  so  widely  unrelated,” 
he  told  Editor  &  Pubusher,  “that  each 
serves  as  a  recreation  from  the  other, 
and  ccKisequently  neither  ever  gets  a 
chance  to  become  tiresome.” 

This,  of  course,  is  a  distinct  advan¬ 
tage  in  holding  down  two  jobs,  but  ac¬ 
cording  to  all  the  rules  of  efficiency 
there  must  be  some  system  for  handling 
both  of  them  with  neatness  and  dis¬ 
patch.  The  question  was  put  to  Mr. 
Currie. 

“Well,  I  guess  a  system  would  be  an 
advantage,”  he  mused,  “although  I  get 
more  work  done  by  leaving  mv  desk  all 
cluttered  up.  When  I  read  books  lor 
review  I  have  a  plan  of  marking  signifi¬ 
cant  paragraphs  for  further  attention, 
but  the  trouble  with  this  is  that  I  always 
forget  what  the  marks  mean.” 

Mr.  Currie,  who  gave  up  editorial 
writing  to  take  over  the  Eagle’s  book 
department  several  years  ago,  likes  this 
branch  of  his  work  better  than  sports 
reporting,  although,  he  admits,  the  feel¬ 
ing  is  probably  prompted  by  the  sense  of 
self-satisfaction  the  job  imparts. 

“I’ve  always  been  a  voracious  reader,” 
he  »id,  “and  consequently  I  like  the  book 
reviewing  better.  It’s  self-deception,  I 
suppose,  but  that  sort  of  writing  makes 
you  feel  as  though  your  work  contains 
a  little  more  depth  ffian  ordinary  factual 
reporting.  Your  opinions  get  opportunity 
for  airing.  I  have  no  kick  against  sport 
writing.  It’s  interesting  as  can  be.  but 
sometimes  the  slang  phrases  and  the  trick 
writing  seem  to  be  nothing  more  than 
necessary  clowning.” 

In  his  sports  stories  the  critic-reporter 
uses  a  colorful  and  flashy  slang  style, 
which,  he  maintains,  is  best  suited  to 
sports  writing. 

It  is  true  that  slang  is  much  easier  to 
write  than  polished  English.  It’s  a  lazy 
man’s  way  out.  But  on  the  other  hand, 
the  public  doesn’t  want  straight  matter- 
of-fact  reporting  on  an  athletic  event, 
particularly  on  evening  papers.  They 
want  to  be  amused  while  they  read.  They 
want  their  facts  frosted  over  with  a  thick 
layer  of  color  or  interpretive  opinion. 
If  a  sports  writer  were  to  try  and  emu¬ 
late  the  mannered  style  of  classic  litera¬ 
ture  he’d  be  just  plain  i  azy.  No  one 
is  in  a  literary  mind  while  reading 
sports.” 

Despite  the  wide  difference  in  his  jobs, 
Mr.  Currie  manages  to  keep  an  even 
keel  in  handling  them.  It  is  only  a 
couple  of  times  a  year  that  he  has  to 
put  on  extra  steam  to  cover  all  his  sports 
assignments  and  still  keep  up  with  his 
sch^ule  of  new  books.  This  is  particu¬ 
larly  true  in  October  when  football 
sch^ules  are  heaviest,  and  during  the 
spring  in  the  thick  of  the  track  and 
tennis  seasons.  Mr.  Currie  covers  only 


football,  tennis,  track  and  crew  events. 

The  part  of  a  book  reviewer’s  work 
which  cemsumes  the  majority  of  his  time 
is  the  reading  of  new  books.  The 
Eagle’s  literary  chrcmicler  gets  a  sub¬ 
stantial  part  of  this  task  done  on  his 
daily  trips  to  and  from  the  office.  A 
half-hour  ferry  ride  to  Staten  Island 
accounts  for  many  pages.  The  factor  to 
which  he  gives  most  credit  as  an  aid  to 
getting  his  work  done  is  the  location  of 
his  home  on  top  of  one  of  Staten  Island’s 
steep  hills. 

“Once  I  get  up  there  in  the  evening, 
I  don’t  Usually  want  to  come  down  again 
until  the  next  morning,”  he  declared, 
“and  that’s  what  helps  me  through  many 
a  novel.” 

“The  time  you  have  to  spend  on  read¬ 
ing  depends  on  the  type  of  book.  It 
takes  me  about  two  hours  to  go  through 
a  novel,  and  even  some  non-fiction  can 
be  done  in  that  time.  However,  when 
you  take  up  a  book  of  a  more  weighty 
nature  youVe  got  to  spend  more  time.” 


Before  doing  literary  criticism,  Mr. 
Currie  had  covered  ship  news,  police 
court,  and  fires,  sat  in  at  the  desk  and 
served  on  the  Eagle’s  lobster  trick.  He 
studied  at  Harvard  but  left  before  tak¬ 
ing  his  degree.  Last  week  he  spoke  at 
the  monthly  dinner  of  the  Booksellers’ 
League  of  New  York  on  the  same  pro¬ 
gram  with  H.  V.  Kaltenborn,  former  as¬ 
sociate  editor  of  the  Eagle,  and  Rudy 
Vallee,  bandmaster  and  author. 

“I  felt  like  an  anti-climax,”  he  con¬ 
fided  to  Editor  &  Publisher. 


STAFF  GIVES  SHOW 

The  employes  association  of  the  Long 
Beach  (Cal.)  Press-Telegram,  gave  a 
vaudeville  entertainment  recently  at  the 
Masonic  Hall  in  Long  Beach.  Herman 
Wormser,  of  the  advertising  department, 
was  in  charge  of  the  program  which  con¬ 
tained  cemtributions  from  many  of  the 
staff,  including  Carl  Holzhauer,  of  the 
press  room;  Bess  Wilson  Settle,  church 
editor;  Polly  Tizzard,  job  department. 


DOREMUS  &  CO.  EXPANDS 

Doremus  &  Co.,  has  again  increased  b 
office  space  at  20  Kilby  stre^  Boston 
and  is  now  occupying  the  entire  second 
floor.  L.  W.  Munro,  New  England  man. 
ager,  has  just  announced  the  appointnai 
of  ^rle  W.  Lancaster  as  assistant  man¬ 
ager.  Mr.  Lancaster  has  been  with  the 
firm  for  the  past  four  years  as  acconnt 
executive  and  has  been  in  charge  of  tbt 
Edison  Electric  Illuminating  Compam 
account  for  the  past  three  years. 

HELD  BICYCLE  PARADE 

To  prove  that  bicycles  are  yet  in  ex¬ 
istence  in  this  age  of  automobiles  and 
airplanes,  the  Pasadena  (Cal.)  Pan  j^. 
vertised  a  bicycle  parade  for  children. 
Prizes  amounting  to  |S00  were  offered 
for  the  best  decorated  wheels.  The 
parade  proved  a  great  success.  Approxi- 
mately  700  boys  and  girls  entered. 


ENTERTAINED  BUSINESS  MEN 

A  good-will  dinner  was  given  at 
Fulton,  Mo.,  March  22  by  J.  W.  Johii- 
ston,  veteran  Missouri  ^itor,  and  his 
sons,  George  P.  and  Virgil  A.  Johnston, 
who  are  publishers  of  the  Fulton  Daily- 
Sun  Gazette  and  the  Weekly  Missouri 
Telegraph. 


GOVERNOR  HAS  OWN  PAPER 

Louisiana  Progress  a  weekly  political 
paper  published  by  (Jov.  Huey  P.  Long 
of  Louisiana,  made  its  first  appearance 
last  week.  It  is  expected  that  it  will  be 
turned  into  a  daily  paper  during  tlie  60- 
day  period  of  the  Louisiana  legislature 
and  will  be  placed  on  the  desks  of  mem¬ 
bers  each  morning  in  Baton  Rouge,  La 
Col.  J.  E.  Edmonds  is  the  editor. 


»Attract 

ADVERTISERS 

with  a  breakdown  of  your  circulation 


Most  advertising  buyers  today 
'want  publications  to  furnish  them 
with  circulation  analyses  that  are 
definite  and  comprehensive.  Mere 
quantity  figures  are  not  sufficient; 
they  want  to  know  buying  habits, 
spending  power,  sales  possibili* 
ties,  etc. 

The  cost  of  securing  these  vital 
facts  yourself  might  be  prohibi¬ 
tive,  but  a  Knight  Certified  Study 
of  your  market  represents  an  in¬ 
vestment  which  all  publishers 
can  afford — an  investment  that 


pays  real  dividends  in  increased 
revenue. 

»  ADVERTISERS  WELCOME 

INDEPENDENT  STATISTICS 

Advertisers  know  they  can  place 
complete  confidence  in  market 
analyses  bearing  the  Knight  Cer¬ 
tified  mark.  They  know  Knight 
facts  have  been  secured  by  an  in¬ 
dependent,  impartial  and  ca¬ 
pable  organization.  They  prefer 
the  publication  that  backs  up  its 
claims  with  figures  from  a  disin¬ 
terested  source. 


Results  obtained  by  many 
representative  publications 
—and  a  sample  Knight  Cer¬ 
tified  Study  —  will  interest 
you.  A  request  for  them  in¬ 
curs  no  obligation.  Write. 


EMERSON  B.  KNIGHT,  Inc. 

Certified  JMarket  Studies 

ARCHITEaS  &  BUILDERS  BLDG.,  INDIANAPOLIS 


^•bruAry 


!lWSsmm~^‘i^ 

’W.  1,  _  ,  '  “«•»  or  ^.‘“'•»»«t 

£J*  •«  “tfS??  ‘“t  thot  .,  »«-«i«f  .1, 

Z.7°  X-r 

^  2;''*“-'Xr*^-'ii.*^''’'*“^  ‘■J^-’s::^  -  < 


mrier 


^MJo»„ 


Six  Ohio  journalistic  associations  met 
early  in  February  in  Columbus.  The 
convention  was  concluded  by  a  News¬ 
paper  show  in  charge  of  Prof.  O.  C. 
Hooper  and  Walter  Reck,  general  manager  of  the  Columbus  State 
Journal.  The  Athens  Messenger  won  first  prize  and  the  Dover  Daily 
Reporter  second  prize. 

With  the  Monomelt  Single  Melting  System  you  get  solid  slugs 
with  sharp,  clean  faces.  Hence,  the  appearance  of  your  sheet  is 
better.  In  the  larger  newspaper  plants  much  is  said  about  the  free¬ 
dom  from  dry  mat  troubles  because  the  solid  Monomelt  slug  can 
stand  heavy  pressure.  All  type-casting  machine  operators  favor 
Monomelt  for  abolishing  the  metal  furnace,  saving  the  type  metal 
and  speeding  production. 


ews 


Compoainit  room  of  the  Athena.  Ohio  Meaaenger  with  aii  Intertypes 
equipped  with  eiectric  Monomelt  Unita. 


Gas  or  electric  Monomelt  Units 
are  made  for  Monotype^  Linotype^ 
Intertype^  Linograph,  Elrod  and 
Ludlow, 


WciImII 


appteciste  the  opportunity  of  siving  you  the  names  of  local  users  of  Mono- 
***h  Single  Melting  System.  The  facts  they  will  give  you  will  be  far  more  convincing 
than  any  glowing  statemenb  we  may  make  about  ourselves. 


‘‘Why  melt  metal  twice  to  use  it  once, 


Minneapolis.  Minn: 
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MILUON  WORDS  FILED 
ON  MARCHAND  TRIAL 


Larceat  News  Volume  From  Buffalo 
Since  McKinley’s  Death — Press 
Wires  Ran  Directly  Into 
Courtroom 


Buffalo,  N.  Y.,  April  3. — Special  cor¬ 
respondents  covering  the  Marchand  mur¬ 
der  trial  at  Buffalo  had  filed  nearly 
1,000,000  words  by  telegraph  on  that 
case,  it  was  said  on  Wednesday  of  this 
week,  with  indications  that  this  total 
would  be  reached  long  before  the  story 
of  the  artist  and  his  Indian  model 
reached  its  final  legal  chapter. 

Press  associations  as  well  as  individual 
newspapers  have  helped  swell  the  tele¬ 
graph  tolls  from  the  court  room.  Noth¬ 
ing  approaching  this  file  has  been  known 
in  Buffalo  since  the  assassination  of 
President  McKinley  in  1901. 

Arrangements  for  the  convenience  of 
the  press  won  the  enthusiastic  approval 
of  those  assigned  to  the  case.  Prior  to 
the  taking  of  the  first  testimony  press 
representatives  held  a  conference  with 
the  presiding  judge,  Hon.  Bret  Thom, 
and  the  district  attorney,  Guy  B.  Moore. 

The  county  building  is  under  recon¬ 
struction,  so  that  only  a  small  court  room 
was  available  for  the  trial.  Its  capacity 
is  150  persons.  Justice  Thorn  issued  in- 
stmetions  that  the  press  must  be  served 
first,  even  if  spectators  had  to  be  barred. 

As  a  result  a  dozen  telegraph  lines 
were  run  into  the  room  and  were  at¬ 
tached  to  silent  senders,  so  that  opera¬ 
tors  filed  directly  from  the  court  room 
throughout  the  trial. 

A  small  room  adjoining  the  court  was 
similarly  equipped  for  the  local  press  ex¬ 
cept  that  telephones  from  it  to  the  news¬ 
paper  offices  carried  the  running  stories. 
The  reporters  covering  the  trial  in  this 
manner  were  never  out  of  sight  or  ear¬ 
shot  of  the  court  room. 

Only  after  Lila  Timerson,  Indian 
model  charged  with  killing  the  wife  of 
Henri  Marchand,  her  artist  lover,  had 
collapsed  and  been  taken  to  the  Buffalo 
City  hospital,  did  reporters  encounter 
any  difficulty  in  covering  the  trial.  At 
the  hospital  they  were  placed  in  a  staff 
room  and  kept  under  guard  of  deputy 
sheriffs  to  see  that  they  did  not  attempt 
to  reach  the  girl  in  her  bed. 

On  duty  at  Buffalo  throughout  the  trial 
were:  Harry  Van  Lunger,  United  Press; 
Robert  Creighton,  Associated  Press ; 
Courtenay  Terrett,  New  York  World; 
Milton  MacKaye,  New  York  Evening 
Post;  Tames  L.  Kilgallen,  International 
News  Service;  Joseph  Lilly,  New  York 
Telegram:  William  Hosie,  New  York 
Journal;  Frank  Dolan,  New  York  Daily 
News;  Ruth  Phillips.  New  York  Daily 
Mirror;  Lois  Butler,  New  York  Grat>h{c: 
Ruth  Davidson,  Boston  Post;  Ruth  Mal¬ 
lard,  New  York  Evening  World;  Mar¬ 
guerite  Mooers  Marshall,  North  Ameri¬ 
can  Newspaper  Alliance;  and  Bob  Tal¬ 
ley.  Newspaper  Enterprise  Association. 

Buffalo  and  vicinity  newspapers  were 
represented  by  large  staffs. 


SUGGESTS  BILLBOARD  TAX 


Iowa  State  Senator  Sees  $300,000  to 

$500,000  Added  Revenue  Yearly 

Highway  advertising  signs  in  Iowa  will 
be  under  state  tax,  with  estimated  rev¬ 
enue  of  from  $300,000  to  $500,000  annually 
if  State  Senator  John  W.  Foster’s  pro¬ 
posed  legislation  is  adopted.  He  made 
the  proposal  in  a  letter  to  the  state  board 
of  assessment  and  review  of  which  he  is 
a  member,  and  submitted  copies  to  the 
state  legislative  tax  committee. 

He  suggested  five  or  ten  cents  a  square 
foot  as  the  proper  levy  and  estimated  500 
square  feet  of  signboards  to  each  mile  of 
primary  highway.  In  addition  to  the 
value  of  the  legislation  as  a  revenue 
producer.  Senator  Foster  also  pointed 
out  it  would  mean  speedy  abolitiion  of 
brokoi-down  and  unpleasant  billboards 
with  general  encouragement  to  poster  ad¬ 
vertisers  to  make  more  artistic  signs  in 
an  effort  to  realize  full  value  upon  their 
investment. 


NANCY  DORRIS  TO  JOIN  NEWS 


N.  Y.  Evening  World  Cooking  Expert 
Resign*  to  Become  Food  Editor 

Nancy  Dorris,  cooking  expert  of  the 
New  York  Evening  World,  will  become 
food  editor  of  the  New  York  Daily  News 
April  14,  it  was 
announced,  this 
week  by  Frank 
Hause,  managing 
editor  of  the  tab¬ 
loid.  Karen  Hol¬ 
lis,  for  several 
years  prominent 
among  the  free 
lance  writers  of 
New  York,  will 
succeed  Miss 
Dorris  on  the 
Evening  World. 

Miss  Dorris, 
who  conducted 
the  Evening 
World’s  cooking  and  food  department  for 
eight  years,  predicted  a  steady  increase 
in  food  advertising  in  the  newspapers. 
This  increase  she  pointed  out  will  be  due 
principally  to  the  fact  that  efforts  of 
food  company  radio  broadcasters  have  not 
met  the  needs  of  home  makers. 

Miss  Dorris  is  a  graduate  of  the  Uni¬ 
versity  of  Oregon  School  of  Journalism 
and  in  1917  and  1918  was  engaged  in  war 
work.  After  the  Armistice  she  joined 
the  old  Detroit  Journal  as  a  member  of 
the  magazine  page  staff,  then  after  a 
short  period  of  service  on  the  Boston 
Globe  she  went  to  the  New  York  Even¬ 
ing  World. 

The  editorial  staff  of  the  Evening 
World  this  week  presented  Miss  Dorris 
with  a  chalcedony  necklace  as  a  token 
of  their  friendship.  Martin  Green,  veteran 
reporter,  made  the  presentation  speech. 


AIDING  FOREIGN  BORN 


Milwaukee  Paper*  Reque*t  Improved 
Naturalization  Proceeding* 

As  a  result  of  agitation  on  the  part 
of  the  Milwaukee  Journal  and  the  Mil¬ 
waukee  Wochenblat,  aliens  who  came 
up  for  citizenship  hearings  in  that  city 
may  expect  better  treatment  than  has 
been  accorded  their  predecessors.  Natu¬ 
ralization  methods  throughout  the  coun¬ 
try,  in  fact,  may  be  revised  as  a  result 
of  the  Milwaukee  criticism. 

The  Journal  last  month  exposed  the 
harsh  manner  in  which  Federal  Exam¬ 
iner  Henry  Roethe  of  Chicago  conducted 
the  hearings,  and  the  fear  and  confusion 
in  which  he  threw  the  applicants. 

Thereupon,  Isadore  S.  Horwitz,  pub¬ 
lisher  of  the  Wochenblat  and  Congress¬ 
man  William  H.  Stafford  of  the  Mil¬ 
waukee  district,  called  the  matter  to  the 
attention  of  Raymond  F.  Crist,  commis¬ 
sioner  of  naturalization  at  Washington, 
D.  C.,  and  of  Secretary  of  Labor  James 
J.  Davis.  Mr.  Horwitz  urged  further 
that  the  naturalization  work  be  per¬ 
formed  in  a  schoolhouse  or  social  center, 
instead  of  a  courthouse,  because  the 
latter  place  is  so  closely  associated  with 
the  pathological  aspects  of  society. 

Both  Mr.  Crist  and  Secretary  Davis, 
according  to  the  Journal  this  week, 
promised  a  careful  study  of  naturaliza¬ 
tion  procedure  to  assure  courtesy  on  the 
part  of  officials  and  more  dignity. 


EDITORS  SENTENCED 


St.  Loui*  Man  And  Wife  Convicted 
For  Printing  “Lifted”  Story 

Harry  Turner  editor  of  Much  Ado,  St. 
Louis,  and  his  wife  formerly  Alice  Mar¬ 
tin  were  sentenced  to  six  months  in  jail 
by  Federal  Judge  Davis,  March  31,  on  a 
charge  of  sending  obscene  matter  through 
the  mails.  In  ^e  case  of  Turner  the 
Judge  ordered  him  taken  to  the  Audrain 
County  jail  at  Mexico,  Mo.,  but  the 
sentence  against  Mrs.  Turner  was  modi¬ 
fied.  She  was  directed  to  report  to 
the  court  clerk  at  each  of  next  two  terms. 
The  couple  entered  a  plea  of  nolo  con¬ 
tendere.  The  charge  against  them  was 
brought  following  publication  of  an 
article  from  the  San  Diego  Herald  con¬ 
cerning  Aimee  Semple  McPherson,  Los 
Angeles  evangelist. 


"MATT" 

MORLEY 

says: 


have  recently  had  our  first 
call  from  the  salesman  of  the 
Wood  Newspaper  Machinery 
Corporation  regarding  Morley 
Mats.  We  certainly  appreciate 
the  assistance  of  these  highly 
trained  newspaper  specialists, 
and  know  that  we  will  have 
their  cooperation  in  solving  our 
stereo  problems  in  the  future.^* 

The  Wood  Newspaper  Ma> 
chinery  Corporation  are  now 
sole  selling  agents  for  Morley 
Mats. 


MORLEY  BUnON 
MANUFACTURING  COMPANY 

PORTSMOUTH,  NEW  HAMPSHIRE 

MORLEY 

MATS 
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FeatureYour  Owo  Pictures 


local  athletic  events 

CtMT  lacal  ithKtic  tvtiitt  in  a 
MCTURE  way.  Nottiina  haa  luch 
■■iMrul  aaa«al  aa  aportino  oon. 
tata-tut  unleaa  illuatratad  tney  ara 
ait  ta  raad  Hat  and  lifalaaa.  A 
Mara  pictvra  page  puta  punch  in 


{Not  a  Syndicate  Service) 

You  Can  Have 
Your  Own  Photos 
In  a  Feature  Pic* 


taare  Page  tor  Only  And  NO  extras 


your6wnRcturesf\it  Punch  (n  News 

THIS  IS 

YAUR 


Not  the  old,  Hackneyed  syndicate  stuff,  but  real,  live  localized 
pictures  .  .  .  taken  right  in  your  own  community  .  .  .  your  own 
readers  .  .  .  with  red-hot  local  news  value. 


Think  of  it!  Here’s  an  idea  that  will  build  circulation  and  create 
reader  interest  to  an  unheard-of  extent.  It  will  put  pep  in  your 
paper  in  a  picture  way.  Think  how  easy  and  economical  it  is.  Just  gather 
up  a  batch  of  photographs,  pen-and-ink  drawings,  or  anything  you  want 
included  on  the  page — wrap  them  up  in  one  package  and  shoot  them  along. 
In  less  than  24  hours  after  these  photos  reach  our  plant,  plates  will  be 
on  the  way  to  you. 

You  don’t  even  have  to  make  a  layout  unless  you  wish  to.  Our  own 
experienced  newspaper  artists  will  lay  out  the  page  for  you  without  charge 
and  send  you  the  layout  when  we  mail  back  the  cuts.  (Of  course,  if  you 
want  to  lay  out  the  page  yourself  and  specify  exact  sizes,  etc.,  we  shall 
follow  your  instructions  to  the  letter.) 

No  matter  how  far  or  near  you  are  to  New  York  you  can  use  this 
PICTURE  PAGE  advantageously.  It  is  like  having  your  own  engraving 
plant  in  the  pxistoffice  building — excepting,  it  is  less  expensive. 


ORDER  BLANK 


LOCAL  FEATURE  NEWS 
faradM,  lolitiMl  flgiirn,  proninini 
iMiiM  ■tn,  ako  new  develogmcata 
Mtaeil,  reader  intereet  .  .  .  ea. 
Mally  It  you  ehew  their  gleturea. 


FEATURE . 

PICTURE  PAGE 


General  Photo  Enjfravinir  Corp.p 
235  East  45th  St.*  New  York 

Herewith  are  photoRraphs  for 
FEATURE  PICTURE  PAGE. 
Below  we  have  indicated  by  check 
(x)  marks  complete  specifications. 
We  understand  the  complete  bill 
for  ^ese  plates  and  all  incidental 
services  will  be  no  more  than 
$27.50. 

LAYOUT 

Our  Layout,  with  sizes  marked. 

is  attached . □ 

Please  make  layout  and  send 
with  plates . □ 


Here’s  How  Simple  It  is 


^  SOCIAL  DOINGS 
Oaaett,  dub  sffairt  and  social 
•viati  af  all  kinds — as  wall  as  social 
wadsfs  arovida  marvalous  settings 

V  friand’inaking  pictures.  Every* 
bady  likes  tn  sae  their  faoes  In  print. 


IjWE  make  the  page  layout  FREE  OF  CHARGE.  Each  picture  on  the  p^e  is 
W  made  as  an  individual  square-finished  cut  to  conform  to  your  column  widths. 
(This  enables  you  to  file  the  cut  in  your  morgue  for  future  use.)  Or  if  you  lay  out 
the  page  yourself,  specify  on  the  back  of  each  photo  the  exact  height  and  width  it 
is  to  be  made.  Any  number  of  photographs  or  drawings  may  be  included  in  the 
FEATURE  PICTURE  PAGE  for  this  price  but  the  total  area  of  finished  cuts 
tmtst  not  exceed  the  actual  area  of  your  page  allowing  for  captions  and  cut  lines. 
We  make  55,  60.  65  or  &5  screen.  State  which  you  want.  No  extra  charge  for 
mounting  plates,  but  state  which  you  want.  Wrap  all  copy  for  this  page  in  one 
package  and  label  it,  “Feature  Picture  Page.” 


SCREEN 

Make  plates  following  Screen : 
□  55  0  60  065  085 

MOUNTING 

Unmounted  with  tacking  edge 
top  and  bottom . □ 

Blocked  on  wood,  trimmed  flush 
both  sides  . □ 


Hour  Service!  !  !  I 


SHIPPING 

Ship  plates  by  parcel  post  in 
regular  way  . □ 

We  want  plates  quick  I  Send 
them :  . 


We  guarantee  to  ship  completed  orders  for  all  Feature  Picture 
pages  within  24  hours  after  we  receive  copy.  In  most  cases, 
plates  are  shipped  within  6  or  8  hours.  On  special  order,  we 
will  ship  by  first-class  mail,  special  delivery.  If  this  extra  fast 
service  is  desired,  specify  it  on  your  order. 


OLD  LANDMARKS 
»<*jy  in  attici  ara  hundradi 
iicturN  which  weald  oaaM  a 
in  In  a  FEATURE  PAGE. 

tFr  Hcttr 
valation  builder.  It  li  a  WOW! 


GENERAL  PHATA  ENGRAVING  CARP. 

Mliy  MIRRAR  ^235EAST45SI 
BUILDING ^NEW /ARK 


Signed 


Please  include  one  of  your  new 
18"  advertising  rulers  with  our 
first  order . . ( 
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EDWARD  L.  MOCKLER, 
NEWS  WRITER,  DIES 


N«w  York  CorrospoBdent  for  St.  Louis 
Post-Disputck  Many  Years — Sur- 
TiTod  by  Four  Cbildrea,  All 
Newspaper  Writers 


Edward  Louis  Mockler,  62,  New  York 
correspondent  for  St.  Louis  newspapers 
for  22  years,  died  at  his  home  in  New 
York  March  31. 

Mr.  Mockler  had  devoted  his  life  to 
newspaper  work.  He  was  born  in  _St. 
Louis  in  1868  and  began  his  journalism 
career  as  a  sporting  editor  for  the  St. 
Louis  Republic.  He  later  served  as 
sports  editor  for  the  St.  Louis  Globe- 
Democrat  and  was  New  York  correspon¬ 
dent  for  that  paper  for  a  time  after  1908. 

Later  he  became  correspondent  for 
the  Post-Dispatch,  in  which  position  he 
continued  up  to  the  time  of  his  drath. 

Mr.  Mockler  married  Minnie  Rae 
Harding  in  St.  Louis  in  1889.  She  sur¬ 
vives  him,  as  do  four  children,  all  of 
whom  are  or  were  in  newspaper  work. 
They  are  Mrs.  Ethyl  L.  Mockler  Sam- 
uelson,  formerly  on  the  editorial  staff  of 
the  New  York  World;  Albert  El.  Mock¬ 
ler,  in  publicity  work  in  New  York; 
Donald  Ryan  Mockler,  editor  of  the 
Restaurateur  and  Hotelier,  and  Robinson 
Dickenson  Mockler,  in  the  financial  de¬ 
partment  of  the  New  York  Telegram. 

A  fourth  son,  E.  Walter  Mockler,  who 
died  in  February,  1929,  was  a  well- 
known  financial  writer  and  editor  of  the 
New  York  Commercial. 

Burial  was  in  St.  Louis. 


WILLIAM  G.  DWIGHT 


Owner  of  Holyoke  (Muss.)  Transcript 
Dies  Suddenly  in  Florida 

William  G.  Dwight,  for  42  years  owner 
and  editor  of  Uie  Holyoke  (Mass.)  Tran¬ 
script,  died  suddenly  Monday  morning  at 
Fruitland  Park,  Fla.,  where  he  had  made 
his  winter  home  for  years.  He  got  up 
at  his  usual  hour,  ate  a  good  breakfast, 
and  collapsed  while  dressing  for  a  garden 
party.  Death  followed  almost  instantly, 
probably  due  to  a  clot  of  blood,  his  doctor 
said. 

Mr.  Dwight  was  born  in  Bernardston, 
Mass.,  Sept.  21,  1859,  and  received  his 
bachelor’s  degree  from  Amherst  College 
in  IMl.  From  college  he  went  to  Hol¬ 
yoke  to  begin  newspaper  work  as  a  cor¬ 
respondent  for  Springfield  papers.  In 
1882  he  formed  a  partnership  with 
William  H.  Loomis,  then  owner  of  the 
transcript,  which  was  at  that  time  a 
weekly.  In  1888  Mr.  Loomis  retired  and 
Mr.  Dwight  became  sole  owner.  Thirty 
years  ago  he  purchased  the  three-story 
building  now  housing  the  mechanicaj  de¬ 
partments  and  later  bought  the  adjoining 
building,  the  site  of  the  new  Transcript 
Block  which  was  opened  only  a  few 
weeks  ^o.  Soon  after  he  acquired 
ownership  he  made  the  transcript  a  daily. 

In  recent  years  management  has  been 
largely  in  the  hands  of  Arthur  Ryan, 
managing  editor,  and  William  Dwight, 
son  of  the  publisher. 


ALFRED  W.  PIERCE 

Alfred  W.  Pierce.  40  publicity  repre¬ 
sentative  of  the  Interborough  Rapid 
Transit,  New  York,  and  before  1925  for 
IS  years  a  political  reporter  and  corres¬ 
pondent  for  the  New  York  Sun,  died 
suddenly  March  30  in  Dallas,  Tex.  He 
was  stricken  with  a  heart  attack  without 
warning.  Mr.  Pierce  had  been  a  political 
reporter  covering  the  Qty  Hall  and  the 
Capitol  in  Albany.  He  went  to  national 
conventions  as  the  representative  of  the 
Sun. 


THOMAS  P.  HAMILTON 

Thomas  P.  Hamilton,  political  writer 
and  veteran  newspaper  man  of  western 
New  York  died  Tuesday  in  his  home 
at  Ebenezer.  Death  followed  an  illness 
of  more  than  a  year.  He  contracted 
influenza  as  an  aftermath  of  the  political 
campaign  of  1928  which  he  covered  for 
the  Buffalo  Evening  News.  Mr.  Hamil¬ 
ton  was  bom  in  Buffalo,  Oct.  7,  181^. 


WILLIAM  G.  O’CONNELL 


Vetnran  Buffalo  ETening  News  City 
Editor  Succumbs 

William  G.  O’Connell,  for  19  years 
city  editor  of  the  Buffalo  Evening  News, 
di^  suddenly  in  his  home  100  Lancaster 
avenue,  Tuesday  evening,  April  1.  A 
heart  attack  Monday  night,  followed  by 
pneumonia,  caused  his  death. 

In  the  newspaper  field  for  25  years, 
Mr.  O’Connell  was  known  to  newspaper 
men  throughout  the  country.  He  joined 
the  Evening  News  staff  in  1911  as  chief 
copy  reader  and  before  the  end  of  the 
year  was  promoted  to  city  editor,  after 
having  been  assistant  city  editor  for  a 
short  time. 

He  was  born  in  Corning,  N.  Y.,  Aug. 
4,  1884.  He  attended  Georgetown  Uni¬ 
versity,  and  became  known  as  one  of 
the  best  college  catchers  in  the  country 
and  an  outstanding  football  guard. 

His  first  newspaper  work  was  with 
the  Coming  Daily  Leader.  Mr.  O’Con¬ 
nell  later  went  to  Oklahoma  where  he 
worlwd  on  both  daily  and  weekly  pub¬ 
lications.  He  also  served  on  newspapers 
in  New  York  City. 

In  1910  Mr.  O’Connell  married  Cath¬ 
erine  McLaughlin  of  Bath,  N.  Y.  Mrs. 
O’Connell  ard  three  daughters,  Helen, 
Ruth  and  Jane,  and  one  sister,  Mrs.  Ed¬ 
ward  Gray  of  Coming,  survive  him. 


JAMES  1.  McIntosh 


Former  Publisher  of  Guelph  (Ont.) 

Mercury  Dies  nt  72 

James  Innis  McIntosh,  one  of  Onta¬ 
rio’s  best  known  publishers,  died  March 
28  in  his  home  in  Guelph,  Ont.,  at  the 
age  of  72  years.  A  protracted  illness 
due  to  heart  trouble  preceded  his  death. 

As  a  young  man  Mr.  McIntosh  served 
as  reporter  on  the  Woodstock  Rernew, 
Guelph  Mercury  and  the  Toronto  Globe. 
He  resigned  the  latter  connection  to  be 
secretary  to  the  Canadian  Minister  of 
Crown  Lands,  which  position  he  held 
under  four  administrations. 

In  1898  he  became  co-partner  in  the 
Guelph  Mercury,  on  which  he  had 
worked  as  reporter,  continuing  as  its 
publisher  for  31  years  until  last  Septem¬ 
ber,  when  ill  health  forced  his  retire¬ 
ment.  The  Guelph  Daily  Herald  was 
merged  with  the  Mercury  in  1922.  Mr. 
McIntosh  was  a  former  president  of  the 
Canadian  Press  Association. 


GEORGE  J.  BURNS 


Former  Newspaper  Representative 
and  Advertising  Man  Dies 

Funeral  services  for  the  late  George  J. 
Burns,  formerly  associated  with  Payne, 
Burns  &  Smith,  newspaper  representa¬ 
tives,  and  more  recently  Los  Angeles 
manager  of  the  national  advertising  de¬ 
partment  of  the  Scripps-Howard  News¬ 
papers,  Inc.,  were  held  in  New  York, 
April  1.  Mr.  Smith  died  in  Los  Angeles. 
March  25,  after  an  extended  illness. 

Several  years  ago  Mr.  Burns  went  to 
Arizona  from  New  York,  where  he  had 
been  associated  with  the  firm  of  represen¬ 
tatives.  Later  he  went  to  California  and 
joined  the  Scripps-Howard  organization. 
At  the  time  of  his  death  he  was  still  a 
member  of  this  group,  although  he  had 
been  confined  to  a  sanitarium  for  some 
time.  He  served  actively  with  Scripps- 
Howard  for  about  a  year  and  a  half. 


©bituarp 


JAMES  CUSHMAN,  32  former  adver- 
tising  manager  for  Arkansas  news- 
rapers,  killed  himself  March  26  at  Little 
Rock  by  swallowing  poison. 

Jacob  L.  HnscHMAN,  85,  newspaper 
man  of  the  <dd  school,  whose  career  dated 
back  to  the  late  ’60’s  when  he  became  a 
cub  reporter  on  the  Detroit  Free  Press, 
di^  recently  in  Milwaukee.  In  1885  he 
joined  the  staff  of  the  Milwaukee  Herold 
and  from  1904  until  he  retired  in  1924 
he  was  domestic  and  foreign  advertising 
manager  of  the  Herold. 


John  Kane,  69,  associate  editor  of  the 
Irish  World,  published  at  Hoboken,  N.  J., 
died  in  a  Hoboken  hospital  March  26. 

Andrew  Price,  59,  president  of  the 
West  Virginia  Historical  Society,  died  at 
Ronceverte,  W.  Va.,  March  26  after  a 
week’s  illness.  For  three  years,  from  1902 
to  1905,  he  was  editor  of  the  Pocahontas 
Times  and  after  leaving  the  editor’s  desk, 
he  remained  as  a  contributing  editor.  He 
served  as  Mayor  of  Marlinton  and  was 
postmaster  of  the  town  from  1913  to 
1922. 

Joseph  N.  Wheeler,  who  for  30  years 
was  with  the  advertising  department  of 
the  Wilmington  (Del.)  Evening  Even¬ 
ing,  died  at  his  home  in  Wilmington 
March  29,  at  the  age  of  72. 

Harry  A.  Scherrer.  veteran  printer  at 
Kansas  City,  Mo.,  died  last  week  at 
Bethany  hospital  there. 

Alexander  B.  McCulloch  63,  proof¬ 
reader  for  the  New  York  Times,  and 
previously  with  the  Richmond  Times-Dis- 
patch,  died  in  New  York  March  24. 

George  L.  Bass,  24,  San  Antonio  Even¬ 
ing  News  copy  reader,  died  Monday  after 
two  operations  for  appendicitis  and  com¬ 
plications.  “Dutch”  Bass,  as  he  was 
known,  is  survived  by  his  parents,  two 
brothers  and  two  sisters,  one  of  them  the 
wife  of  J.  L.  Sheppard,  Port  Arthur 
News  sports  editor. 

Harry  S.  Hodges,  57,  for  37  years  an 
employe  of  the  composing  room  of  the 
Youngstoum  (O.)  Vindicator,  died  sud¬ 
denly  March  24. 

Susan  Emma  Jenks,  73,  mother  of  H. 
I.  Jenks.  advertising  manager  of  the  Nev/ 
Haven  (Conn.)  Times,  died  March  28. 

Elmor  Duggan,  47,  printer  on  the  Buf¬ 
falo  Express  and  other  Western  New 
York  newspapers  for  many  years,  was 
found  dead  in  Middleport,  N.  Y..  where 
he  resided  since  the  merger  of  the  Ex¬ 
press  with  the  Courier,  at  Buffalo.  He 
had  been  employed  at  the  Middleport 
Herald  plant  since  that  time. 

F.  A.  Br.\dford,  58,  veteran  newspaper 
man  of  Shreveport  and  Louisiana,  and 
the  man  who  installed  the  first  linotype 
in  Shreveport,  died  there  March  26.  At 
the  time  of  his  death  Mr.  Bradford  was 
employed  in  the  composing  room  of  the 
Shreveport  Times. 

Roswell  R.  Ogden,  30  years  a  staff 
artist  of  the  Pittsburgh  Sun-Telegraph, 
died  recently  after  a  short  illness  of  pneu¬ 
monia. 

Paulene  (Driver)  Forsyth,  34,  wife 
of  F.  Norman  Forsyth,  night  editor  of 
the  Chicago  Dady  Times,  died  suddenly 
recently  at  her  home  in  Chicago. 

Lucy  Fairfield  Straus,  4,  daughter 
of  Michael  Straus,  city  editor  of  the 
Chicago  Evening  Post  died  Wednesday 
of  spinal  meningitis.  She  was  taken  ill 
only  36  hours  before  her  death. 


Mrs.  W.  E.  Arthur,  61,  wife  of  W  F 
Arthur,  editor  of  the  Crystal  City 
Press,  was  found  dead  in  bed  at  a  Irm 
March  25  at  Farmington,  Mo.  A  coro¬ 
ner’s  jury  found  that  death  was  caused 
to'  a  heart  attack. 

Marion  Berry  Richmond,  86-ycar 
old  Confederate  veteran,  native  of 
Mississippi  and  one  time  editor  and  pub. 
lisher  of  the  Pascagoula  (Mi^ 
Democrat-Star,  and  later  associated 
G.  W.  Wilkes  in  the  early  days  of  the 
Biloxi-Gulfport  (Miss.)  Herald,  died  b 
Long  Beach,  Cal.,  recently. 

Samuel  P.  Carrick,  63,  copy  reader 
on  the  staff  of  the  Boston  Evening  Amtr. 
icon,  died  at  the  Somerville  Hospital  1» 
week  from  injuries  sustained  when  he 
was  struck  by  an  automobile  on  his  nj 
home  from  work.  Mr.  Carrick  was  i 
well  known  baseball  writer  and  hal 
served  on  the  staffs  of  old  Boston  Ad¬ 
vertiser,  the  Post,  the  Journal,  the  Tilt- 
gram  and  the  American. 

August  Geringer,  87,  publisher  of 
the  Daily  Svornost,  Chicago  Bohemia 
language  newspaper,  which  was  founded 
in  1875,  died  Tuesday,  April  1,  followi^ 
an  operation.  He  was  a  native  of  Br? 
nice,  Czechoslovakia,  and  came  to  Chi¬ 
cago  in  1869.  He  is  survived  by  two 
sons.  Miles  B.  Geringer  and  Vladimir 
Geringer,  both  of  whom  are  active  in  the 
publication  of  the  paper,  and  two  daigh- 
ters. 

Capt.  Frank  Challis,  former  owner 
and  publisher  of  the  old  Manckestei 
(N.H.)  Budget  and  the  Manchester  Pm 
and  for  many  years  associated  wiA 
Manchester  newspapers,  died  at  Man¬ 
chester  March  23  at  the  age  of  75  years. 

J.  Frank  Buch,  who  more  than  SO 
years  ago  founded  the  Litits  (Pa.)  Rtc- 
ord,  died  at  his  home  there  recentij, 
aged  78  years.  Mr.  Buch  for  years  was 
active  in  the  Pennsylvania  and  National 
Editorial  Associations.  Three  sons,  one 
of_  whom,  Ralph  Buch,  was  former 
editor  of  the  Record,  and  a  daughter, 
survive. 

Henry  W.  Comfort  of  Falls  town¬ 
ship,  Bucks  county.  Pa.,  former  pres¬ 
ident  of  the  Gazette  Publishing  Company 
of  Trenton,  N.  J.,  died  recently  at  the 
age  of  67. 


WILLIAM  S.  HILL 

William  Stuart  Hill,  54,  day  city  edi¬ 
tor  of  the  Miami  (Fla.)  Herald,  iuAol 
apoplexy  March  29,  while  reading  in  the 
library  of  his  home. 


ALVAH  H.  SANBORN 

Alvah  H.  Sanborn,  until  two  years 
ago  publisher  of  the  Newport  (RJ.) 
Mercury,  died  suddenly  March  29,  fol¬ 
lowing  an  indigestion  attack. 


P  Nearly  Two  Galleys  More 

"  "  Per  Day  Per  Linotype  with 
LINOTYPE  METAL  FEEDERS 

Our  production  has  increased  nearly  two  galleys  per  day 
on  each  Linotype  since  installing  Linotype  Metal  Feeders,’’ 
declares  Erskine  M.  Brooks,  general  manager  of  the 
Masonic  Home  Journal,  Louisville,  Ky. 
"When  it  ccunes  to  efficiency,  these  feeders 
are  worth  their  weight  in  gold.’’ 

Order  from  the  Neerett  Agency 

Mergenthaler  Linotype  Co. 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 
CANADIAN  LINOTYPE.  LIMITED,  TORONTO  2 
Kepretentntipet  in  the  Principal  Citiet  of  the  World 


(■"’"LINOTYPE""’’) 

F*4420— "^.iBocype  Mttal  Feeder,  for  get  poti,  tH  modeli 

(cicept  42  em)  . I44.H 

F*4422-^Liiiot)rp«  Metal  Feeder,  for  electric  poti,  all  modcli 

(except  42  em) .  ... 

{All  pricet  ruhiect  to  cbonge  ultbomt  moiiee) 


LINOTTPCD 


IN  TNC  CARAMONB  FAIIILT 
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WHERE  DO  WE  GET  IDEAS? 


ALEX.  F.  OSBORN 
VM*^*Prr--i<lenl 


Manofier  of  Buffalo  Officm 


JOHN  R.  CAPLES 
AmUUiii  Account  Representative 
JVeir  Vorfc 


ROBERT  MACK 
Art  Department 
Sow  York 


From  nine  to  five  we  are  at  our  desks  or  in 
touch  with  them. 

But  more  often  ideas  come  to  us  in  front  of  the 
shaving  mirror,  between  the  acts  at  the  theatre,  when 
hanging  to  a  strap  in  the  subway,  or  gazing  through 
the  window  of  a  club  car. 

Looking  over  Automobile  Row  or  studying  Saks’ 
windows  on  Fifth  Avenue.  Gossiping  with  clerks  in 
small-town  stores  or  selling  behind  a  counter  at  Macy’s. 

Talking  with  bank  presidents  and  elevator  boys, 
debutantes  and  stenographers,  magazine  representa¬ 
tives  and  taxi  drivers. 

But  what  does  it  matter  where  we  get  our  ideas 
.  .  .  just  so  long  as  they  are  plentiful  and  sound? 


T.  EIXJOTT  DETWEILEB 
Writer 
New  York 


EDWARD  W.  HOWELL 

Awi»tant  Account  Reprenentative 
iVew  York 


WILLARD  FAIRCHILD 

Art  Department 
New  York 


FRANK  J.  MAHONEY 

Account  Rcpre»rnlalive 
AV»c  )  ork 


EMILIE  U  HALEY 
Radio  Department 
iVcM'  York 


Batten,  Barton,  Durstine  &  Osborn 

INCORPORATED 

ADVERTISING 
383  Madison  Avenue,  New  York 


CHICAGO,  McCormick  Building  BOSTON,  10  Sute  Street  BUFFALO,  Rand  Building  PITTSBURGH,  Grant  Building  MINNEAPOLIS,  First  National-Soo  Line  Building 
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JERSEY’S  POSTER  TAX 
WON  BY  CLUB  WOMEN 

Billboard  Firm*  Must  Pay  Three  Cents 
a  Square  Foot  and  $100  Yearly 
License  Fee  Starting 
Jan.  1,  1931 

Hillbuards  in  New  Jersey  will  taxed 
an  average  of  $18  and  their  locations  re¬ 
stricted  under  the  terms  of  an  act  passed 
by  the  legislature  and  approved  by  Gov¬ 
ernor  Morgan  h'.  Larson.  The  measure 
goes  into  effect  on  Ian.  1.  next. 

Hillboard  and  outdoor  advertising  firms 
will  also  be  required  to  pay  a  $UK)  yearly 
license  fee.  The  tax  is  to  be  based  on  a 
cliarge  of  three  cents  per  .square  foot, 
'riiat  figure  resulted  from  a  compromise 
after  billboard  interests  maintained  that 
the  proposal  to  levy  a  five-cent  tax  would 
<lefcat  the  purpose  of  the  bill,  liecause  of 
the  number  of  companies  that  would  go 
out  of  existence. 

The  combined  strength  of  wijmen’s 
clubs  in  the  Slate  was  a  major  factor  in 
causing  passage  of  the  bill,  introduced  by 
Miss  Agnes  C.  Jones,  Republican  assem¬ 
blywoman  of  Essex.  An  attempt  to  have 
a  similar  bill  failed  last  year.  Sharp  crit¬ 
icism  of  the  methods  alleged  to  have  been 
used  to  muster  votes  for  the  bills  was 
voiced  during  the  debate  in  the  legisla¬ 
ture  preceding  passage.  One  charge  was 
that  a  threat  had  been  made  that  the  votes 
of  49,000  women  would  be  turneo  >om 
former  Ambassadof  Dwight  \V.  Morrow, 
candidate  for  the  United  States  Senate, 
if  the  administration  did  not  support  the 
hillboard  bill.  Representatives  of  bill¬ 
board  interests  also  campaigned  against 
the  measure. 

Enforcement  of  the  bill  rests  w'ith  the 
State  Qimmissioner  of  Motor  Vehicles. 
Billboards  are  restricted  from  being 
placed  within  500  feet  of  any  point  where 
two  highways  intersect,  or  where  a  high¬ 
way  crosses  a  railroad  or  street  railway, 
if  they  would  obstruct  or  interfere  with 
a  clear  view.  The  bill  does  not  interfere 
with  the  placing  of  advertising  signs  upon 
premises  where  the  business  advertised  is 
actually  carried  on.  Firms  not  located  in 
the  state  must  give  $1,000  bond  to  guar¬ 
antee  compliance  with  the  act,  while  the 
lienalty  for  violation  is  a  fine  of  $100, 
with  each  day  considered  a  separate  of¬ 
fense. 

Contracts  in  effect  prior  to  January  1, 
1930.  will  not  lie  affected.  The  act  au¬ 
thorizes  the  Motor  Vehicle  Commissioner 
to  refuse  to  issue  permits  for  billboards 
when  he  believes  it  injurious  to  property 
or  affects  the  public  interest  injuriously. 

.\fter  the  cost  of  administering  the  act 
is  paid,  any  surplus  is  to  be  divided 
among  the  municipalities  according  to  the 
percentage  of  boards  located  therein. 


NEW  ADVERTISING  BILL 

The  Massachusetts  house  of  represen¬ 
tatives  last  week  substitutc'd  for  an  ad¬ 
verse  committee  report  on  municipal 
finance  a  bill  which  will  allow*  the  cities 
and  towns  of  Massachusetts  to  appropri¬ 
ate  up  to  one-fifth  of  one  per  cent  of 
their  annual  revenue  for  advertising. 
Under  the  terms  of  the  bill,  the  amount 
appropriated  must  be  matched  by  private 
contributions  of  an  equal  amount  or  else 
there  can  be  no  appropriation  of  public 
money. 


RUSHED  PHOTOS  BY  PLANE 

An  aeroplane  was  called  into  service 
when  the  Scik.'  Bedford  (Mass.)  Standard 
wanted  si>eed  in  obtaining  pictures  of  a 
disastrous  fire  at  Provincetown,  Mass., 
at  the  tip  of  Cape  Cod,  last  week.  The 
pictures  were  taken  at  dawn,  and 
rushed  by  motor  (lO  miles  to  the  nearest 
landing  field  at  Marstons  Mills,  where 
they  were  transferred  to  a  plane.  They 
reached  New  Bedford  13  minutes  later. 

HEARST  TO  RESTORE 
BARONIAL  CASTLE 

Publisher  Removing  Priceless  English 
Items  to  Wales  Where  He  Will 
Turn  St.  Donat’s  Into  Treas¬ 
ure  House 


Panelings  and  priceless  English  fur¬ 
niture  as  well  as  many  (jothic  and  Tudor 
antiques  from  William  Randolph 
Hearst’s  collection  are  being  sent  back 
from  the  United  States  to  Cardiff, 
Wales,  to  grace  St.  Donat’s,  a  magni¬ 
ficent  baronial  castle,  which  the  news- 
naper  publisher  is  restoring.  The  castle, 
originally  a  Norman  stronghold,  was 
purchased  by  Mr.  Hearst  in  1925  as  a 
summer  residence  for  himself  and  his 
family. 

The  present  castle  is  believed  to  be  of 
fourteenth  century  construction  and  is 
compo.sed  of  two  wards,  the  outer  hav¬ 
ing  a  strong  gatehouse  with  portcullis 
and  the  inner  consisting  of  an  irregu¬ 
larly  shaped  courtyard  surrounded  by 
three-story  buildings  in  the  fashion  of  a 
college  quadrangle,  a  wireless  despatch 
to  the  New  York  Times  says. 

That  the  archaeological  value  of  the 
castle  shall  not  be  destroyed  Mr.  Hearst, 
who  will  enlarge  and  improve  the  light¬ 
ing  of  the  living  rooms,  has  ordered  that 
every  stone  removed  shall  be  replaced 
and  any  new  stone  required  shall  be 
taken  from  the  original  quarry.  Sir 
Charles  Allom  has  charge  of  the  recon¬ 
struction  and  expects  the  work  to  be 
completed  early  this  Summer. 

Mr.  Hearst  has  been  collecting  an¬ 
tiques  and  tapestries  for  many  years  and 
intends  to  turn  St.  Donat’s  into  a  treas¬ 
ure  house.  The  treasures  will  include 
the  Sparkford  room  from  the  Hazel- 
grove  House,  Somerset;  paneling  from 
Albyns,  famous  old  Essex  estate;  pan¬ 
eling  and  woodwork  from  the  Elizabeth 
room  of  Heronden  Hall,  Kent,  and  a 
sixteenth  century  oak  room  of  an  old 
hall  at  Ellenhall. 

The  famous  Bradenstoke  barn,  which 
formed  a  part  of  the  Bradenstoke  Priory 
in  Dorset  is  also  to  be  removed  to  St. 
Donat’s.  One  item  destined  for  the 
castle  museum  is  world  famous  namely, 
a  pair  of  shoes  worn  by  Henry  VIII  and 
made  of  cloth  of  gold.  Historic  windows 
purchased  in  St.  Albans  and  Eliza^than 
and  Tudor  beds,  as  well  as  priceless 
gems  from  Mr.  Hearst’s  American  col¬ 
lection,  will  also  go  to  St.  Donat’s. 

Some  of  the  finest  pieces  of  old  En¬ 
glish  silver  in  the  Barnet  Lewis  collec¬ 
tion  have  been  purchased  for  St.  Donat’s 
The  castle  will  contain  no  French, 
Italian  or  Spanish  furniture  or  decora¬ 
tions.  All  are  to  be  old  English  in  de¬ 
sign,  and  even  the  curtains  are  to  be 
copied  from  designs  at  the  Victoria  and 
Albert  Museum  and  made  of  material 
specially  woven  in  England. 


IT^S  HERE  / 


International  Flaeh  PUtol, 
with  speed  attachment  and 
cartridge. 


**SCOTTIEFOTOS**  News  cameraman  tor  tht 
Dayton  Daily  News,  with  Internationei  fan 
and  camera  in  **8hooting**  position. 


the  SAFEST  and  SURESl 

SPEED  GUN  ON 
THE  MARKET 

No  powder  to  pour. 

No  hot  pans  to  contend  with. 

No  painful  bums. 

Nothing  to  come  out  of  adjustment. 

AND 

Correct  exposure  at  all  speeds,  made 
at  the  peak  of  illumination  in  fair 
or  adverse  weather  conditions. 


TO  USE  SAME  PLANT 

The  Storm  Lake  (la.)  Pilot-Tribune 
and  the  Storm  Lake  Register,  weekly 
newspapers,  are  to  be  published  jointly 
from  the  Register  plant  under  an  ar¬ 
rangement  between  the  two  papers.  One 
is  to  be  issued  Tuesday  and  the  other 
Friday,  with  a  single  subscription  price 
of  $2  and  a  combination  price  of  $3.  W. 
C.  Jamigin  remains  as  publisher  of  the 
Pilot-Tribune  and  L.  B.  Watt  of  the 
Register.  P.  C.  Jamigin  of  the  Pilot- 
Tribune  will  be  advertising  manager  for 
both  newspapers. 


FREE  SHOW  FOR  CARRIERS 

Two  thousand  carrier  boys  were  guests 
of  the  Piitsburgh  Sun-Telegram  at  the 
Harris  Theatre,  Pittsburgh,  on  Sunday, 
March  30. 


CELEBRATES  THIRD  CENTENNIAL 

The  third  centennial  of  the  establish¬ 
ment  of  the  La  Gazette  de  France,  the 
first  newspaper  in  that  country,  was  ob¬ 
served  in  Paris  last  week.  The  paper 
was  founded  by  Dr.  Theophraste  Renau- 
dot,  a  physician  and  philanthropist,  and 
was  the  first  French  newspaper  to  carry 
advertising.  The  paper  was  sponsored 
by  (Cardinal  Richelieu. 


OTTO  SPENGLER  HONORED 

At  a  meeting  of  the  executive  com¬ 
mittee  of  the  New  York  Historical  So¬ 
ciety,  Otto  Spengler,  director  of  the 
Argus  Press  Clipping  Bureau,  was 
elected  an  associate  member  in  apprecia¬ 
tion  of  his  work  in  gathering  the  Collec¬ 
tion  of  World  War  History  Clippings 
ing  400  volumes,  which  John  D.  Rocke¬ 
feller,  Jr.,  presented  to  the  society. 


As  an  added  safety  factor,  this  gun  shoots 
ONLY  the  special  cartridges  as  manufac¬ 
tured  by  us. 

If  your  dealer  cannot  supply  you  with 
this  equipment  or  sufficient  information 
concerning  it,  wire  or  write  for  an 
illustrated  pamphlet  to 

International 

FLARE-SIGNAL  CO. 

TIPPECANOE  CITY  0*** 
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Brand  New! 


A  3-Ton 

6-cylinder 
Speed  Trnck 


I 


Brief  Specifications  of  Model  A-5 


Wheelbase:  156,  170, 
190  or  210  inches. 

Engine:  International 
design  and  manufacture; 

6- cylinder,  valve-in-head, 

7- bearing  crankshaft,  7- 
bearing  camshaft,  remov¬ 
able  cylinders;  3-point 
mounting  with  rubber- 
cushioned  rear  supports; 
pressure  lubrication. 

Clutch:  Single  plate, 
with  built-in  vibration 
damper. 

Transmission:  5  speeds 
forward,  1  reverse,  direct 
in  high;  one  control 
lever. 


Final  Drive:  Spiral 
bevel  gear  type. 

Frame  :  Pressed-steel 
channel  type,  with  deep 
middle  section. 

Springs:  Semi-elliptic, 
front  andrear.  Auxiliary 
springs,  quarter-elliptic. 

Tires:  34  x  7  front, 
34  X  7  dual  rear,  pneu¬ 
matic,  mounted  on  all- 
steel  spoke-type  wheels. 

Brakes :  Service,  4- 
wheel  mechanical,  in¬ 
ternal  expanding. 
Elmergency,  internal  ex¬ 
panding  on  rear. 


International  Trucks  include  the  ^-ton 
Special  Delivery;  the  1-ton  Six-Speed 
Special;  Speed  Trucks,  IH,  1/4,  2  and 
3-ton;  and  Heavy-Duty  Trucks  to  5-ton. 
Company-owned  branches  at  180  points  in 
the  United  States  and  Canada  and  dealers 
everywhere  have  the  line  on  their  display 
floors  for  convenient  inspection. 

Catalogs  on  Request. 


Here  is  the  new  3-ton  6-cylinder  International 
Speed  Truck — Model  A-5 — now  on  view  at  all  of 
the  161  Company-owned  International  Branches 
in  the  United  States. 

Sponsored  by  twenty-six  years  of  automotive 
achievement,  this  latest  member  of  the  Inter¬ 
national  line  of  trucks  is  definitely  designed  to 
provide  the  widest  range  of  modern  hauling 
service  ever  embodied  in  one  truck. 

The  chassis  itself,  ready  alike  for  high-speed 
transport  and  for  the  severe  punishment  of  dump 
truck  service,  is  being  hailed  as  an  outstanding 
advancement  in  automotive  engineering.  Be 
sure  to  read  the  specifications  given  at  the  left. 

And  Model  A-3,  as  shown  in  the  illustration,  is  as 
attractive  in  appearance  as  it  is  powerful  in  per¬ 
formance.  Trim  in  silhouette  and  so  obviously  in 
tune  with  the  times,  it  is  a  truck  of  which  any 
owner  may  be  proud. 

Favor  the  new  3-ton  International  Speed  Truck 
with  an  exacting  examination  at  the  nearest 
International  Branch,  then  ask  for  a  demon¬ 
stration  of  its  prowess  on  your  own  job. 
Doing  so  will  not  place  you  under  the  slightest 
obligation. 


International  Harvester  Company 

606  S.  Michigan  Ave.  ^inco^batSo  Chicago,  Illinois 


INllRNAnONAL  TRUCKS 


ALTRUISTIC  NOTE  IS  SOUNDED  IN  COPY  ^ 

Other  advertisements  in  the  series  draw 
a  parallel  between  the  telephone  service 
and  that  rendered  by  various  groups  of 
individuals,  industries  and  merchants,  at 
the  same  time  paying  tribute  to  those  or¬ 
ganizations  in  such  a  way  as  to  build 
good-will  for  all. 

Although  cessation  of  telephone  com¬ 
pany  advertising  was  feared  for  a  time 
would  be  benefited  by  extra  interest,  as  a  result  of  adverse  criticism  by  news- 
The  co-operative  advertising  this  year  papers  of  the  increased  telephone  rates, 
ran  in  four-column,  ten-inch  space  every 
day  for  10  days. 

Concurrently,  the  Nia^ra  Hudson 
Coke  corporation,  a  subsidiary  of  the 
Niagara  Hudson  Power  corporation 
in  which  the  firm  of  J.  P.  Mor¬ 
gan  is  largely  interested,  began  a 
newspaper  advertising  campaign  <mi  the 
claim  of  “A  double  bargain.”  The  first 
of  the  bargain  was  cited  as  cleanli¬ 
ness  in  handling  the  fuel,  and  the  second 
phase  of  the  bargain  was  declared  to  be  a 
saving  in  money.  An  illustration  show¬ 
ing  a  well-filled  savings  account  bank¬ 
book  headed  the  advertisements,  which 
were  published  either  full-page  or  half¬ 
page  in  virtually  every  newspaper  in 
northern  and  central  New  York. 

The  parent  company,  Niagara  Hudson 
Power  corporation,  is  showing  the  way 
to  other  firms  in  the  new  mutual  adver¬ 
tising  idea  in  a  nation-wide  newspaper 
and  magazine  campaign  telling  of  the 
advantages  of  northern  New  York  state 
as  an  industrial  center.  The  company 
will  spend  approximately  $500,000  this 
vear  on  that  camDaign.  which,  of  course, 
has  for  its  primary  purpose  the  attrac¬ 
tion  of  new  industries  to  the  locality 
served  by  the  power  corporation.  Never¬ 
theless,  the  names  of  other  industries 
are  being  broadcast  in  a  manner  that 
varies  between  institutional  and  testi¬ 
monial  characteristics. 

This  semi-testimonial  phase  of  the  new 
industrial  copy  also  is  borne  out  in  the 
new  series  of  advertisements  being  placed 
by  the  New  York  Telephone  Company. 

The  first,  incidentally,  was  devoted  to 
the  banking  service.  The  copy  was 
headed  by  a  map  of  New  York  state 
with  sketches  of  industrial  symbols  for 
each  section.  The  text  read: 

“Banking  service  finds  its  true  expres¬ 
sion,  not  in  vast  totals,  but  in  the  daily 
services  rendered  to  individuals  and  en¬ 
terprises,  by  banks  large  and  small,  in 
city  and  village.  In  the  Empire  State, 
with  its  large  population  and  wide  range 
of  pursuits,  these  services  are  seen  in 
their  greatest  volume  and  variety. 

“In  this  work  representing  the  flow  of 
money  and  credit  between  buyers  and 
sellers  of  goods,  services  and  investments, 
the  telephone  displays  its  amazing  useful¬ 
ness.  It  is  constantly  relied  upon  for 
that  prompt  and  complete  contact  so 
necessary  between  banker,  correspondent 
and  customer.  It  furnishes  quick  access 
to  any  part  of  the  state  and  nation  and 
to  many  foreign  countries. 

“This  is  one  of  the  ways  in  which 
the  telephone  serves  the  people  of  this 
state.  With  its  aid,  the  safe  and  punctual 
handling  of  countless  services  for  individ- 


The  New  York  State  Nati^ 
in  Albany  is  another  institution  which 
is  conducting  a  new  newspaper  adver¬ 
tising  campaign  with  altruistic  copy.  For 
several  months  the  bank’s  advertisenitni< 
related  the  achievements  of  the  cityj 
principal  industries,  mostly  those  whog 
accounts  were  with  the  bank.  Now  the 
copy  is  devoted  to  praise  of  the  industries 
which  are  selecting  the  Albany  Area  for 
their  plants.  The  bank  is  actually  “sell, 
ing”  the  city  as  an  industrial  center,  with 
only  sigiiatory  mention  of  its  own  bank- 
ing  service. 

Along  the  same  trend,  the  Montgomerv 
Ward  company,  national  mail  order  finj, 
recently  has  adopted  the  new  style  in  its 
advertising  for  the  Albany  zone.  Instead 
of  calling  attention  to  the  qualities  of  a 
business  competitor  or  contemporars, 
however,  this  firm  used  an  educational 
tie-up  between  the  famous  Schuyler  man. 
sion  in  Albany,  a  home  of  genuine  Revo¬ 
lutionary  design  and  furnishings  and  the 
Mcxitgomery  Ward  plant’s  offerings  oi 
early  American  furniture  reproductions. 
The  full-page  copy,  which  was  a  distinct 
change  from  the  usual  mail  order  de¬ 
partment  store  tabulations,  was  made  at¬ 
tractive  with  sketches  of  the  Schuyler 
mansion  and  of  the  huge  Montgomery 
Ward  plant.  Line  illustrations  of  the 
modern  versions  of  Colonial  furniture 
broke  up  the  sales  message  set  in  mod¬ 
ernistic  type  face. 

The  actual  effect  of  the  Montgomery 
Ward  copy,  aside  from  the  business  it 
created  for  the  store,  was  to  attract  many 
people  to  the  Schuyler  mansion  to  inspm 
the  collection  of  famous  furniture  whidi 
the  state  of  New  York  has  retained  for 
public  view  in  the  original  home  of  Gen¬ 
eral  Philip  Schuyler,  Revolutionary  hero. 

The  author  of  one  of  these  “mutual 
advertising”  campaigns  cited  the  Lam¬ 
bert  Pharmacal  Company’s  Listerinc 
toothpaste  copy  as  an  original  exampk 
of  advertising  altruism.  The  Listerine 
copy,  he  pointed  out,  preaches  the  idea 
that  savings  realized  in  the  purchase  of 
the  particular  brand  of  toothpaste  will 
eventually  buy  some  other  article 


Mutual  Benefit  Messages  Conveyed  in  Advertising  for  Depart¬ 
ment  Store,  Banks  and  Public  Utility  Corporations 
in  Up-State  Newspapers 


^^HILE  the  Federal  Trade  Commis- 
”  sion  and  advertising  agencies  are 
delving  into  the  problem  of  antagonistic 
and  testimonial  advertising,  a  new  cur¬ 
rent  of  mutual  benefit  advertising  copy 


to  the 

Savings  Bank 
early  in 

I  MARCH 

g  and 
m  SAVE 
^  SOME 


Banking  Service^ 

BANKINO  service  Sods  fci  true  cwenHion.  aoc  ia  vut  totsb, 
bta  to  the  didr  ewvKai  ftadmd  to  iadiwidiisk  Hid  eetepriMi, 
by  bsaki  Uffe  sad  mtH,  to  oty  and  vffltfc.  la  the  Eapere  tota, 
Mb  its  hffi  popdHtoB  sad  «ride  rufc  punuiu,  tbcK  lervicai 


Uepotib  made  in  any  erf 
these  Six  Savings  Banks 
on  or  before  Tuesday, 
March  4,  will  draw  i*vterest 
from  Mnch  1 


SIX  SAVINGS  BANKS  of  ALBANY 


NEW  YORK  TELEPHONE  COMPANY 


Telephone  company  copy  sounding 
praises  of  banking  service. 

the  new  advertising  schedules  indicate  a 
continuation  of  the  telephone  company’s 
institutional  copy  throughout  the  year, 
largely  in  newspapers. 


How  co-operative  bank  copy  is  being 
brightened  in  Albany,  N.  Y. 

is  being  created  by  several  large  con¬ 
cerns  in  the  northern  New  York  trading 
area. 

For  the  present  the  copy  being  used 
generally  in  newspapers  by  leading  in¬ 
dustrial  and  mercantile  establishments 
stresses  the  idea  of  thrift  and  either  di¬ 
rectly  or  indirectly  suggests  opening  sav¬ 
ings  bank  accounts.  On  the  other  hand, 
the  banks  are  returning  the  gratitude  in 
their  copy  by  teaching  the  principle  of 
civic  pride  and  spreading  a  doctrine  of 
good-will  toward  industrial  concerns. 

This  current  tie-up  between  the  sav¬ 
ings  bank  idea  and  merchandising  is 
based  on  the  theory  of  taking  advantage 
of  a  psychological  moment,  according  to 
one  of  the  large  advertisers.  With  the 
collapse  of  the  stock  market  still  fresh 
in  mind  and  with  Congress  debating  the 
problem  of  unemployment,  the  keynote 
of  advertising  is  thrift.  “Save  money!” 
is  the  eye-arresting  slogan  of  many  ad¬ 
vertising  campaigns. 

Simultaneously,  banks  in  Albany, 
N.  Y.,  have  adopted  a  new  style  of  ad¬ 
vertising  copy  which  reflects  more  the 
modern  trend  in  sales  messages — 3i  sug¬ 
gestion  of  humor  or  whimsicality.  Since 
the  first  of  the  year  six  of  the  seven 
savings  banks  in  Albany  have  joined  a 
cooperative  advertising  plan  which  is 
being  directed  by  the  DcRouville  Adver¬ 
tising  Agency. 

Their  March  copy,  calling  attention  to 
the  fact  that  deposits  made  on  or  before 
March  4  will  draw  interest  from  March 
1,  is  typical  of  the  changing  trend  in 
bank  advertising  from  the  staid  an¬ 
nouncement  to  the  new  sales  idea. 

A  parade  of  wooden  soldiers,  capitaliz¬ 
ing  on  the  popular  music,  adorned  the 
banks’  advertisements  with  the  word 
“March”  in  large  letters  across  the  top 
of  the  copy.  Dropping  down  to  smaller 
type  face,  the  message  read :  “March 
to  the  Savings  Bank  early  in  March  and 
save  some.”  Then  followed  the  ex¬ 
planation  of  interest  advantages,  and  at 
the  bottom  were  the  bank  signatures. 

In  previous  years  each  of  the  six  sav¬ 
ings  banks  would  have  run  C(^y  varying 
from  two  columns,  five  inches  to  four 
columns,  10  inches,  announcing  in  very 
formal  language  that  early  deposits 
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(Indianapolis  Star  depends  upon  Wood  Dry  Mats) 


Wood  Dry  Mats 
Help  You  Make  Records 


WHEN  we  say  that  Wood  Dry  Mats 
are  "always  uniform”  those  two 
words  represent  an  objective  and  accom¬ 
plishment.  At  the  outset  we  aimed  at  the 
highest  standard  of  uniformity.  What  the 
newspaper  publishers  have  been  able  to  do 
through  the  use  of  Wood  Dry  Mats,  proves 
that  our  aims  has  been  true. 


/CLINtV 

^lltCTRlC' 

MIG.Ca 


Cline -WestinghouM  ’ 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

U  used  by 

Waterloo  Courier 

Waterloo,  Iowa 

Ask  them  about  it 

CLINE  ELEC.  MFa  CO. 
Chicaaoi  111  Wnt  Wuhinctoa 
Sti-Mt 

N«w  Yerki  47  Wast  34tli  St. 
Saa  Fraaciscoi  First  Natiaaal 
Bank  BuUdiaa 


[fWOOD" 

It 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y. 


Scorcher* 
)4’’  Parting 
Powder 


Moidening 

Equipment 


Cork  and  Felt  Molding  Blanket* 
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Southern  Ports  Handled 


About  one-third  of  the  total  tonnage 
.  of  foreign  trade  passes  thru  Southern 
ports.  It  amounts  to  approximately  31% 
of  the  country’s  total  export  value. 

The  aggregate  of  Southern  exports  in 
1928,  amounted  to  approximately  three 
times  that  of  the  Pacific  coast  states  and  in 
1928  was  within  $280,000,000  of  the 
export  values  of  the  North  Atlantic  district, 
which  includes  New  York,  Philadelphia  and 
Boston,  and  $706,000,000  more  than  the 
exports  of  the  Northern  border,  including 
Detroit  and  Buffalo,  with  their  high  value 
of  automotive  and  other  manufactured 
products. 

Expansion  of  Southern  port  facilities 
continues.  Mobile,  Ala.,  in  1928  com¬ 
pleted  its  $10,000,000  port  facilities, 
Florida  spent  $6,000,000  and  Charleston, 
S.  C.,  is  now  completing  extensive  port 
improvements.  In  point  of  tonnage,  the  South  ranks  first  of  all  the  geographic  divisions  of  the 
country.  The  Southern  states  also  rank  second  in  the  volume  of  the  country’s  imports.  The 
aggregate  tonnage  of  foreign  trade  passing  through  the  South  in  1928  was  31,416,000  tons,  or  32% 
of  the  total  value  of  foreign  trade  in  the  United  States. 

Export  trade  embraces  every  outlet  in  the  field  of  production  and  distribution.  Visualize  the 
expenditures  required  in  building  industrial  plants  and  railroad  and  marine  facilities.  It  involves 
the  expenditure  of  hundreds  of  millions  of  dollars  annually.  The  South’s  position  both  as  an 
import  and  export  center  is  constantly  improving.  It  is  one  of  the  largest  users  of  materials  in  the 
country  today.  It  is  a  great  growing  market  for  the  national  advertised  product.  Advertisers  are 
urged  to  study  this  market  carefully.  For  complete  information  on  the  market  we  recommend  the 
newspapers  listed  below. 


Circu¬ 

lation 

2.500  10.000 

Linas  Lines 

ALABAMA 

••Mobile  News-Item  . 

15.952) 

.13 

.13 

••Mobile  Register . 

. (M) 

24.545  f 

••Mobile  Register  . 

. (S) 

37,408 

.13 

.13 

FLORIDA 

••Daytona  Beach  News-Journal . 

. (KS) 

4,257 

.06 

.055 

••Pensacola  News  and  Journal . 

....(EftM) 

16,151 

.09 

.09 

••Tampa  Tribune  (M)  48,808 . 

. (S) 

55,149 

.13(.I5S) 

.I3(.15S) 

••Palm  Beach  Post  (M)  8,685 _ 

. (S) 

8,871 

.07(.09S) 

.07(.09S) 

GEORGIA 

••Augusta  Chronicle . 

. (M) 

16,210 

.06 

.06 

••Augusta  Chronicle  . . 

. (S) 

16,890 

.06 

.06 

••Augusta  Herald  . 

. (E) 

15,910 

.05 

.05 

••Augusta  Herald  . 

. (S) 

16.403 

.05 

.05 

••Macon  Telecraoh  . 

. (M) 

31,530 

.10 

.10 

••Macon  Telegraph  . . 

. (S) 

32,169 

.10 

.10 

Circu¬ 

lation 

2,500 

Lines 

10.000 

Lines 

NORTH  CAROLINA 

ttOreensboro  Daily  News . 

. (M) 

36.752 

.11 

.10 

ttGreensboro  Daily  News . 

. (S) 

38,037 

.11 

.10 

SOUTH  CAROLINA 

••Columbia  State  . 

- (M) 

24.987 

.08 

.08 

••Columbia  State  . 

. (S) 

26,339 

.08 

.08 

••Greenyille  News  St  Piedmont . 

.(MAE) 

42.642 

.12 

.12 

••Greenville  News  . 

....(S) 

29.878 

.10 

.10 

••Spartanburg  Herald  and  Journal.... 

..(MAE) 

16.439 

.07 

.07 

••Spartanburg  Herald  . 

. (S) 

13,950 

.08 

.08 

VIRGINIA 

••Newport  News  Timea-Herald . 

. (E) 

8,698 ) 

.05 

.05 

••Newport  News  Daily  Press . 

..(SAM) 

9,346  ( 

••Roanoke  Times  A  World  News . 

..(MAE) 

34,447 

.11 

.11 

••Roanoke  Times  . 

. (S) 

22,508 

.08 

.08 

••Staunton  Nesra-Leader  (M),  Leader. 

. (B) 

7,485 

.045 

.045 

**A.  B.  C.  Publiahcrt’  Statement,  Oct.  1,  1929. 
ttCovernment  Statement,  Oct.  I,  1929. 
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WHAT  OUR  READERS  SAY 

HOW  OLD  IS  OLD? 


To  Eorrot  &  Publisher:  How  old  is 
an  “<Jd-timer”? 

Miss  Helen  Rowland  writes:  "If  I 
had  been  an  ‘old-timer’  in  1SX)9,  I  should 
now  be  in  a  wheel-chair,  or  reposing 
sweetly  beneath  the  daisies.’’ 

Why? 

I  was  somewhat  of  an  “old-timer”  in 
19W,  having  been  writing  and  working 
daily  for  the  newspapers  since  1884 — and 
am  yet!  I  wrote  for  Editor  &  Pub¬ 
lisher  when  it  was  Allan  Forman’s 
brand-new  The  Journalist.  I  have 
watched  ’em  all  come  and  some  of  ’em 
go  and  am  still  goit\g  strong  as  is  Editor 
&  Publisher. 

And  yet — I  have  never  been  in  a 
wheel-chair,  even  on  Atlantic  City’s  w.  k. 
Boardwalk,  and  I  am  still  getting  a 
double  eyeful  of  the  Helens  and  other 
daisies  in  a  live,  live  world.  We  old 
old-timers  must  not  let  a  smart  young 
woman  writer  label  us  into  cold  storage 
without  a  holler. 

Yours  for  the  young  oldsters, 

Walter  Irving  Clarke. 

Philadelphia. 


PROPERTY  RIGHTS  IN  NEWS 

To  Editor  &  Publisher:  Whenever 
anyone  refers,  as  Editor  &  Publishiji 
did,  March  15,  to  “the  United  States 
Supreme  Court  decision  which  perma- 
nentjy  restrains  two  of  the  great  press 
services  in  this  country  from  making 
use  of  the  ‘property’  of  the  other,”  he 
fails  to  recognize  a  distinction  plainly 
made  by  tlie  court  in  that  decision. 

That  the  Associated  Press  had  a 
“property  right”  in  news  as  such  was 
not  the  point  emphasized  by  the  court; 
the  point  was  that  the  International 
News  Service  was  resorting  to  unfair 
methods  of  competition  when  it  pirated 
this  news. 

The  action  was  brought  to  restrain 
the  pirating  of  news  in  three  ways,  as 
recited  by  Mr.  Justice  Pitney  in  deliv¬ 
ering  the  opinion: 

“First,  by  bribing  employes  of  news¬ 
papers  published  by  complainant’s  mem¬ 
bers  to  furnish  Associated  Press  news 
to  defendant  for  publication,  for  trans¬ 
mission  by  telegraph  and  telephone  to 
defendant’s  clients  for  publication  by 
them;  second,  by  inducing  Associated 
Press  members  to  violate  its  by-laws 
and  permit  defendant  to  obtain  news  be¬ 
fore  publication;  and,  third,  by  copying 
news  from  bulletin  boards  and  from 
early  editicwis  of  complainant's  news¬ 
papers  and  selling  this,  either  bodily  or 
after  rewriting  it,  to  defendant’s  custom¬ 
ers.” 

Three  questions  were  raised:  “(1) 
Whether  there  is  any  property  in  news ; 
(2)  whether,  if  there  be  property  in 
news  collected  for  the  purpose  of  ^ing 
publish^,  it  survives  the  instant  of  its 
pu'ulication  in  the  first  newspaper  to 
which  it  is  communicated  by  the  news- 
gatherer;  and  (3)  whether  defendant’s 
admitted  course  of  conduct  in  appro¬ 
priating  for  commercial  use  matter 
taken  from  bulletins  of  early  editions  of 
Associated  Press  publications  constitutes 
unfair  competition  in  trade.” 

The  International  News  Service  in¬ 
sist^  that  the  Associated  Press  could 
retain  its  property  right  in  its  stories 
only  by  copyrighting  them  or  by  keeping 
them  secret,  neither  of  which  was  feasi¬ 
ble.  From  the  standpoint  of  property 
rights  this  was  a  knotty  problem. 

“We  need  spend  no  time,  however," 
said  the  court,  “upon  the  general  question 
of  property  in  news  matter  at  common 
law,  or  the  application  of  the  copyright 
act,  since  it  seems  to  us  the  case  must 
turn  upon  the  question  of  unfair  competi¬ 
tion  in  business  .  .  .  What  we  are 
concerned  with  is  the  business  of  making 
it  (news)  known  to  the  world,  in  which 
both  parties  to  the  present  suit  are  en¬ 
gaged  .  .  .  The  parties  are  competi¬ 
tors  in  this  field ;  and,  on  fundamental 
principles,  applicable  here  as  elsewhere, 
when  the  rights  or  privileges  of  the  one 
are  liable  to  conflict  with  those  of  the 
other,  each  party  is  under  a  duty  so  to 
conduct  its  own  business  as  not  unneces¬ 


sarily  or  unfairly  to  injure  that  of  the 
other.  (Citations.) 

“In  order  to  sustain  the  jurisdiction  of 
equity  over  the  controversy,  we  need  not 
affirm  any  general  and  absolute  prop¬ 
erty  in  the  news  as  such.  The  rule  that 
a  court  of  equity  concerns  itself  only 
in  the  protection  of  property  rights 
treats  any  civil  right  of  a  pecuniary  na¬ 
ture  as  a  property  right  (citations) ;  and 
the  right  to  acquire  property  by  honest 
labor  or  the  conduct  of  a  lawful  business 
is  as  much  entitled  to  protection  as  the 
right  to  guard  property  already  acquired 
(citations) 

Of  the  pirating  of  the  news,  said  the 
court,  “Stripped  of  all  disguises,  the 
process  amounts  to  an  unauthorized  in¬ 
terference  with  the  normal  operation  of 
complaintant's  legitimate  business  pre¬ 
cisely’  at  the  point  where  the  profit  is  to 
be  reaped,  in  order  to  divert  a  material 
portion  of  the  profit  from  those  who 
have  earned  it  to  those  who  have  not ; 
with  special  advantage  to  defendant  in 
the  competition  liecause  of  the  fact  that 
it  is  not  burilened  with  any  part  of  the 
expense  of  gathering  the  news.  The 
transaction  speaks  for  itself  and  a  court 
of  equity  ought  not  to  hesitate  long  in 
characterizing  it  as  unfair  competition 
in  business.” 

The  case  is  248  U.  S.  215,  .39  Sup.  Ct. 
()8,  63  L.  Ed.  211,  2  A.  L.  R.  293. 

Edward  F.  Mason, 
Associate  Professor  of  Journalism, 
University  of  Idaho. 


Editor’s  note:  Nevertheless  the  Inter¬ 
national  News  Service  and  the  Asso¬ 
ciated  Press,  as  stated  in  Editor  & 
Publisher's  general  reference,  are  jointly 
and  permanently  restrained  from  making 
use  of  the  other’s  news,  whether  it  may 
lie  called  “property”  or  not.  This  was 
the  action  of  the  U.  S.  Supreme  Court 
in  the  famed  case,  although  the  decision 
was  generally  vague  and  failed  clearly  to 
recognize  the  issue  in  regard  to  property 
rights.  We  call  Prof.  Mason’s  attention 
to  the  fact  that  the  decision,  in  its  ef¬ 
fect,  has  since  been  scrupulously  re¬ 
spected  by  the  parties  to  the  action.  Edi¬ 
tor  &  Publisher  has  often  expressed 
the  wish  that  there  might  be  a  clear-cut 
decision  fixing  news  property  rights ;  in 
lieu  of  it  the  I.N.S.-A.P.  is  our  only 
legal  chart  and  however  indefinite  its 
language  its  effect  surely  runs  against 
the  idea  that  news  may  be  appropriated 
at  will. 


PAPER  FIRM  ELECTS 


Six  New  Directors  Named  by  Canada 
Power  and  Paper  Corporation 

In  accordance  with  a  by-law  passed  at 
the  last  meeting  of  the  Canada  Power  and 
Paper  Corporation,  wherein  the  director¬ 
ate  was  increased  from  13  to  18  mem¬ 
bers,  six  new  members  were  named  to 
the  board  of  directors  at  the  second  an¬ 
nual  general  meeting  held  in  Montreal 
last  week. 

Following  the  withdrawal  from  the 
board  of  J.  W.  McConnell,  these  men 
were  elected :  F.  G.  Bush,  W.  P.  Creagh, 
H.  G.  Yeoman,  H.  W.  Jackson,  M.  J. 
O’Brien  and  J.  A.  McCrory. 

Moving  the  adoption  of  the  annual 
report,  George  Chahoon,  Jr.,  president 
of  the  corporation,  stated  that  its  position 
had  been  considerably  strengthened  by  the 
acquisition  of  the  Port  Alfred  and  Way- 
agamack  Pulp  and  Paper  Companies. 

Overproduction  had  affected  all  mills 
for  the  past  two  and  a  half  years  the 
president  said,  but  prophesied  a  better 
future  when  demand  had  caught  up  with 
production.  He  particularly  stressed  the 
advantage  which  the  corporation  had  ob¬ 
tained  by  the  acquisition  of  Anticosta 
Island,  which  produced  from  lOO.fKK)  to 
150,000  cords  of  the  finest  wood  yearly. 

C.  _  R.  Whitehead,  general  manager, 
described  how  cheaply  wood  could  be 
shipped  from  Anticosti  to  the  corpora¬ 
tion’s  mills,  and  said  that  by  the  raising 
of  valuable  fur-bearing  animals  such  as 
the  silver  fox,  the  corporation  hoped  to 
make  profit  to  run  the  island. 


JUDGE  LECTURES  PRESS 

Says  Dailies  Should  Not  Print  Grounds 
on  Which  Appeals  Are  Made 

Before  pronouncing  sentence  April  2 
on  those  who  had  been  found  guilty  dur¬ 
ing  tbe  February  term  of  the  Court  of 
King’s  Bench,  Mr.  Justice  Wilson  in 
Montreal,  gave  a  straight  talk  to  the 
press. 

“The  newspapers  should  refrain  from 
giving  details  of  the  grounds  of  appeal 
from  verdicts  of  the  juries  in  this 
Court”  His  Lordship  stated.  “It  would 
be  sufficient  to  state  that  the  appeal  had 
been  lodged  on  questions  of  law  and 
fact.  It  is  not  necessary  for  the  papers 
to  publish  the  allegations  of  lawyers 
asking  leave  to  appeal,  such  as  that  the 
trial  judge  was  unfair  in  his  summing 
up  of  the  evidence.” 

Mr.  Justice  Wilson  referred  whimsi¬ 
cally  to  a  photograph  of  himself  which 
had  appeared  recently  in  a  Boston  p^er 
under  the  caption  “Pro-Briti.sh.”  The 
newspaper  artist  had  evidently  striven  to 
give  His  Lordship  a  certain  ferocity  of 
expression  in  keeping  with  the  American 
idea  of  “Pro-British.”  This  was  accom¬ 
plished  by  tripling  the  natural  width  of 
the  judge’s  eyebrows  and  blackening 
them.  “Even  a  mother  couldn’t  love  a 
son  with  a  face  like  that.”  His  Lord- 
ship  remarkeel  with  a  smile. 


BACK  NUMBERS  WANTED 

Editor  &  Publishiji  will  pay 
each  for  the  following  issues  of  Nevt- 
paperdom  upon  receipt  in  this  officf- 
January  12,  1911 ;  May  9,  1912;  last  issi* 
in  September,  1913;  both  issues  Xovem- 
ber,  1913;  both  i.;sues  December,  1913' 
both  issues  January,  1914;  the  .\pril  27th 
issue,  1916;  first  issue  in  October,  I919. 
first  November  issue,  1919;  first'  ,\prii 
issue,  1920;  both  issues  May,  19M;  first 
June  issue,  1920;  and  the  first  July  iss«^ 


I.N.S.  MAN  BROADCASTS 

Herbert  Caryl,  New  England  super, 
intendent  and  manager  of  the  Boston 
bureau  of  International  News  Service, 
spoke  over  radio  stations  WliZ  and 
WBZA,  March  29,  during  the  “Gentl^ 
men  of  the  Press”  program  of  the 
Westinghouse  Electric  and  Manufactur¬ 
ing  Company. 


KLEIN  OUT  FOR  CONGRESS 

Julius  Klein,  managing  editor  of  the 
lllitiois  Jitaats  Herald,  Chicago,  next 
week  will  announce  his  candidacy  tor 
Congressman-at-large  for  the  Republican 
nomination.  In  previous  years  Klein  was 
editor  of  the  Illinois  Stoats  ZciVtiiifl,  and 
a  member  of  the  Chicat/o  Herald  and 
Examiner  staff. 


The  Bell  Telephone  Company 
...  of  your  town 

An  Advertisement  of  the  American  Telephone  and  Telegraph  Company 


It  has  its  home  in  your  town.  Its 
operators  are  the  daughters  of  your 
neighbors.  Its  various  departments 
are  in  the  hands  of  your  own 
citizens,  with  years  of  training 
in  telephone  engineering  and 
management. 

Who  owns  the  Bell  System? 
4i:o,cx)0  people  scattered  over  the 
United  States  own  the  stock  of  the 
.American  Telephone  and  Telegraph 
Company  and  250,000  own  other 
securities  of  the  Bell  System. 

No  matter  how  small  the  part  of 
the  Bell  System  that  serves  you,  it 
has  behind  it  research,  engineering 
and  manufacture  on  a  national 
scale.  The  Bell  System  operates 
through  24  companies,  each  de¬ 
signed  to  fit  the  particular  area  it 
serves — to  furnish  the  highest 
standard  of  service  in  a  manner 
personal  to  the  needs  of  every  user. 
Serving  each  of  these  24 
operating  companies  is  the 
staff  of  the  American  Tele¬ 
phone  and  Telegraph  Com¬ 
pany,  which  is  constantly 


developing  better  methods  of  tele¬ 
phone  communication.  Each  draws 
on  the  findings  of  the  Bell  Labora¬ 
tories,  one  of  the  greatest  institu¬ 
tions  of  its  kind  in  the  world,  for 
the  continual  scientific  improve¬ 
ment  of  telephone  service.  Each 
has  the  benefit  of  the  buying 
power  and  specialized  manufac¬ 
turing  processes  of  the  Western 
Electric  Company,  which  supplies 
telephone  apparatus  of  the  highest 
quality  and  precision  for  the  en¬ 
tire  Bell  System.  Each  takes  ad¬ 
vantage  of  every  improvement  in 
practice,  equipment  and  economy. 

The  Bell  System’s  ideal  is  to 
give  all  of  the  people  of  this  na¬ 
tion  the  kind  of  modern,  conve¬ 
nient  telephone  service  that  they 
want,  over  its  wires  to  connect 
them  one  with  another  and  with 
the  telephones  of  the  rest  of  the 
world. 

1 1  is  your  telephone  com¬ 
pany,  at  your  service  with 
every  resource  that  it 
commands. 


Suppose  You  Have  a  Friend— 

A  Friend  who  knows  and  visits  with  all  your  best  customers  and 
prospects  at  least  once  a  week. 

Suppose  this  friend  were  so  close  to  hundreds  of  advertising  ac¬ 
counts  that  they  took  him  home  from  the  office — so  close  to  other 
hundreds  that  he  was  a  regular  weekly  guest  in  their  work  dens, 
libraries,  sitting  rooms  and  at  their  firesides. 

Such  a  friend  could  say  many  a  good  word  for  you;  couldn't  he? 
He  could  work  things  out  so  you  could  get  much  better  acquainted 
with  your  accounts — and  they  would  get  to  know  you  much 
more  effectively  than  you  could  win  them  ''cold  turkey". 

Well,  Mr.  Newspaper  Publisher,  you  have  this  kind  of  a  friend 
in  Editor  Publisher. 

Editor  Publisher  is  a  welcomed,  well-informed,  desired  visit¬ 
or  every  week  in  the  offices  or  homes  of  more  than  1,300  national 
newspaper  accounts  and  587  advertising  agents. 

Cultivate  Editor  Publishers  space  buying  friends.  They 
place  nearly  95%  of  all  known  national  newspaper  appropriations. 


EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 
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OWNERSHIP  AN  ISSUE 
IN  LIBEL  SUIT 

Plaintiff  In  $50,000  Action  Charge* 
Local  Contractor,  Not  David  Gib- 
•on,  Is  Real  Owner  of  Lorain  (O.) 
Journal 


(By  telegraph  to  Eoitos  &  Publishes) 

Elyria,  O.,  April  2. — Many  sensations 
have  been  sprur^  in  the  $50,000  libel  suit 
being  tried  in  Common  Pleas  Court  here 
since  the  opening  of  the  case  March  26, 
in  which  William  Peer,  of  Lorain,  is 
suing  David  Gibson,  veteran  newspaper 
man,  as  publisher  of  the  Lorain  Journal, 
and  Samuel  Horwitz,  as  owner.  Peer  is 
suing  for  alleged  libelous  statements  ap¬ 
pearing  in  the  paper  on  Nov.  13  and  IS 
of  1926,  in  which  he  and  his  brother 
Michael  Peer,  were  referred  to  as 
“Lorain  Rum  Kings.”  The  Peers,  Lorain 
realtors  and  politically  influential,  charge 
the  alleged  libel  was  maliciously  made 
and  that  though  they  were  arrested  by 
Federal  officers  in  raids  in  Lorain,  they 
were  not  indicted  by  the  grand  jury. 

The  case,  however,  has  centered  around 
the  ownership  of  the  paper,  it  being 
claimed  by  the  defendant,  Horwitz,  that 
he  is  not  the  owner  but  rather  that  his 
company,  the  Highway  Construction 
Company,  is  a  creditor  of  the  paper. 

Testimony  presented  by  the  plaintiff 
up  to  this  time  has  tended  to  show  that 
Horwitz  is  the  real  owner  of  the  Lorain 
Journal  but  that  he  has  concealed  him¬ 
self,  through  the  subterfuge  of  a  corpo¬ 
ration,  so  that  he  could  use  the  paper  to 
effect  the  election  of  ofiicials  who  would 
be  generous  in  giving  paving  contracts 
to  his  company. 

The  defense  was  dealt  a  surprise  blow 
when  Keion  O’Dwier,  Toledo  newspaper 
man,  was  called  by  the  plaintiff  and 
testified  that  Horwitz  in  1922  offered 
him  the  position  of  publisher  of  the 
Journal  at  $100  a  week  and  that  Horwitz 
s^'d  he  was  the  owner  of  the  paper  at 
that  time.  O’Dwier  refused  the  offer. 

Gibson,  the  last  person  called  to  the 
stand  for  cross  examination  by  the  plain¬ 
tiff,  says  that  he  is  owmer  of  the  Journal 
and  that  Horwitz.  or  his  company  are 
only  creditors.  He  testified  he  never 
gave  any  notes  or  receipts  for  the  money 
advanced  him,  when  questioned  on  this 
point. 


ADVERTISING  MANAGERS  MEET 


Henderson,  Carruthers  and  Davidson 
Address  Colorado  Group  in  Denver 

.\  large  number  of  Colorado  dailies 
were  represented  at  the  second  quarterly 
meeting  of  the  Colorado  Advertising 
Managers’  Association,  in  Denver,  March 
24.  Sessions  were  held  at  the  Brown 
Palace  hotel. 

Among  the  speakers  were  J.  H.  Hen¬ 
derson,  vice-president  of  the  H.  K.  Mc¬ 
Cann  Advertising  Company;  Frank 
Carruthers,  advertising  manager  of  the 
Denver  Post,  and  Craig  Davidson  of  Ball 
&  Davidson,  advertising  counselors. 

Visiting  members  of  the  association 
were  guests  of  the  Denver  Post  at  a 
luncheon,  which  was  enlivened  with  a 
number  of  music  and  dancing  acts. 
Later  a  visit  was  made  to  the  Post  plant. 

State  dailies  represented  at  the  con¬ 
vention  included  Loveland  Reporter- 
Herald,  Pueblo  Star-Journal,  Lonrmont 
Times,  Pueblo  Chieftain,  Lamar  Daily 
News,  Fort  Morgan  Times,  Grecly  Trib¬ 
une,  Boulder  Ntws-Herald,  Boulder 
Camera,  Grand  Junction  Sentinel,  Ster¬ 
ling  Advocate,  Longmont  Call  and  Colo¬ 
rado  Springs  Gazette-Telegraph. 


NEW  AGENCY  IN  BOSTON 

Sherman  Lewis  Smith,  formerly  with 
the  H.  B.  Humphrey  Company,  Boston, 
has  resigned  and  has  formed  an  agency 
of  his  own  to  be  known  as  the  Sherman 
Smith  Company.  Mr.  Smith  is  president. 
Benton  Curtis,  formerly  with  the  Gill 
publications,  is  also  associated  with  the 
company. 


BOSTON  FIRM  APPOINTED 

The  Colt  Shoe  Company  of  Boston  has 
appointed  Nelson,  Duncan  &  Harlow, 
Boston,  to  handle  its  advertising. 


ANTHONY  H.  WOODSON 


Associate  Editor  of  The  Louisville 
Times  Dies  at  52 

.\nthony  H.  Woodson,  associate  editor 
of  the  Louisville  Times,  died  unexpect¬ 
edly,  March  28,  at  his  home  in  Louis¬ 
ville.  Mr.  Woodson  spent  30  years  in 
newspaper  work  in  Louisville,  practically 
all  of  it  with  the  Times. 

As  a  columnist  on  the  Courier-Journal 
during  the  last  eight  years,  he  carved  an 
unusual  position  for  himself  with  “Just 
Among  Home  Folks.”  The  column  spe¬ 
cialized  in  strange  colloquialisms  of  Ken¬ 
tucky  back  country.  Mr.  Woodson  had 
a  rare  vacabulary  of  bucolic  words,  many 
of  them  tracing  the  ancestry  to  the 
Elizabethan  period. 

Mr.  Woodson  served  in  practically 
every  branch  of  the  news  craft.  He  was 
52  years  old.  Death  was  caused  by  heart 
disease. 


COMPLETES  AIR  TOUR 

William  Howard  Gannett,  76-year-old 
retired  Portland,  Maine,  newspaper  pub¬ 
lisher,  returned  to  his  home  this  week 
after  completing  a  16,000  mile  aerial 
swing  through  Central  and  South  Amer¬ 
ica  in  20  days  of  flying. 


FIRST  BYRD  PICTURES 
BROUGHT  BY  PLANE 


Times* Wide  World,  Associated  Press 
and  Paramount  News  Services 
Get  Dunedin  Photos  by 
Boat-Plane  Relay 


First  pictures  of  the  Byrd  Antarctic 
Expedition  since  its  return  to  Dunedin, 
N.  Z.,  after  its  flight  to  the  South  Pole, 
arrived  in  New  York,  April  2,  after  a 
three-day  flight  from  Cristobal,  where 
they  had  been  brought  from  New  Zealand 
by  boat.  The  Lockheed  plane.  Miss  Sil- 
vertown,  piloted  by  Lee  Schoenhair,  was 
met  at  Newark  airport  by  representatives 
of  Times-Wide  World  Photo  Service, 
Associated  Press  Picture  Service  and 
Paramount  News,  to  whom  the  films  were 
consigned. 

The  plane  landed  at  Newark  at  2:30 
p.  m.,  W  ednesday,  and  were  rushed  by 
automobile  to  the  headquarters  of  the 
three  picture  organizations.  Karl  Neson- 
sohn  and  George  Alexanderson  of  the 
Wide  World  staff  made  the  trip  from  the 
landing  field  to  their  studio  in  38  min¬ 
utes.  They  received  motorcycle  police 
escort  for  their  car  to  Varick  street.  New 


York,  where  they  changed  to  a  $ub», 
train  to  avoid  delay  in  traffic. 

The  New  York  office  of  the  A  P  •- 
the  pictures  on  the  telephoto  at  3:20n,a 
Pilot  Schoenhair  took  off  at  CristSri 
Sunday  morning,  March  30,  and  fi^ 
Managua  that  day.  The  following 
he  reached  Tela,  Honduras,  after  grw 
delay  due  to  weather  conditions,  and  oi 
Tuesdav  at  3:50  p.  m.,  he  arrived  in  Kj. 
ami.  He  made  the  1,300  mile  flight  from 
that  city  to  Newark  in  eight  hours  ad 
30  minutes.  Deputy  Mayor  Charles  K 
Gammon  of  Newark  officially  welcome; 
him  on  his  arrival.  T.  C.  Graham,  fiej. 
president  and  general  manager  of  ih 
Goodrich  Tire  and  Rubber  Compam 
which  furnished  the  plane,  was  also  it 
the  landing  field. 


COOS  BAY  TIMES  SPECIAL 

The  Marshfield  (Ore.)  Coos  Bn 
Times  recently  issued  a  100-page  sv. 
cial  magazine  “Potential  Southwestern 
Oregon”  section,  summing  up  die  possi- 
bilities  of  expansion  in  its  portion  oi 
the  state.  The  issue  is  on  heavy  stock 
paper,  profusely  illustrated,  and  fwitnin 
much  valuable  data.  Various  business 
enterprises  of  the  section  are  given  lib¬ 
eral  space.  The  book  sells  for  $1 
E.  J.  Murray  is  editor  and  puWishr 
of  the  daily. 


R 


emember  way  back 
when— 


BATHING  SUITS  WERE  SHOCK-PROOF? 


Twenty-FIVK  years  ago,  in  the  days  of  cuver-all 
bathing  suits,  packing  house  bacon  was  put  in 
huge  vats  and  cured  in  a  **pickle”  consisting  of 
salt,  sugar,  saltpeter  and  water.  The  method 
was  scarcely  different  from  that  which  most 
every  farmer  or  local  butcher  employed.  The 
biggest  drawback  was  that  the  meat  liecame 
soaked  with  moisture;  and  even  writh  the  long 
time  and  hot  smoking  temperature  required, 
it  was  at  best  difficult  to  firm  up  the  meat  to 
give  it  the  proper  texturt*.  The  butcher  called  it 
“bacon.”  The  less  euphemistic,  “sow-belly.” 

With  characteristic  Armour  endeavor  always 
to  improve  .\rmour  products  and  service  to  the 
American  public,  .Armour  and  Gompany  set  out 
to  priMliice  a  firmer  and  milder  flavored  bacon 
than  was  possible  hy  old-fashioned  pickle  curing. 

Step  hy  step  improvements  were  made  in  the 
curing  process.  Year  by  year  Armour’s  Star 
Baron  liecame  moretif  a  favorite.  At  first  largely 
as  a  breakfast  standby.  Then  it  l>egan  to  appear 
in  sandwiches,  in  fancy  luncheon  dishes,  in 
smart  supper  menus.  Any  man  familiar  with 
the  meat  business  witiild  have  said,  a  year  or 


two  ago, ‘’Star  Bacon  has  arrivfKl— let  it  alone.” 

But  nut  Armour.  Restless  to  better  all  previous 
bests.  Armour  started  to  study  bacon  curing 
methods  anew.  More  than  a  half  century  of 
experience  and  a  year’s  experiment  in  stock 
selection,  in  curing,  in  smoking,  were  thrown 
into  the  subject.  Out  of  it  came  a  reward  far 
beyond  our  earlier  hopes  .  .  .  the  development 
of  the  revolutionary  “doubic-f”  process  of 
“FixedA  Flavor.” 

“FixedA  Flavor”  was  introduced  in  March. 
The  response  was  immediate  and  remarkable— 
a  tribute  that  the  American  public  is  always 
ready  to  confer  upon  anybody  who  produces  a 
better  product. 

The  heart  of  the  “doubIc-f”  process  is  Ar¬ 
mour’s  new  method  of  curing  and  smoking. 
The  ingredients  of  the  curing  pickle,  the  time 
and  temperature  of  the  cure,  these  have  lieen 
brought  to  perfection.  The  texture,  flavor,  and 
the  uniformity  of  Imth  texture  and  flavor  of 
the  new  Armour’s  Star  Bacon  reach  heights 
never  consideri'd  possible  in  the  ohi-fashioned 
hathing-suit  days. 


President 


THE  NEW  AND  MODERN 

ARMOUR  COMPANY 


U.  S.  A. 


J 
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WOULD  CUT  MAIL  RATE 
TO  SEMI-WEEKLIES 

iMMS  Which  Now  P«y  Cent  Per  Copy 
Woultl  Go  on  Cent  a  Pound 
Bacit  by  Two  Bill*  Now 
Before  House 

{Stt^  Editor  &  Publisher) 

Washington,  April  2. — Strong  argu- 
D«its  for  the  relief  of  semi-weekly 
newspapers  from  prevailing  discrimina- 
tioo  in  postage  rates  were  presented  to  a 
subcommittee  of  the  House  Committee 
on  Postoffices  and  Post  Roads  today,  at 
a  hearing  on  bills  introduced  for  that 
jnupost  by  Representatives  Percy  E. 
Quim  of  Mississippi,  and  Robert  G.  Sim¬ 
mons,  of  Nebraska. 

The  two  measures,  practically  identical 
in  language,  provide  that  the  rate  of 
postage  on  semi-weekly  newspapers  de- 
^sited  in  a  letter-carrier  office  for  de¬ 
livery  by  its  carriers  shall  ^  the  same 
as  the  rate  on  weeklies.  Under  the  pres¬ 
ent  bw,  weekly  newspapers  pay  one  cent 
a  pound,  and  semi-weeklies  pay  one  cent 
a  copy. 

Also,  it  was  brought  out  that,  while  a 
semi-weekly  has  to  pay  a  cent  a  copy  for 
mail  delivery  in  its  own  town,  it  pays 
only  a  cent  a  pound  for  delivery  in  other 
communities,  even  as  much  as  80  miles 
distant. 

On  an  estimate  that  only  half  of  the 
458  semi-weeklies  of  the  countrv  would 
be  affected.  Mr.  Quin  and  Mr.  Simmons 
showed  that  the  nostr.J  revenue  would  be 
curtailed  only  $25,000  by  the  proposed 
change.  As  it  is,  they  said,  the  average 
such  publisher  pays  around  $1,000  a  year 
.for  postage,  and  this  impost  not  only 
keeps  down  the  number  of  semi-week¬ 
lies,  but  also  has  compelled  some  to  turn 
to  the  daily  or  weekly  field. 

“It  must  be  remembered,”  said  Mr. 
Quin,  “that  weeklies  and  semi-weeklies 
are  not  published  in  cities,  where  manu¬ 
facturing  or  other  industries  are  carried 
on,  but  are  confined  almost  exclusively  to 
rural  or  farming  districts,  and  it  will  be 
the  farming  people  themselves  who  will 
reap  as  much  benefit  from  the  enactment 
of  this  measure  as  the  publishers  of  the 
semi-weeklies.” 

To  which  Mr.  Simmons  added  that  the 
loss  of  $25,000  in  postal  revenue  would 
he  a  negligible  item  in  comparison  with 
the  great  benefits  which  would  accrue  to 
thousands  of  persons  in  small  communi¬ 
ties  through  encouragement  and  develop¬ 
ment  of  the  semi-weekly  press. 

Representative  W.  V.  Gregory,  of 
Kentucky,  also  spoke  in  favor  of  the 
measures. 

Opposition  by  the  Postoffice  Depart¬ 
ment  to  the_  bills  brought  out  some  of 
the  oddities  in  departmental  bookkeeping, 
m  a  staternent  presented  by  Frederic  A. 
Tihon,  Third  Assistant  Postmaster  Gen- 
<J^1,  it  was  indicated  that  the  cost  to 
tw  Government  through  the  proposed 
change  would  be  $470,000,  while  a  note 
imo  Denartment.  May  12. 

**id  that  the  Government  would 
^  through  reduced  revenues. 

Tables  were  presented  by  Mr.  Tilton 
m  show  that  semi-weeklies  now  paying 
w.  on  a  basis  of  600  copies  in  the  mails, 
would  pay  only  60  cents,  and  that  the 
cost  of  delivery  of  such  mail  is 
I  cents  a  copy. 

George  L.  Wood,  of 
ne  division  of  rural  mails,  also  spoke  in 
'’Pnosition. 

Representative  Qyde  Kelly,  of  Penn- 
^)ivania,  is  chairman  of  the  subcommit¬ 
tee  having  the  measures  in  charge. 

EXPLORER-WRITER  nears  goal 

Robert  J.  Casey,  staff  writer  for  the 
a  Netvs,  who  recently  took 

his  f  ^  absence  to  indulge  in  one  of 
requent  exploring  trips,  is  nearing 
j  r^^**®*^  Island  in  the  South 
iiw.na  p  present  indications  will 

j'?***f  there,  according  to  word 
News.  The  most 
from  Mr.  Casey,  mailed 
.L^  p-^^hiti,  are  that  he  has  set  sail  on 
tons*^*"™^"^’  schooner  of  twenty-five 


ton* -  •  •  senooner  oi  twenty-hve 

2400  miles^”***^"^^  turns  out  to  be 


FLORIDA  DAILIES  MEET 

J.  C.  Harper,  Miami  Herald,  Elected 
President,  Succeeding  C.  G.  Mullen 

J.  C.  Harper,  business  manager  of  the 
Miami  Herald,  was  elected  president  of 
the  Florida  Ass(x:iated  Dailies,  meeting 
in  Tampa  in  annual  session  March  29. 
C.  C.  Carr,  of  the  St.  Petersburg  Times, 
was  elected  vice-president. 

G.  H.  McEwen,  of  the  St.  Augustine 
Record,  and  F.  P.  Beddow,  of  the  Jack¬ 
sonville  Journal,  were  re-elected  secre¬ 
tary  and  treasurer,  respectively. 

Governor  Doyle  E.  Carlton  was  guest 
at  a  luncheon  and  addressed  the  gather¬ 
ing. 

A  resolution  favoring  press  rates  on 
telephone  calls  when  they  originate  in 
newspaper  offices  was  adopted. 

Charles  G.  Mullen,  general  manager 
of  the  Tampa  Daily  Times,  retiring 
head  of  the  organization,  presided  at  the 
opening  meeting. 

The  newspaper  men  were  taken  for 
rides  over  the  city  and  bay  in  the  Good¬ 
year  blimp  which  is  stationed  at  St. 
Petersburg,  and  many  remained  in 
Tampa  the  night  of  the  convention  for 
an 'elaborate  entertainment  at  the  Forest 
Hills  Golf  and  County  Club. 


BUSINESS  EDITORS  MEET 

Outlook  for  BuRines*  Is  Favorable, 

Washington  Conference  Is  Told 

The  outlook  for  business  and  what  has 
been  accomplished  in  restoring  prosperity 
was  the  theme  of  the  meeting  of  the  Na¬ 
tional  Conference  of  Business  Paper  Edi¬ 
tors,  held  at  the  National  Press  Club, 
Washington,  March  31.  The  meeting 
■Started  with  a  luncheon  at  which  Julius 
Barnes,  chairman  of  the  National  Busi¬ 
ness  Survey  Conference,  was  the  speaker. 

This  was  followed  by  a  conference  be¬ 
tween  the  members  of  the  National  Con¬ 
ference  and  Secretary  of  Labor  Davis. 
He  discussed  the  employment  situation 
from  the  national  viewpoint  and  stressed 
the  fact  that  he  believed  that  the  mainte¬ 
nance  of  wages  was  essential  to  the  res¬ 
toration  of  normal  business  conditions. 

In  the  evening  the  Conference  had  as 
its  guest  at  dinner  Secretary  of  Com¬ 
merce  Lamont,  who  spoke  intimately  and 
informally  on  business  conditions  from 
the  viewpoint  of  the  Department  of  Com¬ 
merce.  He  was  followed  by  Dr.  Julius 
Klein,  assistant  secretary  of  commerce, 
and  a  number  of  the  important  bureau 
chiefs  of  the  department,  including  Dr. 
W.  M.  Steuart,  director  of  the  census. 

The  consensus  of  all  of  those  who 
talked  before  the  meeting  was  that  busi¬ 
ness  conditions  arc  improving,  although 
they  warned  the  editors  that  they  could 
not  expect  to  see  a  sudden  and  rapid  re¬ 
turn  to  high-level  prosperity. 

TO  MAKE  RATE  STUDY 

San  Francisco  Specials  and  Dailies 

Confer  on  Local-National  Problems 

Austin  F.  Fenger,  vice-president  of 
M.  C.  Mogensen  &  Co.,  Inc.,  national 
newspaper  representatives,  San  Francisco, 
has  been  appointed  chairman  of  a  lour 
man  committee  of  San  Francisco  news¬ 
paper  representatives,  to  confer  with  daily 
newspapers  and  advertising  agencies  to 
find  an  equitable  solution  to  the  local- 
national  rate  problem. 

The  representatives  committee  will 
meet  a  similar  group  from  the  California 
Newspaper  Publishers  Association  and 
the  Media  Relations  Committee  of  the 
Pacific  Advertising  Agencies  Associations. 

Other  members  of  the  committee  are 
R.  J.  Bidwell,  head  of  the  organization 
hearing  his  name;  Vincent  D.  Ely,  man¬ 
ager  of  Williams-Lawrence-Cresmer 
Company;  and  J.  C.  Allison,  secretary  of 
.Arthur  W.  Stypes,  Inc. 

CELEBRATES  ANNIVERSARY 

J.  B.  Sherrill,  publisher  and  owner  of 
the  Concord  (N.C.)  Daily  Tribune  re¬ 
cently  celebrated  his  4Sth  anniversary  as 
editor  and  publisher  of  the  paper. 


San  Francisco  Can'BuHetm  has 
Four  Package  Trucks  m  constant  tise. 


More  Speed 
through  Traffic 

WATCH  a  Harley 'Davidson 
Package  Truck  thread  its 
way  swiftly  and  safely  through  rush' 
hour  jams,  and  you  will  know  why 
it  is  “First  through  Traffic”.  , 

\  With  so  much  of  your  bundle  deliv'  / 

\  ery  work  coming  during  rush  hours,  /  i 
the  traffic  speed  of  motorcycle  equip'  j 

\  \  ment  should  interest  you  particu'  /  / 

)  I  )  larly.  No  other  delivery  unit  is  so  (  f  ^ 

/  /  well  adapted  to  newsaper  work  as  \  \ 

1/  the  Package  Truck.  Its  49'inch  \  1 
/  tread  and  60'inch  wheel  base  make  \ 

I  it  easy  to  park  on  even  the  busiest  \ 

curb  —  so  bundles  can  be  delivered  ' 
right  at  the  stand.  Its  great  advertis' 
ing  value,  and  low  cost  of  operation, 
are  other  outstanding  advantages. 

Let  your  local  Harley'Davidson 
dealer  demonstrate,  without  placing 
you  under  any  obligation. 

Phone  him  today. 

Harley-Davidson 


Capacity  I  PoJckcuqj^rLU^ 


Mail  the  coupon 

—  for  literature  show* 
ing  full  line  of  hod* 
ies  —  including  our 
Newspaper  Special  — 
on  our  improved 
1930  chassis. 


HARLEY'DAVIDSON  MOTOR  CO. 
Dipt.  E.  P.,  Milwaukee,  Wis. 

Interested  in  the  Package  Tnick  for  the 
newspaper  business.  Send  literature. 
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SYNDICATE  MERGERS  SEEN 
AS  AID  TO  DAILIES 


{Continued  from  page  7) 


able  to  put  up  a  stronger  front  than  pre¬ 
viously,  But  it  does  not  necessarily  fol¬ 
low  that  the  smaller  syndicates  have  to 
go  into  mergers.  To  my  way  of  think¬ 
ing  I  believe  it  is  desirable  to  keep  an 
open  market." 

Jay  Jerome  Williams,  president  of  the 
Independent  Syndicate  and  managing  di¬ 
rector  of  Current  News  Features,  said: 

“I  do  not  view  with  alarm  the  recent 
syndicate  consolidations  and  mergers, 
^itors  whose  newspapers  have  alli^  in 
a  proprietary  sense  with  one  or  more 
syndicates  may  temporarily  restrict  their 
buying  of  what  are  known  as  incidental 
features,  but  a  good  syndicate  idea, 
whether  it  emanates  from  a  larger  or 
small  syndicate,  will  always  be  salable 
to  the  newspapers  of  the  country. 

,  “Newspapers  allied  directly  with  a 
syndicate  will  now  have  an  opportunity 
to  share  the  profits  as  well  as  the  risks 
and  the  latter  are  sometimes  heavy  and 
expensive,  as  all  syndicate  men  know. 
These  facts  should  make  editors  of  these 
particular  newspapers  more  understand¬ 
ing  so  far  as  syndicate  prices  generally 
are  concerned. 

“I  think  that  the  newspapers  which 
are  not  included  in  the  recent  mergers 
will  naturally  be  more  interested  than 
ever  in  the  success  of  syndicates  not 
affiliated  with  competing  papers.  This 
has  been  the  case  in  the  past  so  far  as 
the  relations  of  individual  newspapers 
toward  some  newspaper-owned  syndi¬ 
cates  were  concerned  and  this  situation 
naturally  will  continue  in  the  future. 

“I  do  not  regard  the  recent  mergers 
or  consolidations  as  a  trend  of  the  times 
but  assume  they  resulted  from  related 
circumstances." 

What  is  the  feeling  of  the  syndicates 
and  feature  services  not  affected  directly 
by  these  changes?  The  following  state¬ 
ments  may  give  some  indication. 

Kent  Cooper,  general  manager  of  the 
Associated  Press,  made  the  following 
statement: 

•  “The  Associated  Press  activities  today 
in  the  feature  service  field  are  a  natural 
outgrowth  of  what  used  to  be  the  daily 
mail  letter,  which  the  Associated  Press 
called  the  supplemental  mail  service.  I 
held  that  since  there  was  matter  going 
out  by  mail  it  might  as  well  go  out  in 
the  best  possible  way  that  we  could  pro¬ 
duce  it,  which,  of  course,  meant  the  in¬ 
clusion  of  illustrations,  regular  columns, 
etc.  It  includes  news  and  semi-news  fea¬ 
tures. 

“Operated  on  a  cooperative  basis  with¬ 
out  profit  it  is  economically  produced  and 
delivered  by  a  staff  assigned  for  the  pur¬ 
pose.  Incidentally  the  Associated  Press 
wire  news  service  has  been  a  great  bene¬ 
ficiary  of  the  activities  of  this  staff, 
which  includes  specialists  in  various  lines. 
They  cover  for  the  wire  report  news  in 
their  respective  fields,  and  what  can  wait 
for  mailing  is  included  in  the  feature 


Fred  S.  Ferguson,  general  manager  of 
NEA  Service,  Inc.: 

“First  of  all  it  must  be  remembered 
that  NEA  is  a  complete  feature,  comic 
and  news  picture  service,  and  is  not  a 
syndicate.  It  charges  a  staple  rate  based 
on  a  newspaper’s  circulation,  and  the 
rates  are  subject  to  increase  only  as  the 
newspaper  grows. 

“My  judgment  is  that  the  happy  days 
when  syndicate  salesmen  romped  rough¬ 
shod  over  the  publishers  of  the  country 
are  over.  There  have  been  growing  in¬ 
dications  that  publishers  were  getting 
tired  of  this  and  resistance  upon  the  part 
of  publishers  has  been  steadily  increas¬ 
ing.  To  an  outsider  it  would  appear 
that  the  consolidations  indicate  that 
somebody  desires  to  get  in  out  of  the 
wet. 

“NEA  has  not  been  affected  in  any 
way  by  the  syndicate  operations  or  the 
consolidations.” 

Mr.  Ferguson  believes  that  smaller 
syndicates  will  have  a  harder  time  ,from 
now  on.  and  that  the  recent  activity  is 
“decidedly  a  trend  of  the  times.” 

“If  recent  mergers  in  the  syndicate 


business  are  to  have  any  effect  upon  the 
general  field  that  effect  will  be  a  good 
one,”  declared  Harold  Matson,  editor  of 
the  McClure  Newspaper  Syndicate. 
“Anything  that  reduces  the  number  of 
competitors  is  good  for  everybody  con¬ 
cerned.  As  far  as  new  features  are  af¬ 
fected,  there  is  no  reason  to  believe  that 
three  or  four  syndicates  under  one  roof 
will  be  any  smarter  in  developing  new 
ideas  than  they  were  as  individual  or¬ 
ganizations.  No  syndicate  or  combina¬ 
tion  of  syndicates  can  monopolize  the 
source  of  new  material  nor  tie  up  the 
market  on  big  names  and  big  ideas.  Edi¬ 
tors  will  buy  a  good  thing  from  any  rep¬ 
utable  organization.  They  do  not  like  to 
be  tied  to  table  d’hote  diets.  This  has 
been  proved  time  and  again.  The  outlook 
is  fine.” 

Harry  Staton,  manager  of  the  New 
York  Herald  Tribune  Syndicate  ex¬ 
pressed  the  following  opinion:  “There 
is  no  questioning  the  present  indication 
toward  consolidation  and  I  believe  it 
means  the  elimination  of  some  syndicates 
that  have  no  more  substantial  reason  for 
existence  than  a  desire  to  make  money. 
However,  I  believe  there  will  always  be 
a  definite  place  in  the  syndicate  field  for 
independent  syndicates  that  are  operated 
by  experience  men  who  sense  feature 
value  and  possess  the  ability  to  sell. 

“The  most  important  recent  develop¬ 
ment  in  syndicate  operation  seems  to  be 
a  move  toward  stabilization  by  a  group 
of  publishers  and  as  it  is  not  likely  that 
all  newspaper  publishers  will  think  alike 
about  features  there  will  always  remain 
a  large  percentage  that  will  foster  sub¬ 
stantial  syndicates  calculated  to  develop 
new  material  and  maintain  a  wide  field 
for  choice.  And  in  this  group  will  be 
found  many  of  the  publishers  who  are 
active  in  the  control  of  the  new  syndicate 
organization.” 

F.  B.  Knapp,  manager  of  the  New 
York  World  Syndicate  said : 

"While  the_  several  syndicate  consoli¬ 
dations  were  in  progress  I  was  traveling 
in  the  interest  of  the  World  Syndicate 
and  found  _  that  it  was  the  uppermost 
topic  of  disctission  among  editors  and 
publishers.  The  general  opinion  was 
that  the.se  consolidations  were  inevitable 
and  that  it  would  have  a  wholesome  in¬ 
fluence  on  the  feature  business.  It  is 
undoubtedly  true  that  newspapers  have 
been  annoyed  by  the  multiplicity  of  syn¬ 
dicates  and  the  constant  importuning  of 
salesmen  and  they  would  welcome  a 
weeding  out  process.  They  feel  that  too 
many  mediocre  features  are  being  offered 
and  \yhile  they  have  benefitted  by  the 
lowering  of  syndicate  prices  because  of 
intense  competition,  they  are  always  will¬ 
ing  to  pay  a  fair  price  for  really  worth- 
W'hile  features. 

“T  am  most  optimistic  regarding  the 
future  of  the  syndicate  business  and  know 
that  tbe  great  bulk  of  publishers  realize 
the_  vital  importance  of  the  syndicates  to 
their  business  of  newspaper  making  in 
tbeir  respective  communities.  While  the 
major  portion  of  the  business  will  revolve 
around  the  large  syndicates,  it  is  as  true 
as  ever  that,  as  one  editor  expressed  it 
to  me.  real  good  idea  will  alwavs 
be  welcomed  and  will  sell  whether  it  is 
offered  by  one  of  tbe  important  syndi¬ 
cates  or  a  man  whose  only  phvsical 
equipment  is  an  office  desk,  a  telephone 
and  a  readv  supply  of  telegraph  blanks.’  ” 

Arthur  W.  Crawford,  of  the  Chicago 
Tribune  Newspaper  Svndicate  stated: 

“The  changes  in  the  syndicate  field 
wont  hurt  the  newspaper  syndicates — 
rather,  they  will  make  them  stronger 
than  ever.” 

John  Elfreth  Watkins,  manager  of 
the  T.edger  Syndicate,  Philadelphia,  be¬ 
lieves  that  the  trend  is  for  independent 
syndicates  to  profit  by  association  with 
newspaper  groups  A-hich  can  lighten 
their  overhead,  especiallv  when  leased 
wires  are  involvd. 

“It  is  notable.”  he  says,  “that  nearly 
all  of  the  svndicate  consolidations  lately 
announced  crystallize  about  leased  wires. 

“And  conversely,  leased  wire  services 
attempting  to  compete  with  the  press  as¬ 
sociations — now  carrying  what,  until 
now,  was  classed  as  supplementary 
news; — need  the  added  strength  of  the 
s>'ndicates  combining  with  them. 

“These  consolidations,  by  narrowing 
the  field  of  blanket  services^  will  greatly 


benefit  those  syndicates  which  sell  on 
their  merits  features  which  have  been 
tried  out  independently  and  have  passed 
this  acid  test. 

“Regardless  of  the  previous  individ¬ 
uality  of  the  elements  combined  to  form 
these  consolidations  the  resultant  mass 
will  reflect  the  selective  genius  of  the 
controlling  head.  And  the  product  of 
inspiration,  whether  it  be  drawn  or  writ¬ 
ten,  will  always  excel  the  product  of  pot 
boilers  and  imitators  regardless  of  what 
syndicate  distributes  it — provided  that 
the  distribution  equipment  can  be  main¬ 
tained. 

“Generally  speaking,  syndicate  consol¬ 
idations  are  a  symptom  rather  than  a 
cause,  of  the  weakening  of  the  smaller 
syndicates.  And  pessimism  affects  the 
syndicate  market  much  as  it  controls  the 
stock  market. 

“When  I  entered  the  syndicate  field 
I  could  count  the  established  newspaper 
syndicates  on  the  fingers  of  one  hand. 
Now  more  than  a  hundred  are  listed  in 
Editor  &  Publisher  Year  Book.  Such 
of  these  as  distribute  distinctive  features 
carefully  selected  and  edited  by  skilled 
and  experienced  newspaper  men  rather 
than  salesmen  enlisted  from  commercial 
life  will  be  patronized  by  discriminating 
newspaper  publishers  whether  they  be 
a  part  of  a  famous  consolidation  or  not. 
Those  vending  imitations  and  compila¬ 
tions  will  fly  to  cover  beneath  the  pro¬ 
tecting  wings  of  the  bigger  syndicates, 
or  lie  snuffed  out.” 

Lloyd  C.  Stratton,  vice-president  of 
the  Western  Newspaper  Union,  and 
former  editor.  Associated  Press  Feature 
Service ; 

“Syndicate  consolidations  which 
strengthen  quality  and  permit  of  expan¬ 
sion  in  service  and  scope  of  coverage 
should  materially  and  economically  con¬ 
tribute  to  the  general  benefit  of  news¬ 
papers  whether  they  be  daily  or  weekly. 

“If  elimination  of  some  of  the  smaller 
or  weaker  syndicates  will  enable  the 
larger  ones  to  render  a  more  uniform 
type  of  service,  coordinate  and  remove 
much  duplication  of  inferior  effort  and 
establish  a  better  code  of  trade  prac¬ 
tices,  the  newspapers  should  profit.  A 
greater  and  improved  variety  of  features 
thus  might  be  made  available  and  at  a 
price  and  under  conditions  beneficial  to 
the  newspapers.  Many  publishers  have 
longe  felt  there  were  more  than  enough 
syndicates  even  for  the  desired  competi¬ 
tive  and  selective  buying.  Exclusiveness 
in  features  always  will  be  of  broad 
appeal.  And  to  obtain  the  best  in  talent 
and  hold  a  market  for  it  will  demand 
constantly  larger  resources  and  creative 
ingenuity.  Maintenance  of  high  class 
services  in  every  respect  requires  exist¬ 
ence  of  well-managed  and  equally  able 
competitive  organizations. 

“For  these  reasons  and  others  there 
probably  always  will  be  a  need  and  a 
place  for  a  number  of  strong  syndicates 
and  the  trend  today  possibly  has  that 
in  permanent  view.  It  does  not  seem 
to  be  a  sporadic  movement  but  one  in 
reoegnition  of  a  step  somewhat  delayed. 
Press  association  activity  in  the  syndi¬ 
cate  field  has  doubtless  done  much  to 
stimulate  the  movement  and,  to  that 
large  group  of  papers  where  blanket 
services  will  satisfy,  it  will  become  a 
more  powerful  factor.” 

Henry  P.  Martin,  Jr.,  manager  of  the 
Des  Moines  Register  and  Tribune  Syndi¬ 
cate.  says  that  the  recent  activity  is  a  re¬ 
sult  of  over-expansion  in  the  past.  He 
said : 

“Consolidation  between  syndicates 
which  practically  duplicated  each  other’s 
services  is  the  logical  result  of  this  situ¬ 
ation.  Syndicates  ^which  serve  no  real 
purpose  will  be  eliminated,  while  those 
which  attempt  to  analyze  the  needs  of  the 
newspapers  they  serve,  and  create  quality 
features  to  supply  those  needs,  will  con¬ 
tinue  to  progress. 

“This  trend  in  the  syndicate  field  is  cer¬ 
tain  to  react  to  the  benefit  of  the  news¬ 
paper  publishers.  During  the  past  few 
years  there  has  been  a  tendency  among 
some  syndicates  to  slight  quality  in  their 
eagerness  to  place  new  and  untried  fea¬ 
tures  on  the  market.  Syndicates  are  now 
concentrating  on  fewer  features,  and  de¬ 
voting  more  attention  to  the  qualitv  of 
their  offerings.  More  thought  is  given 
to  the  mechanical  needs  of  newspapers  in 
the  construction  of  features.” 


HRMS  TOLD  WHY  THEIR 
PUBLICITY  IS  BARRHi 


Pennsylvania  Newspaper  Publiili^ 
Send  Explanatory  Letter  to  Sct* 
eral  Hundred  Firms  Citing 
Huge  Waste 


In  its  plan  to  convince  manufacturers 
that  the  free  publicity  evil  has  becon* 
unendurable,  the  Pennsylvania  News¬ 
paper  Publishers’  Association  this  week 
sent  a  letter  to  several  hundred  firms 
that  have  been  sending  out  material  for 
publication  in  news  columns. 

The  letter  explains  about  the  green- 
striped  envelopes  which  are  being  used 
by  P.  N.  P.  A.  publishers  in  retumin: 
objectionable  publicity  to  its  source,  and 
is  as  follows: 

“TThis  is  a  friendly  letter  to  you  abon: 
the  press  releases  that  you  have  beet 
sending  to  Pennsylvania  newspapers. 

“Doubtless  you  have  received  within 
the  last  two  or  three  weeks  some  green 
striped  envelopes  containing  materia! 
sent  out  by  your  firm  for  publication  in 
newspapers,  together  with  a  memoran¬ 
dum  that  this  material  was  not  accepta¬ 
ble  as  news  matter. 

“In  order  that  you  may  know  the  bis¬ 
tory  of  the  green-striped  envelopes,  wt 
arc  writing  to  tell  you  that  publishers  at 
a  convention  of  the  Pennsylvania  News¬ 
paper  Publishers’  Association  in  Wfl- 
liamsport  this  winter  voted  to  adopt  this 
plan  to  impress  upon  manufacturers  the 
folly  of  spending  so  much  money  for 
publicity  materials  that  only  went  into 
the  wastepaper  basket. 

“Perhaps  you  do  not  realize  that  on  ill 
newspapers  of  say  25,000  circula^ 
many  columns  of  publicity  is  recdvtd 
every  day ;  even  the  small  weeklies  get 
quantities  of  it. 

“One  of  our  members  with  a  medium¬ 
sized  newspaper  reports  that  in  one  week 
his  office  received  stories,  mats,  pictures, 
etc.,  that  would  have  taken  a  totd  oi 
72  eight-column  pages.  Just  imagine  i 
newspaper  trying  to  sort  out  the  good 
material  from  72  pages  in  a  single  week 
To  use  this  publicity  would  take  not  only 
extra  clerks  but  a  staff  of  trained  edhors 
and  copy  readers,  and  an  increase  in  the 
comjwsing  and  press  room  crews  of  ii»- 
proximately  66%  on  many  newspapers, 
to  say  nothin'^  of  the  newsprint  bill. 

“This  doesn’t  take  into  consideratkii 
the  extra  cost  of  supplies,  or  the_ 
that  that  no  newspaper  would  retain  its 
normal  circulation  if  it  printed  72  pages 
or  even  seven  pages  a  week  made  up  ot 
the  miscellaneous  matter  which  flows  into 
its  office  in  a  steady  stream. 

“One  point  of  view  impressed  on  the 
publisher  by  this  vast  amount  of  free 
publicity  has  to  do  with  the  money  spent 
in  its  preparation  and  for  post^. 
photographs,  mats.  etc.  Quite 
the  man  at  the  receiving  end  thinks  ®! 
the  same  amount  spent  for  adverhang 
space  would  bring  far  greater  results. 

“If  you  will  co-operate  on  this  mattff 
with  the  members  of  the  Pennsyjvmu 
Newspaper  Publishers’  Assoaatiai. 
which  is  comprised  of  224  newspapers, 
we  believe  that  the  results  will  be  tnoje 
satisfactory  to  you  and  to  the  publish- 


The  use  of  the  green-striped  envelop 
started  in  February,  and  will  be  con® 
lied  until  late  in  April.  Already  aW 
50,000  have  been  put  in  use,  it  is 
mated. 


CHALMERS-ORTEGA  NAMED 

Chalmers-Ortega  of  New 
lishers’  representatives  for  Latin-A^ 
ican  newspapers  and  magaziiies,  n> 
been  named  to  represent 
weekly  magazine,  and  La  Esfera,  W 
newspaper,  both  published  in  Caraw 
Venezuela.  and  Karikato,  nationJ 
weekly  magazine  of  Cuba. 


I 


GALVIN  SELLS  WEEKLY 

W.  J.  Galvin  has  sold  his  act've^^ 
in  the  Jamestmvn  (O.) 
to  H.  F.  Stofer  of  Marion,  who^ 
charge  this  week.  Galvin  is  part  9  j 
of  the  IVUmington  Neivs-Joanw 
the  Liv\a  News  and  Star. 


/  / 
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AUSTRIAN  JOURNALIST 
TO  LECTURE  HERE 

Mit(  Alice  Schalek,  of  Vienna,  Arrived 
in  New  York  Thi»  Week  Aboard 
Europa  Prior  to  Speaking  Tour 
of  Nation’s  Women’s  Clubs 

Among  arrivals  on  the  new  record 
breaking  steamer,  Europa,  which  docked 
in  New  York  last  week  was  Miss  Alice 
“*  Schalek,  of  the 

Neue  Freie  Presse 
of  Vienna,  who 
has  come  to  this 
country  to  lecture 
before  women’s 
clubs  and  to 
study  the  “two- 
career  woman”. 
Miss  Schalek, 
who  has  been 
writing  for  Neue 
Freie  Presse  for 
28  years  is  here 
as  the  guest  of 
the  National 
Miss  Alice  Schalek  Federation  o  f 
Business  and  Professional  Women’s 
Clubs.  She  will  lecture  in  Chicago,  Cin¬ 
cinnati,  Toledo,  Indianapolis,  Baltimore, 
Philadelphia  and  other  large  cities. 

Miss  Schalek  is  well  known  in  Europe 
not  only  for  her  editorial  work  but  for 
photographs  she  makes  for  illustrated 
newspapers  and  magazines.  She  is  rep¬ 
resented  prominently  in  this  line  in  the 
magazines  Asia  and  National  Geographic. 
She  gained  great  distinction  during  the 
war  when,  as  the  only  accredited  woman 
correspondent  with  the  Austrian  armies 
she  made  striking  pictures  on  the  Austrian 
battlefront.  Some  of  her  photographs 
of  the  Isonzo  front  were  taken  in  No 
Man’s  Land  close  to  the  Italian  lines. 

In  addition  to  Neue  Freie  Presse,  Miss 
Schalek  will  send  stories  to  the  Berliner 
Morgenpost,  Berliner  Vossiche,  Berliner 
Dome,  the  W ereldkronick  of  Rotterdam 
and  the  Schweitzer  Illustrairte  Zeitung 
while  in  this  country. 


SERUM  RUSHED  BY  DAILY 


Denver  Post  Chartered  Airplane  to 
Carry  Aid  to  Stricken  Family 

Botulism  poison  claimed  the  lives  of 
two  Colorado  children  and  was  threaten¬ 
ing  their  parents  when  serum,  rushed  by 
a  National  Guard  airplane  at  the  request 
of  the  Denver  Post  this  week  stayed  the 
hand  of  death.  The  stricken  couple,  Mr. 
and  Mrs.  Lloyd  Crowe  of  Peetz,  Colo., 
are  in  the  'Taylor  hospital  at  Sidney, 
Neb.  Physicians  gave  them  a  fighting 
chance  for  recovery  because  of  the  serum 
treatment. 

The  Crowe  family,  residing  on  a 
r^ch,  ate  home-canned  asparagus.  The 
wildren  became  ill  first  and  their  parents 
drove  to  the  hospital.  Shortly  after  their 
arrival,  Mr.  and  Mrs.  Crowe  liecame  af¬ 
fected.  .\fter  phoning  a  number  of 
cities,  including  Kansas  City,  the  physi¬ 
cians  learned  that  a  Denver  doctor  could 
supply  the  kind  of  serum  that  could 
combat  the  deadly  poison. 

The  Crowes  were  not  financially  able 
to  pay  cost  of  airplane  transportation, 
r.  G.  Ronfils,  publisher  of  the  Post,  was 
asked  to  help  and  less  than  two  hours 
later  an  army  plane  roared  into  Sidney 
with  the  serum. 


REPRESENTING  FOREIGN  PAPERS 

Eric  Pusinelli  &  Co.,  publishers  rep¬ 
resentatives,  New  York,  has  been  ap¬ 
pointed  to  represent  the  following 
publications:  India  Monthly  Magazine, 
Calcutta :  T/ic  Hitahadi,  Calcutta;  The 
Vishii'amitra,  Calcutta;  L’Afrique  du 
Nord,  Algeria;  Magazine  Egyptien,  Cairo, 
and  Masr-el  Hadissa-el-Mosawara,  Cairo. 
All  except  the  first  are  weeklies. 


THOMSON  PREPARING 
PROMOTION  SERIES 

A.N.P.A.  Bureau  Chief  Writing  Copy 
Citing  Ten  Advantage*  of  News¬ 
paper  Space — New  Market 
Survey  Being  Prepared 


A  series  of  ten  newspaper  advertise¬ 
ments  illustrating  the  outstanding  values 
of  newspaper  advertising  is  being  pre¬ 
pared  by  William  A.  Thomson,  director 
of  the  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers’  Asso¬ 
ciation,  for  the  use  of  members  of  the 
bureau.  The  copy  is  taken  from  a  pam¬ 
phlet  written  by  Mr.  Thomson  and 
issued  by  the  bureau  recently  under  the 
title  of  “Ten  Advantages,”  which  at¬ 
tracted  wide  attention  and  brought  more 
than  a  thousand  letters  to  the  organiza¬ 
tion. 

Special  art  work  is  being  prepared, 
and  according  to  Mr.  'Thomson  an  effort 
will  be  made  to  show  in  the  series  an 
ideal  use  of  line  and  Ben  Day  illustra¬ 
tion  for  newsapper  reproduction. 

Ordinarily  the  bureau  does  not  issue 
promotion  advertisements,  but  the  inter¬ 
est  shown  caused  the  present  instance  to 
be  made  an  exception. 

The  bureau  is  ready  to  begin  another 
study  which  is  to  show  the  location  and 
circulation  of  newspapers  in  relation  to 
buying  power  all  over  the  United  States 
and  Canada.  This  will  be  distributed  to 
advertisers  in  atlas  form. 

A  discussion  of  newspaper  advertising 
was  given  by  Mr.  Thomson  last  week  at 
the  Wharton  School  of  Finance  and 
Commerce  of  the  University  of  Penn¬ 
sylvania,  at  Philadelphia.  He  spoke  at 
the  joint  invitation  of  Herbert  Hess, 
head  of  the  division,  and  the  Philadel¬ 
phia  newspapers,  which  sent  representa¬ 
tives  to  the  meeting. 


RADIO  PERMITS  ASKED 

High  Point  (N.C.)  Enterpriie  Seek* 
Unlimited  Time  Station 

Application  for  a  permit  to  construct  a 
new  radio  station  has  been  filed  with  the 
Federal  Radio  Commission  by  publishers 
of  the  High  Point  (N.C.)  Enterprise, 
The  permit  asks  that  time  of  the  station 
be  unlimited. 

The  Memphis  (Tenn.)  Commercial 
Appeal  has  applied  to  the  commission  lor 
permission  to  move  its  transmitter  from 
Memphis  to  Bartlett  and  for  installation 
of  an  auxiliary  transmitter. 

The  James  McQatchy  Company,  pub¬ 
lishers  of  the  Fresno  (Cal.)  Bee,  have 
asked  the  commission  to  permit  a  change 
in  the  frequency  of  the  Bee’s  station  from 
1210  to  1400  kilocycles. 

The  commission  has  granted  the  appli¬ 
cation  of  the  Chicago  Daily  News,  oj^- 
rator  of  station  WMAQ,  for  permis¬ 
sion  voluntarily  to  assign  its  license  to 
WMAG,  Inc. 


FEBRUARY  LINAGE  HGURES  FOR  CHICAGO 


pOLWWING  are  linage  Hgures  com-  storm  in  and  around  Chicago  last  week, 
paring  the  totals  of  Chicago  news-  when  figures  for  other  cities  were  pub- 
the  month  of  February,  1930  lished. 

k  '  figures,  which  are  sup-  Automotive  and  Financial,  while  stated 

plied  by  the  Advertising  Record  Com-  separately,  are  also  included  in  Local 
Patiy,  were  delayed  in  transit  by  the  and  National  Display  Totals: 


IkilMOM.... 

ia» . 

OtiaorLoa. 

I«0.. 

It2« . 

I  Gaiaor  Loa, 


Total 

TxirnI  National  .Vutomotlve  Finan-  Class-  Adver- 

Dlsplay  Display  Display  clal  Iflpd  Legal  tlslng 

..  2,969,3M  1,121,261  133,865  247,331  683,571  4,773,226 

..  3,132,657  1,203,773  198,060  338,042  795,162  6,130,692 

163,263  L  82,512  L  65,185  L  91,611  L  111,591  L .  357,366  L 

685.701  284,137  85,565  15,599  183,138  1.052,976 

715.881  354,033  121,528  13,643  275,682  .  1,345,536 

I30,180I<  69.896  L  36,963  L  2,056  G  92,544  L .  292,560  L 


the  “50-50 Population  State”? 


BECAUSE  MOST  EVENLY  DIVIDEP  OF  ALL  STATES- 

HAVING  ^9.H%  RURAL  AND  50.6%  URBAN  POP. 

A-  _  _  _ 


These  two  balanced  groups  consisting  of  1,447,535 
rural  and  1,482,855  urban  population  (Census  of 
1920)  in  all  probability  will  show  a  slightly  more 
uneven  ratio  in  the  1930  Census,  as  the  population 
trend  is  slowly  moving  toward  urban  centers. 

But  the  anticipated  few  percentage  points  gain 
for  the  cities,  will  leave  both  groups  unaffected  as 
potential  mass  sales  fields  of  the  highest  produc¬ 
tivity.  Percentage  of  consumer  sales  in  all  types  of 
nationally  advertised  brands,  always  have  remained 
high — always  will — because : 

Each  group  is  largely  composed  of  well  paid  wage 
earners  or  income  producers  accustomed  to  stand¬ 
ards  of  living  above  ordinary  levels.  Such  divisions 
include  the  280,717  persons  employed  in  manufac¬ 
tures  with  a  total  yearly  wage  (1927)  of  $375,217,- 
514,  a  part  of  the  urban  group.  The  rural  group 
owns  195,786  farms  (1925)  valued  at  $1,931,742,- 
483,  most  of  this  acreage  of  the  greatest  fertility — 
and  consequently  largest  farm  income  yield. 

National  advertisers  make  their  effective  sales 
contacts  in  the  Hoosier  state  through  newspaper 
advertising.  The  papers  which  most  thoroughly 
influence  Indiana  consumer  buying — both  urban 
and  rural — are: 


'Coinmbna  Republican . 

. (E) 

Circu- 

ladoa 

5,0S5 

Rat*  lor 
5,000 

11>«S 

.03 

*Fort  Wayne  Jeurnal-Casette. . 

. (M) 

44.914 

.09 

*Fort  Wayne  Jonmal4^aiette.. 

. (S) 

32.399 

-M 

•Fort  Wayne  New».Sentinel. . . . 

. (E) 

48.374 

42 

•Indianapoli*  New*. . 

. (E) 

134457 

.27 

•Indianapolis  Star . 

. (M) 

111,989 

40 

•Indianapoli*  Star . 

. (S) 

148,743 

47 

•Lafayette  Journal  &  Conrier.  ' 

(  (E)  15,048 ) 

[  (M)  8,405  J 

23453 

.07 

tLa  Porte  Herald-Argn* . 

. (E) 

6494 

.04 

•Marion  Leader  Tribune . 

...(M&S) 

9,670 

.84 

tMnncie  Star . 

. (M) 

23,724 

.08 

tMnncie  Star . 

. (S) 

15439 

.08 

tShelbyville  Democrat. . 

. (E) 

4487 

.025 

tSontb  Bend  News-Times . 

. . (E) 

28,698 

.08 

tSontb  Bend  News-Times . . 

. (S) 

27471 

.08 

•Sooth  Bend  Tribune... (S)  28,449... (E) 

29451 

48 

tTerre  Hante  Tribnne.. .(S)  25,052... (E) 

23472 

.06 

•Terre  Haute  Star-Post . 

...(M&E) 

46,025 

.12 

•Terre  Haute  Star . . 

. (S) 

25497 

.07 

*  A.  B.  C  Piibli*heri’  Statement,  Oct.  1,  1929. 
t  Government  Statement,  Oct.  1,  1929. 
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►UR  OVN  VORl^ 

"  or  LetTbRS 


'T’WO  very  interesting  articles  in  the 
-*■  April  issue  of  Nation’s  Business  run 
quite  counter  to  the  generally  accepted 
opinion  of  most  talkers  and  “thinkers” 
about  current  problems  in  the  business 
world.  In  the  first  Dr.  Leverett  S.  Lyon 
of  the  Institute  of  Economics  of  the 
Brookings  Institution  explodes  what  he 
calls  “Those  Hand-to-Mouth  Buying 
Myths.”  Under  that  title  he  gives  a 
brief  resume  of  his  recent  book  on 
“Hand-to-Mouth  Buying.”  In  particular 
he  demonstrates  that,  instead  of  making 
the  manufacturer  the  store-keeper  of  in¬ 
dustry  with  a  far  greater  inventory  load 
than  in  the  days  when  the  retailer  bought 
more  freely,  hand-to-mouth  buying  has 
reduced  the  factory  inventory. 

An  elaborate  study  of  a  wide  range 
of  industries  shows  that  in  1914  about 
61%  of  the  concerns  analyzed  had  on 
hand  materials  for  less  than  15  weeks’ 
requirements;  and  in  1928  the  per  cent 
had  increased  to  87.  Dr.  Lyon  concludes 
that  “the  jAilosophy  and  practice  of 
hand-to-mouth  buying  are  likely  to  yield 
greater  returns  in  the  reduction  of  in¬ 
ventories  to  the  manufacturer  in  gen¬ 
eral  than  it  is  to  the  merchant” — a  judg¬ 
ment  that  the  salesman  of  advertising 
space  may  well  utilize  to  meet  loose  talk 
on  the  part  of  national  advertisers  who 
talk  “poor”  and  blame  their  inability  to 
buy  promotion  on  smaller  unit  purchases 
by  their  distributors. 

The  other  “debunking”  article  is  by 
W.  T.  Grant  of  the  chain  that  bears  his 
name  and  it  is  called  “We  Prosper  in 
Spite  of  Ourselves.”  Maybe  American 
business  methods  are  more  intelligent 
than  ways  of  doing  business  in  other 
countries,  but  really  “we  grope  around, 
using  vision  and  foresight  which  is  re¬ 
markable  only  in  that  we  get  much  bet¬ 
ter  results  on  the  average  than  we  have 
any  right  to  expect.  .  .  .  Now  that 

the  economic  advantage  of  higher  wages 
has  been  forced  upon  us  and  has  dis¬ 
proved  our  previous  notions  that  it  was 
harmful  to  business,  we  are  willing  to 
take  the  credit  for  it.”  He  foresees  a 
new  coordination  and  cooperation,  espe¬ 
cially  between  distributor  and  fac¬ 
tory  that  will  decrease  still  further  the 
time  and  losses  between  production  and 
consumption — the  first  steps  in  this  direc¬ 
tion  having  been  taken  by  the  more  effi¬ 
ciently  managed  railroads  and  hand-to- 
mouth  buying  with  the  increase  in  chain- 
store  distribution. — R.  W. 

*  *  * 

TN  this  month’s  Atlantic  Monthly,  there 

is  a  business  prophecy  for  the  new 
decade  1930-40  by_  Paul  Mazur,  partner 
in  the  great  banking  house  of  Lehman 
Brothers  and  author  of  “American  Pros¬ 
perity,”  which  analyzed  the  decade  that 
has  just  closed.  The  Atlantic  article 
is  the  first  chapter  in  a  forthcoming 
hook,  “America  Looks  Abroad :  The 
New  Economic  Horizons,”  and  will  also 
serve  as  an  introduction  to  “American 
Prosperity,”  if  you  have  not  read  that 
volume.  Nothing  but  export  trade  can 
furnish  American  manufacturers  with 
a  continuation  during  the  next  ten  years 
of  the  steadily  increasing  markets  of  the 
decade  just  ended — but  (says  Mr. 
Mazur)  export  trade  will  accomplish 
little  or  nothing  unless  it  is  accompanied 
by  “complete  understanding  and  intelli¬ 
gent  direction  of  international  economic 
relationships.” 

This  intelligent  approach — so  rare 
even  in  domestic  industry,  if  we  are  to 
believe  Mr.  W.  T.  Grant— is  the  source 
of  the  international  success  of  the  East¬ 
man  K<^ak.  Professor  E.  R.  A.  Selig- 
man  s  introduction  to  a  biography  of 
George  Eastman  by  Carl  Ackerman  ap¬ 
pears  in  the  April  Review  of  Reviews', 
Md  he  says :  “So  far  as  we  know,  Mr. 
George  Eastman  was  the  first  manufac¬ 
turer  in  the  United  States  to  formulate 
and  put  in  practice  the  modem  policy 
of  large-scale  production  at  low  cost  for 
a  world  market,  backed  by  scientific  re¬ 
search  and  extensive  advertising.” 

Stories  of  American  bnisinesses  and 


their  personnel  make  up  the  whole  April 
number  of  Fortune.  Perhaps  the  most 
interesting  of  all  (though  it  is  hard  to 
choose)  is  on  safety  razors  and  King  C. 
Gillette ;  particularly  the  anecdote,  new 
to  this  reader,  of  a  friend  of  Gillette 
who  said  to  him  in  1891  when  they 
were  both  in  the  employ  of  Crown  Cork 
&  Seal  Corporation,  “\Vhy  don’t  you  try 
to  think  of  something  like  the  crown 
cap  for  bottles  which  when  once  used 
is  thrown  away  and  the  customer  keeps 
coming  back  for  more?” 

Pour  years  later  Mr.  Gillette  devised 
the  safety  razor  blade  to  fill  this  for¬ 
mula,  and  in  1901  the  business  was 
started. — R.  W. 

*  *  * 

^WO  books  of  more  than  ordinary  in- 

terest  to  the  printing  student  and  tech¬ 
nician  have  recently  been  issued.  “The 
Student’s  History  of  Printing”  is  a 
scholarly  chronological  story  which  starts 
with  the  cuneiform  tablets  of  Babylon  in 
4000  B.  C.  and  gives  every  date  of  im¬ 
portance  in  the  art’s  development  to  1928. 
Merritt  VV'ay  Haynes,  M.A.,  is  the  au¬ 
thor  and  the  McGraw-Hill  Book  Com¬ 
pany,  Inc.,  New  York,  the  publisher. 

Holy  pictures  and  playing  cards  were, 
strangely  enough,  the  principal  products 
of  mediaeval  block  printers  who  preceded 
Gutenberg.  The  latter’s  invention,  or 
rather  perfection  of  previous  efforts,  was 
introduced  about  1440  and  spread  to  all 
parts  of  Europe’s  hegemony  within  the 
next  50  years.  The  first  strike  of  com¬ 
positors  occurred  in  Basle,  Switzerland, 
in  1471,  being  settled  by  the  arbitration 
of  a  local  magistrate.  In  1539,  strikes 
started  in  Paris  and  Lyons,  lasting  for 
33  years  and  ruining  the  Lyons  industry. 

Information  on  the  development  of 
printing  in  America  is  especially  com¬ 
plete  and  accurate.  The  years  between 
1804  and  1928  produced  more  important 
changes  in  the  art  than  had  the  four  pre¬ 
ceding  centuries  which  followed  Guten¬ 
berg’s  pioneering  and  Mr.  Haynes  does 
adequate  justice  to  the  task  of  listing 
and  describing  them.  The  book  contains 
only  118  pages,  including  an  index  and 
should  be  worth  many  times  its  space  on 
the  student’s  bookshelf. 

The  second  book  is  devoted  to  a  simple 
explanation  of  the  technique  of  photogra¬ 
vure,  a  form  of  intaglio  printing,  by 
H.  Mills  Cartwright,  F.R.P.S.  His 
work  is  published  by  the  American 
Photographic  Publishing  Company,  Bos¬ 
ton.  It  is  handsomely  printed  on  heavy 
rag  paper,  and  while  its  burden  is  so 
technical  that  the  liook  can  serve  as  a 
manual  for  men  engaged  in  the  art,  it 
can  lie  read  with  understanding  and  profit 
by  those  without  an  occupational  interest 
in  the  subject. 

Each  step  in  the  process  of  photogra¬ 
vure  is  explained,  with  a  historical  back¬ 
ground  where  necessary.  Causes  of  fail- 
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urc  are  detailed,  with  prescriptions  for 
correction  of  defects.  Screen  ratios  arc 
given  for  various  classes  of  work,  as 
well  as  tables  for  photographic  exposure 
and  formulae  for  calculating  variations 
from  the  given  conditions.  The  most 
minute  details  of  preparing  copy  from 
camera  to  printing  plate  mark  each  chap¬ 
ter — the  kind  of  detail  that  most  manuals 
omit  to  the  disgust  and  defeat  of  the 
.ipprentice  and  amateur.  The  book  is 
not  profusely  illustrated,  but  every  il¬ 
lustration,  whether  photograph  or  me¬ 
chanical  drawing,  is  clear  and  closely 
related  to  the  accompanying  text. — 
A.  T.  R. 

m  *  * 

IVIERLIN  MOORE  TAYLOR  of  the 
Chicago  Herald  &  Examiner  is  the 
author  of  a  detective  story  which  was 
dramatized  recently  over  the  stations  of 
the  Columbia  Broadcasting  system.  The 
story,  which  appeared  in  the  April  issue 
of  true  Detective  Mysteries,  is  based 
upon  a  double  killing  in  which  the  mates 
of  the  Rev.  Lawrence  M.  Hight  and 
Mrs.  Elsie  Sweetin  met  death  through 
poisoning 

John  J.  McPhaul,  also  of  the  Herald 
and  Examiner,  is  represented  in  the  same 
issue  of  the  magazine  with  a  story  en¬ 
titled  “Inside  on  the  Great  Rondout 
Train  Robbery.” 

O.  F.  Claybaugh,  state  editor  of  the 
Rock  Island  (Ill.)  Argus,  is  author  of 
the  story  “The  Flaming  Riddle  of  Anna- 
wan,”  which  was  selected  for  dramatiza¬ 
tion  over  the  Columbia  stations  March 
27. 

A.  E.  Prowitt  of  the  Chicago  Daily 
News  copy  desk,  is  the  author  of  an 
article,  “Croesus  at  the  Altar,”  in  the 
current  issue  of  the  American  Mercury. 
The  article  deals  with  Zion  City,  Ill., 
and  Voliva,  its  “dictator.” 

*  * 

A  VOLUME  of  impeccable  authority 
and  one  that  will  prove  invaluable  to 
newspaper  men  is  “The  American  Year 
Book,”  covering  a  record  of  1929,  from 
many  angles.  The  book  differs  from  the 
ordinary  type  of  year  book  in  that  each 
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subject  is  presented  not  only  factually  l,. 
interpretively  by  an  eminent  authority  o. 
his  subject.  In  many  respects  this  book 
is  a  miniature  encyclopedia  covering  the 
fields  of  history,  politics,  sa^ 
sociology,  arts,  letters,  and  so  on,  intli 
scholarly  thoroughness. 

Twenty-seven  fields  are  treated  in  the 
book,  with  more  than  200  contributors 
many  of  them  representing  learned  » 
cieties.  The  book  is  published  under  the 
auspices  of  the  New  York  Times,  ud 
is  edited  by  Albert  Bushnell  Han, 
emeritus  professor  of  government  at 
Harvard  University,  and  William  M 
Schuvler,  a  journalist  and  author  of  loo, 
standing.  The  text  comprises  900  nazes 
The  book  retails  for  $7.50. 

EXHIBITED  MODEL  HOMES 

The  Utica  (N.Y.)  Daily  Press  spon¬ 
sored  a  Home  Beautiful  Exposition  from, 
March  30  to  .April  5.  Five  homes  were 
open  to  the  public  during  the  display, 
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Sigma  Delta  Chi,  an  organixa-  j 
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rrHE  Milwaukee  Journal  is  running  a 
1  series  of  feature  stories  depicting  un¬ 
usual  experiences  of  its  reporters.  Fic- 
Ss  names  are  used,  but  the  adventure 
^  romance  contained  in  these  truthful 
narratives  have  made  them  exceedingly 
popular. — F.  A.  S. 

The  Worcester  (Mass.)  Telegram- 
Gazette  is  offering  prizes  for  the  best 
letters  from  its  readers  on  what  one 
thing  at  a  small  cost,  added  most  to 
their  homes.  In  addition  to  the  prize 
letters  $1  will  be  paid  for  each  one 
published.  The  contest  is  based  on  the 
idea  that  every  housewife  and  home 
owner  begins  to  think  of  beautifying  and 
improving  the  home,  with  the  coming 
of  spring.  Suggestions  on  how  to  do  it 
with  slight  outlay  of  money  are  sought. 
— L.  D.  ^amberlain. 

The  Cleveland  Plain  Dealer  is  mak¬ 
ing  an  excellent  two-column  daily  fea- 
,  ture  by  running  under  a  head  “Acci- 
j  dfntal!",  brief  illustrated  accounts  of 
accidents  which  have  had  important  re- 
suits.  Such  accounts  are  given  as  the 
cow  kicking  over  a  lantern  in  Chicago 
and  setting  fire  to  the  city,  Richard 
.\rlen  breaking  into  the  movies  through 
a  motorcycle  accident,  discoveries  of 
buried  treasure,  etc.  Readers  are  now 
,  lieing  asked  to  submit  ideas  for  the 
series.— U.  S.  V.,  Akron. 

Columnists  writing  of  celebrities  al¬ 
ways  tell  of  many  intimate  facts  con¬ 
cerning  their  subjects.  A  favorite  dish, 
pastime,  book,  or  what  have  you,  of  a 
notable  is  usually  of  interest  to  the  gen¬ 
eral  public,  ^^my  not  have  your  col¬ 
umnist  quote  the  same  of  your  city’s 
men  about  town.  The  feature  can  be 
stretched  for  an  indefinite  period. — E.  B. 
Oarke. 

The  Oklahoma  City  (Okla.)  Times  re¬ 
cently  sent  a  repcjrter  over  the  state  to 
investigate  the  chain  store  situation  which 
is  acute  in  the  middle  west.  This  special 
reporter  visited  every  town  and  in  it  con¬ 
versed  with  chamber  of  commerce  men, 
chain  store  managers  and  the  independent 
merchants.  He  sent  a  daily  dispatch  to 
paper  covering  an  analysis  of  the 
situation  in  each  town.  Then  on  the 
completion  of  his  tour  the  chain  stores 
were  treated  separately  in  write-up  as 
were  the  independents  and  at  the  conclu¬ 
sion  of  the  series  the  reporter’s  opinions 
on  the  controversy  were  given. — B.  W.  F. 

The  Boston  Sunday  Post  is  conducting 
a  fate  contest  which  has  proven  of  great 
interest  to  its  women  readers  with  small 
cash  prizes  being  awarded  for  the  best 
stories  of  tremendous  hardships  and 
tragedies  befalling  readers.  The  moral 
of  the  whole  contest  was  the  value  of 
counting  blessings. — P. 

. Des  Moines  (la.)  Sunday  Reg- 
w*”  I?  photogravure 

March  23  consisting  of  pictures 
taken  during  the  last  ten  years  by  (Jeorge 
^Mes.^an  of  the  nine  staff  photograph¬ 
ers.  The  pictures  varied  from  spectac- 

Vj-  shots  to  quiet  camera 

studies.— T.  D. 
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BERRY  RESIGNS  FROM 
PRINTING  TRADE  BODY 

Pressmen’s  Chief  Refuses  to  Act  as 
President  of  Allied  Printing  Trades’ 

Assn.,  Charging  I.  T.  U.  Is 
Unethical 

Recent  action  of  the  International 
Typographical  Union  by  which  he  main¬ 
tained  "trade  union  ethics  have  been 
destroyed,”  is  given  by  George  L.  Berry, 
president  of  International  Printing  Press¬ 
men  and  Assistants’  Union  of  North 
America,  as  the  reason  for  his  resigna¬ 
tion  as  president  of  the  International 
Allied  Pii.iting  Trades  Association  in  a 
letter  to  vVoodruff  Randolph,  secretary- 
treasurer  of  the  former  organization.  The 
letter  was  made  public  this  week  in  the 
current  issue  of  the  American  Pressman. 

The  I.  T.  U.  action  objected  to  by  Mr. 
Berry  was  a  negative  vote  cast  by  its 
representative  on  the  board  of  governors 
of  the  I.  A.  P.  T.  A.  when  that  group 
was  considering  removal  of  the  associa-. 
tion  label  from  a  shop  in  Regina,  Sask., 
in  which  two  non-union  pressmen  were 
employed,  despite  the  warnings  of  the 
unions.  The  1.  T.  U.  position,  as  taken 
by  the  spokesman,  was  that  no  formal 
appeal  had  been  received  by  that  union 
and  until  a  formal  appeal  was  received 
the  I.  T.  U.  would  oppose  withdrawal  of 
the  label.  Mr.  Berry  wrote : 

“In  the  action  of  the  spokesman  lor 
the  delegates  from  the  International 
Typographical  Union  on  the  board  of 
governors  of  the  International  Allied 
Printing  Trades  Association  trade-union 
ethics  have  been  destroyed  and  a  direct 
contribution  has  been  made  to  unfair 
working  conditions  in  the  plant  in  Re¬ 
gina,  and  the  ignoring  of  the  rights  of 
an  international  printing  trade  union  on 
the  board  of  governors  has  been  rec¬ 
orded.  It  constitutes  a  narrow,  selfish 
and  vicious  attitude  which,  as  the  repre¬ 
sentative  of  the  International  Printing 
Pressmen  and  Assistants’  Union  of 
North  America,  I  cannot  hesitate  in  re¬ 
senting  without  reservation. 

“In  conclusion,  permit  me  to  say  if  the 
attitude  of  the  representatives  of  the  In¬ 
ternational  Typographical  Union  at  the 
Chicago  meeting,  the  New  Orleans  meet¬ 
ing,  and  the  Washington  meeting,  as  it 
affected  employment  of  a  field  agent,  as 
it  affected  the  fulfillment  of  the  comple¬ 
tion  of  the  term  of.  office  of  the  then 
secretary-treasurer  and  numerous  other 
attempts  to  undermine  established  prece¬ 
dents  of  the  association  is  to  be  consid¬ 
ered,  the  representatives  of  the  Interna¬ 
tion  Typographical  Union  had  little 
desire  to  give  to  the  association  that 
support  and  co-operation  it  deserves  and 
which  the  International  Typographical 
Union,  by  sacred  contract,  was  obligated 
to  give.” 

Concluding  his  explanation  with  the 
statement  that  the  I.  T.  U.  had  declined 
to  form  allied  printing  trade  councils,  as 
guaranteed  under  its  contract  with  the 
association,  and  again  touching  on  the 
Regina  situation,  \ir.  Berry  presented  his 
formal  declination  to  serve  as  president. 
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Toy  merchants  now  consider  the 
Easter  season  one  of  their  best  op¬ 
portunities  to  move  spring  toys.  This 
is  a  good  time  to  get  special  copy,  not 
only  from  the  ordinary  toy  stores  and 
departments,  but  from  the  specialty 
shops  also,  which  will  be  putting  on 
Easter  novelties. — E.  W.  Hollis. 

Parks,  pavilions  and  outdoor  dance 
places  are  soon  to  open  for  the  spring 
and  summer  season.  A  group  of  adver¬ 
tisements,  or  individual  display  space, 
may  be  sold  in  advance  of  the  opening 
of  the  outdoor  dance  pavilions. — C.  M.  L. 

“Every  Day  is  Somebody’s  Birthday,” 
is  the  heading  of  an  advertisement  in  the 
Pittsfield  (Mass.)  Berkshire  Eagle  from 
a  store  which  offers  “Different”  gift- 
ware. — L.  D.  Chamberlain. 

Under  the  heading,  “Where  to  Buy  on 
Sunday,”  a  Sacramento,  Cal.,  paper  runs 
advertisements  of  stores,  markets  and 
service  stations  in  its  classified  section 
each  Saturday  evening. — A.  B. 

The  Miami  Furniture  Dealers  Asso¬ 
ciation,  Inc.,  recently  co-operated  with  a 
local  mattress  manufacturer  in  introduc¬ 
ing  a  popular  priced  mattress  built  under 
specifications  drawn  by  the  association. 
The  product  will  be  featured  by  all  re¬ 
tail  stores  of  the  association  and  the  con¬ 
test,  with  suitable  prizes,  for  a  trade 
name  resulted  in  considerable  space  for 
local  papers.  The  advertising  was  paid 
for  by  the  association  members  and  the 
manufacturer.  Many  dealers  used  indi¬ 
vidual  space. — J.  W.  C. 

The  Mason  City  (Iowa)  Globe-Gazette 
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in  the  design  of  suc¬ 
cessful  newspaper  plants 
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reduce  costs. 
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720  N.  Michigan  Ave.,  Chicago 


BLANKETS 

for 

Stereotyping 

GUMMED  PACKING  FELTS 

& 

Plain  Packing 
Sheets,  Strips  &  Rolls 

Matrix  Shears 
Steel  Tails 
Saw  Belts 
Shaver  Belts 


Pull  Line 
of 

Supplies  for  Stereotyping 
Newspapers 

American  Publishers  Supply 

P.  O.  Box  ist 
West  Lynn,  Matt. 


is  running  a  series  of  full  page  adver¬ 
tisements  stressing  the  use  of  butter 
generously  to  supply  Vitamin  A  for 
health’s  sake.  The  page  is  sold  to 
creamery  companies  operating  in  the  ter¬ 
ritory. — F.  A.  S. 

Don’t  miss  the  opportunity  to  obtain 
additional  advertisnig  from  your  photog¬ 
raphers  in  connection  with  the  $20,000 
cash  prize  contest  being  staged  to  select 
the  most  lovely  mother  and  the  most 
attractive  child  in  America.  If  you  can¬ 
not  sell  your  photographers  individual 
copy  in  connection  with  the  contest,  sell 
them  cooperative  space. — P. 

“Aids  To  Home  and  Gardens”  is  a 
new  classification  now  being  used  by 
the  Boston  Herald  with  the  advent  of 
spring  and  garden  time.  In  this  classi¬ 
fication  are  to  be  found  advertisements 
from  heating  experts,  plasterers,  con¬ 
tractors,  electrical  concerns,  landscape 
gardeners,  tree  men,  roofers,  painters 
and  decorators,  awning  makers,  nurseries, 
etc. — P. 


$84,000,000 

ANNUAL  PAY-ROLL  OF 

Five  Industries  in 
Beaumont  Trade  Territtuy 

Be  it  February  or  July,  contented 
workers  receive  their  weekly  wageo. 

A  market  with  no  sags  is  covered 
by  only  the 

BEAUMONT  ENTERPRISE 

AND 

The  Beaumont  Journal 

Ask  Beckujith  —  He  Knowsl 


Service 
and  Results 

GEO.  B.  DAVID  CO. 

NewsiNtp«  RamMotatlra 
IIS  Esrt  42d  St.,  New  Yirk 
k  ISOS  Wfislw  Bids.,  A 

Clllcsss  ^ 


^  ROTO- 

GRAVURh 

Sections' 

Newsp^pern 
£r  Ma^»a7i  n^r, 

STANDARi) 

Gravure  Corpon, t.'.  n 

l.OlH'iV  11  1  K.  M  N  riK  l\Y 
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RIOT  STARTS  DISPUTE 

Police  Clear  Reporter  of  Charge  He 

Started  Clash  "To  Make  a  Story*' 

The  battle  between  Communists  and 
police  recently  in  Milwaukee  provoked  a 
slight  skirmish  between  two  Milwaukee 
dailies,  the  Leader  and  the  H'isconsin 
News. 

The  Leader  the  day  following  the 
riot,  blamed  Sidney  Kaufman,  a  reporter 
of  the  News,  for  setting  the  spark  of 
the  outburst,  “to  make  a  story.”  Kauf¬ 
man,  the  Leader  charged,  persuaded  a 


rival  speaker  to  get  up  on  a  soapbox  in 
the  city  market  square  while  the  Com¬ 
munists  were  conducting  their  own  har¬ 
angues  and  to  give  a  speech  in  praise  of 
the  city’s  newly  established  soup  kitchen. 

Communists,  incensed  at  the  attempt 
of  the  new  speaker  to  steal  away  their 
thunder,  booed  and  catcalled  him,  and 
one  of  their  number  gave  the  competing 
orator  a  jab  on  the  jaw.  General  free- 
for-all  fighting  started,  policemen  began 
to  use  their  nightsticks  and  a  riot  call 
brought  down  several  hundred  bluecoats 
who  dispersed  the  mob. 

The  Leader,  along  with  its  accusations, 
demanded  of  Chief  of  Police  Jacob  Lau- 


Ijenheimer  that  he  investigate  “the  real  T.  P.  &  V\'.  railroad,  which  placed  th 
cause  of  the  riot.”  The  chief  did,  and  handcar  at  the  disposal  of  Qarence 
then  absolved  the  reporter,  declaring  the  Eyster,  circulation  manager,  Star  read- 
opposition  speaker  voluntary  mounted  at  \\  asmngton  and  Eureka,  11^  ]g 
the  soaplxjx.  The  Leader  published  the  "J'  Pcona,  received  their  papers 

results  of  the  inquiry  without  comment. 

PENETRATED  STORM  BLOCKADE  SPEAK  AT  UNIVERSITY 

A  gasoline  “handcar”  was  called  into  (K^rj^.V^^l^nry V^Haskdl^^^ 
service  on  March  26  by  the  Peoria  (Ill.)  fCa„sas  City  .Star  and  Ralph  Ellis  ?f  h 
Star,  when  a  blizzard  blocked  all  roads  Kamas  City  Journal-Post,  will  be  amC 
and  trucks  were  unable  to  get  through  the  principal  siieakers  at  the  foundetV 
the  drifts  to  deliver  papers  to  surround-  celebration  at  the  University  of  Kansas 
ing  towns.  Through  the  courtesy  of  the  April  17.  ’ 


Supplies  and  Equipment 


A  New  and  Finer 

GOSS 

DRY  MATRIX  ROLLINO  MACHINE 
The  4SK 


Htre  are  %iomt  Famous  4jR  Users 


Akroo  Electro  Co..  Akron, 
Ohio 

Daily  Pantasrai^. 
Bloomington,  III. 

Western  Newnpaper 
Union.  Boston.  Mas*. 

Pkrtrid8e&  Anderaon, 
Chicaso.  III. 

Hodge  Mat  Service.  Cin¬ 
cinnati.  Ohio 

Western  Newspaper 
Union.  Clevela^,  Ohio 

M'cbigan  Stereo  Co.  (J 
Machines),  Detroit, 
Mich. 

Dispatch.  Dallas.  Texas 

Western  Newspaper 
Union.  DrUm.  Texas 

Times-Unioo.  Albany, 

N.  Y. 

Post,  Denver,  Colo. 

Herald.  Kverett.  Wash. 

Times-Record,  Fort 
Smith.  Ark. 

News- Press.  Glendale 
California 

Telegraph.  Harrisburg. 

Pb. 

Times,  HuntsvQle,  Ala. 

News.  Hollywood.  Calif. 

News  Sentinel.  Knoxville, 
Tenn. 

State  Journal,  Lincoln. 
Nebr. 

Sun.  Long  Beach.  Calif. 

Odbams  Press  iZ  Ma¬ 
chines),  London,  Kng. 

Sentinel.  Milwaukee, Wis. 

Press.  Mobile,  Ala. 

Press,  Mnncie.  Ind. 

Western  Newspaper 
Union.  New  York  City 
{Z  Machines) 

World-Herald.  Omaha, 
Nebraska 

Leader.  Oklahoma  City. 
Oklahoma 

Post.  Pasadena.  Calif. 


Journal,  Pottsville  Pa. 

Times  -  World ,  Roanoke, 
Vi  rginia 

News  L^der.  Richmond, 
Virginia 

News-l*ilot.  San  Pedro 
California 

Union-Tribune,  San 
Diego,  ('alifumia 

Outlook,  Santa  Monica, 
California 

i*rcsB,  ^^ringfield.  Mo. 

Times,  Tacoma,  Wash. 

Times.  Toledo,  Ohio 

Washington  Mat  Service. 
Washington.  D.  C. 

Hollister  Press,  Wilmette, 
Illinois 

News.  W'ilkes-Barre.  Pa. 

Kings  Syndicate,  New 
York  City,  N.  Y. 

Globe,  Bethlehem,  Pa. 

I>aily  Times,  Beaver.  Pa. 

Polish  Union  Daily. 
Chicago.  Illinois 

Item,  Mt.  t'armel.  Pa. 

Post,  Baltimore.  Md. 

Commercial  Color, 

Louis,  Mo. 

Afro-American.  Balti¬ 
more.  Maryland 

Sunday  Independent, 
Wilkes-Barre.  Pa. 

Herald-News.  Joliet,  111. 

Western  Newspaper 
Union.  ButTalo,  N.Y. 

Western  Newspaper 
Union.  Baltimore.  Md. 

Globe,  Joplin.  Mo. 

Western  Newspaper 
Union,  Pittsburgh.  Pa. 

Progressive  Matrix  & 
Stereo  Co.,  t'hicago.  III. 
iZ  Machines) 

Spokesman  -  Review. 
Spokane,  Wash. 

News-T ribune,  Tacoma 
Wasliington 


Send  for  the  GOSS  45R  folder.  It  tell,  ALL  of 
the  (taitling  pointi  of  new  merit,  convenience, 
economy,  performance. 


GOSS  PRINTING  PRESS  COMPANY 

I  $3$  So.  Paalina  Street 

NEW  YoaK  CHICAGO  SAN  raANCiaco 


Special  Services  for  the 
use  of  publishers  who 
desire  speedy  Advertis¬ 
ing  or  Circulation  in¬ 
creases  are  listed  on  the 


Classified  pages. 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particular* 
to  jrour  nearest 
G-E  sales  office 


GENERAL  ELECTRIC 


GOSS 

FOR  SALE  mt  bmrgmtm  grieat  thm  M- 
imwing  prmmmas  gmmrmmtmmd  in  gmmd 

opmrmting  emmditiom: 

Oots  High  Speed  Octuple  Straightline 
Sheet  cut  22ii  in.— column  length  21  in. 
Golf  High  Speed  Octuple  Straightline 
Sheet  cut  23-9/16  in. — column  length  22 
in. 

Hoe  Octuple  Straightline 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  High  Speed  Sextuple  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoc  Sextuple  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

(At  Philadelphia  for  immediate  ahipment) 
Hoe  Sextuple  Straightline 

Sheet  cut  22^  in. — column  length  21  in. 
(At  Wichita,  Kansaa,  for  early  delivery) 
Goss  Sextuple  Straightline 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

(At  Little  Rock,  Ark.,  for  early  shipment) 
Hoe  Right  Angle  Sextuple  with  three  color 
combination  top  deck 
Sheet  cut  213^  in.— column  length  20  in. 
Hoe  High  Speed  “X"  Pattern  Sextuple 
Sheet  cut  223i  in.— column  length  21  in. 
Hoe  High  Speed  “X”  Pattern  Sextuple 
Sheet  cut  21%  in. — column  length  20  in. 
Hoe  Unit  Tjrpe  Sextuple 

Sheet  cut  21^  in.— column  length  20  in. 
Hoe  Unit  Type  Quadruple 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  Condensed  Quadruple 

Sheet  cut  22%  in.— column  Icny^th  21  in. 
(In  New  York  area  for  early  shipment) 
Goss  High  Speed  4-Deck  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Goss  High  Speed  3-Deck  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Goss  16-Page  with  three  color  combination 
top  deck 

Sheet  cut  21^  in.— column  length  20  in. 
(On  Pacific  Coast  for  early  ahipment) 
Goss  24-Page  Acme  8-columns,  12  ains 
Column  length  20%  in.  to  22  in. 

Writs  ST  wIrt  fer  fall  details  aid  arises 

GOSS  PRINTING  PRESS  COMPANY 
1S3S  So.  Paulina  Street 
New  York  CHICAGO  San  Francisco 


INVISIBLE  EXPENSE 

When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  tales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  and 
light. 

The  saving  in  these  items  of  Invisible  Expense  for  ont 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  falss 
economy. 

New  Elngland  Newspaper  Supply  Co, 


Worcester,  Mess..  U.  S.  A. 

CabU  Addrsss  NENSCO,  Warcastor 


Qua  lity 
Produef— 

A  Quality  Purchase  is, 
after  all.  the  Exercise 
of  the  Truest  Economy 


FRANK  B.  BERRY 


WILLIAM  J.  MINGLE 


Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


BERRYMINC^ECS;:  Printing  Equipment  Engineers 

Designers  and  Makars  of  Quality  Staal  Printing  Office  Equipmanl 

Flatiron  9ldg.,  175  Fifth  Avenue  at  23rd  St.,  New  York 


Our  Customers  Write  Our  “Ads" 


DUPLEX  Heavy-Duty  Mat  Roller 

More  in  Use  than  All  Other  Heavy-Duty  Mat  Rollers  Combined 
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Classified  —The  Buyer’s  Guide 


editor  &  PUBLISHER 

Classified  Advertising 
RATES 


SITUATIONS  (C*th  with  Order) 

1  Time  —  .50  per  line 

3  Timee - 40  per  line 

all  other  classifications 

(Caah  with  Order) 

1  Time  — .75  per  line 

4  Timee  —  .60  per  line 
Count  six  wordi  to  the  line 

Mite  epece  cherge  at  eaine  rate  per  line 
Mr  ineerUon  ae  earned  hy  {r^uency  of 
kurtion.  Minimum  apace,  three  linee. 
TW  Editor  a  Publieher  reeervea  the  rifht 
to  eleeeify,  edit  or  reject  any  copy. 


business  opportunities 

Broken 


Anileble  Weekly  and  Semi-Weekly  Xew8pai)en» 
-New  York,  rennsylrnnlii,  Conneotlout,  North 
(Vrollna.  Kentucky  and  Virginia.  .411  earning 
lundiome  dividenila,  will  atand  strict  inreeti- 
satlon.  J.  B.  Shale,  Times  Building,  New  York. 


Senral  amall  dailies,  also  large  weeklies  and 
atnil-ireeklies:  prodtable.  Illinois,  Michigan, 
Ctllfomla.  Good  values.  Coniidential  Infor¬ 
mation.  C.  M.  Yeaaey,  Wrigley  Bldg.,  Chicago. 


lewipaper  Brokerage— Only  high-grade  proper- 
tlea.  Personal  service.  Clyde  H.  Knox,  Board 
nt  Trade  Bldg.,  Kansas  City,  Mo. 


Newapaper  For  Sale 


Ereaisf  A.  F.  daily,  county  seat  richest  connty 
In  Washington.  Twenty-five  thousand  dollars 
lundles  It.  Itichard  Busbell,  K.  F.  D.  No.  6, 
Mttle. 


Tar  Sale— Small  town  dally  newspaper  in  East¬ 
ers  part  of  Texas,  doing  gross  business  of  more 
tkas  $40,000  per  year.  Reasonable  terms  offered 
to  responsible  parties.  Reply  to  Box  B-680, 
MItor  A  Pnbllsber. 


Nawspapar  Wanted 


Wasted  Immediately — Small  dally  or  weekly  In 
progressive  community.  To  lease  with  option 
Ilf  purchase  or  oi>eration  on  commission  basis, 
ileed  full  particulars.  Confidential.  E-OT4, 
Bditor  A  Publisher. 


Weakly  newspaper  wanted.  One  to  five-year 
lesse  with  privilege  of  purchase.  State  terms 
and  all  particulars.  Address:  E-7.^,  Editor  A 
l*nblither. 


Spacial  Offer 


Pscllc  Korthwest  Evening  Daily — Exclusive 
Held;  wonderful  back  country.  Exceptional  op¬ 
portunity.  Excellent  earnings.  Equipment  first- 
rlass.  Price  160,000,  inclnding  new  $30,000 
MIdIng.  One  half  cash.  M.  C.  Moore,  News- 
Wr  Broker,  272  N.  Rodeo  Dr.,  Beverly  Hills, 


CIRCULATION 

Promotion 


A  II.  SUwart  Company,  El  Cortes  Bldg.,  Sani 
xoiilM,  California.  An  efficient  circulatio 
rauding  organisation  accepting  only  bonafid 
nuhecrlptlono  (paid  In  full  by  subscriber).  Writ 
or  wire,  without  obligation,  for  field  survey. 

Wklr  A  Austin,  circulation  builders,  222  Wei 
riwnwich  8t.,  Reading,  Penn.  Originators  < 
c«nipalgns.  Telephonei 
0«ce  M351;  residence.  81  0240. 

BM.  ^‘Hlowe  Company,  Occident! 

the  attention  < 
jraotistiers  desiring  Increased  circulation  to  t» 
.  t^^mendatlons  and  endorsements  < 
i«  ir*  A.B.c.  publishers  everywhere  appcarln 
editor  a  publisher.  T1 

campaign  is  being  need  yei 
uill  '■*•*  newspaiiere  than  a 

•erylcee  combined— a 
evidence  in  Itself  of  Its  indisputable  worth  an 
Ist^  ■“P*florIty.  The  only  clrci 

whhS’  I  organliatlon  in  Newspaperdo 

Rn~.n  “  of  the  Better  Businei 

furnishes  publishers'  affidavl 
cellMt'i.'^ **  **"  *eery  campaign.  Wli 

.n.i.L-®*^  write  for  free  Partlowe  survey  ar 
•“alysls  of  your  field. 


ItI  Company,  104  N.  I 

K«2u  Pla^*”"  owners  of 

J0ono**^i!ll**f~'’**'***’  weeklies— net  4,0 
organisation 

Hu^ni  *  N-  ■f-  City  bon 

Hudson  De  Priest,  Sutlon  C,  Brooklyn,  1 


EDITORIAL 


Children’s  Peg# 


Powerful  editorial,  advertising  and  circulation 
response  to  children’s  pages  for  dailies  and 
weeklies.  Parties  and  promotion  a  civic  force. 
Pays  for  Itself.  Junior  Feature  Syndicate,  11 
W.  42d  street.  New  York. 


Church  Page 


Build  a  church  advertising  page  around  my 
Bible  Editorial.  In  newspaper  language  by 
a  newspaper  man.  International  S.  S.  Lesson 
texts.  Used  now  over  United  States  and  In 
Canada.  1200  words  weekly,  $1.50.  Write 
Wm.  Southern,  Jr.,  Independence,  Missouri, 
or  the  Republic  Syndicate,  New  York  City. 


EMPLOYMENT 


Help  Wanted 


Automobile  Contest  Men  wanted  for  special 
popularity  contest,  state  experience,  references 
and  salary  desired,  positions  in  Middle  West, 
E-73.'>,  Editor  &  Publisher. 

Man  to  take  charge  of  small  town  weekly  and 
job  plant  on  Ixmg  Island.  Fifty  dollars  a  week 
and  share  in  profits.  Give  full  details  as  to 
age,  experience,  etc.,  in  first  letter.  Box  E-737, 
Champion,  Editor  A  I*nbIiBber. 


Photo-Engraver — Oiiening  in  New  England  news- 
imper  city  of  100,000.  State  experience  and  sal¬ 
ary  re(|uired.  E-730,  Editor  A  Publisher. 


Situations  Wanted 


Accounting — Young  man,  13  years  metro|>oIitnn 
newspaper,  business  office  experience,  desires  to 
make  connection  with  general  accounting  staff 
of  inetrn|iolitan  newspaper.  Knows  routine  from 
publication  desk  to  collections  and  adjustments. 
Capable  of  installing  accounting  systems.  B-700, 
Editor  A  Publisher. 


Advertising  or  Business  Manager — Experienced 
and  resourceful  executive  and  unusual  sales¬ 
man  with  outstanding  record  in  metropolitan 
and  smaller  cities.  Age  38,  married,  unqnes- 
tionable  references,  including  past  employers. 
Will  consider  proposition  only  from  one  seeking 
and  meaning  business.  E-719,  Editor  A 
Publisher, 


Advertising  Director 
Producer  and  good 
Leader  of  Men 
ONE  PUBLISHER  SAYS:— 

"He  is  a  good  newspaper  man.  He  is  an 
able  and  courageous  director  of  advertising 
with  Initiative  and  with  vision." 

ANOTHER  SAYS:— 

"Strictly  honest,  brilliant  and  proficient  in 
his  profession.  If  I  bad  another  newspaper 
he  would  be  the  first  man  I  would  want  to 
engage." 

ANOTHER  SAYS:— 

"From  an  advertising  point  of  view,  when 
you  became  advertising  manager  my  city  was 
one  of  the  most  non-productive,  nnprogressive, 
discouraging  fields.  Due  more  to  your  efforts 
than  to  the  efforts  of  any  other  Individual  It 
is  now  on  the  way  to  equal  other  progressive 
cities.” 

Have  worked  for  the  above  Publishers  as 
General  Manager,  Advertising  Director,  etc., 
with  excellent  record  for  increased  revenue  and 
linage  thru  building  regular  business  as  well  as 
specials.  Resourceful  under  all  circumstances. 
Have  capably  managed  staffs  of  10  to  50  men. 
Will  go  most  anywhere  for  opportunity  at  ade¬ 
quate  salary— or  would  go  on  salary  and  bonus. 
Address  Editor  A  Publisher,  E-693. 


Advertising  man,  8  years  newapaper  experience. 
Forceful  salesman,  original  copy  and  layout 
plans.  Age  28,  married.  Location  no  object. 
Own  car.  Harold  P.  Fry,  277  State  St.,  Flush¬ 
ing.  N.  Y. 


Advertising  Manager  of  foreign  dally  carrying 
over  3,600.000  lines  local  advertising  wishes 
advertising  work  with  small  dally,  preferably 
South.  Can  call  for  interview  during  April  in 
Mississippi,  Alabiiuiii,  Georgia,  Florida,  Tennes¬ 
see  or  Carollnus.  Five  years  reportorial  work. 
Age  27,  married.  Now  employed.  Write  B-729, 
E<litor  A  Publislier. 


Advertising  Executive— Over  twenty  years'  ex- 
perimce.  Eastern  cities.  A-1  salesman,  good 
leader,  highest  reference.  Protestant,  married. 
Go  anywhere.  Salary  $90  week  start.  Full 
information.  E-707,  Eilitor  A  I'ubllsber. 


Art  Director  Pructii-al  technical  experience, 
rotogravure,  iihotocngraving,  commercial  art, 
advertising  plratogriiphy,  etc.  References.  E-708, 
Eklitor  A  Publisher. 


Artist,  experienced  in  news|iaper  work,  wants 
position.  Capable  of  munaglng  department. 
E-714,  Editor  A  Publisher. 


Bindery-Mailer — Assistant  foreman  of  the  larg¬ 
est  plant  is  open  for  engagement.  Knows  how 
to  handle  help  to  advantage  and  has  a  perfect 
system  of  mailing.  $1-727,  Editor  A  Publisher. 


EMPLOYMENT 


Situation*  Wanted 


Business  Builder 

University  trained.  Publicity,  Marketing;  4 
years  ndvertising-circiilatinn  building  achieve¬ 
ment  city  near  000,000.  Oi)en  for  constructive 
offer. 

Previous  6  years  directing  advertising-mer¬ 
chandising,  editing,  radio,  campaigns,  maga¬ 
zine.  trade  journal,  newspaper  advertising, 
largest  oil,  and  retail  stores  direct-mail  firms 
in  the  world. 

Pleasant,  thorough,  aggressive,  ,32.  Opportunity 
preferred  over  Income;  advertising  or  circula¬ 
tion  manager.  Box  E-739,  EMitor  A  Publisher, 


Business  Manager,  now  employed,  desires 
change;  excellent  references;  capable;  married; 
family.  E-701,  Editor  A  Publisher. 


Cartoonist,  27,  experienced,  good  in  style  and 
ideas;  can  also  sketch  faces.  Desire  position 
anywheres.  E-728,  Editor  A  Publisher. 


Circulation — Rural — If  your  suburban-rural  field 
is  under-developed  or  untapped  let  me  explain 
modem  method,  which  pays  as  it  builds  and 
stays  built.  Energetic  reporter  with  circula¬ 
tion  business  experience  in  above  field.  Start 
small  salary,  commission.  E-675,  Editor  A 
Publisher. 


Circulation  Executive  with  consistent  record  of 
achievement  over  a  period  of  eleven  years. 
Experienced  in  morning,  evening  and  Sunday 
fields.  Thoroughly  traiaed  in  circulation  main¬ 
tenance  and  promotion.  Age  31.  Box  E-704, 
Editor  A  Publisher. 


Circulation  Manager — Wants  to  mail  publishers, 
desiring  an  increase  in  circulation,  record  of 
pixMluctlon.  E-731,  Editor  A  I'ublisher. 


Circulation  manager  or  assistant — wide  expe¬ 
rience,  enviable  ability  in  boy  organizing — a 
capable  executive  who  fully  understands  all 
circulation  problems,  such  as  the  building  of 
home  delivery,  o|>erating  efficiency,  department 
loyalty,  etc.;  15  years'  experience  on  high- 
type  newspapers.  Replies  treated  confidentially. 
Available  now.  E-732,  Eklitor  A  Publisher. 


Classified — Somewhere  in  the  south  there  is  a 
paper  that  needs  yonng,  successful,  classified 
manager.  Four-year  proven  record,  small  daily, 
desires  larger  field.  Any  kind  reference.  B-730, 
Editor  A  Publisher. 


Classified  Manager — A  producer  who  know*  the 
trick  of  classified  building.  Can  sell  space  as 
well  as  manage  sales  staff.  Thorough  under¬ 
standing  of  “telephone  solicitor's"  problem. 
Aged  35,  married,  now  employed.  Write  Editor 
A  Publisher,  Box  E-705. 


Editorial — Desk  man,  experienced,  able  and  re¬ 
liable.  Marrie<I.  References.  B-715,  Editor  A 
Publisher. 


Editorial — College  junior  wants  summer  work  in 
sports  or  general  news  on  daily.  Exp*riene*d 
and  with  references.  John  Canning,  Orlnnell 
College,  Orinnell,  Iowa. 


Send  an  outline  of  your 
experience  with  your 
“Situation  Wanted”  ad. 
We  occasionally  have 
direct  calls  for  help  and 
we  may  he  able  to  use 
the  information  you 
send  to  your  advantage. 

Classified  Service 

Editor  &  Publisher 


EMPLOYMENT 


Situation*  Wanted 


Editorial  Writer,  44,  widely  traveled,  cultured, 
with  broad  background  of  practical  exiiertence 
as  city  erlitor,  managing  editor,  editor,  foreign 
correspondent  for  metroimlltsn  daily,  book  re¬ 
viewer,  and  magazine  writer;  good  parsgruplier: 
desires  peniianent  connection  with  high-class 
dally.  E-702.  Editor  A  Publisher. 


Editorial — make-up,  co|>y  readlug,  head  writing. 
reiMirting.  Recently  resigned  editorship  New 
York  City  weekly.  E-717,  Editor  A  Publisher. 


Editorial — Trained  yonng  newspaperman  solicita 
communications  regarding  any  editorial  depart¬ 
ment  imsition  where  ability  and  ingenuity  will 
lead  to  good  future.  C-690,  Editor  A  Publisher. 


Editorial— Energetic  young  newspaperman,  five 
years'  experience,  desk  and  street.  Excellent 
references.  Anywhere.  B-684,  Editor  A  l*ub- 
liaher. 


Editor-Reporter  desires  change.  Small  daily,  big 
weekly  or  trade  journal.  New  Jersey  preferred. 
E-685,  Editor  A  I’ublisher. 


Executive,  editorial  and  business,  with  wide 
experience  In  metmiwlitan  and  smaller  cit.v 
field,  open  for  discussion  of  u|>portunity  in 
large  or  smaller  city.  Just  bus  disposed  of 
daily  palter  and  would  consider  investment 
in  connection  with  opening.  Or  would  consider 
executive  position  with  heavy  responsibilities 
on  large  proposition.  For  this  latter  a  record 
of  highest  accomplishment  can  be  shown. 
Address  Box  E-72.*i,  Editor  A  Publislier. 


Managing  editor,  cilitorlul  writer,  city  editor, 
telegraph  editor  or  reistrter  wants  position 
south  of  the  Ohio.  E  iS,'!,  Editor  A  Publisher. 


National  Advertising  Manager,  eleve*  years'  in¬ 
tensive  newspaper  selling  and  promotion  experi¬ 
ence.  Wide  acquaintance  middle-western  agen¬ 
cies.  manufacturers.  Solid  record  of  achieve¬ 
ment.  Seeking  immediate  connection.  Refer¬ 
ences.  C-686,  Editor  A  Publisher. 


Newspaperman— Energetic,  responsible.  Expe¬ 
rienced  copy  desk,  reporting,  sports,  markets. 
Young,  married.  University  education.  Ex¬ 
cellent  references.  Dally  or  weekly.  Anywhere. 
Box  502,  Whiting,  Iiid. 


Reporter-Rewriter,  press  association  contact, 
some  university  training,  wants  year  hard  work 
with  town-country  daily-weekly.  E-70<I,  Editor 
A  Ihiblisher. 


Web  Pressman,  young,  experienced,  reference, 
desires  job  any  press  room.  Write  Doyle  Gor¬ 
man,  4:i0  Market  St.,  New  Cumberland,  Pa. 


MECHANICAL 


Equipment  For  Solo 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  T.  0. 


Young  Men 

interested  in  investing  $10,000  or 
more  (fully  secured)  and  service*, 
may  find  their  opportunity  in  Edi> 
torial  or  Business  Management  with 
one  of  several  Southern  newspapers, 
and  may  write  ns  in  confidence  giv¬ 
ing  detailed  experience  and  require¬ 
ments. 

SERVICE  in  the  South 

HARWELL  «  BUGGY.  Inc. 

Neieepaper  Broken 
Comer  Bldg.  Birmingham.  Ala. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  Eotablisbed  in  1899 

350  Madison  Av*.  New  York 
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PROFESSIONALLY  w  e 

newspaper  fights  as  puerile,  wasteful 
and  usually  brimming  with  hypocricies 
common  to  editorial  folk  in  their  weak¬ 
est  moments.  But  personally  I  like  a 
good  editorial  scrap,  with  all  the  dirty 
linen  on  parade,  better  than  any  roped 
fight  that  Madison  Square  Garden  can 
put  on  at  $16,  plus  tax.  A  first-rate  Vi¬ 
toria!  smack  to  the  jaw  of  the  opposition 
confessedly  tickles  something  down  deep 
in  my  nature,  puts  zest  into  an  otherwise 
routine  day,  and  revives  hope,  but  of 
what  I  cannot  tell  you.  Perhaps  this 
exultant  feeling,  when  I  read  how  an  edi¬ 
tor  somewhere  has  lambasted  a  hated 
rival,  is  a  vent  for  my  pent-up  antagon¬ 
ism  against  the  gradual  but  sure  intru¬ 
sion  of  the  iced  fingers  of  efficiency  in 
editorial  affairs.  That  seems  reasonable, 
in  psychology.  There  are  men  I’d 
frankly  like  to  call  all  manner  of  names 
in  print,  because  they  merit  honest  re¬ 
buke.  These  cunning  crooks,  beetle- 
browed  bums,  slithery  sneaks,  incompe¬ 
tent  nincompoops,  blood-sweating  behe¬ 
moths  and  pasty-faced  weasels  only  get 
by  and  often  even  attain  fame  and  for¬ 
tune  in  this  otherwise  perfect  land  be¬ 
cause  conventions,  ethics,  libel  laws  and 
"good  business”  stay  my  hand.  Plainly, 

I  have  lived  SO  years  too  late  for  the  ful¬ 
filment  of  my  ^st  promise.  With  Edi¬ 
tor  &  Publisher  and  this  column,  say  in 
the  good  year  1880,  I  might  have  done 
real  service  to  my  country  and  written 
stuff  here  which  would  have  been  worth 
reading. 

*  *  • 

"DUT  I  can  report  today  and  rejoice, 
^  privately  though  not  professionally, 
that  personal  journalism  of  the  vindic¬ 
tive  brand  isn’t  yet  quite  dead  in  this 
country.  By  golly,  there  is  a  drop  of  red 
blood  left  in  the  press  critter,  as  we  are 
about  to  witness.  News  comes  from  the 
Ozarks  of  a  newspaper  fight  that  smacks 
of  the  good  old  stuff  of  the  virile  dad¬ 
dies.  I  am  indebted  to  Joseph  Freuden- 
berger,  a  faithful  member  of  this  en¬ 
chanted  circle,  for  the  facts.  The  scene 
of  the  conflict  is  Sprinfigeld,  a  city  of 
60.000  souls,  located  in  southwest  Mis¬ 
souri.  .  It  appears  that  the  editorial  fur 
has  been  flying  in  that  town  for  a  year, 
since  the  Sp^gfield  Press  was  estab¬ 
lished.  entering  into  competition  with  the 
Springfield  Leader.  It  has  just  been  cme 
prolonged  agony  or  ecstasy,  as  you  will, 
of  caustic  words,  outrageous  abuse,  per¬ 
sonal  attacks  ^tween  reporters  and 
three-ply  publishers  hatred  for  a  twelve- 
month,  with  readers  in  an  uproar  of  ex¬ 
citement  most  of  the  time,  according  to 
my  informant.  Springfield  has  three 
dailies,  including  the  Daily  News,  the 
morning  issue  of  the  Springfield  Leader 
Co.  The  Press  was  established  in  the 
evening  field  in  March,  1929,  by  Harry 
S.  Jewell,  former  owner  of  the  Leader. 
This  move,  it  is  claimed,  was  at  the  in¬ 
stance  of  local  merchants,  after  the  News 
and  the  Leader  had  combined.  Edson  K. 
Bixby  is  editor  of  the  News  and 
l..eader.  Such  is  the  battlefield. 

»  *  * 

JUST  to  indicate  the  type  of  verbal  bar¬ 
rage  the  editor  of  the  News  and  the 
Leader  can  lay  down  in  the  office  of  the 
opposition  I  might  cite  an  editorial 
which  appeared  in  those  newspapers  re¬ 
cently,  signed  “A  Statement  by  the  Edi¬ 
tor.”  It’s  too  long  for  full  text,  though 
I  begrudge  every  word  left  out,  but  ran 
something  like  this: 

“Once  I  possessed  a  St.  Hemard,  a 
glorious,  majestic  dog  almost  as  large  as 
I.  As  he  walked  down  the  street,  serene 
in  the  knowledge  of  his  great  strength, 
a  mangy,  ratty  little  cur  which  made  his 
home  nearby  was  wont  to  rush  out  at 
him,  yapping  and  yelping  and  snapping 
at  his  heels.  And  the  St.  Bernard,  ap- 


By  MARLEN  PEW 

deplore  parently  unmindful  of  the  noise,  turned 
his  head  to  neither  the  left  nor  right. 

“Day  after  day  the  cur  snapped  at  the 
St.  Bernard  until  one  day  the  dog 
catcher  took  him  away  for  all  time. 

“Often  am  I  reminded  of  that  picture 
and  as  it  now  occurs  to  my  mind  I  am 
compelled  to  confess  that  I  would  exer¬ 
cise  far  better  judgment  if  I  emulated 
my  St.  Bernard.  But  the  picture  which 
my  memory  again  brings  forth  serves 
to  illustrate  the  comparison  I  would 
make,  that  of  Harry  S.  Jewell  continu¬ 
ously  yapping,  yelping  and  snapping  at 
the  heels  of  the  Springfield  Leader. 

“Mr.  Jewell,  of  course,  has  but  a 
single  purpose  in  mind.  He  sold  the 
Springfield  Leader  for  more  than  half 
a  million  dollars  and  then,  through  that 
peculiar  quirk  of  honesty  that  is  his, 
almost  immediately  sought  to  destroy  it. 
His  egotism  told  him  that  he  could, 
through  an  assault  upon  it,  reduce  it  in 
value  to  a  point  where  he  might  buy 
it  back  and  have  made  a  handsome  profit. 

“He  prates  of  his  battle  for  a  ‘com¬ 
petitive  newspaper  situation’  in  Spring- 
field  when  no  man  on  earth  knows  better 
than  Jewell  that  he  utters  an  untruth. 
He  seeks  now  to  own  all  the  newspapers 
in  Springfield  as  he  sought  to  own  them 
once  before  and  the  business  men 
thwarted  him  because  they  did  not  want 
the  voice  of  the  press  stifled  under 
Jewell’s  management.  He  ran  once  from 
competition  just  as  he  will  run  again. 

“Facing  failure  he  has  written  whin¬ 
ing,  complaining  letters  to  the  merchants 
of  the  city,  demanding  their  advertising 
that  he,  to  whom  Springfield  has  given 
a  fortune,  shall  not  be  compelled  to  lose 
heavily  in  a  selfish  undertaking. 

“From  the  first  his  editorial  conduct 
has  been  one  of  betrayal  of  the  people. 
He  has  contributed  almost  as  sparingly 
to  worthwhile  civic  endeavors  as  he  did 
in  the  many  years  he  was  growing  rich 
off  Springfield  and  he  has  contributed 
more  than  he  did  before  to  the  undesir¬ 
able  elements  if  he  could  but  by  doing 
so  further  his  own  ends.  ♦  •  *  He 
has  aligned  himself  with  the  colleagues 
of  Blind  May,  Tom  Fuzzell  and  Sammy 
Goldstein  and  his  latest  yapping  was  in¬ 
spired  by  the  fact  that  the  Leader  was 
so  bold  as  to  call  attention  to  the  fact 
that  his  newspaper  did  not  print  the 
substance  of  the  affidavits  upon  which 
Goldstein  obtained  a  change  of  venue 
and  that  the  Leader  did.  •  *  *  Only  a 
few  days  ago  when  the  News  and  Leader 
published  a  feature  story  declaring  that 
for  a  year  there  had  been  no  major 
crime — ^murder  or  assault — in  Springfield 
for  one  year  Jewell  made  it  the  subject 
of  an  editorial  commending  the  police 
and  endeavoring  to  again  convince  the 
public  that  the  News  and  Leader,  in  pro¬ 
testing  against  corruption  in  our  police 
department,  had  declared  that  our  city 
reeked  with  vice.” 


ftfC^ROM  the  first  he  has  viciously  as- 

^  sailed  me,  giving  utterance  to  any 
untruth  that  struck  his  fancy.  Seldom 
has  he  been  courageous  enough  to  make 
such  assertions  over  his  own  name. 
Rather  his  managing  editor  has  written 
advertisements  setting  forth  the  false¬ 
hoods  under  the  name  of  some  ‘citizens 
committee’  and  his  reporters  have  writ¬ 
ten  anonymous  letters  to  the  editor 
which  he  has  placed  in  print. 

“He  is  the  same  Jewell  today  that  he 
has  always  been,  seeking  to  take  much 
from  his  city  and  giving  little,  crafty 
and  cunning  but  wholly  wanting  in  cour¬ 
age  or  daring,  proclaiming  himself  a 
great  and  good  citizen  bent  upon  acting 
the  role  of  saviour  of  his  community. 

“His  statement  that  ‘within  six  months 
I  will  be  sitting  where  Bixby  is  sitting 
today’  has  proved  false.  Twice  six 
months  have  passed.  Twice  six  times 


six  months  shall  pass  and  then  the  ambi¬ 
tion  born  of  his  greed  shall  not  be  real¬ 
ized.  For  the  Leader  today  is  stronger 
in  the  hearts  of  the  people  than  it  has 
ever  been  before.  Its  circulation,  hon¬ 
estly  obtained  and  honestly  maintained, 
climbs  higher  every  day.  ♦  *  ♦  Jew¬ 

ell  last  year  lost  a  fortune  on  his  ven¬ 
ture  which  he  so  egotistically  thought, 
because  it  bore  the  name  of  Jewell, 
would  flash  to  success.  Confronted  with 
yet  greater  losses  and  ultimate  and  in¬ 
evitable  failure  he  grows  desperate  and 
vicious. 

“The  Leader  last  year  made  a  profit. 
It  was  not  the  profit  that  it  should  have 
made  upon  so  substantial  an  investment 
but  a  profit  nonetheless.  It  shall  con¬ 
tinue  to  go  on,  eyes  straight  ahead,  like 
my  St.  Bernard  paying  little  attention 
to  the  yipping  and  the  yapping  at  its 
heels.  *  ♦  *  As  the  days  pass  and 
Jewell  journalism  is  more  and  more  re¬ 
vealed  in  its  true  worth  the  Leader  shall 
grow  yet  stronger  and  stronger — ^to 
faithfully,  honestly  and  unselfishly  serve 
the  people,  to  continue  to  generously  give 
its  support  to  all  matters  making  for 
civic  greatness  and  to  as  unrelentlessly 
as  in  the  past  oppose  the  corruptionists 
whether  or  not  Jewell  or  some  other 
saint  of  his  caliber  takes  them  to  his 
bosom. 

“EDSON  K.  BIXBTY, 
“Editor  of  the  News  and  Leader.” 

*  V  V 

ON  the  following  day  the  Press  car¬ 
ried  the  following  double-leaded 
front-page  reply: 

“DOG  DAZE” 

“Being  a  ‘glorious,  majestic,’  St.  Ber¬ 
nard  isn’t  wholly  free  from  disadvan¬ 
tages.  In  the  first  place,  no  matter  how 
‘glorious’  or  how  ‘majestic,’  the  St.  Ber¬ 
nard  must  live  a  dog’s  life.  That’s  what 
he  gets  for  being  a  dog.  And,  the  very 
size_  of  which  he  is  so  vainly  proud  is 
against  him  when  he  gets  mad  and  bites 
himself — there’s  so  much  dog  meat  sub¬ 
jected  to  hydrophobic  infection. 

“So  long  as  the  ‘glorious,  majestic’  St. 
Bernard  doesn’t  get  mad  and  frothy  at 
the  mouth,  he  may  be  fairly  successful 
in  evading  the  dog-catcher. 

“But  when  he  bites  himself !  Well — 
“Then  the  wagon  with  wire  netting 
over  the  rear  end  of  it  is  just  around  the 
corner. 

“Emmet  Newton,  Patrick  Henry,  Rudy 
Vallee,  Eddie  Guest,  Horton  Smith, 
Daniel_  Webster,  Lindbergh,  Davy  Crock¬ 
ett,  Kit  Carson,  or  some  other  patriot — 
no  matter  which  one — said,  ‘He  Who 
laughs  Last,  laughs  Best.’ 

“Moreover,  it  is  said  that — 

“  ‘Whom  tlte  gods  would  destroy,  they 
first  make  mad.’ 

“And,  it  is  obvious,  that  a  ‘glorious, 
majestic’  St.  Bernard  loses  much  of  his 
glory  and  his  majesty,  when  he  is  mad¬ 
dened  so  that  he  froths  at  the  mouth  and 
bites  himself. 

“The  less  glorious  and  less  majestic 
collie  trotting  along  outside  the  dog- 
catcher’s  wa^on  lives  longer  than  the 
‘glorious,  majestic’  St.  Bernard,  who  has 
frothed  himself  to  a  frenzy. 


“The  question  was,  did  or  did  not  the 
Leader  scoop  the  Press  on  the  Sam  Q)ld- 
stein  story?  It  did  not,  as  clearly  proven. 
Bixby  evaded  the  issue  and  as  usual  de¬ 
ceived  his  readers  bv  turning  his  remarks 
in  an  entirely  different  direction,  and  at¬ 
tacking  H.  S.  Jewell,  who  stands  between 
him  and  his  purpose  to  exploit  the  busi¬ 
ness  men  and  citizens  of  Springfield  with 
a  newspaper  monopoly.” 

*  «  * 

'T'  HAT’S  the  way  the  boys  at  Spring- 
field.  Mo.,  are  going  to  it,  but  I  sup¬ 
pose  this  i.sn’t  a  fair  account.  Mr.  Bixby 
must  have  had  something  left  to  say  the 
next  day,  but  I  have  no  report  of  it  and 
anyhow  even  a  good  thing  like  this  must 
end  somewhere. 

I  will  not  take  on  the  assignment  to 
umpire  which  paper  scooped  on  the  Sam 
Goldstein  story,  but  I  cannot  in  justice 
ignore  the  fact  that  all  three  of  these 
newspapers  have  developed  substantial 
circulations,  quite  remarkable  for  the 
population,  indicating  that  there  is  some 
merit  in  dog  stories,  vice-crusading  and 
personal  journalism.  Professionally 
speaking,  however,  I  predict  that  both 


Editor  Bixby  and  Editor  Jewell  will  Im 
to  regret  those  harsh  wor<B 
spoken  in  public — or  at  least  ouTbi 
is  pretty  sure  to  suffer  ultimate  renont 
for  very  practical  reasons.  Yo*'  |m 
when  you  get  the  public  all  stirred  » 
about  these  internal  matters  somebodn 
got  to  win,  and  that  means  a  loser. 


DELEGATES  TO  BRITISH 
MEETING  NAMED 


Canadian  Group  Will  Attend  Poertk 
Imperial  Press  Conference 
in  London  in 
June 


The  chairman  of  the  Canadian  mc- 
tion  of  the  Empire  Press  Union,  Lt. 
Col.  J.  H.  Woods,  Calgary  Herald,  hu 
announced  the  personnel  of  the  Cansifai 
delegation  to  the  Fourth  Imperial  Piw 
Conference,  which  opens  in  London, 
England,  June  2. 

The  delegates  at  large  are:  Mr. 
Woods,  chairman  of  the  Canadian  sec¬ 
tion,  Empire  Press  Union,  and  leader 
of  the  delegation. 

W.  A.  Craick,  editor,  Industrie 
Canada,  Toronto;  J.  F.  B.  Livesay,  gen¬ 
eral  manager,  the  Canadian  Press,  Tor¬ 
onto. 

The  daily  newspaper  representatiw 
are: 

British  Columbia— B.  C.  Nid^ 
managing  editor,  Victoria  Daily  Tim. 
Alberta — Hon.  W.  A.  Buchanan,  presi¬ 
dent  and  managing  director,  Letmridtt 
Herald. 

Saskatchewan — Victor  Sifton,  presi¬ 
dent,  Regina  Leader-Post.  \ 

Manitoba — J.  W.  Dafoe,  vice-president 
and  managing  director,  Winnipeg  Mmi- 
toba  Free  Press. 

Delegate  at  large  from  the  western 
provinces — M.  E.  Nichols,  vice-priaite 
and  managing  director,  Wmifej 
Tribune. 

Ontario — H.  B.  Burgoyne,  managin* 
director,  St.  Catharines  Standard;  yi. 
Rupert  Davies,  vice-president,  King¬ 
ston  Whig-Standard;  C.  A.  A.  Jeniu^ 
chief  editor,  Toronto  Mail  and  Enfirt; 
F.  I.  Ker,  managing  director,  HamUn 
Spectator;  E.  Norman  Smith,  to- 
president  and  associate  editor,  JoomsI 
Dailies,  Ottawa. 

Quebec — Hon.  Frank  Carrel,  MLC, 
vice-president,  the  Quebec  Chramdi- 
Telegraph;  C.  F.  Crandall,  presuent, 
British  United  Press,  Montreal;  am 
Gagnon,  managing  director,  Lt  Smn, 
Quebec ;  Oswald  Mayrand,  editor-m* 
chief  and  managing  editor.  La  Push, 
Montreal. 

Maritime  Provinces — J.  D.  McKai*, 
president,  St.  John  T elegraphrJ onsm', 
H.  P.  Duchemin,  K.C.,  managing  ednof, 
Sydney  Post. 

The  weekly  newspaper  represenwwo 
are:  Hugh  Savage,  managing  editor, 
Cowichan  Leader,  Duncan,  B. 
dent,  Canadian  Weekly  Newspapers  ^ 
sociation ;  E.  Roy  Saylea,  propneWi 
Renfrexv  (Ont.)  Mercury,  P"*"® 
Canadian  Press  Association,  Md  ^ 
aging  director,  Canadian  Weekly  Ne*»- 
papers’  Association. 

The  trade  and  class  represent^ 
are:  Horace  T.  Hunter,  vice-presiW 
MacLean  Publishing  Co.,  Ltd.,  Tory  i 
C.  W.  Peterson,  presidmt  and  publaUff. 
Farm  and  Ranch  Review,  Calgary* 


HAS  “WHO’S  WHO”  SERIES 

Beginning  March  30,  the  Des 
(la.)  Sunday  Register  publish^  1^ 
cial  permission,  a  contmued  list  oi 
names  of  all  lowans  app^rail 
“Who’s  Who  in  America.  The  tarn 
and  attainments  of  these  l^tsiw 
occupy  a  full  page  every  Sunday 
six  weeks. 

PHOTOGRAPHER  RECOVERD* 

Dante  O.  Tranquille, 
rapher  for  the  Utica  (N.YO 
Press,  who  was  seriously  buraed 
the  face  and  eyes  March  7,  » 

gun  failed  to  work  proP<'’^». 
discharged  from  Faxton  Hospiw  — 
and  still  is  confined  to  his  homfc 
eyesight  will  not  be  affected. 


